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Editors  Name  Paramount  Issues  Facing 
Newspapers  and  Nation  in  1935 

Clearer  Interpretation  Of  Changing  Social  Picture  And  Promotion  Of 
Recovery  Are  Foremost  Among  Editorial  Objectives  For  1935 

INTERPRETING  fairly  and  in-  d„  WARRFN  I  RASSFTT  provide  cheap  entertainment  for  the 

tellicently  the  vast  social  and  eco-  ^  *  sake  of  circulation. 


1  telligently  the  vast  social  and  eco- 
lomic  changes  which  are  taking  place  . 
io  the  country,  and  promoting  recovery  j 
Ifjr  every  available  means,  are  the  para-  , 
■ount  editorial  objectives  for  news- 
l^)ers  in  the  coming  year,  according  to 
1  survey  of  editorial  opinion  made  by  , 
Editor  &  Publisher. 

Answering  the  question,  “What  do 
you  think  should  be  major  newspaper 
(iitorial  objectives  for  the  coming  year, 
locally  and  nationally?”  a  majority  of 
tbe  more  than  two  score  editors  reply- 
iog  emphasized  the  foregoing  points. 

At  this  critical  time  the  press,  more 
than  ever,  needs  to  exert  its  ability  to 
«sent  the  facts  about  national  and 
local  affairs  and  interpret  them  clearly 
n  that  public  may  be  informed,  the  edi- 
kgs  declared. 

Reducing  federal  and  state  taxes,  op- 

King  radicalism,  preaching  tolerance 
ivecn  labor  and  capital,  and  working 
tirelessly  to  eradicate  corruption  in  pub¬ 
lic  service  were  other  objectives  set  ' 
forth. 

Locally,  the  chief  drive  in  the  coming  ' 
jar  will  be  to  obtain  honest  and  effi¬ 
cient  government  and  reduce  tax  rates. 

The  statements,  which  follow,  afford 
an  interesting  view  of  editorial  aim  and 
irtermination  for  1935 : 

CLARIFY  NEW  DEAL  MOVES 

George  B.  Loncan,  president,  Kansas 
City  Star:  Editorials  that  interpret  and 
■ke  clear  the  administration  moves 
tint  the  reader  mav  understand  the 
lUfts  to  right  and  left  with  the  danger 
■pial  displayed  when  necessary ;  a  free 
press ;  continued  war  on  crime.  The 
■me  iron  hand  against  radicalism  and 

yiinst  industrial  combinations,  support 
the  Sherman  Anti-Trust  laws. 

ASSIST  RECOVERY 

C  C.  Hemenway,  editor,  Hartford 
(Conn.)  Times:  It  seems  to  me  that 
sajor  newspaper  editorial  objectives  in 
Ik  coming  year,  locally  and  nationally, 
Aould  have  to  do  with  constructive  ef- 
krts  to  assist  in  restoring  prosperity; 

■  bringing  about  more  amicable  rela- 
fions  between  capital  and  labor  based 
fon  a  wider  recognition  of  the  need 
Sr  a  better  social  justice;  and  looking 
^rd  better  international  relation- 
Sips  and  the  promotion  of  world  peace 

I  INTERPRETATION  FOREMOST 

*  ViRciNius  Dabney,  chief  editorial 
witer,  Richmond  Times-Dispatch:  I 
jkuld  say  that  the  major  national  ob- 
■Sives  of  the  press  for  the  coming 
should  be  ihe  intelligent  interpre- 
kipn  and  clarification  of  the  profound 
and  economic  changes  through 
«h  we  are  passing,  and  a  demon- 
•kion  of  the  necessity  for  American 
•■bership  in  both  the  World  Court 
■d  the  League  of  Nations  as  the  surest 
kans  of  preventing  another  world 
Wr. 

l^Jcally,  I  should  like  to  see  the  press 
SNWse  in  a  vigorous  way  the  need  for 
^ktnplete  overhauling  of  county  gov- 
•■nental  machinery,  the  need  for  a 
^tcr  participation  in  unemployment 
■'fief  on  the  part  of  those  states  which 


are  not  now  carrying  their  share  of  the 
burden  (\'irginia  is  among  them),  and 
show  the  importance  of  giving  state 
svstems  of  liquor  control  more  time  in 
which  to  demonstrate  their  superiorit.v 
over  the  prohibition  method.  .Anti-Sa¬ 
loon  Leagues  in  the  various  states  are 


3.  Nourish  the  public  appreciation 
of  realities  and  stimulate  the  public’s 
appetite  for  facts.  .Avoidance  of  verbal 
dressing  which  can  obscure  the  truth 
and  present  an  entirely  out-of-focus 
picture. 

4.  Let  newspaper  editors  cultivate 


Geoice  B.  Loncan 


M.  S.  Sherman 


H.  T.  Saylor 


A.  J.  SiNNOTT 


H.  F.  Lawrence 


pronouncing  the  control  systems  utter 
failures  on  the  basis  of  some  six  months’ 
experience,  although  they  never  admitted 
that  13  years  was  a  long  enough  period 
of  trial  for  the  Eighteenth  Amendment 

MAINTAIN  LIBERTY 

M.  S.  Sherman,  editor,  Hartford 
(Conn.)  Courant:  To  keep  alive  the 
spirit  of  liberty,  maintain  faith  in  our 
democratic  institutions,  defend  the  prin¬ 
ciples  of  the  constitution,  expose  eco¬ 
nomic  heresies,  further  better  interna¬ 
tional  undestandings  and  promote  in 
every  way  possible  the  cause  of  peace. 

SOUND  THINKING  NEEDED 

.•\llen  Eddy,  editor,  Albany  Eve¬ 
ning  Nezos  and  Knickerbocker  Press: 
1.  Consolidate  gains  made  in  the  last 
year  in  respect  to  sound  and  clear  think¬ 
ing  as  well  as  in  respect  to  material 
well  being.  To  this  end  newspapers 
should  be  (a)  particularly  careful  as 
to  accuracy  in  statement  of  facts  (b) 
clear  in  the  exposition  of  policies  ad¬ 
vocated,  (c)  warning  against  too  great 
expectation  ,as  to  rapid  attainment  ot 
a  status  of  “plenty  for  all,”  or  a  fool’s 
paradise. 

2.  Giving  heed  first  to  the  common 
welfare,  aiming  to  advance  the  average 
standards  of  living.  To  this  end  there 
should  be  constant,  unremitting  advo¬ 
cacy  of  the  rights  of  the  poor  and  un¬ 
der-privileged — the  wealthy  are  equipped 
to  take  care  of  themselves. 


\V.  L.  Dickey 


C.  C.  Hemenway 


their  own  sense  of  proportion,  as  only 
with  this  attribute  in  balance  can  they 
inform  the  public  and  guide  popular 
thought. 

IMPROVE  GOVERNMENT 

Arthur  J.  Sinnott,  editor,  Nezmrk 
News:  Improvement  of  government  of 
all  kinds;  lessening  of  special  privilege, 
especially  to  those  who  would  profit  by- 
war,  military  or  economic;  betterment 
of  relations  between  nations. 


provide  cheap  entertainment  for  the 
sake  of  circulation. 

BALANCED  BUDGET  NEEDED 

B.  E.  Lawrence,  general  manager, 
Indianapolis  Star:  To  encourage  the 
people,  as  well  as  governmental  units, 
to  get  back  to  a  self-sustaining  and  self- 
respecting  basis  and  away  from  the  erro¬ 
neous  idea  that  it  is  possible  to  get 
something  for  nothing.  A  balanced  bud¬ 
get  and  the  prospect  of  sound  sense  in 
public  spending  would  give  incentive 
to  business  that  might  be  expected  to 
banish  unemployment  and  depression 
automatically  and  speedily. 

CUT  GOVERNMENT  COSTS 

\V.  Laurence  Dickey,  editor,  Kan¬ 
sas  City  Journal-Post:  Reduce  the 
mounting  cost  of  local,  state  and  na¬ 
tional  government.  There  are  too  many 
agencies  at  work.  The  people  generally 
are  confused  on  money,  NRA,  and  by 
the  discrepancies  between  political  cam¬ 
paign  and  post-nomination  pledges  as 
against  administration  performance. 
The  so-called  “forgotten  man”  has  been 
led  a  bit  astray  by  vague  promises  of 
better  times  that  have  not  materialized 
and  of  an  impossible  redistribution  of 
“wealth.” 

CONTROL  OF  CREDIT  ASKED 

Harry  T.  Saylor,  editor  New  York 
Post  and  Philadelphia  Record:  The 
major  newspaper  editorial  objective  for 
the  coming  year  should  be  recovery,  ac¬ 
companied  by  such  reforms  that  a  re¬ 
currence  of  the  depression  is  impos¬ 
sible.  This  can  only  be  done  by  the 
government  taking  control  of  credit, 
.  together  with  its  distribution  among 
people  who  now  lack  purchasing  power. 
This  should  be  done  through  payments 
of  at  least  70  per  cent  to  all  depositors 
whose  money  is  still  tied  up  in  closed 
banks;  through  the  bonus;  by  a  vast 
program  of  public  works  at  which  stand¬ 
ard  wages  are  paid  for  all  types  of 
labor ;  through  old  age  pensions  and 
unemployment  insurance.  This  is  the 
soundest  program  for  business  recovery, 
because  it  will  immediately  start  retail 
purchases,  which  in  turn  will  create 
factory  orders. 


INCREASE  PUBLIC  KNOWLEDGE 

J.  Charles  Poe,  managing  editor, 
Chattanooga  Nezvs:  We  should  seek 
better  to  interpret  the  activities  of  gov¬ 
ernment  and  the  working  out  of  our 
social  and  economic  problems  to  our 
readers.  We  need  to  bring  more  under¬ 
standing  of  the  vast  changes  that  are 
taking  place  in  our  world  into  our  own 
columns.  Editors  must  share  the  blame 
for  the  backwardness  of  public  knowl¬ 
edge  as  contrasted,  for  example,  with 
that  of  England,  where  more  intelligent 
social  views  are  held  by  the  people  on 
such  matters  as  banking,  unemployment 
and  old  age  insurance,  group  medical 
care,  housing,  etc.  Editors  must  give 
up  defending  the  status  qiw  merely  be¬ 
cause  they  are  members  of  the  capital¬ 
istic  class  which  fears  experimentation 
and  change.  Mass  education  has  given 
us  a  public  which  knows  more  and  de¬ 
mands  more.  Our  papers  should  be 
edited  with  this  in  view  rather  than  to 


GREATER  SECURITY 

Wallace  Perry,  editor,  El  Paso 
Herald-Post:  In  Texas:  Complete 

rewriting  of  our  outworn,  bunglesotne, 
58-year-old  constitution ;  adoption  of 
some  definite  plan  for  regulating  the 
liquor  traffic,  to  supplant  the  confusion 
existing  from  the  fact  that  Texans 
voted  wet  on  national  prohibition  while 
our  state  laws  remain  dry;  working  out 
more  scientific  and  practical  system  of 
taxation  to  supplant  the  present  hap¬ 
hazard,  grab-bag  lack  of  system;  re¬ 
organization  of  state’s  judiciary;  re¬ 
vision  of  its  criminal  code  to  escape 
some  of  the  worst  of  the  technicalities 
that  now  obstruct  justice,  and  establish¬ 
ment  of  a  more  practical  pardon  boara 
plan  which  will  eliminate  wholesale 
peddling  of  pardons ;  complete  reorgani- 
zation  of  state  government,  including 
reduction  in  size  of  legislature  and  elim¬ 
ination  of  many  of  the  more  than  100 
(Continued  on  page  12) 


ITOR&PUBL! 


The  Oldest I{x£lis/iers  And AJveriiseTsJoumal inAaxerioa. 


4 


Editor  &  Publisher  for  January  12,  1935 


GUILD  JOINS  UNIONS 
ON  JENNINGS  ISSUE 


To  Meet  with  Mechanical  Group  in 
Washington  Jan.  18  to  Conti<ier 
a  Course  of  Action — I.T.U. 
Member  Calls  Meeting 


WALTER  DAILEY  ^SIGNS 

W  alter  J.  Dailey  has  resigned  as  sales 
prumntion  manager  in  charge  of  adver¬ 
tising  of  the  refrigeration  division  of 
the  General  Electric  Company. 


N.  Y.  GUILD  SANCTIONS 
STRIKE  ON  DAILY 


The  -American  Newspai)er  Guild  and 
mechanical  unions  that  draw  their 
membership  from  employes  of  .Ameri¬ 
can  newspapers  announced  this  week 
that  they  would  join  in  a  conference  in 
Washington  on  Jan.  18  to  consider  a 
course  of  action  on  the  case  of  Dean 
S.  Jennings,  discharged  employe  of  the 
San  Francisco  Call-Bulletin. 

“The  announcement  that  a  conven¬ 
tion  of  publishers  is  to  l)e  held  to 
consider  withdrawing  from  the  News¬ 
paper  Code  because  of  the  demand  by 
the  National  Labor  Relations  Board 
that  Hearst  executives  reinstate  Dean 
S.  Jennings,  discharged  from  the  San 
Francisco  Call-Bulletin  as  a  result  of 
his  activity  in  the  -American  Newspaper 
Guild,  is  a  matter  of  grave  concern  to 
all  newspaper  employes,”  the  announce¬ 
ment  said.  “Because  of  the  injection 
of  the  freedom-of-the-press  issue  and 
the  question  of  jurisdictional  scope  of 
industrial  boards  it  is  also  of  deep  mo¬ 
ment  to  all  organized  labor.” 

The  statement  also  said  : 

“If  the  publishers,  through  their  con¬ 
trol  of  the  channels  of  information,  are 
successful  in  their  attempt  to  induce  the 
L’nited  States  Government  to  evade  en¬ 
forcement  of  the  Jennings  ruling  and 
to  deprive  employes  of  the  right  to 
appeal  to  the  superior  jurisdiction  of 
the  National  Labor  Relations  Board, 
particularly  on  cases  involving  the  pro¬ 
visions  01  Section  7a  of  the  NIRA,  a 
precedent  will  be  established  for  indus¬ 
trial  domination  of  employes  through 
boards  responsible  only  to  employer 
controlled  code  authorities.” 

The  conference'  has  been  called  by 
C.  M.  Baker,  first  vice-president  of  the 


Thirteen  Employe*  of  Jewish  Bulletin 
Walk  Out,  Claiming  That 
Publisher  Refused  to  Re¬ 
store  Back  Pay 


The  Jcunsli  Daily  Bulletin  suspended 
publication  Jan.  10  after  the  Newspaper 
Guild  of  New  York  sanctioned  a  strike 
of  its  editorial  employes. 

The  unit  walked  out  when  the  pub¬ 
lisher,  Jacob  Landau,  declined  to  pay 
back  salaries  of  13  editorial  staff  mem¬ 
bers,  amounting  to  $1,363  and  withheld 
assurance  that  current  salaries  would 
be  met  regularly. 

The  representative  assembly  of  the 
New  A'ork  Newspaper  Guild  Jan.  9 
voted  to  support  the  decision  of  the 
unit,  at  a  meeting  at  the  Times  Square 
Hotel.  The  entire  news  staff  of  13 
is  involved  in  the  W’alkout. 

The  publisher  signed  an  agreement 
with  the  guild  in  late  summer,  grant¬ 
ing  recognition,  a  promise  to  reinstate 
three  discharged  members,  and  a  prom¬ 
ise  not  to  employ  men  without  coni- 
Iiensation. 

The  guild  declared  that  the  publisher 
has  failed  to  pay  regular  salaries  for 
more  than  4  months. 

Mr.  Landau  was  served  January 
10  with  a  subpoena  issued  by  the  State 
Department  of  Labor  on  the  complaint 
of  the  guild  in  its  efforts  to  recover 
back  pay. 


RYAN  SERVING  FIFTH  TERM 

Herbert  H.  Ryan  has  been  re-elected 
president  of  the  Newspaper  Writers' 
Union  No.  9,  Milwaukee,  affiliated  with 
the  I.  T.  U.  Frank  Haggerty  and 
International  Typographical  Union ;  Ed-  Qiarles  W.  Taylor,  were  re-elected  vice¬ 
ward  J.  Volz,  president  of  the  Inter-  president,  and  secretary-treasurer,  re- 


national  Photo-Engravers  Union  of 
North  -America;  Lean  DeVeze,  presi¬ 
dent  of  the  International  Stereotvpers 
and  Electrotypers  Union  of  North 
-America,  and  Jonathan  Eddy,  executjve 
secretary,  -American  Newspaper  GuTld. 


spectively.  The  president  and  vice- 
president  are  serving  their  fifth  con¬ 
secutive  term  in  their  respective  offices. 
The  entire  editorial  staff  of  the  Mil- 
u>aukee  Leader  is  connected  with  the 
union. 


WINS  POINT  ON  BILLBOARDS 

The  Union  Oil  Company  of  Califor¬ 
nia  won  the  first  skirmish  last  week  in 
its  effort  to  have  California’s  Outdoor 
Advertising  Act  adjudged  inapplicable 
to  billboards  and  other  advertising  u.sed 
in  and  around  service  stations  operated 
by  the  company.  .A  demurrer  to  the  oil 
company’s  petition  for  an  injunction  to 
prevent  the  director  of  public  works 
from  enforcing  the  statute  as  it  relates 
to  the  plaintiff  was  overruled  by  Judge 
Emmett  Wilson  in  Superior  Court. 
The  plaintiff  asserts  that  because  its 
signs  advertise  products  sold  at  its  sta¬ 
tions,  they  do  not  come  within  the  juris¬ 
diction  of  the  act. 


STAFF  SETS  LINAGE  RECORD 

All  previous  linage  records  were 
broken  !>>•  the  Rock  Island  (Ill.)  Argus 
in  its  annual  year-end  review  edition 
published  Dec.  31.  The  edition  carried 
317  different  advertising  accounts  with 
a  total  of  82,600  lines.  Every  member 
of  the  advertising  staff  exceeded  the 
quota  set  for  him,  winning  cash  awards. 
J.  W.  and  Ben  Potter  are  co-publishers 
of  the  daily. 


U.  S.  PIPE  APPOINTS 

United  States  Pipe  &  Foundry  Co., 
Burlington,  N.  J.,  announces  the  ap¬ 
pointment  of  Ralph  M.  Shaw,  Jr.,  as 
advertising  manager,  effective  Jan.  1, 
succeeding  Sidney  E.  Linderman,  now- 
in  charge  of  the  sales  office  at  Wash¬ 
ington,  D.  C.  Mr.  Shaw  was  formerly 
editor  of  the  company’s  house  organ, 
the  Piper. 


EDITOR  &  PUBLISHER 
CALENDAR 

^  Jan.  14-18 — -National  Retail  Dry 
Goods  Assn.,  24th  annual  con¬ 
vention,  Hotel  Pennsylvania,  New 
York. 

Jan.  16 — New  Y'ork  Associated 
Dailies,  annual  meeting.  Hotel 
Sagamore,  Rochester. 

Jan.  16-17 — New  England  Cir¬ 
culation  Managers’  Assn.,  con¬ 
vention,  Statler  Hotel.  Boston. 

Jan.  16-18 — -Ohio  Newspaper 
Assn.,  Buckeye  Press  Assn.,  As¬ 
sociated  Press  Editors  of  Ohio, 
Ohio  Select  List,  meetings,  Desh- 
ler-Wallick  Hotel,  Columbus. 

Jan.  17-18 — New  York  State 
Publishers’  Assn.,  annual  meet¬ 
ing,  Rochester,  N.  Y. 

Jan.  17-19 — Kentucky  Press 
-Assn.,  midwinter  meeting,  Brown 
Hotel,  Louisville. 

Jan.  18-20 — California  News¬ 
paper  Publishers’  Assn.,  meeting, 
Santa  Cruz. 

Jan.  18-19— Interstate  Advertis¬ 
ing  Managers’  Assn.,  winter  con¬ 
vention,  Hotel  Penn  Lee,  Sha- 
mokin.  Pa. 

Jan.  21 — Pacific  Advertising 
Clubs  Assn.,  annual  winter  con¬ 
ference,  Palace  Hotel,  San  Fran¬ 


cisco. 

Jan.  21-22 — N.  Y'.  State  Classi¬ 
fied  Managers’  Assn.,  winter  meet¬ 
ing,  Seneca  Hotel,  Rochester, 
N.  Y. 

Jan.  24-26 — Oklahoma  Press 
Assn.,  midwinter  meeting.  Okla¬ 
homa  City. 

Jan.  24-27 — Oregon  Press  Con¬ 
ference,  University  of  Oregon, 
Eugene. 


N.E.A.CODE  AUTHORITY 
RAP  N.L.R.B.  RULING 


Meeting  in  Chicago  Adopts  Resolu¬ 
tion  Commending  Newspaper 
Publishers  for  Resisting 
Action 


SENTENCED  FOR  UBEL 

lelctiraph  to  Editor  &  Publisher) 
AIiami,  Fla.,  Jan.  1 — Having  been 
convicted  of  libeling  Frank  Godwin,  a 
newspaper  sports  writer,  the  publisher 
anti  editor  of  .Miami  Life,  a  weekly, 
were  sentenced  here  yesterday.  Reuben 
Clein,  publisher,  was  ordered  to  pay  a 
fine  of  $500,  or  spend  six  months  in  jail, 
and  Wen  Phillips,  editor,  was  sentenced 
to  pay  $100,  with  an  alternative  60  days 
imprisonment.  Attorneys  for  Qein  and 
Phillips  announced  an  appeal  would  be 
taken.  The  article  in  question  sug¬ 
gested  unnamed  Miami  sports  writers 
"negotiated  financially”  with  promoters 
of  sport  shows. 


TWO  JOIN  DONAHUE  &  COE 

Charles  F.  Hauser  and  A.  B.  Churchill 
have  joined  Donahue  &  Coe,  Inc.,  New 
York,  as  vice-presidents  and  account 
executives  serving  the  Scholl  Manufac¬ 
turing  Company,  H.  C.  Glover  Co.  and 
other  accounts. 


PUBLISHER’S  SON  PARDONED 

Don  R.  Maginn,  former  assistant 
cashier  of  the  Genesee  County  Savings 
Bank,  Flint,  Mich.,  and  a  son  of  W.  J. 
Maginn,  publisher  of  the  Mt.  Morris 
(Mich.)  Herald,  received  a  full  pardon 
Dec.  11  from  (jov.  William  -A.  Com¬ 
stock  without  having  served  a  day  of 
his  two  and  one-half  to  20-year  sen¬ 
tence  at  Jackson  prison.  Maginn  was 
convicted  Nov.  16,  1933,  on  a  charge  of 
embezzlement.  (bounty  officials  said 
they  were  not  consulted  regarding  the 
pardon. 


HUTCHINS  LEAVES  GOODYEAR 

C.  T.  Hutchins  has  resigned  as  ad¬ 
vertising  manager  of  The  Goodyear 
1  ire  &  Rubber  Company,  Akron. 


PACKER  PLANS  CAMPAIGN 

The  advertising  account  of  the 
Nuckolls  Packing  Co.,  Pueblo,  Col.,  is 
now  handled  by  Shaw-Betts,  Inc.,  Den¬ 
ver  agency.  Newspapers  will  be  used 
for  the  spring  campaign. 


WEITZMAN  WINS  BAIL 

Irving  Weitzman,  Chicago  baker,  was 
freed  recently  on  $60,000  bond,  so  that 
the  state  might  avoid  having  to  reveal 
the  evidence  it  will  present  against 
Weitzman  and  two  others,  charged 
with  the  murder  of  Eli  Daiches,  former 
president  of  the  Thomas  M.  Bowers 
-Advertising  Agency,  Chicago.  Weitz- 
man’s  trial  was  set  for  Jan.  14. 


NESTLE’S  MILK  TO  L.  &  T. 

Nestle’s  Milk  Products.  Inc.,  New 
York,  has  appointed  Lord  &  Thomas, 
New  York,  as  advertising  agent.  The 
advertising  brands  are  Nestle’s  Milk, 
Nestle’s  Food,  Hylac,  and  Lactogen. 
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(Special  to  Editor  &  Publisher) 
Chic.\go,  Jan.  8. — A  resolution  con¬ 
demning  the  National  Labor  Relations 
Board  for  ordering  the  San  Francisco 
Call-Buletin  to  restore  Dean  Jennings 
to  its  emplo\ment,  was  adopted  by  the 
joint  national  code  authority  for 
Graphic  .Arts  Industries  .A -2  and  ,A-5 
and  the  board  of  directors  of  the  Na¬ 
tional  Editorial  Association  in  joint  ses¬ 
sion  here  today.  The  resolution  com¬ 
mended  the  Daily  Newspaper  Publish¬ 
ing  Business  Code  .Authority  for  re¬ 
sisting  the  "unwarranted  effort”  of  the 
National  Industrial  Relations  Board  and 
pledged  its  support  to  the  daily  news¬ 
paper  code  authority  in  defense  of  its 
position. 

The  joint  national  code  authority  held 
its  third  quarterly  meeting  here,  begin¬ 
ning  last  Friday  and  extending  through 
until  today.  Members  of  the  N.  E.  A. 
board  of  directors  were  also  in  session 
at  the  Hotel  Sherman  during  the  same 
jieriod.  Walter  D.  .Allen,  Brooklint 
(Mass.)  Chronicle,  presided  as  chair¬ 
man  of  the  joint  national  code  author¬ 
ity,  representing  non-metropolitan  news¬ 
papers  and  commercial  printing  estab¬ 
lishments.  Budget  and  assessments 
were  among  the  major  items  of  business. 
No  announcement  was  made  as  to  action 
taken. 

Kenneth  Baldridge,  Bloomfield  (la.) 
Democrat,  president  of  the  N.  E.  .4, 
presided  at  the  board  meeting  of  that 
association  at  which  plans  were  made 
for  the  50th  anniversary  convention  of 
the  N.  E.  .A.  at  New  Orleans  next  May 
R.  H.  Pritchard.  IVeslon  (W.  Va.) 
Democrat,  vice-president  of  the  Na¬ 
tional  Editorial  .Association,  was  elect¬ 
ed  chairman  of  the  Joint  National  Code 
Authority,  succeeding  Walter  D.  .Allen, 
Brookline  (Mass.)  Chronicle,  who  hai 
been  chairman  since  the  code  authority 
was  organized. 

The  question  of  a  new  Missouri  re^ 
gional  code  authority  was  not  consid¬ 
ered,  and  it  is  understood  the  Missouri 
Press  Association  will  continue  to  serve 
as  a  code  enforcing  agency  for  that 
region.  Other  administrative  details  are 
being  threshed  out  at  a  special  meeting 
of  the  executive  committee  following 
the  joint  session  of  the  code  authority. 

The  text  of  the  joint  resolution  adopt 
cd,  protesting  the  decision  of  the  Na 
tional  Industrial  Relations  Board  in  the 
Jennings  case,  which  has  now  been  rc 
ferred  to  the  Newspaper  Industrial 
Board  as  provided  for  under  the  daily 
newspaper  code,  is  as  follows : 

“Whereas,  The  Nations]  Labor  Relatioiii 
Board  has  sought  to  usurp  authority  specii^ 
cally  delegated  to  the  Labor  Board  of  tk 
Code  for  the  Daily  Newspaper  I’liblishiiif 
Business  and  has  ordered  the  San  Francie- 
Call  Bulletin  to  restore  to  its  employment 
discharged  employee,  and 

“Whereas,  The  National  I.abor  Relatiocl 
Board  has  sought  to  arbitrarily  assume  juri^ 
diction  over  a  labor  dispute,  despite  the  fid 
that  the  Daily  Newspaper  Code  makes  speci&j 
provision  for  handling  labor  disputes: 

“Now,  Therefore,  Be  It  Resolved,  Tb: 
the  board  of  directors  of  the  National  Eiiitr 
rial  Association  and  the  Joint  National  Co* 
Authority  for  Industries  No,  A-2  and  A: 
of  the  (Iraphic  Arts  Industries  Code  «» 
mend  officials  of  the  Daily  Newspaper  Publis) 
ing  Business  Code  for  having  resisted  tlic 
unwarranted  effort  of  the  National  Labor 
lations  Board,  and 

“Be  It  Further  Resolved,  That  w 
board  of  directors  of  the  National  Editori 
Association  and  the  Joint  National  Code  .(■ 
thority  of  Industries  No.  A-2  and  A-5  plejf 
its  full  support  to  the  Daily  Newspaper  P» 
lishing  Business  Code  in  defense  of  its  vo 
tion.” 


COAST  STAFF  EXPANDED 

Emil  Brisacher  and  Staff,  Robert 
Davis,  vice-president,  has  annnunc^ 
the  addition  of  A.  N.  Hexter,  former 
an  executive  of  a  Qiicago  agency. 
will  have  charge  of  mcrchamli'id 
plans,  and  of  H.  R.  Beaven,  form^ 
with  the  Rodney  E.  Boone  OrganiBl 
tion,  who  will  concentrate  on  sales  ijj 
velopment,  to  the  Los  Angeles  offiri 
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PUBUC  AVID  FOR  NEWS  OF  TRIAL 

Circulation  Managers  Report  Sales  Increases  During  Hauptmann  Murder  Case  Not  Up  to  Expecta¬ 
tions — Tremendous  Wordage  Continues — 55,000  Word  Transcripts 
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TIilt.  trial  of  liruiio  Richard  Haupt- 
mami  lor  tnc  murder  ot  tiie  infant 
son  of  the  Lindberghs  closes  its  second 
week  on  Saturday  with  the  tremendous 
flow  of  words  throughout  the  country 
alimented, with  the  reportorial  army 
of  about  700  remaining  at  the  same 
strength,  and  with  increased  sales  of 
newspapers  everywhere.  The  sales  in¬ 
creases,  however,  were  not  as  great  as 
had  been  hoped  for,  it  was  indicated. 

In  _Xew  Vork  circulation  managers 
told  Editor  &  Publisher  this  week  that 
the  Hauptmann  case  was  adding  from 
10,000  to  100,000  readers  for  each  daily. 
Philadelphia  circulators  reported  a 
"gratifying”  gain.  Cleveland  papers 
were  up  from  5,000  to  10,000  copies. 
Washington  dailies  were  up  consider¬ 
ably,  but  whether  it  was  due  to  the 
Hauptmann  trial  or  the  opening  of  Con¬ 
fess  is  not  known.  From  Chicago 
it  w’as  reported  that  circulation  has 
been  slow  to  rise  in  response  to  the 
tremendous  play  given  the  story.  Dallas, 
Tex.,  found  the  trial  had  a  "stimulat¬ 
ing’'  effect  on  circulation.  Los  An¬ 
geles  reported  increases,  but  how  much 
of  the  gains  could  be  credited  to  the 
trial  was  unknown  to  circulators. 

It  was  generally  expected  that  the  gains 
would  fall  off  considerably  after  Dr. 
John  F.  Condon  (Jafsie)  had  given  his 
testimony.  The  circulators  take  the  view 
that  the  interesting  personalities  of  the 
case  will  have  all  had  their  day  by  the 
end  of  this  week,  and  that  afterwards 
the  trial  will  resolve  itself  into  long 
l^al  discussions  of  handwriting  author¬ 
ities  and  other  experts,  which  is  not  the 
stuff,  they  say,  that  circulation  is 
made  of. 

However,  with  this  routine  evidence 
finished  ,and  as  the  defense  draws  up  its 
big  guns,  a  further  spurt  in  circulation 
is  forecast.  The  circulation  gains  to  date 
ire  regarded  by  some  as  remarkable  in 
view  of  the  fact  that  much  of  the  evi¬ 
dence  has  been  printed  previously,  time 
and  time  again. 

The  file  from  Flemington  on  Wednes¬ 
day,  when  Jafsie,  the  prosecution’s  key 
witness,  was  on  the  stand,  was  the  great¬ 
est  of  the  trial,  exceeding  the  tremen¬ 
dous  wordage  that  told  the  testimony 
of  Col.  Lindbergh,  Anne  Lindbergh  and 
Betty  Gow. 

The  file  from  Flemington  by  the  As¬ 
sociated  Press,  United  Press  and  Inter¬ 
national  News  Service  averages  approxi¬ 
mately  140,()(X)  words  a  day,  Editor  & 
Publisher  learned.  This  includes  the 
complete  transcript  of  the  testimony, 
which  is  carried  in  full  only  by  the 
A$^iated_  Press  to  New  York  and 
Philadelphia  papers.  The  transcript  av¬ 
erages  about  55,000  words  a  day. 

Western  Union  is  filing  approximate¬ 
ly  250,000  words  a  day  from  Fleming- 
>00,  in  addition  to  the  daily  transcript 
Western  Union  also  is  handling  about 
3,000  words  a  day  for  foreign  papers. 
Postal  estimates  it  has  transmitted  close 
million  words  since  the  trial 

opened. 

In  addition  the  scores  and  scores  of 
papers  that  are  getting  their  own 
ilispatches  bring  the  total  fairly  close 
to  the  million  words  a  day.  It  is  es- 
>iniat^  that  this  figure  is  the  maximum 
capacity  for  filing. 

In  spite  of  the  somewhat  conservative 
estimates  of  the  circulation  managers  as 
to  the  circulation  value  of  the  story, 
^ors  everywhere  are  enthusastic  over 
tfie  overwhelming  coverage  of  the  trial 
3n<l  are  giving  it  a  spectacular  play. 

Probably  the  greatest  display  given 
to  the  story  was  that  in  the  New  York 


The  Journal  is  setting  the  pace  foi 
all  the  other  Hearst  papers  throughout 
the  country,  but  a  perusal  of  the  prin¬ 
cipal  dailies  of  the  country  indicates  that 
an  unprecedented  amount  of  space  is 
devoted  to  the  trial.  On  one  day,  for 
instance,  the  Denver  Post,  about  2,000 
miles  away  from  Flemington,  gave  the 
trial  19  columns,  and  the  rank  and  file 
of  papers  are  giving  at  least  from  five 
to  12  columns  to  the  story. 

Newspapers  everywhere  gave  the  trial 
the  streamer  line  on  Tuesday,  when 
Hauptmann  was  identified  by  two  wit¬ 
nesses,  placing  this  big  black  head  over 
that  which  told  of  President  Roosevelt’s 
message  to  the  Congress.  Newspaper 


e-xecutives  interrogated  this  week  could 
not  remember  when  any  news  event  su¬ 
perceded  the  President’s  message  in 
journalistic  importance. 

Reports  from  Flemington  indicate  that 
the  same  journalistic  e.xcitement  of  the 
opening  of  the  trial  prevails  undimin¬ 
ished. 

Circulators  responded  as  follows: 

Chicago,  Jan.  8 — Newspaper  circula¬ 
tion  sales  have  been  somewhat  slow  to 
rise  in  response  to  the  tremendous  play 
given  the  trial  of  Bruno  Hauptmann 
for  the  kidnaping  of  the  Lindbergh 
baby,  local  circulators  told  Editor  & 
Publisher  here  today.  The  trial  is  just 
beginning  to  cause  noticeable  increases 


Flemington’ s  Cooperative  Darkroom 
Produced  120  Pictures  in  80  Minutes 


The  cooperative  darkroom  at  Flemington,  N.  J.,  where  newspapers  and  news 
picture  agencies  receive  their  prints  of  pictures  taken  in  the  Hunterdon  County 
<-ourt  of  the  Hauptmann  trial.  This  was  the  scene  as  another  batch  of  prints 
became  available  for  distribution. 

By  D.  H.  MOREAU 

Editor,  Flemington  Hunterdon  County  Democrat 


Establishment  of  the  first  co¬ 
operative  dark  room  in  the  history 
of  newspaper  photography  is  one  of  the 
precedents  set  up  in  covering  the  Haupt¬ 
mann  trial. 

.Among  the  dough-making  machines 
and  flour  sifters  in  a  former  bakery  on 
Bloomfield  avenue,  Flemington,  which 
found  the  going  rough  in  the  depression, 
may  be  found  the  film  developing  and 
picture-printing  equipment  of  the  co- 
opi'rativc,  which  has  been  set  up  to  sup¬ 
ply  copies  of  every  picture  taken  in  the 
courtroom  to  20  newspaper  and  press 
association  representatives. 

Under  the  supervision  of  Art  Soren¬ 
sen,  freelance  photographer  and  former 
picture  syndicate  executive,  a  system  of 
distributing  the  pictures  to  every  par¬ 
ticipating  member  at  exactly  the  same 
instant  is  solving  the  problem  of  giving 
every  newspaper  an  “even  break”  in 
starting  the  pictures  from  Flemington  to 
New  York,  Philadelphia  and  Washing¬ 
ton. 

-At  the  outset,  it  was  Justice  Thomas 
W.  I'rcnchard’s  intention  to  ban  all 


-  — —  — . . . .  —  photographers  from  the  courtroom.  He 

ai... —  .  on  Wednesday,  when  felt  the  cameras  would  detract  from  the 

,  formetfl  wout  74  columns  of  type  and  pictures  decorum  and  order  of  the  trial  chamber. 


.ncy,  »  ''ffainly  told  Journal  readers  all  they 
^ted  to  know  of  the  doings  in  Flem- 
forinf'  "Pott-  Twenty-four  pictures  and 
Organic  iTOhes  were  printed,  including  two 
.  sales  t  fiqge  pictures,  four  columns  wide  and 
des  off'  *  foot  long. 


A  veteran  photographer,  Frank  Murta 
of  .Acme  Newspictures,  visited  the  jus¬ 
tice  in  the  interest  of  all  the  132  picture 
service  and  cameramen  who  are  con¬ 
nected  with  the  highly  efficient  graphic 
coverage  of  the  trial.  Murta  told  the 


judge  of  the  vast  outlay  of  money  rep¬ 
resented  in  his  professional  group,  and 
after  citing  some  adventuresome  chap¬ 
ters  of  a  typical  news  camera  man’s 
life,  won  a  permit  to  place  four  picked 
photographers  in  the  room.  They  were 
to  be  allowed  to  take  pictures  at  vantage 
points  three  times  each  court  day,  im¬ 
mediately  before  the  10  a.  m.  convening, 
during  ikioii  recess,  and  after  court  ad¬ 
journed  in  the  afternoon. 

While  the  judge  occupied  the  bench, 
no  photographs  were  to  be  taken.  The 
pictures  of  Colonel  and  Mrs.  Lindbergh 
on  the  stand  were  unauthorized 
“scoops.”  The  cameramen  in  the  pool 
stoutly  aver  that  the  camera  man  who 
took  these  pictures  was  “new  on  the 
job.  having  been  sent  as  a  relief  man, 
and  he  did  not  know  the  rulings.” 
However  the  “pool”  circulated  the  pic¬ 
tures.  The  other  photographers  now 
fear  that  some  intractable  cameraman 
may  yet  spoil  the  system  for  everyone 
by  bringing  the  court’s  “clamp  down” 
threat  upon  their  heads  by  another 
“scoop”  picture. 

The  four  photographers  in  the  court¬ 
room  represent  no  particular  picture 
service,  but  work  for  all  20  members  of 
the  cooperative.  Runners  carry  the  ex¬ 
posed  plates  from  the  courtroom  to  the 
bakery  building  less  than  two  blotks 
away.  There,  experienced  operators 
have  the  developing  solutions  ready  in 
{Continueet  on  page  31) 


in  local  newspaper  sales,  it  was  gener¬ 
ally  agreed.  Most  of  the  circulation 
managers  predicted  that  newsstand  sales 
will  jump  as  the  trial  reaches  a  dra¬ 
matic  climax. 

Donald  Walsh,  Chicago  Daily  News, 
stated  his  paper  has  felt  a  decided  in¬ 
crease  this  week,  apparently  due  to  the 
trial,  but  nothing  comparable,  first  in¬ 
stance,  to  the  Wynekoop  trial. 

Walter  Parker,  circulation  director  of 
the  Chicago  American  and  Herald  and 
Examiner,  said  the  trial  was  just  begin¬ 
ning  to  cause  noticeable  circulation 
gains. 

J.  F.  Shanahan,  Chicago  Daily  Times, 
said  there  had  been  some  pick-up  in 
newsstand  sales. 

The  Chicago  Tribune  reported  an  in¬ 
crease  in  circulation  so  far  this  month, 
but  was  inclined  to  feel  that  the  Haupt¬ 
mann  trial  had  only  a  small  part  in  the 
rise,  attributing  seasonal  factors  to  a 
great  extent. 

Philadelphia,  Pa.,  Jan.  8 — Skepti¬ 
cism  in  some  quarters  here  that  the 
rehash  of  the  Lindbergh  case  in  the  de¬ 
layed  Hauptmann  trial  would  not  re¬ 
awaken  intense  public  interest  has  been 
dispelled  by  “gratifying”  increases  in 
circulation  since  last  week  and  news¬ 
stand  sellouts  locally  and  in  suburban 
towns  for  several  dailies. 

The  consensus  of  Philadelphia  cir¬ 
culation  managers  is  that  salp  jumped 
immediately  and  virtually  without  ex¬ 
ception  have  bettered  the  figures  of  the 
previous  day.  Several  pointed  out  that, 
while  the  sale  has  not  been  as  big  as 
during  the  Morro  Castle  disaster,  a 
high  water  mark,  it  will  be  spread  out 
over  a  period  of  weeks,  and  in  the  end 
the  gain  probably  will  be  larger. 

.All  the  dailies  here  are  playing  the 
story  hard,  because  it  is  “on  Philadel¬ 
phia’s  doorstep.”  Space  in  one  news¬ 
paper  totaled  between  35  and  40  col¬ 
umns  one  day  last  week.  The  average 
runs  20  to  25  columns. 

Comments  by  circulation  managers 
follow : 

R.  L.  McLean,  Evening  Bulletin — 
"We  are  having  an  e.xtra  sale.  Noticed 
the  increase  right  away.  If  the  trial 
gives  the  readers  something  new  every 
day  we  may  approach  Morro  Castle. 

J.  R.  Westcott,  Evening  Ledger— 
“The  trial  has  been  good,  for  a  5  to 
10  per  cent  increase  (.about  10,000  to 
2(),(XX»  daily).  We  are  doing  as  well 
as  we  expected  and  in  The  long  run 
the  story  may  bring  the  average  in¬ 
crease  up  to  better  than  the  Morro 
Castle  yarn. 

John  Young,  Inquirer — “We  have  had 
a  10  per  cent  increase  in  sales  (about 
30,000).  Wednesday  of  last  week  was 
better  than  we  had  anticipated.  Ihe 
story  has  shown  increased  interest 
right  along — with  Monday  way  above 
normal,  we  had  too  many  sellouts  lo¬ 
cally  and  interest  in  distant  counties 
we  serve  is  as  great  as  in  places  nearby. 

Edward  Woodward,  Record — "Be¬ 
cause  our  Famous  Names  contest  has 
brought  up  circulation  to  our  highest 
point,  we  haven’t  noticed  a  whole  lot 
of  sales  due  to  the  Hauptmann  trial. 
There  has  been  an  increase  of  several 
thousand  since  the  trial  started.” 

.Across  the  river  in  Jersey,  H.  M. 
Snyder,  Camden  Courier-Post  circula¬ 
tion  manager,  said  sales  have  increased 
“substantially”  but  there  has  been  no 
spectacular  jump.  “The  late  editions 
of  the  Courier  with  the  complete  <|ues- 
tion  and  answer  stuff  are  going  well,” 
he  said.  "The  increase  is  averaging 
alx)ut  several  thousand  daily.” 


Washington,  D.  C.,  Jan.  8— .All  of 
the  Washington  daily  newspapers  re¬ 
cord  a  distinct  gain  in  circulation  since 
Jan.  2  when  the  Hauptmann  trial  began. 
However,  the  circulation  managers 
(Continued  on  page  31) 
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COPELAND  REVISES  DRUG  BILL;  LIMITS 
RESPONSIBILITY  OF  PUBLISHERS 


Media  Required  in  Case  of  Foreign  Advertising,  to  Get  Guarantee 
of  Resp<HiMbility  from  U.  S.  Firm — “Ambiguity  and 
Inference”  Phrase  Dropped 


W 


By  JAMES  J.  BUTLER 

Washington  Correspondent,  Editor  &  Publisher 

ASHINGTON,  D.  C.,  )an.  8 — A  in  advertising.  Similar  language  in  the 


food  and  drug  bill  greatly  modi¬ 
fied  in  its  advertising  and  other  aspects 
from  the  one  which  failed  of  passage  in 
the  73d  Congress,  this  week  was  placed 
upon  the  desks  of  United  States  sena¬ 
tors,  together  with  an  explanatory 
statement  by  its  sponsor,  Dr.  Royal  S. 
Copeland,  senior  senator  from  Ntw 
York. 

The  publisher-liability  clause  reads  as 
follows : 

“No  publisher,  radio-broadcast  licen¬ 
se,  or  other  agency  or  medium  for  the 
dissemination  of  advertising  shall  be 
deemed  to  have  violated  the  provisions 
of  paragraphs  (b)  or  (c)  of  this  sec¬ 
tion  by  reason  of  the  dissemination  of 
any  false  advertisement,  but  the  liability 
shall  rest  upon  the  manufacturer,  pack¬ 
er,  distributor,  or  seller  who  caused  the 
disseminaUon  of  such  advertisement. 
Any  publisher,  radio-broadcast  licensee, 
or  other  agency  or  medium  for  the  dis¬ 
semination  of  advertising,  who,  on  rea¬ 
sonable  request  of  an  officer  or  employe 
duly  designated  by  the  secretary,  wil¬ 
fully  refuses  to  furnish  the  name  and 
postoffice  address  of  the  person  who 
caused  him  to  disseminate  any  advertise¬ 
ment  ;  or  who  disseminates  any  false 
advertisement  where  the  dissemination 
thereof  has  been  caused  by  a  person  re¬ 
siding  in  a  foreign  country,  and  does 
not  establish  a  guarantee  or  undertaking 
signed  by  a  manufacturer,  packer,  dis¬ 
tributor,  or  seller  of  the  article  adver¬ 
tised,  residing  in  the  United  States,  to 
the  effect  that  such  person  assumes  full 
res^nsibility  for  any  violation  of  this 
act  incurred  by  the  dissemination  of  such 
advertisement ;  shall  be  guilty  of  a  mis¬ 
demeanor  and  shall  on  conviction  there¬ 
of  be  subject  to  the  penalties  prescribed 
in  paragraph  (c)  of  this  section.” 

The  chapter  declaring  what  shall  con¬ 
stitute  a  “false  advertisement”  is  writ¬ 
ten  in  the  following  language: 

“An  advertisement  of  a  food,  drug, 
or  cosmetic  shall  be  deemed  to  be  false 
if  it  is  false  or  misleading  in  any  par¬ 
ticular  relevant  to  the  purposes  of  this 
act  regarding  any  such  food,  drug  or 
cosmetic.  Any  representation  concern¬ 
ing  any  effect  of  a  drug  shall  be  deemed 
to  be  false  under  this  paragraph  if  in 
every  particular  such  representation  is 
not  sustained  by  demonstrable  scien¬ 
tific  facts  or  substantial  medical  opinion. 

“It  shall  be  unlawful  to  advertise  for 
sale  in  interstate  commerce  a  drug  rep¬ 
resented  to  have  any  therapeutic  effect 
in  the  treatment  of  cancer,  tuberculosis, 
venereal  diseases,  heart  and  vascular 
diseases,  as  well  as  any  other  disease 
which  may  be  added  to  this  list  by 
regulations  as  provided  by  sections  701 
and  703 ;  except  that  no  advertising  not 
in  violation  of  paragraph  (a)  of  this 
section  shall  be  deemed  to  be  false 
under  this  paragraph  if  it  is  dissemi¬ 
nated  only  to  members  of  the  medical 
and  pharmaceutical  professions  or  ap¬ 
pears  only  in  the  scientific  periodicals 
of  these  professions,  or  if  it  is  dis¬ 
seminated  only  for  the  purpose  of  public 
health  education  by  persons  not  com¬ 
mercially  interested,  directly  or  indi¬ 
rectly,  in  the  sale  of  such  drugs.” 

In  his  explanatory  statement.  Dr. 
Copeland  says: 

“In  the  original  bill  there  was  great 
complaint  on  the  part  of  the  advertisers 
because  of  the  language  chosen,  which 
set  up  a  prohibition  against  false  ad¬ 
vertising,  not  alone  because  it  was  false 
or  misleading,  but  also  because  of  pos¬ 
sible  ‘ambiguity  or  inference.’  With 
the  great  jwwer  given  to  the  secretary 
in  the  original  bill,  it  was  felt  that  in¬ 
justices  would  follow  the  administration 
of  the  act  without  actually  giving  the 
public  any  degree  of  added  protection. 

“As  a  matter  of  fact,  all  needed  pro¬ 
tection  can  be  given  by  a  prohibition 
against  false  or  misleading  statements 


present  law  applicable  to  the  labels  has 
been  effectively  protective  of  consumer 
interests,  and  at  the  same  time  has  not 
been  construed  as  unduly  embarrassing 
to  honest  producers.  This  bill  applies 
exactly  the  same  principle  to  the  matter 
of  advertising  as  existing  law  does  to 
labeling.” 

.  .  In  this  bill  the  diseases  for 
‘curing,’  the  advertising  of  which  is  pro¬ 
hibited.  have  been  limited  to  cancer, 
tuberculosis,  venereal  diseases,  and  heart 
and  vascular  diseases.  These  are  the 
diseases  for  which  the  virtues  and  values 
of  remedies  have  lieen  advertised  and 
which  the  scientific  world  believes  to  be 
unsubstantiated. 


JAIL  FOR  FALSE  COPY 
PROVIDED  IN  BILL 

(Special  to  Eoitoi  &  Publisher) 

WASHINGTON,  D.  C,  Jan. 

7. — False  advertising  in 
newspapers  or  other  publications, 
or  by  radio,  would  be  made  a 
Federal  offense  punishable  by  a 
fine  of  not  more  than  $1,000  or 
imprisonment  for  not  longer  than 
five  years  under  a  bill  which  has 
been  introduced  in  the  House  of 
Representatives  by  Congressman 
John  T.  Buckbee  of  Illinois. 
Only  publications  which  move  in 
interstate  commerce  are  within 
the  purview  of  the  proposed  law. 

The  Buckbee  law  would  cover 
any  promotional  matter  “which 
advertisement  contains  any  as¬ 
sertion,  representation,  or  state¬ 
ment  of  fact  which  is  untrue,  de¬ 
ceptive,  or  misleading.” 

The  bill  has  been  referred  to 
the  Committee  on  Interstate  and 
Foreign  Commerce. 


NEW  RULES  NEAR  FOR 
LIQUOR  ADVERTISING 


W 


FACA  Regulations  May  Be  Referred 
to  Publishers  and  Advertisers  First, 
Otherwise  Will  Be  Applied 
in  Two  Weeks 


BROWN  PROMOTED  IN  MEMPHIS 


DENTIST  LOSES  LICENSE 


State  Board  Acts  After  It  Was  Chal¬ 
lenged  in  Advertisements 

The  New  Jersey  State  Dental  Board, 
without  the  formality  of  a  hearing,  has 
revoked  the  license  of  Dr.  William  Le¬ 
vine  of  Jersey  City  as  a  dentist,  on  the 
ground  that  he  had  violated  the  law 
against  advertising. 

Former  Judge  William  Speer,  counsel 
to  Dr.  Levine,  immediately  applied  to 
Chief  Justice  Thomas  J.  Brogan  and 
received  a  writ  of  certiorari  which  acts 
as  a  stay  against  the  revocation  of  the 
license  until  the  case  can  be  decided 
in  the  courts. 

It  was  announced  Dec.  19  that  the 
state  board  would  hold  a  hearing  m  the 
Dr,  Levine  case,  but  the  decision  was 
handed  down  without  such  a  hearing 
being  held. 

The  constitutionality  of  the  law  under 
which  Dr.  Levine’s  license  was  revoked 
will  now  be  attacked  in  the  state’s  high¬ 
est  courts. 

Dr.  Levine  openly  vi  dated  the  pro¬ 
visions  of  the  act  prohibiting  advertis¬ 
ing  by  dentists  by  inserting  challenging 
advertisements  in  four  Hudson  County 
newspapers. 


Vice-President  and  Advertising  Di¬ 
rector  Named  General  Manager 

(By  telegraph  to  Editor  &  Publisher) 
Memphis,  Tenn.,  Jan.  8. — Appoint¬ 
ment  of  Capt.  Enoch  Brown,  Jr.,  as 
general  manager  of  the  Commcrcial- 


Enocii  H.  Brown,  Jr. 


Appeal  was  an¬ 
nounced  Jan.  7 
by  James  Ham¬ 
mond,  publisher. 
Capt.  Brown  has 
served  as  vice- 
president  and  ad¬ 
vertising  director 
for  the  past  two 
years.  In  his  new 
capacity  Capt. 
Brown  will  be  in 
complete  charge 
of  the  paper. 
There  were  no 
other  personnel 
changes.  Capt. 


NEWMYER  IS  HONORED 

The  retail  merchants’  committee  of 
the  New  Orleans  Association  of  Com¬ 
merce  at  its  meeting  Jan.  3  unanimously 
adopted  a  resolution  expressing  regret 
at  the  departure  of  .\.  G.  Newmyer  as 
general  manager  of  the  Item-Tribune. 
Mr.  Newmyer  is  joining  the  Hearst 
organization. 


Brown  returned  to  the  Commercial  Ap¬ 
peal  from  the  advertising  managership 
of  the  Atlanta  (Ga.)  Constitution  in 
December.  1932. 

In  July,  1932.  he  was  with  the  Balti¬ 
more  \ezvs  and  American  local  depart¬ 
ment.  and  in  1931  served  on  the  Norfolk 
I’irginian-PUot. 


TO  DISCUSS  GENERAL  RATES 

John  r  Fitzgerald,  president  of  the 
Newspaper  Representatives  .Association 
of  Chicago,  has  been  invited  to  discuss 
retail -general  advertising  rates  at  the 
New  S'ork  State  Publishers’  .Associa¬ 
tion  convention.  Jan.  18,  at  Rochester, 
N.  V. 


By  James  J.  Butler 

(Ivaskington  Correspondent, 

Editor  &  Publisher) 

Washington,  D.  C.,  Jan.  8 — Because 
of  the  importance  of  proposed  restric¬ 
tions  on  liquor  advertising,  the  Federal 
.Alcohol  Control  Administration  this 
week  had  under  consideration  refer- 
ence  of  the  nearly  completed  draft  to 
publishers,  advertising  agencies  and  the 
industry  before  declaring  it  effective. 

Should  it  be  decided  that  the  time 
element  will  not  permit  such  a  delay, 
it  is  possible  that  the  rules  will  ^ 
superimposed  upon  the  distillers’  code 
of  fair  competition  within  about  two 
weeks,  although  General  Counsel  Fred¬ 
eric  P.  Lee  has  not  yet  passed  favor- 
ably  upon  several  of  the  fundament 
features. 

Meanwhile,  members  of  the  alcoholic 
lieverage  industries  subject  to  the  dis¬ 
tillers’  code  are  submitting  advertising 
copy  to  the  code  authority  for  editing 
in  accordance  with  a  regulation  whid 
has  been  in  effect  since  Nov.  10,  1934, 
Under  the  discretionary  power  vested 
in  Supervisor  J.  M.  Doran,  copy  for 
periodicals  which  was  required  to  be 
placed  far  in  advance  of  publication 
date  is  not  being  held  strictly  to  the 
terms  of  the  regulations. 

The  self-imposed  advertising  copy 
censorship  of  the  distilling  industries  is 
effective  only  until  such  time  as  F.ACA 
promulfptes  its  rules. 

The  industry  planned  its  rules  with 
the  idea  that  they  would  be  found  in 
close  alignment  with  the  policies  ol 
FAC.A  in  the  matter  of  advertising  mat¬ 
ter.  .At  a  public  hearing  in  this  db 
more  than  one  month  ago  it  was  evi¬ 
dent  that  such  was  not  the  case.  Ther^ 
fore,  the  regulations  scheduled  to  be  in 
force  shortly  are  likely  to  be  found  at 
wide  variance  with  the  principles  which 
now  guide  the  ccxle  authority  in  de 
termining  the  propriety  of  a  liquor  ad¬ 
vertisement. 

W’hile  certain  requirements  that  will 
be  incorporated  in  the  new  rules  an 
generally  known,  the  code  authority  has 
decided  against  a  piecemeal  application 
and  is  adhering  to  its  own  regulations 
until  the  entire  new  draft  is  released. 


WASHINGTON  POST  SERVES  TEA 


SPONSORED  BONUS  AD 

The  Elgin  (Ill.)  Courier-News  re¬ 
cently  carried  a  five-column  advertis^ 
ment.  sponsored  by  local  business  inter¬ 
ests.  advocating  immediate  payment  of 
the  bonus  to  world  war  veterans.  The 
ad  was  headed :  “.A  Plea  for  Fair  Play' 
and  charged  “false  and  malicious  propa¬ 
ganda”  is  being  used  by  those  who  are 
opposed  to  immediate  cash  payments  of 
adjusted  compensation  certificates.  The 
ad  asserted  “every  penny  will  go  dir^y 
into  business  channels.”  Ten  business 
firms  sponsored  the  copy. 


REPORTER  HALTED  SUICIDE 

•Although  the  man  had  threatened 
Clyde  H.  East,  Charleston  (W.  Vsl) 
Gazette  reporter,  not  to  warn  police, 
the  reporter  was  able  to  save  the  life 
of  a  would-be  suicide  Jan.  2  by  calling 
police,  who  entered  a  gas-filled  hotel 
room  and  rescued  the  man.  East  was 
given  a  detailed  story  of  unrequited  love 
by  the  intended  suicide,  who  had  called 
the  Gazette  city  desk. 


The  IFadiington  Post  breaks  a  precedent  by  serving  afternoon  tea  in  the  women’s 
department  of  the  paper.  It  is  said  to  be  the  first  time  that  a  newspaper  in  the 
United  States  has  inaugurated  this  practice.  Malvina  Lindsay,  editor  of  the 
women’s  department,  is  “pouring,”  and  Mrs.  Eugene  Meyer,  wife  of  the  pub¬ 
lisher,  is  the  woman  with  the  hat  on.  The  tea  is  expected  to  be  “poured”  every 
Mondav  afternoon. 


BUY  INTO  WEEKLY 

Talbot  Patrick,  publisher,  Goldsborc 
(N.  C.)  Ncivs-Argus,  announced  at  the 
winter  meeting  of  the  Virginia  Press 
-Association  that  he  had  obtained  » 
interest  in  the  Henry  Bulletin  at  Mar¬ 
tinsville,  Va.,  with  A.  W.  Hucklc,  pub¬ 
lisher  of  the  Rockhill  (S.  C.)  Events^ 
Herald. 


nenON  IN  WEEKLY 

The  Argonaut,  published  weekly^ 
San  Francisco  since  1877,  has  changed 
its  editorial  policy  to  include  one  sh^ 
story  a  week,  beginning  early  in  1935. 
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Editor  &  Publisher  for  January  12,  1935 


)R  MACKLIN  resigns  as 
G  :  WINNIPEG  MANAGER 

i 

Ted  Free  Preie  Man  Will  Retain  Presi* 

It,  dency  of  Paper — Succeeded 

as  General  Manager  by 
Victor  Sifton 

(By  telegraph  to  Eoituk  &  I’ublisiier) 
Winnipeg,  Jan.  9 — E.  H.  Macklin, 
ior  35  years  general  manager  of  the 
H’inni/'t'y  free  Press  Company,  Ltd., 
and  its  president 
^  since  1912,  Tues- 

thii  (Jay  a  n  n  o  u need 

•‘®''  his  resignation  of 

f  f®  the  general  man- 

■™  '  agersihp.  to  take 

time  effect  Thursday, 

VVhile  resigning 

•  ^  as  general  man- 

A  ager,  Mr.  Mack- 

continue 
president  and 
to  repre- 

-  sent  the  Free 

,  E.  H.  Macklin  Press  member- 

ship  in  the  t  ana- 
Press.  It  was  also  announced  tliat  \'ic- 
ly®*  tor  Sifton  would  succeed  Mr.  Macklin 
as  general  manager. 

'[gfy  Mr.  .Macklin  Ix-came  business  man- 
shli  Press  in  the  spring 

®  of  1900,  coming  to  Winnipeg  from  the 
he  Globe  soon  after  the  late  Sir 

atioB  Sifton  assumed  control  of  the 

the  i**'sPaPCP-  Shortly  afterwards  he  was 
appointed  general  manager.  In  1912  he 
com  the  late  Hon.  J.  W.  Sifton 

•  ^  in  the  presidency. 

.\CA  the  daily  Free  Press  under  Mr. 

Uacklin  has  steadily  strengthened  its 
position,  the  general  manager  paid  spe- 
jj  oil  attention  to  the  position  of  the 
gj  oj  weekly  paper,  the  I  rcc  Press  Prairie 
,  Fofwr. 

s  city  Victor  Sifton  is  the  youngest  son  of 
s  CTi-  I  S**"  Clifford  Sifton  who  pur- 

dosed  the  Free  Press  in  1899  and  in- 
ji  sailed  Mr.  Macklin  as  general  man- 
ind  at  I  **'''•  ^Vhen  the  Sifton  interests  pur- 
whidi  the  Regina  Leader-Post  and 

n  de.  :  Sukatoon  Star-Phocnix,  Mr.  Sifton 
3J.  ad-  1  o*®*  west  as  president  of  both  compa- 
;  nks.  This  was  in  192*f.  .Although 
it  will  only  37  years  of  age.  Mr.  Sifton 
es  are  W  a  distinguished  career  in  the  war, 
ty  has  fisittR  to  the  rank  of  colonel  on  active 
icatioo  ■  service.  He  has  since  then  devoted  his 
latiom  i  time  to  the  interests  of  the  Sifton- 
ised.  '  o'tted  Armadale  Corporation,  which 
:  CQotrols  the  three  papers.  He  is  mar¬ 
ried  and  has  three  children. 

WILL  PENALIZE  MILLS 

ert^^of  ^***hereau  Intimates  Action  in  Que- 
jjjj  bee  Newsprint  Price  Fight 

Plav"  Editor  &  Publisher) 

nroM-  Qt’EBEc,  Jan.  8 — Intimation  that 
P  ^  the  Province  of  Quebec  intends  to 
.  /  "lake  it  “as  hard  as  possible"  for  news- 

•  The  companies  that  fail  to  reach  price 
I'rArtlY  tgreements  was  made  by  Premier 
iirOT  Taschereau  to  Editor  it  Pi  uiisher 
usiness 

Commenting  on  recent  reiKirt-;  that 
IDE  ^  Lawrence  Paper  .Mills,  w’hose  ac- 
,  twn  in  contracting  for  193.i  delivery 
latened  it  1934  prices  brought  on  the  recent 
.  Vi)  nrosprint  imbroglio,  with  threats  by 
polk*  E  S.  publishers  to  obtain  their  news- 
he  life  print  supplies  elsewhere  than  from  the 
calling  province  of  Quebec,  possessed  sufficient 
1  hotel  applies  to  handle  1935  requirements, 
ist  was  bnt  that  the  company  in  question  antici- 
ed  love  pMed  some  little  difficulty  about  next 
1  called  par,  the  Prime  Minister  .stated  that  the 
province  would  not  “make  it  easier” 
lor  the  firm  than  it  could  help. 

No  decisjon  has  yet  been  reached  by 
Idsbon  ?*  newsprint  companies,  who  are  con- 
1  at  the  '*rring  in  an  effort  to  reach  a  price 
I  Press  V*ement,  the  Premier  added,  declar- 
ned  an  the  companies  were  still  ne- 

it  Mar-  l®tl*ting  and  debating. 

Ic.  pub-  - - 

Evenm§  N.  D.  EDITOR  HONORED 

Menibers  of  the  North  Dakota  Press 
^•sociation  have  selected  the  late  Grant 
n  founder  of  the  St.  Thomas 

.u-amI  It :  Times  in  1883  and  publisher 

*ll'o  IValsh  County  Record  at  Grafton, 
10«  ^'’til  his  death  in 

1923,  for  their  Hall  of  Fame. 


Criticism  of  Past  Action  of  Court  LOS  ANGELES  DAILY  IS 

Upheld;  Nixon  Conviction  Reversed  acquired  by  BODDY 

(By  telegraph  to  Editor  &  Publisher)  PoBt-Record  Will  Operate  as  Separata 


TNDIA.VAPOLIS,  Ind.,  Jan.  9— The 
-I-  right  of  newspapers  to  criticize  or 
comment  upon  the  action  of  courts,  so 
long  as  they  do  not  impede  enforcement 
of  justice  or  obstruct  impending  pro¬ 
ceedings  was  upheld  here  today  by  the 
Indiana  Supreme  Court. 

The  state’s  high  tribunal  reversed  the 
conviction  of  Don  M.  Nixon,  former 
editor  of  the  Wabash  find.)  Plain 
Dealer  and  Times  Star.  1  he  case  in¬ 
volved  criticism  of  the  affected  court. 

Mr.  Xi.xon  did  not  live  to  see  his 
vindication,  however.  He  died  a  month 
ago  from  injuries  received  in  an  auto¬ 
mobile  accident. 

His  conviction  was  in  the  Wabash 
('ircuit  Court,  and  the  sentence  was  ten 
days  in  jail  and  a  fine  of  $100.  Nixon 
had  written  heated  editorials  criticizing 
the  appointment  of  Quentin  Carver  as 
receiver  for  the  Wabash  County  Loan 
and  Trust  Company.  He  was  held  to 
have  been  in  contempt  of  Judge  Frank 
O.  Switzer,  the  case  having  been  heard 
by  Special  Judge  W.  Heichhorn. 

In  an  opinion  written  by  Judge 
James  P.  Hughes  of  the  State  Supreme 
Court,  the  tribunal  admitted  that  some 


of  the  language  in  the  editorials  was 
not  commendatory,  but  held  that  the 
editor  had  the  right  to  make  the  state¬ 
ments  and  criticisms. 

The  opinion  said:  "The  right  to  com¬ 
ment  freely  and  criticize  the  action, 
opinions  and  judgments  of  courts  is  of 
primary  importance  to  the  public  gen¬ 
erally.  Not  only  is  it  good  for  the  pub¬ 
lic,  but  it  has  a  salutary  effect  on  the 
courts  and  judges  as  well. 

“Courts  and  judges  are  not  and 
should  not  be  above  criticism  and,  as 
long  as  they  are  not  impeded  in  the 
conduct  of  judicial  business  by  publica¬ 
tions  having  the  effect  of  obstructing 
enforcement  of  their  orders  and  judg¬ 
ments,  or  of  impairing  the  justice  and 
impartiality  of  verdicts,  there  is  no 
right  to  enforce  a  contempt  proceed- 
ing.” 

1  he  opinion  set  out  that  when  criti¬ 
cism  is  directed  against  past  acts  it  is 
illogical  to  believe  that  a  court’s  action 
would  be  impeded.  The  court  said  that 
it  is  not  a  policy  of  law  to  extend 
unduly  the  doctrine  of  contempt  pro¬ 
ceedings  as  applied  to  publications  of 
criticism  of  courts’  actions. 


Unit,  Publisher  Says — Typo¬ 
graphical  Changes  Are 
Contemplated 

(.Special  to  Editor  &  Publisher) 

Los  Angeles,  Jan.  7 — Purchase  of 
the  Los  .dngeles  Ei'ening  Post-Record 
from  LeRoy  Sanders  by  Manchester 
Boddy,  publisher  of  the  Los  Angeles 
Illustrated  Daily  News,  was  announced 
today  by  Mr.  Boddy. 

Mr.  Boddy  told  Editor  &  Publisher 
tl.at  he  has  acquired  76  per  cent  of  the 
stock  of  the  Post  Publishing  Company, 
and  that  he  plans  no  personnel  change 
ior  the  paper  at  present.  He  intends  op¬ 
erating  each  as  a  separate  property. 
The  Post-Record  will  continue  in  its 
standard  size  format,  not  assuming  the 
tabloid  form  of  the  morning  News. 

With  Mr.  Buddy’s  assumption  of  con¬ 
trol  today,  however,  the  Post-Record 
adopted  a  new  masthead  bringing  the 
word  "Record”  back  into  prominence 
equal  to  that  of  ’’Post."  Seven  months 
ago  Sanders,  who  six  months  previous 
had  purchased  the  Record  from  the 
Scripps- Canfield  interests  and  changed 
the  name  to  Post- Record,  dropped  the 
’■Record”  to  a  14-point  line  under  the 


FOUR  ARE  PROMOTED 
ON  HOUSTON  DAILY 

George  Cottingham  Is  Named  Chron¬ 
icle  Editor — W.  C.  Repass,  E.  R. 

Millis,  M.  E.  Walter  Also 
Advanced 

Four  promotions  on  the  Houston 
(Tex.)  Chronicle  were  announced  by 
Publisher  Jessee  H.  Jones  while  visit¬ 
ing  at  home  during  the  Christmas  sea¬ 
son. 

George  W.  Cottingham,  managing 
editor  for  the  past  eight  years,  was 
promoted  to  Ihe  editorship,  taking  the 
place  made  vacant  by  the  recent  death 
of  Judge  W.  O.  Huggins. 

W  illiam  C.  Repass,  news  editor,  was 
made  managing  editor;  E.  R.  Millis, 
editorial  writer,  was  made  associate  edi¬ 
tor,  and  M.  E.  Walter,  city  editor,  was 
made  news  editor,  continuing  in  charge 
of  city  news. 

Mr.  Cottingham  has  worked  for  the 
Chronicle  17  years  as  reporter,  city  edi¬ 
tor,  news  edi*or  and  managing  editor. 
He  was  born  in  Houston  and  is  a  grad¬ 
uate  of  Houston  public  schools  and  the 
University  of  Chicago. 

Mr.  Repass  has  served  for  12  years 
as  telegraph  editor  correspondent  and 
news  editor.  He  was  born  in  Virginia 
and  is  a  Princeton  graduate. 

Mr.  Millis  has  had  10  years  as  cor¬ 
respondent,  copy  reader  and  editorial 
writer  for  the  Chronicle.  He  was  born 
in  Missouri  .md  is  a  graduate  of  Rice 
Institute. 

Mr.  Walter  has  been  city  editor  of 
the  Gironicle  for  10  years.  He  is  a 
Notre  Dame  graduate. 

WOULD  RAISE  PULP  TAX 

Alaska  Delegate  Seeks  to  Penalize 

Foreign  Producers 

(Special  to  Editor  &  Publisher) 

W'ashington,  D.  C.,  Jan.  9— A  bill 
to  raise  the  import  tax  on  wood  pulp 
and  pulpwootl  and  manufactured  prod¬ 
ucts  in  an  effort  to  protect  the  manu¬ 
facture  of  newsprint  in  this  country, 
has  been  introduced  in  the  House  by 
Anthony  J.  Dimond,  delegate  from 
Alaska. 

The  resolution  proposes  a  tax  on  any 
proilucts  manufactured  from  ground 
wood  pulp  or  chemical  wood  pulp  based 
on  the  tonnage  of  the  products  used,  at 
the  new  rate  specified,  except  to  prod¬ 
ucts  composed  of  these  materials  against 
which  a  tax  or  duty  has  already  been 
imposed. 

'The  act  would  provide  a  tax  of  $2 
per  cord  of  one  hundred  and  twenty- 
eight  cubic  feet,  on  puipwood ;  $7.50  on 
unbleached  chemical  wood  pulp ;  $10  per 
short  ton  on  bleached  chemical  wood- 
pulp,  and  $4.50  per  short  ton  on  me- 


BOOTH  NEWSPAPER  CHANGES 

Three  Managing  Editorships  Affected 
in  Year  End  Promotions 

Several  important  changes  in  the 
executive  personnel  of  the  Booth  News¬ 
papers,  Inc.,  became  effective  Jan.  1. 
The  changes  included  the  managing 
editorship  of  three  of  the  Booth  news¬ 
papers,  the  Jackson  Citizen  Patriot, 
Pay  City  Times  and  Ann  Arbor  Neu’s, 
all  of  Michigan. 

Glenn  MacDonald,  sporting  editor 
of  the  Bay  City  Times,  has  been  pro¬ 
moted  to  managing  editor  to  fill  the 
vacancy  caused  by  the  unexpected  death 
a  few  months  back  of  Kenneth  Dun¬ 
can.  Mr.  MacDonald  has  been  sporting 
editor  of  the  Bay  City  newspaper  for 
several  years. 

Carl  M.  Saunders  is  the  managing 
editor  of  the  Jackson  Citizen-Patriot, 
succeeding  C.  A.  Ihrkey,  who  has  been 
named  associate  editor.  Mr.  Saunders 
was  a  member  of  the  Grand  Rapids 
(Mich.)  Herald  editorial  staff  for  sev¬ 
eral  years. 

Arthur  W.  Stace,  whose  appointment 
as  editor  of  the  Ann  Arbor  News  was 
announced  a  few  weeks  back,  assumed 
his  new  duties  Jan.  1.  Mr.  Stace  was 
managing  editor  for  many  years  of  the 
Grand  Rapids  (Mich.)  Press,  largest 
of  the  eight  Booth  newspapers.  After 
leaving  the  press  he  carried  on  an  edu¬ 
cational  bureau  for  Michigan  utilities 
at  Ann  Arbor.  R.  Ray  Baker  will  be 
associate  editor  at  Ann  Arbor,  having 
served  for  several  years  as  managing 
editor. 

Announcement  also  was  made  that 
Donald  M.  Davies  had  been  appointed 
as  assistant  to  Mark  Foote,  Washing¬ 
ton  staff  correspondent  of  the  Booth 
newspapers. 

PAPER  TO  SHARE  PRORTS 

(By  telegraph  to  Editor  &  Publisher) 
Calgary,  Alberta,  Jan.  9 — In  the 
future,  50  per  cent  of  the  profits  of  the 
Calgary  Albertan  are  to  be  set  aside  to 
be  returned  direct  to  the  staff.  A  front 
page  announcement  said:  “Internal  re¬ 
organization  has  been  effected... to  per¬ 
mit  the  employees  of  the  company  to 
have  a  direct  interest  in  the  business. 
For  the  purposes  of  computation  of 
profits  the  owners  have  made  liberal 
contributions  toward  overhead  charges, 
particularly  with  regard  to  interest  and 
depreciation.  These  will  be  absorbed 
largely  by  the  proprietors  direct  and 
will  not  be  a  complete  onus  on  the 
staff." 

OHIO  A.  P.  TO  MEET 

The  Associated  Press  editors  of  Ohio 
w  ill  meet  at  the  Hotel  Deshler,  Colum¬ 
bus,  Jan.  17.  Kent  Cooper,  A.  P.  gen¬ 
eral  manager,  will  be  the  principal 
speaker.  Paul  Bellamy,  Cler'eland 


"Evening  Post"  on  the  mast. 

Mr.  Boddy  plans  gradually  to  change 
the  typography  of  the  Post-Record,  giv¬ 
ing  the  newspaper  a  similarity  in  ap¬ 
pearance  to  his  Illustrated  Daily  News. 
The  new  masthead,  iiT  simpler,  blacker 
type  is  the  first  step.  The  second  will 
be  the  adoption  in  a  day  or  two  of  flush 
left  heads,  which  the  News  has  been 
using  successfully  for  several  months. 

The  Post-Record  also  will  start  as  a 
feature  within  a  few  days  the  story  of 
its  36  years  of  existence,  written  by 
(lil  Brown,  veteran  member  of  the  staff. 

Mr.  Buddy’s  statement  in  the  News 
and  Post-Record  today  stated  “I  have 
acquired  the  Los  .Vngeles  Post-Record. 

L  nder  my  direction  the  Post- Record 
will  be  conducted  in  an  editorial  spirit 
wliich  will  key  the  long  and  honorable 
traditions  of  a  virile  newspaper  to  the 
emergencies  and  the  magnificent  oppor¬ 
tunities  of  our  times. 

"I  confidently  believe  that  the  people 
of  Los  .Angeles,  together  with  the  Post- 
Record  and  the  Illustrated  Daily  News 
will  work  out  not  only  a  solution  of  our 
economic  and  social  problems,  but  a 
ricl'.er  and  deeper  life  for  the  community 
and  our  children.” 

Purchase  of  the  Post-Record  gives 
M I .  Boddy  three  newspapers  in  the  Los 
Angeles  area,  the  other  being  the  Hunt- 
tintiton  Park  (Cal.)  Signal. 

NEWSPRINT  BILL  OFFERED 

Rep.  Vinson’s  Measure  Prohibits 

Limiting  Number  of  Mills 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Jan.  8 — A  bill 
which  would  prohibit  code  restrictions 
upon  the  number  of  puipwood  mills 
that  might  be  established  in  the  United 
States  and  would  nullify  many  exist¬ 
ing  control  measures — prol«bly  includ¬ 
ing  the  suggested  newsprint  planning 
and  adjustment  board — ^has  _  gone  to 
Congress  under  the  sponsorship  of  Con¬ 
gressman  Vinson  of  Georgia. 

The  Congressman’s  district  is  one 
of  those  which  is  mentioned  as  possible 
of  rehabilitation  through  the  creation 
of  a  newsprint  industry  utilizing  South¬ 
ern  pine. 

The  bill  declares  “That  neither  the 
Agricultural  Adjustment  Act,  as 
amended,  nor  the  National  Industrial 
Recovery  Act  shall  be  construed  to  au¬ 
thorize  any  prohibition  upon  the  estab¬ 
lishment  of  any  manufacturing  plant 
which  utilizes  agricultural  or  forestry 
products  in  the  production  of  articles 
more  than  50  per  centum  of  the  qinn- 
tity  or  value  of  which  used  in  the  United 
States  is  imported  from  foreign  coun¬ 
tries.  Any  provision  in  any  code, 
agreement,  license,  rule,  or  regulation  is¬ 
sued  or  adopted  under  either  of  such 
Acts  which  is  contrary  to  the  provisions 
of  this  joint  resolution  is  hereby  made 


chanically  ground  wood  pulp.  Plgin  Pfdkr,  will  also  be  a  speaker.  unlawful.” 
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NEW  GUILD  OFFICERS  Editor  Bangs  ^  Now  May  or ^  Defying 
IN  SAN  FRANCISCO  Power  Company;  Sells  City  Power 


RAIL  RATE  INCREASE 
OPPOSED  BY  A.N.P.A 


Redfern  Mason  Succeeds  Arthur  Cay 
lor  As  President — Dean  Jen> 
nings  Is  Elected  Execu¬ 
tive  Secretary 


(By  telegraph  to  Editor  &  Publisher) 

UXTIXGTOX,  Ind.,  Jan.  9— 


(Special  to  Editor  &  Publisher) 

Sax  Francisco,  Jan.  7. — When  teller^ 
completed  the  final  count  Saturday  of 
the  ballots  mailed  for  an  election  of  new 
officers  for  the  San  Francisco  Bay 
Metropolitan  Xewspaper  Guild,  it  was 
clearly  evident  that  a  membership  ma¬ 
jority  had  gone  very  definitely  on 
record  for  a  policy  calling  for  aggres¬ 
sive  action  for  redress  of  grievances 
with  the  election  of  the  following  offi¬ 
cers  for  a  one  year  term  under  a  new 
constitutional  amendment : 

Kedferii  Mason,  former  music 
critic,  San  brancisco  Examiner,  as 
president;  Dean  S.  Jennings,  former 
rewrite  man,  San  Francisco  Call-Bulle¬ 
tin,  executive-secretary,  and  Pearce  G. 
Davies,  San  Francisco  office  of  Asso¬ 
ciated  Press,  as  treasurer. 

The  membership  also  voted  to  amend 
the  constitution  to  place  the  annual 
meeting  and  election  of  officers  in  De¬ 
cember  instead  of  in  March,  and  with 
election  of  the  above-named  new  officers 
the  former  offices  of  vice-president  and 
secretary-treasurer. 

The  principal  reason  for  election  of 
new  officers  at  this  time  arose  through 
a  conflict  of  opinion  as  to  guild  policies 
which  was  followed  by  the  recently 
submitted  resignation  of  .Arthur  (^y- 
Ipr,  who  had  served  as  president  since 
formation  of  the  local  guild.  Mr. 
Caylor,  who  is  conductor  of  “The 
\\hirligig’’  political  news  column  for 
Scripps-Howard’s  San  Fratuisco  Xrivs, 
is  reported  to  have  desired  for  some 
months  to  be  relieved  of  the  cares  of 
such  office  because  of  pressure  of  other 
duties.  He  did  not  feel  in  full  sym¬ 
pathy  with  plans  for  conducting  the 
aggressive  campaign  against  the  Oak¬ 
land  Tribune  and  felt  that  proper  legal 
steps  should  be  taken  instead  for  ad¬ 
justment  of  grievances  of  such  dis¬ 
charged  members.  When  his  proposal 
that  the  Oakland  Tribune  campaign  ^ 
discontinued  and  taken  up  through  legal 
channels  was  outvoted  by  the  executive 
council,  Mr.  Caylor  followed  by  sub¬ 
mitting  his  resignation  as  president,  giv¬ 
ing  as  his  reason  that  he  felt  so  far  out 
of  step  with  the  executive  council  on 
such  matters  of  policy  that  he  could  not 
sincerely  serve  as  president.  The  execu¬ 
tive  council  asked  him  to  reconsider  his 
resignation,  which  he  did  not  feel  at 
liberty  to  withdraw.  His  resignation, 
howev^r,^  was  never  formally  accept^ 
nor  officially  acted  upon.  In  the  mean- 
nme  things  marked  time  until  new  of- 


H  Mayor  C.  W'.  H.  Bangs,  publisher 
of  the  Huntington  Daily  Neu’s,  is  just 
one  jump  ahead  of  the  court  in  his 
campaign  to  keep  his  pre-election  prom¬ 
ise  to  reduce  electric  rates  through  the 
operation  of  a  city  plant. 

On  Jan.  1  municipal  history  was 
written  in  Huntington  with  unprece¬ 
dented  rapidity.  Mayor  Bangs  took  the 
oath  of  office  at  noon.  .At  1 :00  the 
council  convened,  and  the  municipal 
plant  was  furnishing  light  to  John 
Street,  1352  Engel  Street,  at  2 :45  P.  M. 
an  ordinance  consolidating  the  various 


the  council  held  a  regular  meeting,  the 
council  chamber  was  packed  and  stand¬ 
ing  room  was  at  a  premium  a  half  hour 
before  the  time  of  meeting.  The  Mayor 
was  not  present  and  only  routine  busi¬ 
ness  was  transacted. 

Meanwhile  the  evening  papers  carried 
a  story  to  the  effect  that  Mayor  Bangs 
was  attending  the  Municipal  League 
meeting  in  Indianapolis,  and  was  greeted 
with  applause  when  he  entered  the  hall. 
In  his  absence  the  work  of  hooking 
up  in  Huntington  continues,  with  39 
hookups  now  being  served. 

The  Mayor,  who  is  an  attorney,  ap- 


Brief  Filed  With  1.  C.  C.  Says  Sub. 
stantial  Volume  of  Newsprint 
Will  Be  Diverted  to  Water 
Routes 


“W 

OF 


(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Jan.  7 — Diver- 
sion  of  a  substantial  volume  of  news¬ 
print  tonnage  from  railroads  to  water 
routes  and  in  many  instances  at  the 
expense  of  American  newsprint  mills 
will  result  from  an  increase  in  rail 
rates,  the  Interstate  Commerce  Con- 
mission  was  told  in  a  brief  filed  by  tie 
.American  Xewspaper  Publishers’  .Asso¬ 
ciation  protesting  against  the  proposal 
to  increase  the  rates.  It  was  signed 


proved  and  the.  board  of  public  works  o^S’fiJht  un?il  every  l^e  "ssocmtion.  andjhe 

electric  consumer  in  Huntington  " 


Depe 
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and  safety,  having  taken  the  necessary 
action  for  carrying  forward  the  work. 

-At  3 :55  P.  M.  of  that  day,  the  Xorth- 
ern  Indiana  Power  Co.  began  its  court 
action  to  prevent  the  Mayor  from  keep¬ 
ing  his  pre-election  pledge  to  the  peo¬ 
ple.  .A  restraining  order  was  issued 
and  for  more  than  a  week  they  have 
been  unable  to  get  service  of  the  re¬ 
straining  order  on  Mr.  Bangs,  and  the 
work  of  installation  of  new  light  con¬ 
nections  in  the  homes  of  Huntington’s 
citizens  has  continued.  Judge  Smith 
of  Ft.  Wayne,  has  assumed  jurisdiction 
in  the  case,  and  a  motion  to  dissolve  the 
restraining  order  is  to  be  heard  before 
him  Jan.  11  at  10  .A.  M. 

.At  every  hearing,  the  court  room 
has  been  packed  to  the  limit.  Jan.  8 


consumer 

served  by  our  municipal  plant,”  he  said. 

“My  method  is  simple.  I  simply  de¬ 
tail  twenty-four  policemen,  and  when 
a  home  wants  our  city  service  they  pa¬ 
trol  the  block  until  the  cut-in  is  made. 

“I  hire  electricians  and  tell  them  to 
report  to  the  foreman  without  asking 
his  name.  The  electricians  do  their 
work  between  midnight  and  6  .A.  M., 
while  the  city  is  in  darknps  and  while 
they  are  protected  by  policemen.” 

Judge  Sumner  Kenner,  who  granted 
the  utility  a  restraining  order  against 
the  Mayor  and  two  of  the  latter's  aids, 
has  said  Mr.  Bangs  will  be  cited  for 
contempt  of  court — as  soon  as  he  can 
be  served. 


R.  L.  Burgess  against  the  San  Fran¬ 
cisco  Examiner  dissenting  from  the  re¬ 
cent  decision  of  the  San  Francisco 
Regional  Labor  Board  dismissing  his 
case  has  been  filed  by  .Attorney  Robin¬ 
son  with  the  Xational  Labor  Relations 
Board  at  Washington. 

There  have  been  no  further  develop¬ 
ments  at  this  end  in  the  complaint  of 
Dean  S.  Jennings  against  the  Call- 
Bulletin. 


F.C.C.  IS  ASKED  TO  RULE 
ON  RADIO  RATE  CUT 


Radio  Corporation  Feels  That 
Yield  to  Requests  of  Large 
Press  Users  Would  Be 
Illegal 


INDICTED  EDITOR  GETS  AID 


New  Jersey  Press  Association  Hires 
Defense  Attorneys  in  Libel  Trial 


ficers  could  be  elected,  although  former 
V  icc-President  \V .  H.  Gratton  was 


ready  to  preside  at  anv  meetings  neces 
sary  to  be  called. 

Mr.  Caylor’s  action  was  closely  fol¬ 
lowed  by  the  resignation  of  B.  W. 
Horne,  political  writer  for  the  San 
rrancisco  News  and  chairman  of  the 
Xews  guild  chapter,  also  by  resigna- 
tions  of  a  number  of  other  Xews  chap- 
ter  members.  Mr.  Caylor  and  Mr. 
liorne,  however,  only  resigned  from 
office  ai^  retain  as  guild  members, 
l^signations  from  the  Xews  guild 
chapter  have  been  more  than  made  up, 
according  to  the  guild’s  official  spokes¬ 
man.  by  new  members  from  the  Pen¬ 
insula  newspapers  and  others  who  have 
recently  joined  the  San  Francisco  Fx- 
ammer.  Call-Bulletin  and  Oakland 
Post-Enquirer  guild  chapters. 

The  local  guild  recentlv  voted  to 
considw  the  dispute  of  Red  fern  Mason 
with  the  San  Francisco  Examiner  as  a 
guild  complaint  and  to  seek  adjustment 
^  his  case  through  all  possible  channels. 
His  complaint  is  now  being  studied  bv 
Guild  .Attorney  Henry  Robinson,  who 
alsT)  lias  under  consideration  for  presen- 
tation  later  the  formal  complaints  of 

D  V  reporter; 

Ronald  D.  Scofield,  former  copy  desk 
head,  and  William  Wallace  Vaughn, 
tormer  librarian,  against  the  Oakland 
Tribune. 


Following  a  meeting  Jan.  5  in 
Bayonne,  the  Xew  Jersey  Press  .Asso¬ 
ciation  is  making  plans  to  aid  in  the 
defense  of  William  H.  Fischer,  owner 
and  editor  of  the  Xew  Jersey  Courier, 
Toms  River  (X.  J.)  weekly,  in  his 
trial  for  allegedly  libeling  118  members 
of  the  Republican  organization  of  the 
county,  including  all  Republican  county 
officers. 

Mr.  Carey  and  former  Governor 
George  F.  Silzer  have  been  retained  by 
the  association.  Meanwhile  Governor- 
elect  Hoffman  has  before  him  an  appeal 
by  the  Hudson  County  Press  Associa¬ 
tion  to  investigate  circumstances  sur¬ 
rounding  the  Grand  Jury  indictment. 

Supreme  Court  Justice  Joseph  B. 
Perskie  Jan.  4  directed  Attorney  Gen¬ 
eral  David  T.  Wilentz  to  take  over  the 
prosecution,  after  Prosecutor  Leo  Rob¬ 
bins  of  Ocean  County  had  asked  to  be 
relieved.  Xo  date  has  been  set  for  the 
trial.  Wilentz  is  now  busy  with  tjros- 
ecution  of  the  Bruno  Richard  Haupt¬ 
mann  case. 


SPRINGHELD  GUILD  MEETS 

The  Springfield  (Mass)  Xewspaper 
Guild  at  a  meeting  Jan.  6  voted  to  es¬ 
tablish  a  monthly  cash  prize  for  meri¬ 
torious  work  by  members.  Plans  for 
a  gridiron  banquet  were  discussed,  and 
tentative  plans  for  the  establishment 
of  a  credit  union  were  presented.  Jona¬ 
than  Eddy,  executive  secretary,  Ameri¬ 
can  Xewspaper  Guild,  addressed  the 
organization.  Three  newspapermen  from 
Hartford  were  present  to  hear  Mr. 
Eddy’s  talk  with  a  view  of  possible 
formation  of  a  guild  in  the  city  of  Hart¬ 
ford. 


(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Jan.  9 — The 
Radio  Corporation  of  .America  has 
asked  the  Federal  Communications 
Commission  to  rule  on  an  important 
question  involving  rates  charged  the 
larger  news  gathering  organizations. 

In  a  brief  filed  in  anticipation  of 
hearings  on  telegraph  rates  to  be  held 
in  March,  the  radio  group  expressed  the 
belief  that  “a  lower  rate  than  existing 
charges  to  the  larger  press  associations 
would  be  illegal.”  It  reads  in  part  as 
follows: 

“We  have  been  invited  from  time  to 
time  by  large  press  associations  to 
quote  ‘contract  press’  rates  lower  than 
the  regular  press  or  deferred  press 
charges.  Such  reduced  press  rates 
would  be  based  on  large  volume 
(usually  in  excess  of  5(K),0()0  press 
words  per  annum)  during  a  specified 
period.  The  suggested  contracts  would 
include  outgoing  and  incoming  press 
matter  in  the  international  field. 

“We  have  been  informed  by  large 
users  (small  users  must  pay  the  per 
word  press  rates)  that  ‘volume  press’ 
or  ‘contract  press’  rates  are  offered  by 
competitors  in  the  international  field  of 
communication. 

“We  have  felt  compelled  to  decline 
to  establish  such  a  classification  of  ser¬ 
vice  because  we  lielieve  it  would  be  dis¬ 
criminatory  and  illegal,  but  those  de¬ 
siring  the  volume  rate  have  insisted  on 
its  legality.” 


.A  formal  appeal  in  the  complaint  of 


CHARLESTON  MAIL  APPOINTS 

Charleston  (W.  Va.)  Daily  Mail  lias 
appointed  Lorenzen  &  Thompson  to 
represent  it  in  the  nat'onal  advertising 
field. 


McKinney  ad  director 

J.  C.  McKinney  has  lieen  appointed 
advertising  director  of  the  Knoxville 
(Tenn.)  journal,  it  was  announced  Jan. 
6  by  R.  H.  Clagett,  general  manager. 
Gordon  F.  Garlington  will  lie  assistant 
advertising  director  in  charge  of  Icxral 
advertising  and  Charles  M.  Branham 
will  continue  as  national  advertising 
manager.  Mr.  McKinney  joined  the 
Journal  ten  months  ago  to  conduct  a 
survey.  Previously  he  was  advertising 
manager  of  the  Baltimore  .Vctcj,  and 
has  served  in  business  capacities  with 
the  Cleveland  News  and  the  St.  Louis 
Post-Dispatch.  He  liegan  his  career 
18  years  ago  on  the  Indianapolis  Xezvs. 


following  law  firms:  Parker  MeCd- 
lester,  Frank  J.  Clark,  and  Lord,  Day 
&  Lord. 

In  the  brief  of  the  publishers  four 
propositions  are  set  forth  as  follows: 

1.  The  petitioners’  proposal  with  rt- 
spect  to  the  rates  on  newsprint  paper 
is  so  ill-considered  and  inconsistent  in 
its  details  that  it  does  not  justify  the 
Commission's  granting  the  relief 
prayed  for. 

2.  The  evidence  shows  that  the  pro- 
jKKsed  increased  rates  will,  in  all  proba¬ 
bility,  not  produce  increased  revenue 
for  the  railroads  from  the  newsprint 
traffic  but  will  cause  a  diversion 
such  a  substantial  proportion  of  the 
newsprint  tonnage  to  other  means  of 
transportation  as  to  reduce  the  rail¬ 
roads’  revenue  from  this  traffic. 

3.  As  applied  to  the  newsprint  ton¬ 
nage  which  will  not  thereby  be  diverted 
to  other  channels  of  transportation,  the 
proposed  increases  will  unduly  burden 
a  depressed  industry,  will  adversely 
effect  American  production  and  will 
bear  most  heavily  on  small  newspaper 
publishers  who  are  little  able  to  assume 
added  burden. 

4.  The  Commission  may  not  approve' 
the  carriers’  proposal  with  respect  to 
most  of  the  rates  on  newsprint  paper 
in  Official  Classification  and  Southern 
territories,  since  the  proposed  increase 
would  result  in  higher  rates  than  the 
Commission  has  determined  as  maxi¬ 
mum  reasonable  rates  by  its  order  in 
the  Xewsprint  Paper  Investigation, 
effective  Xov.  17,  1934. 

The  statement  of  representatives  d 
the  railroads  that  the  proposed  in¬ 
creases  would  amount  to  only  1.5  cents 
tier  100  pounds  of  newsnrint,  on  tht 
average,  was  answered  in  the  publishers' 
brief  with  the  statement  the  averagt 
increase  would  be  nearly  3  cents  per 
100  iwunds. 

Pointing  to  the  fact  that  the  great 
volume  of  newsprint  is  used  by  a  com¬ 
paratively  small  number  of  newspapers 
the  brief  recalls  that  these  for  the  most 
part  are  situated  on  navigable  streams 
or  the  oceans.  A  large  part  of  tht 
proflucing  points  are  on  navigabk 
streams,  the  commission  is  told. 

On  the  same  subject  the  brief  said: 
“Transportation  costs  of  newsprint 
na|HT  are  a  very  substantial  factor  and 
it  can  hardly  be  expected  that  a  movt 
to  increase  these  costs  by  one  agency 
of  transportation  will  not  cause  ^ 
shippers  and  receivers  of_  newsprint 
pajier  to  seek  to  avoid  the  increase  h 
availing  themselves  of  other_  means  ot 
transportation  wherever  possible.” 

Xewsprint  tonnage  moving  by  w-attf. 
according  to  the  brief,  increased  itctt 
.s44.(XX)  tons  in  1932  to  690,(K)0  tons  “ 
1934  and  it  is  estimated  that  the  tonn^ 
moved  bv  water  in  1935  will  exceeil 
l,000,0(X)'tons. 
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ISSUES  COST  MANUAL 

The  Inlaiiel  Daily  Press  .Ass<Kiati« 
has  publisheel  its  annual  manual 
e)|)erating  costs,  including  cost 
revenue  accounting  and  budgeting  r* 
the  “average"  daily  news|>aper, 
methiKls  of  determining  costs  of  new 
lirint  circulars.  This  manual  is  py 
lished  bv  the  association  for  indtvid» 
use  by  Inland  members  exclusively 
is  edited  by  John  L.  Meyer,  secretary- 
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Editor  &  Publisher  for  January  12,  1935 
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“MIL-UNIT”  PLAN  OFFERED  FOR  CHECK 
OF  NEWSPAPER  AND  MAGAZINE  COSTS 

Full  Page  in  Magazines,  106  Column-Inches  in  Dailies, 
Average  Space  Used  by  Big  Advertisers — Cost 
of  These  Units  30%  Less  in  Newspapers 
By  FRANK  R.  ELUOTT 

of  Journalism,  Indiana  Unnvrsity ;  Assisted  in  Compilaiions  by 
Kenneth  Chriszi'ell  and  Joe  Welnack. 

ing  the  first  three  months  of  1934.  The 
papers  surveyed  were:  Sew  York 
1  imes,  Chicago  Tribune,  St.  Louis 
Post-Dispatch,  and  huJianapolis  Sews. 

The  66  big  national  magazine  adver¬ 
tisers  showred  up  918  times  with  ad¬ 
vertisements  of  varying  size  in  the 
newspapers  studied.  They  carried  a 


or  magazine  adver- 


Oepartnient 

W  newspaper 
tising? 

Every  teacher  of  advertising  and 
tver>-  advertising  man  lias  heard  this 
question  raised.  Qualities  of  the  two 
media  may  readily  be  compared,  but 

when  it  comes  to  costs,  any  logical  _ _  _ ^  _ _ _ 

comparisons  seem  well  beside  the  point,  total  of  97,526  column-inches  of  space 
In  spite  of  obvious  difficulties,  an  in  regular  sections  of  the  papers,  ex- 
jttack  on  the  problem  is  possible  from  eluding  rotogravure  and  other  special 
the  standpoint  purely  of  quantitative  sections. 

m«_5urements.  _  Xlie  average  newspaper  space-unit 

First,  what  size-unit  of  national  news-  used  bv  these  advertisers  was  106 
paper  advertising  space  corresponds  to  column  inches.  This  was  the  unit,  then, 

full-page  national  magazine  advertising  so  far  as  our  studv  shows,  which  the 


space.'  Second,  given  the  size  unit  of 
newspaper  space  which  corresponds  to 
full-page  magazine  space,  how  compare 
the  costs  ? 

The  answer  seems  to  lie  in  a  new 
application  of  the  so-called  milline  rate 
formula  covering  the  rate  per  line  per 
million  circulation.  Let  us  call  it  the 
'mil-unit  formula.”  Tliat  is,  substitute 
a  space  unit,  whatever  size  it  may  be, 
for  agate  line. 

The  customary  unit,  let  us  say,  for  big 
national  advertisers  in  magazines  is  the 
full  page.  Similarly,  the  customary 
-pace-unit  for  big  national  advertisers 
in  newspapers  may  prove  to  be  100 
inches.  Instead  of  computing  the  cost  per 
agate  line  for  newspapers,  let  us  sub¬ 
stitute  the  cost  per  unit  of  space  used. 
Instead  of  trying  to  figure  out  some 
agate  line  basis  for  magazines,  substitute 
the  unit  of  space  actually  used.  Then 
apply  the  old  milline  formula,  which 
we  now  call  the  mil-unit  formula,  and 
we  have  a  method  for  at  least  some 
quantitative  approach  to  the  question. 
Which  costs  most,  national  magazine  or 
national  newspaper  space? 

The  old  milline  formula  will  be  re¬ 
called  as  follow's :  Circulation  :  rate  : ; 
l.(IOO,OOq  :  X. 

That  is.  a  newspaper  line  rate  multi¬ 
plied  by  1,000,000,  and  that  product  di¬ 
vided  by  actual  circulation,  gives  the 
rate  which  would  be  paid  per  agate  line 
if  the  newspaper  had  1,000.000  circula- 
I  ton.  This  is  a  convenient  and  quick 
method  of  comparing  newspaper  costs. 

For  our  present  study,  with  the  mil- 
nnh  formula,  we  merely  substitute  the 
unit  of  space  under  consideration 
(whether  it  be  a  full  page  in  a  maga¬ 
zine  or  a  100-inch  unit  in  a  newspaper) 
for  the  agate  line ;  then  proceed  to  find 
the  unit  rate  per  million  readers  in 
papers.!  each  of  the  two  media,  newspapers  and 
ie  most!  magazines. 

In  applying  the  proposed  mil-unit  for¬ 
mula  to  our  particular  problem,  we 
selected  representative  national  adver- 
tisCTs  in  various  fields  carrying  full- 
page  advertisements  over  a  period  of 
wsprint  twelve  issues  each  during  19.13-34  in 
tor  and  ^  following  magazines :  Saturday 
a  move  E:nint/^  Post,  lAterary  Digest.  Col- 
agency  ^'s.  Time.  .American  Magacine.  Cos- 
use  ^  vpAitan,  Pictorial  Rnne^v,  Rei’iew  of 
;wsprii<  Uniru's,  and  Atlantic  Monthly.  Our 
ease  by  check  was  sufficent  to  show  that  when 
leans  of  dese  national  advertisers  used  any 
jpace  in  the  above  magazines,  they  used 
y  watef,  full  page  space,  with  occasional  double 
ed  fvnf'  Counting  only  black  and  white 
I  tons  B  ®ide  pages,  it  was  established  that 
tonnage  me  full  magazine  page  was  the  usual 
1  e.xceed  unit  .selected  by  66  big  national 
“verti.sers. 

pie  average  circulation  of  the  nine 
L  cational  magazines  studied  vsas  found 

sociatk*  '•■^■♦8..324  per  issue. 

'  t  jj  "If  average  national  advertising  rate 
•ost  and  white  page  of  the  nine 

.•t,o  fa  I®!?’®'  magazines  was  next  found  to 
cting  be  C, 744  44 

*“  Apph 

of  news-  '  ■  - 


NRA  PLANS  UMIT  ON 
DISGUISED  REBATES 


“Advertising  Allowance”  Would  Mean 
Real  Advertising  Under  Pro¬ 
posed  Amendment  to  Num¬ 
ber  of  Codes 
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66  national  advertisers  used  on  the  av¬ 
erage  when  they  went  in  for  newspaper  j  g.  House,  well-known  Philadelphia 

Inquirer  columnists  shown  in  the 
Mayor's  chair  during  a  visit  over  the 
holidays  to  Topeka,  Kan.,  where  he 
was  Mayor  from  1915  to  1919.  During 
a  call  at  his  old  office  the  columnist 
was  invited  by  the  incumbent,  Omar  B. 
Ketchum  (shown  standing)  to  try  his 
hand  at  “mayoring”  again,  so  Mr. 
House  made  himself  quite  comfort¬ 
able  in  the  familiar  chair. 

McClatchy  Papers 


advertising.  This  is  the  unit  we  apply 
in  our  mil-unit  formula  for  newsppaers. 

The  average  circulation  of  the  four 
newspapers  studied  was  394,885.  The 
average  cost  per  column  inch  was 
$8,035,  or  $851.71  for  the  average  news¬ 
paper  space-unit  of  106  inches. 

With  these  data  for  newspapers,  we 
were  ready  to  apply  the  mil-unit  rgte 
formula,  with  the  following  result : 

Formula :  Circulation  :  Kate  : : 
1,000,000  :  X. 

Substituting:  394,885  :  $851.71  :: 

I, 000,000  :  X. 

Solving :  X  =  $2,150.85. 

In  other  words,  it  cost  $2,156.85  per 
average  space  unit  of  1()6  inches  in 
these  four  metropolitan  newspapers  for 
the  66  large  national  advertisers  to 
reach  1,000,(K)0  readers. 

By  comparison: 

Space-unit  cost  in  magazines  studied 

per  million  readers  .  $2,799.35 

Space-unit  cost  in  newspapers  stud¬ 
ied  per  million  readers  .  2,156.85 

Difference  .  $642.50 

Percentage  of  difference .  29.7% 

Our  general  conclusion,  then,  on  the 
basis  of  this  particular  study,  must  be 
that  from  a  purely  quantitative  stand¬ 
point,  it  costs  nearly  30  per  cent  more 
to  reach  a  million  prospects  by  large- 
unit,  national,  black  and  white  maga¬ 
zine  advertising  than  by  large-unit, 
metropolitan  newspaper  advertising. 

Our  study,  we  repeat,  attempts  to 
consider  only  the  question  of  quantity 
of  circulation  in  national  publications  of 
high  standing  and  mil-unit  costs  of 
reaching  prospects. 

Other  combinations  of  magazines  and 
newspapers  would  have  to  be  studied 
to  provide  more  detailed  comparisons. 
Fach  combination  would  be  a  problem 
unto  itself,  with  the  probability  that 
the  smaller  the  newspapers  and  maga¬ 
zines  used,  the  higher  would  be  the 
rates  per  million  readers. 

SCIOTO  GAZETTE  SOLD 

Scioto  (O.)  Gazette  was  sold  Jan. 
4  by  the  Scioto  (Gazette  Publishing 
Company  and  Janies  Hannan,  publisher, 
to  a  group  of  men  at  Lima  and  Wil¬ 
mington,  O.  The  iniblishers,  L.  S 
tialvin  and  Karl  Leach,  Lima,  and  W. 

J.  and  W.  W.  Galvin,  Wilmington,  also 
imhli.shed  the  Lima  Nc^vs  and  Wilming¬ 
ton  S e~ws-J onrml.  The  Scioto  Gazette, 
which  was  founded  in  -April,  1860,  has 
lieen  published  continuously.  Xathaniel 
P.  Willis,  a  memlier  of  the  Boston  tea 
party,  founded  the  newspaper. 


(Special  to  Editor  &  Publisher) 

Washixctox,  D.  C.,  Jan.  8 — Prob¬ 
ability  that  code  restrictions  on  adver¬ 
tising  allowances  when  they  are  pro¬ 
posed  will  limit  such  allowances  to  pay¬ 
ment  for  definite  and  specific  advertis¬ 
ing  or  promotion  service  was  seen  in 
a  general  announcement  of  policy  by 
the  National  Recovery  Administration 
during  the  week. 

It  is  probable  also,  according  to  the 
announcement,  that  the  same  restric¬ 
tions  may  prohibit  any  price  reduction, 
discount,  bonus  or  rebate  being  desig¬ 
nated  as  an  advertising  allowance. 

Following  is  a  draft  of  suggested 
code  provisions,  approved  by  the  Re¬ 
covery  Board  for  use  in  codes  in  which 
it  is  desired  to  regulate  advertising 
allowances : 

“No  member  of  the  trade/'industry 
shall  designate  as  an  ‘advertising  allow  ¬ 
ance’,  a  ‘promotion  allowance',  or  _  by 
a  similar  term,  any  price  reduction, 
discount,  bonus,  rebate,  concession,  or 
other  form  of  allowance,  or  any  con¬ 
sideration  for  advertising  or  promotion 
services  offered  or  given  by  him  to  any 
customer. 

‘‘No  member  of  the  trade/industry 
shall  offer  or  give  any  consideration 
merely  for  ‘pushing’,  ‘advertising  or 
otherwise  than  for  definite  and  specific 

Change  Editors 


j.  h'arl  Langdon  has  retired  as  gen¬ 
eral  editorial  director  of  the  McClatchy 
newspapers  and  has  been  succeeded  by 
Walter  P.  Jones,  previously  assistant 
director,  according  to  announcement 
made  this  week  at  Sacramento,  Cal.,  by 
Charles  K.  McClatchy,  editor  and 
owner  of  the  newspapers. 

Fred  B.  Moore,  managing  editor, 
Modesto  (Cal.)  Bee.  has  been  trans¬ 
ferred  to  Sacramento  as  assistant  to 
Mr.  Jones.  Harry  Conway.  Mr. 
Moore’s  assistant,  becomes  managing 
editor  of  the  Modesto  Bee. 

Mr.  Langdon,  for  28  years  with  the 
Sacramento  Bee,  began  as  a  copy 
reader  and  rose  to  the  editorial  director¬ 
ship  two  years  ago.  He  resigned  from 
the  position  in  order  to  conserve  his 
health,  Mr.  McClatchy’s  announcement 
said. 


pur¬ 


suant  to  a  separate  written  contract 
therefore,  which  contract  shall  speci¬ 
fically  and  completely  set  forth  the 
advertising  or  promotion  services  (in 
such  manner  that  their  specific  char¬ 
acter  ma^  be  understood  by  other  mem¬ 
bers  of  the  trade /industry  and  their 
customers)  to  be  performed  by  the 
recipient  of  said  consideration,  the  pre¬ 
cise  consideration  to  be  paid  or  given 
therefor  bv  said  member,  the  method 
of  determining  performance,  and  all 
other  terms  and  conditions  relating 
thereto.” 

In  the  policy  announcement  it  was 
set  forth  that' arrangements  for  pub¬ 
licity  may  be  made  in  cases  where  ‘ef¬ 
fective  machinery  therefor  can  be  de¬ 
vised.”  Such  arrangement  should  not 
be  “so  cumbersome  that  its  _  cost  will 
ontweigh  benefits  to  be  gained,  the 

_ _  board  held. 

HEARST  RADIO  TALK  ^  announcement  board  rec- 

William  Randolph  Hearst  discussed  ?gn‘«d  that  code  P;;?X'n^llow  an«s 
'  mg  the  giving  of  advertising  allowances 

as  unfair  practice  would  not  change  the 
basic  fact  that  sellers  must  price  their 
goods  to  buvers  and  that  certain  buyers 
'  ■  ’  thev 


“Government  by  the  Proletariat”  over 
a  nation-wide  radio  hook-up  on  the 
National  Broadcasting  Company  net¬ 
work  on  Saturday  afternoon,  January 
5.  at  4:30  P.  M.,  Pacific  Time.  Mr. 
Hearst  spoke  from  San  Francisco. 
At  the  request  of  Representative 
Thomas  Blanton,  of  Texas,  and  with 
the  unanimous  consent  of  the  House, 
the  broadcast  was  ordered  inserted  in 
the  Congressional  Record.  It  was 
printed  in  the  Hearst  papers  Jan.  7. 


44. 

ying  the  mil-unit  formula,  we 
""•I  it  cost  an  average  of  $2.799.3.5  per 
"^dne  to  reach  1,000.000  readers, 
anil  lT'*.'*’  b>r  the  newspapers.  We  se- 
about  .300  issues  of  four  metro- 
IP'ihtan  papers,  excluding  Sundays,  dur- 


ndividMi.l 


SUTLIVE  RE-ELECTED 

Re-election  of  Kirk  Sutlive  of  Black- 
shear  as  president,  featured  the  Eighth 
District  (Ga.)  Press  Association’s  re¬ 
cent  meeting  in  Jesup.  Other  officers 
re-elected,  are:  W.  Tom  Shy  tie  qf 
•Adel,  vice-president:  Fred  Ricketson  of 
Douglas,  secretary. 

OUTDOOR  REDUCES  CAPITAL 

General  Outdoor  Advertising  Com¬ 
pany,  Inc.,  stockholders  have  approved 
a  reduction  in  stated  capital  to  $14,- 
892,174  from  $21,216,024.  No  change 
has  been  made  in  the  number  of  shares. 


SEEKING  RADIO  PERMIT 

Springfield  Newspapers,  Inc.,  pub¬ 
lishers  of  the  Springfield  (Mo.)  Daily 
Sews  and  the  Springfield  Leader  and 
Press,  have  applied  to  the  federal  com¬ 
munications  commission  at  Washington 
for  a  licen.se  to  operate  a  radio  broad¬ 
casting  station.  According  to  present 
plans  of  the  publishers,  if  the  license 
is  granted,  the  station  will  operate  for 
an  unlimited  time.  The  proposed  power 
is  250  watts. 


LOUIS  HEATH  DECORATED 

IxHiis  Jay  Heath,  Washington  news¬ 
paperman,  who  is  with  the  United 
Press,  has  been  decorated  with  the  Or- 


have  promotion  services  which 
are  desirous  of  selling  for  which  those 
who  sell  to  them  are  willing  to  pay. 

“The  remedy  for  such  suspicion,  se¬ 
crecy,  confusion,  and  misrepresentation 
as  may  be  connected  with  advertising 
allowances  lies  in  ♦  *  ♦  clearly 

separating  ♦  ♦  ♦  two  activttie> 

♦  ♦  *  involved  in  giving  advertising 

allowances,  •  *  ♦  causing  that  part 

of  the  advertising  allowance  which  is 
actuallv  a  price  reduction  to  appear  in 
prices,  ♦  ♦  ♦  causing  that  part 

*  *  ♦  which  is  actually  payment  for 

advertising  or  promotion  service  to  ap¬ 
pear  as  such  with  definite  description 
of  the  service  for  which  it  is  given, 
and  with  such  publicity  *  ♦  *  that 

it  is  unlikely  that  the  payment  will 
be  more  than  the  competitive  worth  ot 
the  services  involved.” 

No  specific  codes  are  mentioned  in 
the  policy  announcement. 


LIBRARIANS  TO  DINE 

New  York  Newspaper  Group  of 
der  of  Merit  by  the  Chilean  government  Special  Libraries  Association  will  hold 


for  his  “accurate,  intelligent  and  sym¬ 
pathetic  reporting  of  news  affecting  the 
peace,  prosperity  and  general  welfare 
of  the  nations  of  the  American  con¬ 
tinent.”  The  decoration  was  conferred 
at  the  Chilean  Embassy  by  Counsellor 
Benjamin  Cohen. 


its  second  dinner-meeting  at  Hotel  Bris¬ 
tol.  129  West  48th  Street.  Jan.  16.  1935. 
at  7  p.  111.  Dr.  E.  W.  Augliinbaugh. 
whose  feature,  “The  Doctor  Tells  the 
Story,”  now  current  in  the  New  York 
Daily  Nezvs,  will  discuss  medical  re¬ 
search. 


Linage  Off  as  New 
Drops  National  ' 

CHANGING  of  the  New  York  Auto¬ 
mobile  Show  from  a  national  dis¬ 
play  backed  by  the  motor  manufacturers 
to  a  local  show  sponsored  by  their 
dealers  cost  New  York  newspapers  at 
least  118,U0U  lines  of  advertising,  the 
records  indicate.  Probably  one  could 
put  the  loss  still  higher,  since  all  indf- 
cations  are  that  automotive  linage 
throughout  the  country  will  be  consid¬ 


Editor  &  Publisher  for  January  12,  1935 

York  Auto  Show  broun  remarries 

Character  for  Local  - 


BROUN  REMARRIES 


“There  is  no  question  that  the  auto¬ 
mobile  companies  will  spend  more  for 
newspaper  advertising  this  year  than 
last,”  said  Mr.  Ewald.  “Appropriations 
will  be  much  greater,  and  in  addition 
the  tendency  is  toward  placing  a  larger 
share  of  appropriations  in  newspapers." 

It  is  not  to  be  e.xpected,  he  added, 
that  automotive  advertising  will  rise 
as  fast  as  automobile  production.  In 


NE^  YORK  AUTO  SHOW  LINAGE 

The  following  table  &how6  automotive  advertising  linage  in  the  New 
\  orL  newspapers  for  the  six-day  period  covering  the  opening  of  the 
New  \ork  Automobile  Show.  In  each  case  the  period  runs  from  Frida) 
to  Wednesday  inclusive,  taking  in  all  special  Auto  Show  sections  as  well 
as  supplementary  automotive  advertising.  The  show  was  opened  on 
Saturday,  Jan.  5,  and  continued  on  all  weekdays  this  week.  Figures  are 
from  the  reports  of  Media  Records,  Inc. 


Pet.  Gain 

Pet.  Gain 

or  Loss 

or  Loss 

Jan.  4-9 

Jan.  5-10  in  1935 

Jan.  6-11 

in  1934 

1935 

1934 

From  '34 

1933 

From  ‘33 

Tiine»  . 

52.276 

70,555 

25.97cL 

59,640 

18.37cG 

Herald  Tribune  . . . 

47,555 

64,782 

26. 6%  L 

43,113 

50. 37c  G 

.American  . 

28.38U 

42,414 

33.17cL 

34,766 

22. 07c  G 

Nev*8  . 

15.721 

23,443 

32.9CcL 

19,746 

18.77cG 

Mirror  . 

7.969 

6,696 

19.0CCG 

3,967 

68.87cG 

Journal  . 

26.615 

35,015 

24. 07c  L 

32.949 

6.37cG 

Post  . 

9.197 

17,716 

48.17cL 

29,551 

40. 17c  L 

Sun  . 

32.915 

47.556 

30.87cL 

43.115 

10. 37c  G 

orld-Telegram  . . 

28.090 

43,210 

35. 07c  L 

34,992 

23.57cG 

Brooklyn  Elagle  . . . 

11.571 

21,167 

45.37cL 

17,859 

18.57cG 

B'klyn  Times-Union. 

7,007 

12.641 

44.77cL 

5,842 

116.47cG 

Total . 

267.296 

385.198 

30. 67c  L 

325,540 

18.37cG 

The  following  table  ^hows 

automotive  linage  in 

the  special  Auto  Show 

sections.Automotive 

linage  in 

the  resi 

of  the  paper  on  the 

same  day  is 

included 

1935 

1934 

1933 

Bigge^t 

Biggest 

Bigge^t 

Dav 

Dav 

Dav 

Times  . 

39,552 

45,871 

38.318 

Herald  Tribune  ... 

40,012 

43.974 

.30.971 

American  . 

25.990 

32.050 

29.130 

News  . 

10.761 

16.535 

14.742 

Mirror  . 

6.254 

6J79 

3.889 

Journal  . 

17.321 

20.827 

17,754 

Post  . 

6.747 

12.693 

26.750 

!  Sun  . 

21.268 

34.149 

23.714 

j  Vorld-Telegram 

19,029 

31.118 

27.118 

Brooklyn  Eagle  . . . 

7.533 

15.875 

13.635 

j  Brooklyn  Times-Lnion  . 

5.488 

8.760 

5.842 

erably  increased  this  year,  and  a  share 
of  the  increase  might  have  gone  to  swell 
the  New  York  announcements  of  new 
cars. 

•As  it  was.  the  automotive  linage  in 
connection  with  the  New  York  show 
fell  almost  118.0U0  lines  short  of  equal¬ 
ing  that  of  last  year.  The  table  on 
this  page  gives  details.  The  average 
loss  for  all  New  York  and  Brooklyn 
dailies  was  30.6  per  cent.  This  more 
than  wiped  out  the  18.3  per  cent  gain 
which  had  been  registered  in  connec¬ 
tion  with  the  1934  show. 

For  individual  newspapers  the  losses 
ran  all  the  way  from  25  to  48  per  cent. 
One  paper  made  a  gain  of  l.^J  lines, 
or  19  per  cent,  which  stood  as  the  only 
gain  this  year. 

Newspaper  linage  in  connection  with 
the  New  York  Automobile  Show  has 
been  considered  a  barometer  of  auto¬ 
motive  advertising,  and  in  most  of  the 
last  five  years  has  correctly  indicated 
the  trend.  With  this  in  mind,  Editob 
&  Plblishkk  sought  an  explanation  of 
the  sharp  losses  recorded  this  year  in 
the  face  of  obvious  confidence  and  opti¬ 
mism  existing  in  the  automobile  indus- 

H.  T.  Ewald,  president  of  Campt^ell- 
Ewald  Company,  Detroit  advertising 
agency  which  handles  many  important 
automotive  accounts,  explained  the  situ¬ 
ation  as  being  due  to  the  reorganization 
of  the  show  this  year.  In  former  years 
the  show  was  sponsored  by  the  National 
Automobile  Cliamt>er  of  Commerce,  now 
the  Automobile  Manufacturers  -Assfjcia- 
tion.  The  display  was  formally  termed 
a  “National”  Automobile  Show.  This 
year  the  show  has  lx?en  left  in  the 
hands  of  local  dealers,  as  has  lieen 
the  custom  in  most  other  cities.  Con¬ 
sequently  there  has  Ijeen  a  general  dis¬ 
position  to  regard  it  as  a  local  show 
for  the  metropolitan  area,  and  to  make 
advertising  plans  for  it  on  that  basis. 


1934.  according  to  preliminary  figures 
of  the  -Automobile  Manufacturers  -As¬ 
sociation,  the  production  was  45  lH;r 
cent  greater  than  in  1933.  Automotive 
linage  in  newspapers  for  the  first  eleven 
months  of  the  year  showed  a  gain  of 
18.2  per  cent  over  jhe  corresponding 
months  of  1933. 

The  special  Auto  Show  sections  of 
New  A’ork  newspapers  this  year  lost 
an  average  of  25.4  per  cent  in  linage, 
and  automotive  linage  of  other  days 
suffered  still  more  heavily.  The  records 
show  that  on  Saturday,  Jan.  5,  the  day 
the  Auto  Show  opened,  there  was  not 
a  line  of  automotive  copy  in  eight  oi 
the  eleven  newspapers.  Two  of  the 
others  issued  their  well-filled  special 
sections  on  that  day. 

DETROIT  SHOW  LOOMS  LARGE 

Detroit,  Jan.  9 — The  New  York 
.Automobile  Show  at  the  Grand  Central 
Palace  this  week,  which  will  move  over 
to  Brooklyn  next  week  as  the  Brcxiklyn 
-Automobile  Show,  remains  the  high 
sjRjt  of  the  industry.  More  cars,  ac¬ 
cording  to  rejKirts  reaching  Detroit,  are 
Ix-ing  sold  at  retail,  than  at  any  pre¬ 
vious  show  since  1925.  Such  sales 
mean  a  flying  start  on  1935’s  first  quar¬ 
ter.  which  is  looked  up^ni  as  exceed¬ 
ingly  bright. 

The  National  Automobile  Show  in 
years  to  come  will  undoubtedly  he  held 
in  Detroit.  Detroit  is  the  home  of  the 
automobile,  has  lieen  the  cradle  of  the 
industry  since  the  l>eginning  and  it  is 
only  fitting  and  proper  according  to 
many  Detroiters  that  the  national  show 
should  eventually  come  to  Detroit  and 
lie  used  to  start  the  new  year’s  selling 
campaign.  Being  more  centrally  lo¬ 
cated  and  l>eing  the  p<jint  to  w'hich  fac¬ 
tories  bring  the  majority  of  their 
dealers  each  year,  the  Detroit  show 
would  assume  a  truly  national  as|>ect. 


Hey  wood  Broun.  .Aeic  York  World- 
Telegram  eoluninist  and  president  of 
the  .American  Newspaper  Guild,  pic¬ 
tured  with  his  hride.  the  former  Mrs. 
Johnny  Dooley,  member  of  the  cast  of 
“Merrily  We  Roll  .Along.”  Broadway  hit. 
and  widow  of  the  comedian,  shortly 
after  their  marriage  at  the  Municipal 
Building.  New  York  City,  Jan.  9.  Broun 
was  divorced  from  Ruth  Hale,  who  died 
last  fall.  He  gave  his  age  as  47:  Mrs. 
Dooley  said  she  was  26.  The  bride  was 
horn  in  New  A'ork.  the  daughter  of 
Mr.  and  Mrs.  .Anthony  Frusiella,  both 
natives  of  Italy. 


I  liis  year’s  Detroit  show  will  lie  held 
Jan.  12  to  19. 

Dodge  has  increased  its  announce¬ 
ment  list  and  through  Kuthrauff  &  Ryan 
is  releasing  a  supplemental  list  in  addi¬ 
tion  to  that  mentioned  last  week,  which 
includes  practically  every  direct  dealer 
point  in  the  country.  The  copy  size  is 
620  lines,  calling  for  insertion  dates 
from  dealers.  This  brings  the  Dodge 
announcement  list  up  to  the  top  of  all 
Chrysler  units,  based  on  percentage  of 
increase  in  points  covered  in  1935  over 
1934.  In  addition  to  this.  Dodge  is 
placing  announcement  copy  in  many 
IK  lints  where  an  automobile  show  is 
scheduled  later. 

One  of  the  interesting  statements 
made  by  automotive  executives  at  show 
time  was  that  of  Emerson  J.  Poag,  di¬ 
rector  of  Dodge  Brothers  advertising 
and  merchandising.  Poag  said  that 
newspapers  will  be  employed  to  do  the 
lion's  share  of  the  Dodge  advertising 
and  selling  job.  Poag  stated :  “One 
reason  is  that  the  daily  ncwsi>aper  rs 
the  most  fle.xible  advertising  medium ; 
tlirough  its  use  the  selling  effort  can 
lie  more  strictly  localized — more  eco¬ 
nomically  controlled— for  it  makes  pos¬ 
sible  the  restricting  of  advertising  ex- 
jienditure  to  those  localities  or  areas 
where,  because  of  progress  made  toward 
recovery,  sales  in  greatest  number  can 
lie  effected.” 

The  Cadillac  announcement  in  a  lim¬ 
ited  list  of  twenty-one  cities  is  based 
on  1934  sales.  Only  those  points  that 
sold  UX)  units  or  more  in  1934  are  be¬ 
ing  enterefl.  The  Cadillac  copy  is  60 
inches  and  48  inches  in  size,  and  is  lie- 
ing  run  principally  at  automobile  show 
time.  In  New  York  the  copy  broke 
this  past  week  at  the  New  York  Show 
oiiening. 

The  new  Lincoln  models  were  pre¬ 
sented  at  the  Ford-Lincoln  breakfa.st 
for  newsjiaper  men  at  the  Roosevelt 
Hotel  Sunday.  Pontiac  entertained 
visiting  and  New  York  newspa|)cr  men 
alxjard  the  German  liner  Furoiia  at  their 
annual  show-dinner.  Other  gatherings 
were  held  by  Studeljaker,  Buick  and 
various  publishing  companies. 

With  the  New  York  Show  out  of  the 
way.  most  of  the  executives  will  return 
to  Detroit  to  renew  their  activity  on 
1935  sales.  The  new  low-priced  models 
offered  by  many  companies  created  con¬ 
siderable  interest  at  the  New  York 
Show  and  will  be  focal  points  jn  the 
1935  sales  drive. 


STANLEY  WALKER  NOW 
WITH  N.  Y.  MIRROR 

Well-Known  Herald  Tribune  City 

Editor  Becomes  Managing  Editor 
of  Tabloid,  Now  Edited  by 
by  Arthur  Brisbane 

Stanley  Walker,  well-known  city  edi¬ 
tor  of  the  .Veil’  Tork  Herald  Tribune 
and  author  of  iconoclastic  books  on  the 
newspaper  technique,  on  Jan.  10  liecame 
the  managing  editor  of  the  .Vetv  York 
Daily  Mirror,  the  editorial  direction  of 
which  was  recently  taken  over  by 
.Arthur  Brisbane. 

The  Mirror  in  recent  years  has  had 
no  managing  editor.  Emile  Gauvreau 
is  editor  and  George  Clark  city  editor. 

Cliarlo  McLendon,  who  has  been  Mr. 
Walker’s  assistant  on  the  Herald  Trib¬ 
une  for  some  time,  has  been  named 
Herald  Tribune  city  editor.  Thomas  E. 
Compere  has  lieen  named  his  as¬ 
sistant.  L.  L.  Enggleking  is  night  city 
editor. 

Mr.  Walker,. talking  from  the  Mirror 
oflices.  told  Kiutor  &  Publisher  that 
he  had  made  the  change  for  “fun  and 
money.”  Mr.  Brisbane,  a  personal 
friend  of  his,  had  induced  him  to  make 
the  change,  he  said.  He  said  (Mr. 
W  alker  prefers  tlie  w  ord  said  to  stated, 
e.xclaimed  or  declared)  he  was  greatly 
interested  in  tabloid  field.  “The  stan¬ 
dard-size  newspapers,”  he  said,  “are 
too  damn  big  and  dull  from  the  readers’ 
vii  wpoint.” 

"It’s  swell,”  he  said,  commenting  on 
his  new  job. 

Mr.  Walker  joined  the  Herald  Trib¬ 
une  in  March,  1924,  following  the  con¬ 
solidation  of  the  Herald  and  the  Trib¬ 
une  He  started  as  a  reporter  and  be¬ 
came  city  editor  four  years  later.  He 
started  his  career  w  ith  the  Dallas  (Tex.) 
Xeu'S  in  1920.  Subsequently  he  came 
to  New  A’ork  and  joined  the  Herald, 
continuing  with  the  paper  after  h'rank 
.A.  Munsey  purchased  it.  Mr.  W^ alker 
is  a  frequent  contributor  to  magazines, 
notably  the  .hiierican  Mercury.  He  is 
the  author  of  the  b<x)ks  “The  Night 
Club  Era”  and  “City  Editor.” 

Mr.  McLendon  has  been  with  the 
Herald  Tribune  since  1924.  He  came 
fiom  the  I'ort  Worth  (Tex.)  Record. 
He  was  with  the  .S'un  and  the  World 
before  joining  the  Herald  Tribune. 

BUTLER  IN  CHARGE 

Succeed*  Late  George  H.  Manning  in 
General  Pre**  Association 

(Special  to  Euiior  &  Publisher) 

W'.vsuixcTOX,  D.  C.,  Jan. — James  J. 
Butler  has  been  placed  in  charge  of 
the  General  Press  .Association,  the 
'  Washington  news  bureau  which  was 
operated  by  the  late  George  H.  Man- 
I  ning,  widely  known  Capital  journalist, 
for  a  quarter  of  a  century. 

Mr.  Butler  has  Ix;en  Washington  cor- 
resp  indent  for  Editor  &  Publishes 
‘  since  the  death  of  Mr.  Manning  about 
I  two  months  ago.  .A  member  of  the 
I  General  Press  .Association  staff  for  five 
years,  he  broke  in  on  the  Neio  Britain 

■  (Conn.)  Herald  and  later  was  with  the 
1  Hartford  (Conn.j  Courant,  and  the 
t  Mcridan  (Conn.)  Journal. 

Besides  his  background  of  nearly  a 
)  score  of  years  in  newsi>aper  work.  Mr. 

■  Butler  is  a  member  of  the  District  oi 
r  Columbia  bar. 

:  The  General  Press  Association  rep- 

I  res'-nts  more  than  25  daily  newsiapers 
and  a  score  of  trade  journals  in  Wash- 
.  ington. 

t  NEWMAN  TO  SUCCEED  HARLAN 

*  .Mac  Harlan,  advertising  director  of 
’  Hoiischohl  Finance  Corporation,  CJij* 
[  rago,  has  announced  his  resignation  et- 
I  fective  March  1.  R.  J.  Newman,  as¬ 
sistant  advertising  manager,  will  suc¬ 
ceed  Harlan. 

J  GETS  COSMETIC  ACCOUNT 

j  The  Procter  &  Collier  Advertising 

•  Company,  Cincinnati,  has  been  appointed 
:  to  handle  the  advertising  of  LeMonds, 
:  li'c.,  new  cosmetic  and  perfume  firm  at 

Columbus,  O. 


Home  Management  Institute  Solves 

Many  Problems  for  Small  Daily 


>tr\  iiig  of  luncheons,  the  proper  method  more  than  2U0  inches  weekly  were  ob- 
iif  serving  buffet  suppers,  economical  tained  for  this  edition, 
and  scientifically  correct  methods  of  The  front  page  of  each  Mont^y 
home  heating,  the  care  of  the  lawn,  morning  edition  carries  a  coupon  which 
flowers,  and  proper  landscaping,  how  when  presented  at  the  Institute  identi- 
to  eliminate  termites,  ants  and  other  fies  the  visitor  as  a  non-reader.  This 
insects  from  the  home,  all  are  subjects  is  the  signal  for  the  home  management 
to  be  discussed  and  demonstrated.  director  to  show  and  explain  the  value 
The  housewife’s  interest  in  these  of  the  regular  home  management  sec- 
topics  is  calculated  to  bring  her  repeat-  tion  of  the  daily  paper  which  appears 
edly  into  the  atmosphere  of  the  products  every  Monday  evening, 
sold  and  advertised  by  the  local  retail  Cooperating  in  the  creation  of  the 
outlets.  institute  were  six  architectural  firms. 

There  is  no  selling  done  at  the  Insti-  six  electrical  firms,  six  lumber  compa- 
tute,  however.  .Although  the  merchants  nies,  six  paint  dealers  and  painting  con- 
furnishing  the  various  rooms,  the  con-  tractors,  in  addition  to  the  great  num- 
tractors  and  others  who  contributed  ber  of  individual  merchants.  The  In¬ 
to  the  creation  of  the  project,  are  given  stitute  was  opened  on  Dec.  11,  with  the 
credit  where  all  visitors  will  see,  there  first  of  the  Home  Management  Sec- 
are  no  salesmen  on  tlie  ground,  and  tions,  carrying  12  pages,  appearing  the 
no  prices  are  mentioned.  If  a  visitor  night  before.  The  first  week,  it  was 
asks  the  price  of  any  item  she  is  told  open  daily  from  1  to  10  p.  m.,  and  after 
that  the  Institute  does  not  know,  but  is  the  first  week,  from  1  to  4 :30  p.  m. 
referred  to  the  store  or  contractor  each  day  except  Mondays. 

which  supplied  it.  The  Institute’s  di-  - - 

rector  in(|uires  if  the  visitor  has  ever  LOCAL  AWARD  UPHELD 
met  the  store’s  manager.  If  she  has  tTTj — 77”/  /wo-  ej 

not.  the  director  asks  permission  to  fill  Judge  Gau»e  Holds  Rise  Must 

out  a  card  of  introduction  to  him.  The  Stand  in  Norfolk 

presentation  of  this  card  at  the  store.  Judge  Fred  C.  Cause,  as  impartial 
by  prearrangement  with  all  cooperating  chairman  of  Newspaper  Industrial 
merchants,  is  the  signal  for  the  manager  Board,  has  confirmed  the  award  of  the 
to  drop  whatever  he  is  doing  and  de-  local  board  in  the  arbitration  case  oi 
vote  his  sincere  attention  to  the  visitor.  Xorfolk  Newspapers,  Inc.,  vs.  Norfolk- 
In  this  way  a  feeling  of  good-will  is  Portsmouth  Tvpographical  Union  No 
liuilt  up  between  the  customer  and  the  32,  it  was  announced  this  week.  In  con 
various  merchants,  which  spreads  nat-  firming  the  award  of  Julv  12,  1934,  th( 
iirally  by  word-of-mouth  from  the  visi-  board  has  ordered  that  the  award  stam 
tor  to  her  friends.  as  previously  made,  effective  May  1 

In  order  to  complete  the  contacts  be-  1934.  for  a  term  of  one  vear,  endinj 
tween  the  service  rendered  by  the  news-  April  30,  1935. 

paper,  the  advertiser  and  the  manu-  '  The  l^al  award  made  bv  Frank  ‘ 
facturer,  a  series  of  group  store  meet-  Evans  denied  the  union’s  demand  fo 
iiigs  in  which  sales  people  will  be  shown  pn  increase  of  24.1  oer  cent  and  29  oe 


One  end  of  the  tastefully  designed  and  furnished  living 


il  facing  small  city  dailies  in  Amer-  when  one  nat 
a  were  unfolded  in  December  by  the  completed  his 
Allumbni  (Cal.)  Post-Advocate,  one  of  '  ■  - 

CoL  Ira  C.  Copley’s  Southern  Califor- 
uii  properties. 

These  answers  are  bound  up  in  the 
Post-.Advocate’s  Home  Management 
Institute,  which  the  newspaper  installed 
I  in  a  vacant  garage  building  back  of, 

I  and  adjoining,  its  plant.  It  is  to  be  a 
Spmnaneiit  part  of  the  publication’s 
:  ommunity  service. 

[The  Institute  is  founded  on  the 
pranise  that  merchandising  is  the  miss¬ 
ing  link  between  advertising  and  buying. 

Through  it  the  paper  will  do  a  mer- 
jdandising  job  heretofore  impossible  in 
any  but  first  and  second  class  cities — a 
job  formerly  impossible  in  cities  of 
around  20,000,  such  as  .Alhambra,  be- 
onse  their  merchants  do  a  small  volume 
■  of  business  and  are  not  equipped  with 
1  properly  trained  men  to  accomplish  this 
work. 

Thus  through  the  merchandising  phase 
oithe  project,  the  Post-.Advocate  is  not 
only  building  its  local  linage,  but  is 
skwing  the  national  advertiser  a  more 
iiithful  picture  of  a  field  he  was,  in 

{nany  cases,  abandoning. 

The  Institute’s  work  does  not  stop 
there.  It  offers  an  ideal  small-city 


lined  to  him  and  ordered  his  current 
campaign  into  the  .Alhambra  paper. 

•All  of  these  effects  are  wortluvhile  to 
the  small  city  publisher.  They  can  be 
achieved  at  relatively  small  cost,  through 
the  cooperation  of  merchant>.  contrac¬ 
tors,  architects,  and  other  business  men 


\  if>v  of  the  Post-.4droc(2te's  Home  Management  Institute,  showing  kitchen,  "wd  bj  the  1  reasury 
service  porch,  and  ilen  on  the  stage  at  the  end.  a  series  of  food  demonstration 

booths  along  one  wall  ‘“JS,  I  F 

paper  l.''-'4  inches  wit 

city,  minds  of  their  customers  those  products  newsprint.  In  its  adr 
which  are  advertised  and  demonstrated  Tariff  .Act.  the  Treasi 
The  through  the  Post-.Vdvocate,  have  been  newsprint  is  16  inche 
•tage  arranged.  Bus  interpretation 

There  will  be  a  tie-in  with  this  pro-  higher  duties  on  impt 

a  gram  to  the  home  economics  class  of  the  Cincinnati  Enquir 

i,  the  high  school,  by  having  it  take  15,;^  inches  wide. 

-  charge  of  a  certain  number  of  pro-  through  .Attornev  E 

Technically  trained  representa-  appealed  and  when  th 
tives  ot  various  mamitacturers  will  dis-  in-aring  in  this  city, 
cuss  their  products  from  time  to  time,  successfullv  that  the 
To  those  merchants  who  care  to  use  „retation  has  no  sup 
it,  a  Home  .Management  Institute  em-  jaw. 

blem  has  been  supplied,  for  use  in  ad-  _ 

and  for  display  on  shelves  oArir  lurwc  m 
with  items  demon.strated  in  the  Post- 
.Advocate.  .-Mso,  in  each  cooperating  1  he  Nation-W  ide 
ill  retail  store  a  home  management  insti-  organized  corporatior 
tute  display  tying  up  with  the  week’s  horse-racing  informa 
with  program,  is  installed,  so  that  in  every  the  lieneraj  News  By 
to  retail  outlet  there  is  a  constant  reminder  has  been  in  oix'ratii 
if  the  products  being  advertised  and  <i  result,  a  suit  c 
demonstrated  through  the  newspaper  profits  of  the  latter 
and  its  institute.  dismissed  in  Chicay 

To  reach  the  non-reader  of  the  Moe  .Anneiiberg,  ori 
ill  paper,  the  Post-.-\dvocate  publishes  on  tion-Wide  Company, 
home  Monday  morning  the  Home  Manage-  chase  of  the  old  co 
iiient  edition,  which  is  distributed  to  would  be  dissolved, 
non-advertisers.  This  is  supported  by  ended  the  conflict  1 
a  pick-up  rate  of  10  cents  an  inch  over  interests  with  those 


irnished.  .Several  comnnmity  leaders  in  any 

repair  jobs  were*  I  he  Po>t-.-\dvocale  s  Institute  t.iccu- 
istitute’s  first  week  auditorium  40  by  UK)  feet, 

i  suggested  bv  the  '"odel  rooms  are  located  on  the 
cas  copied  in  detail  t'ud,  along  one  wall,  and  across 

■ho  was  imnressed  back,  .-\long  the  other  wall  are  ;i 
series  of  food  demonstration  booths 
where  the  products  of  national  adver¬ 
tisers  are  given  a  practical  break-Liown.  gram: 

The  answers  to  why  certain  ciperations 
are  performeil,  how  quality  is  main¬ 
tained,  the  difference  between  standard 
yation.  Jhe  project  has  struck  a  and  cheaper  jiroducts,  and  simi¬ 

lar  note,  creating  a  new  commit-  questions  are  told  in  cut-away  dem- 
interest  in  the  newspaper  itself,  onstrations,  by  cards,  and  through  verti>iug, 
ikiits  of  .Alhambra  who  previously  discussions  at  the  twice-a-week  jiresen- 
'td  they  could  not  find  the  class  of  tatioiis  conducted  in  the  auditorium. 

'iy  they  desired  in  local  stores  and  Accompanying  the  deiuonstratioii: 
ciore  did  most  of  their  business  in  tbe  both  are  .samples  of  the  jirodiict 
'  Angeles,  are  having  their  eyes  advertising  in  the  l’ost-.\dvocate, 

"d  to  the  quality  and  variety  of  siiecitic  suggestions  to  housewives 
■’i'  carried  by  their  neighboring  mer-  watch  for  tho.se  products  acceptable  to  i 
•‘ts  Many  are  surjirised  to  find  the  advertising  columns  of  the  jiaper. 

;  can  shop  as  well  or  better  at  home  The  Institute  is  in  no  way  a  cooking 
in  the  metropolitan  center.  This  schoid.  The  Thursday  and  Friday 
Turning  interest  in  their  community  afternoon  presentations,  however,  w  ' 

;des  the  newspaper  which  was  in-  discuss  every  other  jihase  of 
-Sfiital  in  bringing  it  a^iut.  management.  Modern  kitchen  and  time 

on  top  of  all  that,  the  idea  of  saving  arrangements,  the  arrangement 

the  advertiser  and  the  retailer  of  small  pieces  of  furniture  into  com- 

®haiulise  their  items,  is  in  turn  mer-  fortable  unit  groups,  the  difference  be- 

-adising  the  newspaper  and  its  .serv-  tween  the  wrong  and  the  right  kind 

*tothe  advertiser.  IJiis  was  demon-  of  draperies  for  various  types  of  rooms  Tuesday’s 

ttd  satisfactorily  to  the  publication  and  furniture,  the  proper  handling  and  Ntarted,  1 
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.With  the  operation  of  'Title  11  of  the 

■  udny  .Act,  even  more  direct  results 

■  inticipated. 

Another  feature  of  the  Institute  is  the 
'- ilizing  effect  it  is  showing  upon 
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Editor  &  Publisher  for  January  12,  1935 

EDITORS  NAME  PARAMOUNT  ISSUES  TO  BE  FACED  BY  PRESS  AND  NATION  IN  1935 


separate  bureaus  and  dei>artnients  that 
now  exist. 

Nationally :  Unemployment  insur 

ance;  old  age  pension  plan — though  not 
of  the  extravagant  type  of  the  Town¬ 
send  plan;  legislation  to  curb,  or  elimi¬ 
nate  war  profits  and  profit-inspired 
propaganda ;  additional  curbs  on  stock 
market  rigging;  greater  security  for 
bank  deposits;  more  positive  program 
for  encouragement  of  international 
trade. 

SOUND  POLICIES,  ECONOMY 

Paul  Scott  Mowrer,  associate  edi¬ 
tor,  Chicago  Daily  Sezvs:  The  pro¬ 
motion  of  sound  national  policies  to 
bring  about  recovery.  The  promotion 
of  economy  and  efficiency  in  local  gov¬ 
ernment. 

PROMOTE  RECOVERY 

Ralph  W.  Trieblood,  editor-in- 
chief,  Los  Angeles  Times:  To  my 
mind,  the  most  important  service  which 
any  newspaper  will  be  able  to  render 
editorially  during  the  coming  year  will 
be  the  promotion  and  assistance  of  na¬ 
tional  recovery  by  any  legitimate  means. 
Naturally,  this  would  not  include  en¬ 
dorsement  of  unsound  economic 
methods  on  the  part  of  the  governmem 
or  others;  rather  the  encouragement  of 
normal  economic  forces  again  to  resume 
dominant  direction  of  the  nation’s  busi¬ 
ness  and  industry. 

MORE  FACTS,  TOLERANCE 

Lowell  L.  Leake,  editor.  )'outigs- 
town  (O.)  Telegram:  I  think  news¬ 
papers  should  make  their  major  objec¬ 
tive  a  public  better  informed  on  what 
the  public’s  government  is  doing  and 
why,  with  interpretation  of  the  eco¬ 
nomic  historjf  and  economic  issues  in¬ 
volved.  I  think  the  greatest  threat  to 
the  Democratic  government  we  always 
have  said  we  wanted  is  an  uninform^ 
public  which  will  respond  easily  to  the 
emotional  appeals  of  political  spell¬ 
binders.  In  such  a  public  lies  our  only 
danger  of  such  political  and  economic 
bogymen  as  Communism  and  Fascism. 
1  believe  our  newspapers  could  best 
serve  their  own  communities  by  help¬ 
ing  to  develop  a  spirit  of  tolerance 
among  members  of  one  group  or  faction 
for  the  opinions  and  actions  of  other 
groups  or  factions.  In  other  words,  we 
should  help  our  neighbors  understand 
their  neighbors. 

CLARITY,  COURAGE,  HUMOR 

Lynn  W.  L.axi>rum.  in  charge  of 
editorial  page,  Dallas  (Tex.)  Journal: 

1.  Readability.  .\n  unreadable  editorial 
is  stillborn.  The  breath  of  life  is  not 
in  it.  One  such  a  year  is  one  too  many. 

2.  Qarity.  If  the  editorialist  can’t 
say  what  he  means,  why  should  the 
reader  waste  time  trying  to  guess? 

3.  Dispassionate  analysis  of  ballyhoo 
and  buncombe.  But  you’ve  got  to  re¬ 
member  that  most  pallyhooers  and  bun- 
combeites  mean  well  at  least  part  of  the 
time. 

4.  Persistent  and  i^rsuasive  emphasis 
upon  guiding  principles  of  long-time 
value  as  against  emergency-spawned 
opportunism,  benign  and  otherwise, 
The  north  star  and  the  multiplication 
table  are  poor  platform  planks  and  have 
practically  no  grandstand  value ;  but 
they  come  in  handy  when  you  have  to 
check  up. 

5.  Courage.  Exhibit  it  and  recognize 
it.  Every  instance  of  brave,  resource¬ 
ful  or  ingenious  victory  over  adversity 
makes  this  old  world  richer  for  all  time. 

6.  (iood  humor,  .■\nger,  error  and  in¬ 
justice  ride  oft  in  company.  They  are 
the  three  horsemen  of  bigotry. 

These  things  the  editorial  page  ought 
always  to  have.  But  surely  they  are 
needed  now  more  sorely  than  ever 
before. 

URGE  HIGHER  STANDARDS 

F.  A.  Mili-er,  president  and  editor. 
South  Bend  Tribune:  Among  the  ma 
joi  newspajier  editorial  objectives  in 
1935  should  be : 

A  conscientious  and  constant  effort  to 
create  in  all  persons  a  deeper  sense  o* 
the  need  and  benefit  of  Christianity  as 
a  national  asset. 


.\n  endeavor  to  make  employe  and 
employer  thoroughly  to  appreciate  the 
entire  mutuality  of  their  interests  and 
to  induce  them  to  constantly  think  of 
and  labor  for  each  other's  welfare,  to 
the  end  that  there  shall  never  be  strikes 
and  unpleasant  labor  difficulties. 


laxity.  We  should  have  a  conservative 
system  of  branch  banking. 

Retren'CH .MEXT — E.\i)enditures  should 
tie  scrutinized  by  congress  and  every 
effort  made  to  reduce  them,  so  that 
the  l)udget  may  be  balanced.  .All  gov¬ 
ernment  expenditures  should  be  carried 


1’.  S.  Mowrer  F.  Miller  | 

Efforts  to  make  the  younger  ger.era- 
tion  clearly  understand  the  great  re- 
siionsibilities  soon  to  he  placed  upon 
them,  and  that,  if  they  would  discharge 
these  responsibilities  properly,  li(|uor 
and  general  dissipation  cannot  and  must 
not  be  a  part  of  the  program. 

Endeavors  to  arouse  in  public  officials 
clearer,  more  conscientious  appreciation 
of  their  responsibilities  and  to  create 
in  those  officials  a  helief  that  they  are 
jnihlic  servants  and  must  give  the  pub¬ 
lic's  welfare  consideration  atx^ve  all 
else. 

Efforts  to  educate  against  paternalism 
in  government,  local,  state  and  national, 
with  a  view  to  turning  people  away 
from  the  erroneous  idea  that  their  gov¬ 
ernment  owes  them  a  living. 

A  constant  pointing  out  for  the  .spe¬ 
cial  benefit  of  the  young  that  crime 
does  not  and  never  will  pay. 

JOBLESS  GREATEST  PROBLEM 

Earle  Martin,  editor,  Cleveland 
\ews:  Re-emi'Loymext  —  The  great 
problem  before  the  people  of  the  L'nited 
States  is  the  re-employment  of  the  na¬ 
tion’s  10,0(X).0(X)  jobless. 

Relief — Every  man  shall  have  food, 
clothing  and  shelter.  The  administra¬ 
tion  of  relief  must  lie  free  from  the 
distortion  of  jiolitics  and  the  waste  of 
non-productive  civil  works.  Existing 
social  agencies  must  be  utilized. 

Mo.xey — The  gold  content  of  the  dol¬ 
lar  should  he  definitely  fixed  so  that 
business  men  will  lie  able  to  tell  what 
the  dollar  will  be  worth  for  at  least 
three  years. 

Profit — The  profit  moti\e  must  lie 
perpetuated  in  economics  so  that  the 
greatest  jiossible  energy  and  inventive¬ 
ness  should  be  released  for  the  whole 
Iieople.  .\rhitrary  limitations  on  the 
amount  a  man  may  earn,  other  than 
by  speculation,  cripple  initiative  and 
energy.  But  the  government  should  im- 
IKise  much  heavier  inheritance  taxes  on 
large  estates,  the  proceeds  to  lie  applied 
to  retire  public  debt  incurred  in  relief 
expenditures. 

G)MPf:titiox— Preservation  of  the 
profit  motive  enjoins  the  government 
from  comiietition  with  private  business. 
If.  after  due  consideration,  the  govern¬ 
ment  decides  to  enter  into  business,  it 
should  ac<iuire  the  business  completely, 
as  it  did  the  mails.  This  may  lie  held 
necessary  if  government  regulation  fails 
to  prevent  unsocial  exploitation  of  na¬ 
tural  resources  or  means  of  communi¬ 
cation.  (iovernment  competition  with 
private  industry  is  a  compromise, 
fraught  with  disaster. 

Ac.riculti  RE  —  Importation  of  all 
food,  clothing  and  raw  materials  which 
can  lie  produced  in  this  country  should 
l)e  prohibited.  State  taxation  systems 
should  be  revised  so  that  the  farmer 
shall  tie  taxed  only  on  his  income.  .Ac¬ 
ceptance  of  these  two  principles  will 
make  unnecessary  the  AAA  which,  if 
continued  unchecked,  will  lead  inevita- 
ably  to  the  ojieration  of  every  individual 
farm  by  remote  control  from  Washing¬ 
ton  at  great  exjiense  to  the  taxpayer 
in  taxes,  to  the  consumer  in  processing 
charges. 

Banks  —  A  national  system  should 
supersede  the  present  hodge-podge  ot 
state  systems,  which  now  comjiete  in 
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on  one  set  of  books,  in  order  that 
taxpayers  may  know  by  means  of 
monthly  reiKirts  whether  there  is  a 
deficit  and  the  amount  of  it. 

Public  Works — The  depression  was 
tremendously  deepened  liecause  states, 
cities  and  citizens  went  into  debt.  Re- 
co\ery  cannot  come  by  continuing  to 
go  into  debt  for  non-prcKluctive  public 
works.  Production  of  durable  goods 
will  be  revived  by  removing  uncertainty 
and  liy  abolishing  the  XR.A’S  veto 
IKiwer  over  the  purchase  of  new  ma¬ 
chinery. 

Reform — Every  energy  should  be  con¬ 
centrated  on  the  ratification  of  the  child 
labor  amendment.  A  system  of  unem¬ 
ployment  insurance  should  he  national, 
administered  by  the  states,  and  financed 
by  contributions  of  employers  and  em¬ 
ployes.  In  periods  of  prosperity,  there 
should  be  created  funds  and  plans  for 
self -liquidating  public  works. 

ATTACK  PATRONAGE 

Edward  J.  Meeman,  editor,  Memf'his 
Press-Scimitar:  Whatever  administra¬ 
tion  we  have  in  Washington,  there  will 
continue  to  be  large  government  activi¬ 
ties.  These  are  efficient  only  when  po¬ 
sitions  are  given  on  a  basis  of  merit 
and  competence.  The  finest  service 
newspapers  could  perform,  and  the  one 
of  most  unque.stionable  merit,  would  be 
to  work  unceasingly  for  the  removal 
of  patronage  from  the  government  ser¬ 
vice,  national,  state,  and  local.  There 
is  no  field  in  which  it  has  not  been 
demonstrated  that  this  is  possible ; 
\vherever  it  has  been  done,  as  in  the 
city  government  of  Cincinnati,  or  the 
Tennessee  Valley  Authority,  there  has 
been  high  efficiency ;  therefore  let  us 
make  the  merit  principle  general  and 
apply  it  everywhere. 

MANY  ISSUES  AT  HAND 

Ernf;st  (i.  Smith,  president,  Wilkes- 
Barre  (Pa.)  Times-Lcader:  As  to 
major  newspat^r  editorial  objectives, 
the  “acres  of  diamonds’’  under  our  feet 
in  Luzerne  County,  Pennsylvania,  offer 
promising  scratching  and  digging  for 
all  the  local  editorial  matter  necessary 
to  engage  a  year’s  issues.  The  political 
situation,  the  existence  of  widespread 
graft  and  corruption,  the  bankruptcy  of 
many  of  our  municipalities  and  what 
caused  such  bankruptcies,  the  rottenness 
of  school  hoards  and  the  resultant  in¬ 
efficiency  of  schools,  a  suspicious  jury 
system  and  a  host  of  other  problem.* 
affecting  the  anthracite  district — no  less 
than  the  solution  of  the  anthracite  in¬ 
dustry’s  own  problems — will  employ  the 
abilities  of  many  editorial  writers  thru 
1935.  Nationally,  a  re-vamping  of  the 
entire  Presidential  program  to  suit  con¬ 
ditions.  measures  of  recovery,  problems 
of  relief,  which  will  still  continue,  and 
differences  of  opinion,  which  editorial 
writers  will  entertain,  as  to  the  conduct 
of  Congress  and  the  administration  gen¬ 
erally  at  Washington,  will  all  be  mat¬ 
ters  for  editorial  thought  and  activity. 

PROMOTE  CLEAR  THINKING 

Basil  Brewer,  editor,  Xe7v  Bedford 
(Mass.)  Standard-'Times  au(\  Mercury: 
I  think  that  the  newspajiers  of  the 
country  have  the  biggest  task  of  their 
lives  in  1935.  They  must  try  their  best 
to  get  the  public  to  discriminate  fietween 


those  measures  which  actually  will  be 
of  benefit  to  the  country  and  those 
which,  in  the  name  of  New  Deal,  break 
the  old  ship  of  state  away  from  her 
moorings  and  set  her  hopelessly  and 
helplessly  adrift.  It  is  morally  wrong 
for  newspapers  to  sit  tight  and  advocate 
orthodoxy  because  it  is  orthodox ;  be¬ 
sides  it  is  a  fiat  failure.  It  also  is  asi¬ 
nine  for  them  to  advocate  giving  a  half 
measure  of  unsoundness,  because  the 
whole  may  be  taken  by  force  othcrwis^ 

It  is  the  duty  of  the  newspaper  to  think 
clearly  about  first  principles  and  keep 
these  principles  uppermost  in  judging 
and  analyzing  the  New  Deal  and  by  so 
doing  attempt  to  initiate  a  period  of 
deal  thinking  on  the  part  of  the  public 
Newspapers  should  bear  in  mind  that  ) 
the  President  will  need  protection  from 
the  overwhelming  majority  by  which  he 
was  supported  in  the  recent  election. 
He  will  need  deliverance  from  his  sup¬ 
porters  far  more  than  he  ever  did  from 
his  critics  of  the  past.  I'o  criticise 
all  will  be  foolish  and  valueless;  to 
support  all  offered  in  the  name  of  the 
New  Deal  will  result  in  chaos.  More 
than  ever  tne  newspapers  of  the  country 
in  1935  have  a  thinking  part,  however 
strange  they  may  feel  in  the  situation. 

PRINT  OPTIMISTIC  NEWS 

J.  B.  Calvo,  managing  editor.  Provi¬ 
dence  (R.  I.)  News-Tribune:  News¬ 
papers  should  persistently  publish  every 
item  of  business  improvement  to  stimu¬ 
late  confidence  and  revive  faith  in  our 
economic  security.  Such  a  deliberate 
campaign  would  have  great  effect  in 
the  effort  to  return  to  normal  times  and 
reasonable  prosperity. 

INTERPRET  FAIRLY 

Roy  a.  Roberts,  managing  editor, 
Kansas  City  Star:  The  major  news¬ 
paper  editorial  objectives  for  the  com¬ 
ing  year  will  be  to  interpret  fairly  and 
intelligently  the  rapidly  moving  eco¬ 
nomic  picture,  criticizing  where  justi¬ 
fied,  approving  where  warranted.  Lo-J 
cally  to  attempt  to  increase  local  re 
sponsibility  in  government,  especially 
in  the  drive  against  crime. 

REUEF,  UTIUTY  RATE  CUT 

E.  J.  Albertson,  Peekskill  (N.  V.) 
Star:  Locally — Recovery.  Providing  at 
opportunity  for  every  man  and  woman 
needing  a  gainful  job  to  have  one,  and 
eliminating  present  government  doles. 
Nationally — Cheaper  public  utility  rate 
— public  ownership  and  operation,  ii| 
necessary. 

RESTORE  SANE  VIEWS 

Paul  R.  Kelty,  editor,  Portland  Orr-i 
gonian:  Getting  public  sentiment  ba- 
t«  .sane  views  of  economics  and  ind' 
vidnal  responsibility. 

STIMULATE  PUBLIC  INTEREST 

Ralph  Knight,  managing  editor 
(Bens  balls  (N.  Y.)  P(ij/-.V/(ir:  It| 
both  fields  an  effort  to  stimulate  widerl 
interest  and  more  personal  participatiorj 
in  politics.  I 

AVOID  “STORE”  STIGMA  ’ 

lIoi  sTox  Press:  To  voice  an  opii..; 
on  all  matters  affecting  the  interests  i  = 
the  people,  whether  local,  state  or  n; 
tional.  Unless  the  newspapers  of  tb , 
country  stand  ready  to  take  a  stand 
all  subjects  and  are  prepared  to  advi  . 
the  people  what  to  do  in  every  em«f 
gency,  we  will  lose  all  onr  influence  a:  j 
liecome  nothing  more  than  circulars  surj 
rounded  by  reading  matter.  Too  ma'  . 
papers  of  today  are  run  like  depar  ' 
ment  stores — offering  their  wares  f" 
sale  and  lieing  careful  to  do  nothing  ' 
offend  their  customers.  j 

GOLDEN  RULE  STANDARD  j 

Francis  E.  Croasdale.  editor, 
laiitic  City  Press  Union:  Anti-niaUna : 
ism,  golden  rule  standard  in  pMiIit.  ■ 
and  economics,  clearer  understand  ■  ' 
and  more  accurate  appraisal  of  spirit'." j 
values  in  everyday  affairs  and  Imr'; 
relations. 

OPPOSE  DEMAGOGUES 

Buftalo  Courif-r-Exprfjss  :  To  t  ; 

(Continued  on  page  35)  | 


y^ar  ouyers 

LESS  COST- 


The  New  York  Times  circulation  is 
concentrated  among  the  most  active  buy' 
in£  families 


in  the  metropolitan  market 


THE  soundest  automotive  iner- 
ehandising  maxim  is:  "7/ie  Best  New-Car 
Prospect  Is  the  Present  Cor  Oic/ier.”  An 
equally  obvious  advertising  adage  is:  "T/ie 
More  Prospects  Benched  the  More  Soles  per 
Dollar  Spent." 

It  is  significant,  then,  that  in  New  York's 
most  comprehensive  Consumer  Census — by 
R.  L.  Polk  Co.— two  important  points 
stand  out: 

(A)  For  volume  nt  lotcest  cost  ond  graitest 
proJit  sell  Neiv  York's  best  buying- 
power  families. 

(B)  The  most  economical  miy  to  reach 
ISeu)  York's  "best  buying-pouer  Jam- 

.  Hies"  is  through  7  he  P^ew  York  Ti mes . 

Three  out  of  every  four  motor  cars  in 
New  York  are  owne<l  by  the  "best-bu) ing 
families"  these  families  maintain  17  out 
of  20  cheeking  accounts  .they  either  own 
their  homes  or  pay  rent  82%  above  the 
New  York  average  they  carr\  llo% 


more  insurance  than  the  New  York  family 
average  .  they  own  8  out  of  every  10 
mechanical  refrigerators. 

It  is  right  into  this  read\  market  for your 
automobile  that  The  New  York  Times  car¬ 
ries  your  advertising  message.  It  is  among 
these  able-to-|)urchase,  willing-to-huy  pros¬ 
pects  that  The  Times  brings  >ou  the  highest 
possible  selling  power  for  \our  advertising 
dollar,  .\ccoriling  to  the  Polk  Consumer 
Census,  The  Times  is  the  lowest-cost  news¬ 
paper  per  car  for  reaching  the  homes  of 
automobile  owners  in  New  York. 

Hcforc  \oii  decide  how  to  invest  yiMir 
advertising  appropriation  in  New  York  get 
in  touch  with  an\  advertising  representa¬ 
tive  of  'I'he  Times  and  fiinl  out  about  the 
K.  E.  Polk  ('onsumer  Census  of  New  York 
Cit>.  It  deals  with  facts,  not  fancies.  It 
points  «>ut  the  direct  route  to  more  business 
and  greater  profit  in  the  important  New 
York  market. 


THE  NEW  YORK  TIMES  STUDIOS 


MA  I 

I  opin: 

crests '  ‘ 
c  or  It 
;  of  th;  j 
Stand  o'j 
to  adv^'  i 
ry  emni 
lence  a 
liars  sur! 
'oo  mar- 
?  depar 
ares  I" 
othing ' 


In  1931  The  Times  piih- 
lislied  635,081  lines  of 
anli>mnlive  advertising,  a 
greater  volume  than  any 
otiwr  Manhattan  news¬ 
paper.  In  passenger  car 
advertising  The  Times 
total  volume  of  393,.50l 
represented  a  gam  of  22 
per  cent  and  an  excess 
over  anv  other  Manhattan 
new'spa|K*r. 


•niaiti 


IScI  l*aid  Sale  .Averages 
170.000  WKKKDAYS 
7:I0.<N»0  .SUM) AYS 
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CANADA  DELEGATION 
LEAVES  THIS  MONTH 


weekly  newspapers  is  being  taken  to 
the  Conference. 

The  Conference  will  hold  a  prelimi¬ 
nary  session  on  Feb.  5,  for  the  election 


is  being  taken  to  ONE-FOURTH  OF  RADIO  ciations,  seeking  the  opportunity  of  adi| 
'¥'imar-  .m.!  nn  >  '"S  to  the  Cultural  and  scientihc  kno*l. 

ill  hold  a  prelimi-  TIME  SEIZED  IN  BILL  edge  of  those  who  listen  in  on  radicl 

broadcasts,  all  exsting  licenses  issued  b»| 


Fifth  Imperial  Press  Conference  Will  of  a  president  and  consideration  of  the  Rep.  Rudd  Introduces  Measure  Which  the  Federal  Radio  Commission,  and  an; 
Push  Plans  for  British  agenda.  It  will  be  formally  opened  on  Turns  Over  Quarter  of  Radio  and  all  rights  of  any  nature  contaimi 

Empire  News  Service  the  following  day- by  the  Governor-Gen-  ^ime  to  Educational  and 

^  .  cral  of  South  .\trica,  supported  by  the  n  /.  flays  following  the  enectiye  date  ot  tO! 

Cooperation  Prime  Minister.  Further  sessions  will  Non-Profit  Groups  anything  contained  in  this  act  tc 

/c.  ■  .  .  T  he  held  at  Capetown  on  Feb.  7,  8  and  (Stcdal  to  Editor  &  Publisher)  the  contrary  notwithstanding. 

{  pectal  to  Editor  &  Publisher)  q  gj  Johannesburg  on  Feb.  25,  26,  VV^\shi.\gto.s,  I).  C.,  Jan.  9 — Repre-  “The  Commission,  herein  createi 


{Special  to  Editor  &  Publisher)  q  gj  j 

Montreal,  Jan.  4 — Canada’s  delega-  27  and  28. 
tion  to  the  Fifth  Imperial  Press  Con¬ 
ference,  opening  in  Capetown,  South 


agenda.  It  will  be  formally  opened  on 
the  following  day  by  the  Governor-Gen¬ 
eral  of  South  .\frica,  supported  by  the 
Prime  Minister.  Further  sessions  will 
be  held  at  Capetown  on  Feb.  7,  8  and 
9.  and  at  Johannesburg  on  Feb.  25,  26, 


Turns  Over  Quarter  of  Radio 
Time  to  Educational  and 
Non-Profit  Groups 

{Special  to  Editor  &  Publisher) 
VV^\SHi.\GTo.s,  I).  C.,  Jan.  9 — Repre- 


A  _ IT  L  I  •  - n-  -  rRE-T*  A  ti  A  rx  iiv-r-c  ‘oi  leaiiueaiiun  ui  rauio  laciiiiics  ii cqucm-ica,  i — «•«. 

Atriw,  on  Feb.  4,  is  not  travelling  as  a  RETAIL  AD  CHIEFS  TO  to  give  25  per  cent  of  them  to  non-  time  assignments  within  its  junsdictiot 


-sentative  Stephen  Rudd  of  Xew  York,  shall  prior  to  90  days  following  the  ef- 
who  led  a  losing  fight  in  the  last  Con-  fective  date  of  this  act,  reallocate  at 
gress  for  reallocation  of  radio  facilities  frequencies,  wave  lengths,  power,  ^ 


unit  during  the  first  stages  of  the  long 
journey  to  the  Cape,  some  wishing  to 
have  a  few  days  in  England  en  route 


DEBATE  1935  PLANS 


profit  institutions,  has  introduced  a  new  among  the  citizens  of  the  five  zone 
bill  with  the  same  objective.  herein  referred  to. 

The  Rudd  bill  ignores  the  fact  that  by  “The  Commission  shall  reserve  anc 


_ _ r-  .  j  ,  I  "V  ivuuii  uiii  luiiurcs  iiic  laci  iiiai  oy  iiie  v^uiiiiinssiuii  m,. 

more  SonkerK-  r  ^‘*‘=“**  PfoWe*"*  Annual  Congressional  mandate,  the  Federal  allocate  only  to  educational,  religm 

concpniienrp  thp  riff  ♦  Dry  Goods  Convention  Jan.  14-18  Communications  Commission  is  required  agricultural,  labor,  cooperative  and  sin 

umil  theTs^  Warwtek TLfe'  -C.«r„».„l.l  Topk.  •»  a  report  on  this  subject  next  ilar  non-proat  makinB  »soc,at,ons  * 

nn  urtiir-Vi  ftio  Rr.fJcV. ’ri.sip.rTof  rs  '  I  ’  Ai  I  •  »  j  month,  either  suggesting  a  plan  for  re-  fourth  of  all  the  radio  broadcasting  fa 

distribution  of  blasting  bands  or  cilities,  within  its  jurisdiction,  excep,. 

JaLary  ^  ^  ^  .  _ .  netting  forth  the  reason  why  such  rec-  ing  those  facilities  issued  to  sh|ps 

Meanwhile  E.  Norman  Smith,  vice- 


Dry  Goods  Convention  Jan.  14-18 
— Governmental  Topics 
Also  Listed 


r,  , ,  r  j  ■  ■  .1  setting  forth  the  reason  why  such  rec-  ing  those  facilities  issued  to  ships  »n; 

Problems  of  advertising  and  sales  ommendations  are  not  made.  j\s  a  basis  to  the  use  of  the  United  States  Goven- 
omotion  will  play  a  large  part  in  the  £qj.  report,  the  Commission  con-  ment  departments  or  agencies.  The  fi- 


prSTnT  of  the  promotion  will  play  a  large  part  in  the  this  report,  the  Commission  con-  ment  departments  or  agencies.  The  fa- 

CrS  Dresden?  T  24th  annual  con^-  hearings  lasting  nearly  one  month  cilities  reserved  for  and/or  allocated  b 

■"S.Con.eessu.auRkldisde.eek.ned  Sid  SS 

chairman  of  the  Canadian  section  of  through  department  stores  wiU^be  the  Congress  take  action  on  his  sirable  as  those  assigned 

the  Empire  Press  Union  to  undertake  theme  of  thrysessionTof  th^Lr^han-  >-ecommendation  irrespective .  of  what  making  persons,  firms  or  corporatiom 

the  trip.  Hon  Frank  Carrel,  president  dSg  division  S  Sf  or  in^SS-  Communications  Com-  In  the  distribution  of  radio  facilities  t; 

and  editor  of  the  Quebec  Chronicle-  ?ion  with  oZv  div  S  "’^^be  is  indicated  in  the  the  associations  referred  to  in  this  s« 

Telegraph,  with  Mrs  Carrel,  is  sailing  five  sessions  phraseology  of  his  bill,  which  includes  tion.  the  Commission  shall  reserve  fr 

for  Madeira.  GeneralZssions  will  carrv  out  the  "t“ch  of  the  argument  that  was  pre-  and  allocate  to  such  asscKiations  sod 

"managing  director  theme.  “The  Consumer,  the  Govern-  rented  at  the  last  session.  radio 

of  the  Vancouver  Daily  Province,  and  ment  and  the  Retailer.”  At  the  opening  provides.  That  to  eliminate  mo-  reasonably  make  possible  the  operatic- 

Mrs.  Burd;  C.  A.  Barber,  editor  of  the  session  Monday  evening.  Frank  C  Wal-  "opoly  and  to  insure,  equality  of  oppor-  of  such  'stations  on  a  self-sustamra 

Chilliwack  C.)  Progress.  ms.  ker,  first  chairman  of  President  Roose-  t«n'ty  and  consideration  for  educational,  basis. 

Barber ;  C.  F.  Crandall,  president  of  the  velt’s  National  Emergency  Council  will  agricultural,  labor,  coopera-  Representative  Rudd  said  he  wou; 

British  United  Press,  Montreal,  and  talk  on  “Government  and  BusineU  in  non-profit  making  asso-  push  his  measure. 

Mrs.  Crandall,  and  H.  T.  Hunter,  presi-  1935,”  while  President  David  Ovens  of  ■  -  ' 

dent  of  the  Maclean  Publishing  Co.,  N.R.D.G.A.  will  introduce  the  conven-  \  ^  ^ 

Limited,  Toronto,  and  Mrs.  Hunter,  are  tion  theme.  Another  talk  at  this  ses-  g  gE 

already  m  England,  while  D.  B,  Mac-  sion  will  be  on  “Federal  Taxation  and  IX# 

Rae,  ^itor  of  the  Regina  Leader-Post  the  Public  Debt.”  by  Carlos  R.  Clark,  JCf 

j  Craick,  editor  of  Industrial  of  the  J.  L.  Hudson  Company.  Detroit, 

Canada,  Toronto,  are  sailing  this  week  Tuesday’s  general  luncheon  will  be 
.  •  devoted  to  unemployment  reserves.  A 


i.t.-LoL  J,  H.  Woods,  Calgary  Herald,  Merchandising  of  electrical  appliances 
chair^n  of  the  Canadian  section  of  through  department  stores  will  be  the 
the  Itmpire  Press  Union  to  undertake  theme  of  three  sessions  of  the  merchan- 
the  trip.  Hon  Frank  Carrel,  president  dising  division,  by  itself  or  in  coopera- 


Representative  Rudd  said  he  woui 


Canada.  "Toronto,  are  sailing  this  week 
for  the  old  country. 


s 


The  British  and  Canadian  delegations  general  session  that  night  will  discuss 
are  booked  on  the  S.S.  Warwick  Castle  the  Retail  Code,  manufacturers’  codes 
sailing  from  Southampton  on  Jan.  18,  that  affect  retailers,  and  the  future  of 
and  due  at  Capetown  on  Feb.  4.  Lead-  the  NR.^. 

ing  the  British  party  is  Major  the  Hon.  A  general  luncheon  Wednesday  will 
J.  J.  Astor,  M.  P.  president  of  the  Em-  hear  of  Federal  relief  and  the  national 
pire  Press  Union,  who  will  be  accom-  housing  program.  Guest  speaker  at  the 
panied  by  Lady  Violet  Astor.  In  the  closing  banquet,  Thursday  night,  will 
delegation  are  the  following:  Cecil  be  S.  Gay  Williams,  charman  of  the 
Harmsworth,  honorary  treasurer  of  the  National  Industrial  Recovery  Board, 
Empire  Press  l^ion  and  Mrs.  Harms-  and  vice-chairman  of  the  R.  J.  Reynolds 
Anderson,  Tobacco  Company,  who  is  expected  to 
D.S.O.,  Exchange  Telegraph  Co.  and  express  his  opinion  on  revision  of  the 
Mrs.  Anderson;  Sir  Emsley  Curr.News  NRA. 


of  the  World,  and  Lady  Carr;  F.  C. 
Coleman,  Modem  Transport,  and  Mrs. 


A  session  of  the  Sales  Promotion 
Division  Wednesday  morning  will  be 


Coleman;  B.  F.  Crc»field,  News-Chroiy-  devoted  to  the  annual  clinic  on  sales 
Mrs.  Crosfield ;  Lionel  Curtis,  promotional  problems,  with  discussions 
T-  and  Mrs.  Curtis;  which  are  expected  to  aid  in  making 

Sir  Robert  Evans,  Evans’  Brothers,  and  1935  plans.  Consumer  surveys,  labora- 
Lady  Evans ;  Alexander  Ewing,  Glas-  tory  tests  of  quality,  institutional  adver- 
gow  Herald;  N.  B.  Graham,  IVolver-  tising.  promotional  buying  plans,  and 
Mnipton  ^press  ^d  Niar,  and  Mrs.  the  effect  of  national  trends  on  buying 
Graham;  Capt.  C.  G.  Graves,  Director,  habits  are  topics  listed.  The  clinic  will 
news  servi^,  he  continued  Thursday  morning  with 
P  P  L. :  Sir  H.  Prent  Grotrian,  Bt,  discussions  of  1934  developments  in  ad- 

K. C.,  ^ovincial  Newspapers  Ltd.  ^d  vertising  technique,  newspaper  services 
Lady  Grotrian ;  A.  Paterson,  Allied  to  retail  advertisers,  and  use  of  radio 
Newspapers  Ltd.,  and  Mrs.  Paterson;  bv  such  stores 

Arthur  Grime.  President,  Newspaper 
Society,  and  Miss  Betty  Grime;  Hon. 

Esmond  Harmsworth,  Daily  Mail;  J.  B. 

Morrell,  Westminister  Press  Ltd  and  ^  ^ 

Miss  Morrell;  Robert  Hield,  Morning  m 

Post;  Rt.  Hon.  Sir  Stanley  Jackson,  ^ 

Yorkshire  Post,  and  Lady  Jackson;  Sir  yvas  the  average  net  paid  daily 
Roderick  Jones,  Renters  Ltd.,  and  Lady  .  1  ..  f  tl  D  ii-  c 

Jones;  Sir  Thomas  McAra,  Newspaper  Circulation  oi  Ihe baltimore Oun 
Proprietors  Association,  and  Lady  Me-  (Morning  and  Evening  issues) 
Ara;  Sir  Frank  Ne^ess,  Bt.,  George  of 

Newness  Ltd.,  and  Lady  Newness;  J. 

L.  Palmer,  Western  Morning  News. 

Plymouth,  and  Mrs.  Palmer;  R.  j.  H.  L/ELLIVllit«K,  1934 

Shaw,  C.B.E.,  The  Observer;  Sir  Rob¬ 
ert  Webber,  the  Western  Mail.  Cardiff ;  The  average  net  paid  circulation 

?'  the  ^nday  sun  p.. 

The  press  of  the  British  West  Indies  Sunday  lor  the  month  Or 

will  be  represented  by  Gwrge  F.  Hug-  December,  1934,  was  191,848 

gins,  the  Trtntdad  Guardian,  who  will 

be  accompanied  by  Mrs.  Huggins.  Eoarything  In  Baltimora 

Those  members  of  the  Canadian  dele-  Kmvlvmt  Around 

gation  associated  with  the  daily  press  rriTJ'CT  CITT\T 

are  going  to  the  Conference  intent  on  1  ll Li  oUiM 

advancing  further  the  .^jicy  of  cooper-  Mcming  Evaning  Sunday 

ative  news  services  within  the  Empire. 

An  exhibit  of  Canadian  daily  and 


The  COMPACTNESS  of  the  Worcester  Market  makes 
possible  a  thorough  and  intensive  selling  job  at  a  minimum 
of  effort  and  expense.  Worcester  alone  has  a  population  of 
195,000.  Within  an  average  18-mile  radius  live  237,000  more. 
40  per  cent  of  these  suburban  families  own  cars:  most  of  them 
are  within  an  easy  1 5  or  20  minute  ride,  by  car  or  bus,  from 
the  shopping  center  of  Worcester.  Over  a  network  of  excellent 
roads  thousands  “run  in”  daily  to  work  and  to  buy. 

Covered  by  ONE  Medium 

Through  the  Telegram-Gazette  advertisers  may  secure 
intensive  cultivation  of  the  entire  Worcester  Market,  city  and 
suburban.  Throughout  this  compact  trading  area  the  Telegram- 
Gazette  is  read,  six  days  every  week,  in  more  than  85  per  cent 
of  all  homes  which  everyday  take  a  Worcester  daily  paper. 
Of  the  Telegram-Gazette’s  total  circulation  of  105,743,  92,673 
is  concentrated  within  this  compact  city  and  average- 1 8-mile 
suburban  trading  area. 

Such  concentration  of  circulation  in  so 
compact  a  market  is  a  powerful  factor  in 
building  sales  volume  quickly,  at  low  cost. 


THE  TELEGRAM-GAZETTE 


Worcester,  Mass. 


GEORGE  F.  BOOTH,  Publisher 


Evmrything  in  Baltimoro 
Kmoolomt  Around 


THE 

Morning 


Evoning 


SUN 

Sunday 


Paul  Block  and  Associates,  National  Representatives 
N«w  York  Boston  Chicago  Detroit  Philadolphia  San  Franciaco  Loa  Ancalai 

^  TOnPAI.  AVBItAC®  ?fKr  PAID  DAILY  / 

100,000 


NEWS  COMPOSITION 


All  in  1  Shift  on  1  Intertype 


ANY  TIME  OF  THE  DAY  OR  NIGHT.  .  .  ANY 
KIND  OF  WORK  REOUIRED.  HERE  INDEED  IS 
THE  ANSWER  TO  A  FOREMAN'S  PRAYER. 

An  ad  comes  in  requiring  different  type  faces 
in  the  same  line— a  food  store  ad,  perhaps.  Such 
"double-price"  work  is  easy  for  the  Model  G  Inter- 
lype.  Then,  if  the  regular  ad  machines  are  rushed, 
this  same  machine  helps  out  on  other  ad  text  or 
display  lines.  Later,  perhaps,  the  rush  is  for  head- 
letter— or  maybe  straight  news  or  classified.  All  of 
these,  too,  are  within  the  practical  range  of  this 
versatile  Intertype  unit. 

And  any  operator  on  the  floor  can  sit  down  at 
this  Model  G  machine  and  work  full  speed.  The 
keyboard  is  standard  .  .  .  same  "feel,"  same  high 


speed  as  on  all  other  Intertypes.  For  straight  com¬ 
position  the  operator  works  from  a  standard  90- 
channel  magazine.  For  headletter  and  display  he 
has  an  extra- wide  72-channel  magazine  (an  ex¬ 
clusive  Intertype  feature)  carrying  big  matrices 
which  exceed  the  limits  allowed  by  other  maga¬ 
zines  of  this  kind.  In  addition,  if  a  still  wider  range 
is  needed.  Model  G  can  be  equipped  with  either 
two  or  four  wide  auxiliary  magazines. 

Yes,  Model  G  is  a  jack  of  all  trades— and  a 
master  of  all  of  them.  It  is  a  profit-earner  for  small 
plants  as  well  as  big  plants. 

Write  to  Intertype  Corporation,  360  Furman 
Street,  Brooklyn,  New  York,  for  booklet,  "Three 
Kinds  of  Work  from  One  Intertype." 
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EQUIPMENT  SALES  UP 
DURING  YEAR  1934 

Black  Ink  Consumption  Up  10% 
with  Heavy  Consumption  of 
Color  Ink  Forecast 
for  1935 

Installation  of  new  and  replacement 
equipment  by  newspapers  went  forward 
in  1934  in  line  with  increased  revenue, 
according  to  statements  made  to  Editor 
&  Publisher  this  week  by  leading 
equipment  manufacturers.  Increases  in 
equipment  sales  in  1934  over  1933 
ranged  from  six  to  25  per  cent. 

At  the  same  time  an  Editor  &  Pub¬ 
lisher  survey  of  newsprint  ink  con¬ 
sumption  in  the  United  States  for  1934 
showed  a  total  of  100,000,000  of  black 
ink,  as  against  90,000,000  pounds  for 
1933.  In  the  peak  year  of  1929  the 
consumption  did  not  rise  over  115,000,000 
pounds. 

Indications  that  nearly  500,000  pounds 
more  color  ink  would  be  used  in  1935 
than  in  1934  because  of  increasing  fa¬ 
cilities  in  newspaper  plants  throughout 
the  country  for  running  color  in  regular 
editions  were  pointed  out  by  one  ink 
supply  company. 

Commenting  on  prospects  for  in¬ 
creased  equipment  .sales  this  year,  Harry 
L.  Gage  of  the  Mergenthaler  Linotype 
Co.  said  that  his  company  expected 
heavy  increases,  assuming  that  national 
conditions  do  not  take  any  drastic  trend. 
He  reported  that  the  early  part  of  the 
last  fiscal  year  showed  marked  improve¬ 
ment. 

Arthur  H.  Hedly,  president  of  the 
Ludlow  Typograph  Company,  wired: 
“VVe  are  looking  forward  to  a  further 
increase  in  business  in  1935  and  are  pre¬ 
paring  for  it  with  an  increase  in  the 
volume  of  our  manufacturing.  \Ve  are 
planning  to  carry  forward  an  active 
program  in  the  production  of  matrices 
of  new  type  faces  and  to  continue  an 
active  advertising  campaign.” 


SILVER  ROTO  USED 


Chicago  Tribune  Printed  Five  Color* 
In  Special  Section 

Silver  rotogravure  printing  appeared 
for  the  first  time  in  the  Chicago  Sun¬ 
day  Tribune  Dec.  16.  On  the  front 
cover  of  the  rotogravure  section  in  that 
issue  was  a  five-color  reproduction  of 
the  prize-winning  design  for  VVGN’s 
new  broadcasting  auditorium  now  un¬ 
der  construction  immediately  to  the 
north  of  Tribune  Tower. 

In  addition  to  the  customary  four 
roto  colors  (blue,  brown,  yellow  and 
red)  an  aluminum  bronze  ink  was  used. 
This  innovation  also  marked  the  first 
time  five  colors  have  been  used. 

The  combination  of  the  five  colors, 
the  printing  process  and  the  mixing  and 
manufacture  of  the  color  ink  itself  all 
represent  a  development  in  color 
printing  by  the  Tribune’s  own  roto¬ 
gravure  plant  staff,  John  Park.  Tribune 
production  manager,  told  Editor  & 
Publisher. 


TEN  LINOTYPES  ADDED 

The  New  York  American  and  New 
York  Journal,  which  early  last  year 
installed  11  new  Model  25  Linotypes, 
mixer  machines,  have  increased  their 
big  battery  still  further  by  adding  ten 
new  Model  8s,  making  a  total  of  114 
Linotypes  now  operated  by  those 
papers.  One  hundred  and  eight  of  the 
machines,  including  three  used  for 
fudge  purposes,  are  operated  at  the 
main  plant,  at  120  South  street,  Man¬ 
hattan,  and  six  others  are  used  for  the 
fudge  setting  of  last  minute  news  at 
the  papers’  branch  plants — three  in  the 
midtown  plant,  at  235  East  39th  street, 
and  three  at  the  Bronx  plant,  at  496 
Walton  avenue. 


CHAIRMAN  HONORED 

William  Rose,  chairman  of  the  Phila¬ 
delphia  Record  chapel  of  International 
Typographical  Union  No.  2,  was  pre¬ 
sented  a  gold  wrist  watch  Dec.  29  by 
members  of  the  chapel  “in  apprecia¬ 
tion  of  his  services  during  the  last 
year.” 


Automatic  Camera  Built  In  Wing  new  plant  planned 
Is  Feature  of  Daily’s  New  Plane  LEGAL  DAILY 

^  St.  Louis  Daily  Record  Is  Having 


The  Early  Bird 


The  Early  Bird,  the  new  Detroit 
News  news-gathering  airplane,  ar¬ 
rived  at  Detroit  City  .Airport  Sunday 
afternoon,  Dec.  23,  en  route  from  Bur¬ 
bank,  Cal.,  where  it  was  constructed. 

The  plane  will  carry  four  persons, 
or  half  a  ton  of  papers.  It  flies  more 
than  200  miles  an  hour  and  is  said  to 
be  the  fastest  news-gathering  plane  in 
the  world. 

Special  equipment  provides  for  the 
first  time  a  practical  method  of  taking 
aerial  news  pictures  with  an  automatic 
camera  directed  and  controlled  by  the 
pilot. 

Radio  etiuipment  includes  a  new 
transmitter  which  is  to  be  an  auxiliary 
of  WWJ,  the  News’  radio  station,  in 


James  V.  Piersol  is  here  shown  attach¬ 
ing  the  film  magazine  to  the  new 
camera  in  the  wing  of  the  Detroit 
News’  airplane.  A  small  door  in  the 
bottom  of  the  nacelle  permits  this 
operation  to  be  performed  in  two  min¬ 
utes.  Camera  adju.stments  also  are 
made  through  this  opening. 

broadcasting  outdoor  events  of  special 
public  interest.  -Automatic  control  is 
obtained  for  the  first  time  in  a  plane 
of  this  category  by  a  Sperry  robot. 

The  plane  was  built  to  the  News’ 
specifications  by  the  Lockheed  .Aircraft 
Corporation  at  Burbank,  Cal.  Eighty 
manufacturers  in  Michigan  and  other 
states  furnished  parts  and  accessories. 

Specifications  for  the  plane  and  its 
singular  equipment  were  drawn  from  a 
long  period  of  aerial  news-gathering 
which  dates  back  to  1912  when  William 
E.  Scripps,  who  is  now  president  of  the 
News,  piloted  the  first  airplane  delivery 
of  papers  in  Detroit. 

In  keeping  with  this  early  date  ex¬ 
perience  and  in  honor  of  the  pioneer 
airmen  organized  under  the  name  of 
“Early  Birds,”  the  News’  newest  plane 
has  been  named  “Early  Bird.” 


Three  camera  installations  make  it 
possible  to  take  pictures  at  any  angle 
from  the  plane — forward,  above  or  be¬ 
low.  One  camera  is  mounted  in  the 
left  wing,  eight  feet  from  the  cabin.  It 
is  installed  in  a  fixed  position  parallel 
to  the  line  of  flight  and  is  inclosed  in 
a  neatly  streamlined  nacelle.  The 
camera  is  operated  by  an  electric  motor 
with  controls  at  the  pilot’s  seat. 

.A  gun  sight  mounted  on  the  pilot’s 
windshield  serves  as  his  view-finder. 
He  aims  the  airplane  and  it  automat¬ 
ically  aims  the  camera.  Once  in  posi¬ 
tion.  he  presses  a  trigger  on  his  control 
stick  to  take  the  pictures.  Pictures  can 
be  taken  at  intervals  of  two  seconds  and 
a  total  of  110  can  be  taken  with  one 
loading  of  the  camera  magazine.  Ma¬ 
chine  gun  accuracy  is  obtainable  with 
the  new  sighting  method. 

The  camera  was  built  especially  for 
the  plane  by  the  Fairchild  .Aerial  Cam¬ 
era  Corporation  of  New  York,  in  col¬ 
laboration  with  the  News  and  Army 
Air  Corps  photographers.  The  installa¬ 
tion  was  made  by  Lockheed  engineers 
and  Anthony  Saley,  News  mechanic. 

Photos  also  are  taken  straight  down 
from  the  plane  through  the  floor.  This 
installation  can  be  operated  manually 
from  the  passenger  cabin  or  automatic¬ 
ally  from  the  pilot’s  seat. 

The  third  camera  installation  is  lo¬ 
cated  in  one  of  the  paper-carrying  com¬ 
partments  at  the  rear.  It  provides  for 
manually  operated  cameras  projected 
upward,  sidewise  and  to  the  rear  of  the 
plane. 

The  cabin  also  contains  three  pas¬ 
senger  seats,  a  desk  for  a  reporter  or 
radio  operator  and  a  compact  broadcast¬ 
ing  station. 

The  broadcasting  installation  was 
worked  out  by  engineers  of  WWJ. 
.American  .Air  Lines  and  Transconti¬ 
nental  and  Western  Air,  Inc.  The 
transmitter,  which  covers  a  range  of 
1,000  to  6,000  kilocycles,  was  built  for 
the  News  by  the  Western  Electric 
Company.  It  transmits  both  voice  and 
code  and  can  be  operated  from  either 
the  pilot’s  seat  or  the  passenger  cabin. 

The  first  Detroit  News  Lockheed  air¬ 
plane,  put  in  service  in  August,  1929. 
and  retired  last  year,  had  a  top  speed 
of  only  160  miles  an  hour  as  compared 
with  the  Early  Bird's  speed  of  more 
than  200  miles  an  hour. 

The  first  News  Lockheed  flew  384 
reporters  and  photographers  on  243 
photographic  and  editorial  assignments 
a  total  of  121,511  miles. 


Plan*  Drawn  For  Modern  Three- 
story  Structure — To  Add 
Equipment 

The  St.  Louis  Daily  Record,  de¬ 
voted  to  legal  and  financial  reports,  will 
erect  a  new  building  at  the  southwest 
corner  of  Market  and  Tenth  streets. 
Plans  for  the  building  are  being  drawn 
up  by  Mauran,  Russell  &  Crowell,  ar¬ 
chitects,  St.  Louis,  and  will  be  com¬ 
plete  about  Feb.  1. 

The  building  will  be  of  reinforced 
concrete  construction,  modern  classic 
design,  faced  with  polished  black  gran¬ 
ite  to  the  second  story  and  Bedford 
stone  to  roof,  three  stories  and  base¬ 
ment,  approximately  60  by  95  feet. 

The  building  will  be  equipped  with 
modern  air-conditioning  system,  pas¬ 
senger  and  freight  elevators,  aluminum 
show  window  settings  and  door  frames, 
metal  casement  sash.  The  entrance  will 
be  marble  finished  and  the  lobby  will 
have  ornamental  plaster  ceiling. 

New  presses  have  been  acquired,  and 
new  etiuipment  for  handling  paper 
rolls  will  be  installed. 

Tlie  basement  will  contain  printing 
presses  and  paper  storage  space,  ground 
floor  will  have  rentable  area  for  mer^ 
cantile  purposes.  Second  floor  will  con¬ 
tain  the  composing  room,  and  the  third 
floor  executive  and  business  offices  and 
rentable  offices. 

The  paper  is  owned  by  the  Daily 
Record  Co.,  Hiram  B.  Morse,  president 


NEW  LUDLOW  SURFACER 

New  Machine  Designed  for  Larger 
Type  Faces 

Ludlow  Typographical  Company,  Chi¬ 
cago.  is  introducing  to  the  trade  a  new 
Ludlow  Supersurfacer,  a  composing- 
room  tool  designed  to  take  a  light  sur¬ 
face-cut  from  the  face  of  type  or  type 
slugs  up  to  and  including  72-point  body 
size  and  42-pica  measure. 

The  new  machine,  which  is  a  sepa¬ 
rate  tool  from  the  regular  Ludlow,  is 
intended  for  use  only  on  the  bolder 
type-faces  in  the  larger  point  sizes,  it 
was  stated.  From  such  slugs  it  removes 
any  slight  imperfections  in  the  printing 
surface,  which  sometimes  occur  in  cast¬ 
ing  type  metal  into  cold  matrices. 

The  clamp  for  holding  the  slug  in  the 
carriage  is  one  of  the  features  of  the 
Supersurfacer.  The  slug  to  be  pro¬ 
cessed  is  placed  in  the  holder  and 
clamped  on  its  side.  The  seat  is  grooved 
so  that  any  chips  of  metal  will  be 
brushed  aside  when  the  slug  is  placed 
in  the  clamp.  This  feature  helps  to 
overcome  one  of  the  principal  diffi¬ 
culties  encountered  when  resurfacing 
slugs,  namely,  that  of  holding  the  height 
of  machined  slugs  to  absolutely  uniform 
measurement,  not  only  throughout  its 
entire  length,  hut  also  in  relation  to 
other  slugs  surfaced  on  the  same  ma¬ 
chine.  The  slug  is  held  in  position  in 
the  clamping  mechanism  under  spring 
pressure. 

The  carriage  on  which  the  clamp  is 
mounted  travels  on  large  round  rails 
designed  so  they  may  be  easily  adjusted 
for  possible  wear.  After  the  slug  has 
traveled  completely  past  the  cutter,  the 
carriage  is  automatically  lifted  away 
from  the  cutter  so  that  the  cutter  will 
not  touch  the  face  of  the  slug  upon  the 
return  stroke.  Under  ordinary  operat 
ing  conditions  ten  slugs  per  minute  may 
easilv  be  surfaced. 


NEW  SEATTLE  A.T.F,  MANAGER 

•Albert  G.  Settergren,  veteran  sales¬ 
man  of  the  Seattle  branch  of  .American 
Type  Founders  Sales  Corporation,  has 
been  appointed  Manager  of  that  office 
effective  Jan.  1.  Mr.  Settergren  suc¬ 
ceeds  Mr.  F.  C.  Braden,  who  was  re¬ 
cently  elevated  to  manager  of  the 
A.T.F.  San  Francisco  Branch. 


PRESSMEN  GET  PATENT 

William  J.  Morrison  and  Grover  C 
Spicer,  pressmen  for  the  Cleveland 
Nercs,  have  received  a  United  States 
patent  covering  auxiliary  colored  foun¬ 
tains  for  web  printing  presses.  The 
fountain  may  be  attach^  to  a  press  suid 
the  use  of  an  ink  rail  or  fixed  fountain 
may  be  dispensed  with.  The  fount^ 
saves  the  labor  and  waste  of  clcani^ 
fluids  used  with  existing  ink  rails  and 
fountains,  the  inventors  say.  The 
auxiliary  fountain  has  been  used  MK' 
cessfully  by  News  pressmen. 
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Wirephoto  Found  Flexible  and  Speedy; 
Operates  With  Uncanny  Precision 

A.  P.  System,  Now  in  Its  Stride,  Services  51  Dailies  With  Latest  News 
and  Feature  Pictures — ^Technicalities  Are  Explained 


I 


The  Associated  Press  Wirephoto 
service,  hailed  as  one  of  the  most 
far-reaching  newspaper  mechanical  de¬ 
velopments  since  the  invention  of  the 
Linotype,  fell  into  its  stride  this  week, 
working  smoothly  and  with  uncanny 
precision  to  give  51  dailies  in  all  parts 
of  the  country  the  latest  pictures  in  the 


By  JOHN  W.  PERRY 

tures,  sports,  and  miscellaneous  material 
such  as  weather  maps  and  stock  market 
graphs. 

Xorris  A.  Huse,  A.P.  executive  assis¬ 
tant  and  head  of  the  photo  department, 
told  Editor  &  Publisher  this  week  that 


Tirephoto  receiving  machine.  The  operator  presses  a  button  which  prepares 
ike  receiving  equipment  for  operation.  It  will  begin  to  function  when,  after 
preliminary  arrangements,  the  operator  at  a  sending  station  presses  a  button  on 
kii  sending  machine  starting  it  and  all  the  receiving  machines  on  the  10,000-mile 
circuit  in  exact  synchronism. 


diy’s  news  as  quickly  as  the  ingenuity 
of  man  has  devised. 

Thirty-nine  papers  are  located  in  the 
25  cities  whcih  comprise  the  Wirephoto 
system.  I'en  papers  receive  “expedited 
delivery,”  which  means  that  they  get 
the  telegraphed  pictures  from  the  near- 
tst  distribution  point.  The  Columbus 
Dispatch  and  Ohio  State  Journal  were 
added  to  the  list  this  week  as  an  integral 
unit  of  the  system. 

The  news  breaks  since  the  first  of  the 
year  have  aided  in  giving  the  service 
an  auspicious  start.  Quick  delivery  of 
pictures  of  the  Hauptmann  trial,  the 
sinking  of  the  Steamship  Lexington  in 
the  East  River,  New  York,  the  evening 
of  Jan.  3,  and  the  grounding  of  the 
liner  Havana  off  the  Bahamas  in  the 
early  morning  Jan.  6.  have  brought  en¬ 
thusiastic  responses  from  editors. 

In  the  latter  case  the  Ncio  York  Daily 
■Vner.  which  is  the  only  New  York  A.P. 
member  subscribing  to  the  Wirephoto, 
ns  the  only  New  York  daily  to  print 
pictures  of  the  rockbound  liner,  and 
details  of  the  wreck.  The  pictures  of 
the  liner  on  the  rocks  were  filed  from 
Uiami  at  4:12  p.  m.,  Jan.  6.  After  the 
smivors  came  ashore,  at  about  1 :45 
>■  m.  Jan.  7  additional  pictures  were 
tbe  Wirephoto  being  held  open 
tor  this  purpose.  The  last  was  filed 
it  3:20  a.  m.,  and  was  printed  by  the 
Xews  in  its  final  edition.  Other  news¬ 
papers  ran  stock  pictures  of  the  liner. 
Because  of  bad  weather  airplanes  were 
Srounded.  and  it  was  not  until  the  after¬ 
noon  of  Jan.  8  that  the  photos  of  other 
Vneies  arrived  in  New  York  too  late 
tor  extensive  use. 

This  is  cited  as  one  example  of  the 
“peditiousness  of  the  new  service. 
IBis  is,  of  course,  one  of  the  prime  ob- 
iwives  of  Wirephoto — to  give  the 
Wckest  possible  service  on  the  most 
®portant  newsBictures — but  the  system 
■is  also  adopted  to  give  a  steady  flow 
of  the  day’s  gallery,  covering  news,  fea- 


the  system  is  functioning  perfectly,  and 
that  the  responses  he  has  received  from 
subscribing  newspapers  indicate  that 
they  are  more  than  satisfied  with  the 
service. 

Editor  &  Pi  blishiji  watched  the 
system  operate  in  the  news  rooms  of  the 
.\.P.  in  New  York  this  week.  Much 
has  been  written  about  how  it  works 
and  its  speed,  but  to  see  it  in  actual 
operation  is  an  experience.  It  is  some¬ 
thing  like  seeing  a  typesetting  machine 
working  for  the  first  time,  or  getting 
your  first  close  inspection  of  a  roaring 
printing  press.  Expensive  as  the  cost 


of  the  Wirephoto’s  equipment  and  op¬ 
eration  is,  it  indicates  that  the  nation’s 
press  is  developing  every  possible  means 
of  perfecting  the  newspaper  process  to 
the  ultimate. 

The  Wirephoto  day  begins,  in  each 
of  the  25  equipment  rooms,  with  the 
pressing  of  a  button  which  starts  a 
power  plant.  The  equipment  room  oc¬ 
cupies  240  square  feet  of  floor  space  in 
which,  in  addition  to  the  power  plant, 
are  sending  and  receiving  machines  for 
pictures  and  a  “bay”  or  switchboard 
for  each.  The  “bay”  contains  a  talk¬ 
ing  circuit  with  loudspeaker  over  which 
any  point  in  the  network  may  talk  to 
the  others.  The  function  of  the  power 
plant  is  to  furnish  an  absolutely  con¬ 
stant  source  of  voltage  to  the  sending 
and  receiving  machines,  for  no  commer¬ 
cial  source  of  electricity  is  steady 
enough.  It  consists  of  special  genera¬ 
tors.  regulators  and  storage  batteries. 
The  generators  are  the  sources  of 
power ;  the  storage  batteries  and  regula¬ 
tors  keep  the  generators  steady. 

The  operator,  having  started  his 
power  plant,  adjusts  the  sensitive  ma¬ 
chinery  by  meter  readings  and  tunes  the 
light  valve  mechanism  of  the  receiving 
machine,  making  the  tension  on  a  little 
ribbon  vibrate  at  a  natural  frequency  of 
1.200  cycles  per  second.  This  operation 
takes  five  minutes  or  less. 

Then  the  control  station  in  the  New 
York  office  opens  the  talking  circuit. 
All  points  report  that  they  are  ready,  and 
each  reports  what  pictures  it  has  for 
sending. 

On  Jan.  5  Los  Angeles  came  in  when 
the  circuit  was  opened  with  offers  of 
three  pictures,  one  a  news  shot  of 
.\melia  Earhart  and  two  feature  pic¬ 
tures.  San  Francisco  had  a  sports  pic¬ 
ture.  Detroit.  Kansas  City,  Denver, 
Chicago  and  Miami  also  made  offers 
within  the  first  15  minutes.  The  pic¬ 
ture  editor  scheduled  them  in  certain 
order.  The  Earhart  picture  was  an¬ 
nounced  as  the  opener. 

San  Francisco  then  prepared  to  send. 
Previously,  for  a  few  seconds,  it  trans¬ 
mitted  onto  the  line  and  into  each  re¬ 
ceiving  station  an  amount  of  power 
corresponding  to  the  lightest  and  dark¬ 
est  parts  of  the  picture.  Each  point 
adjusted  its  power  to  the  receiving 


equipment  at  the  proper  value  for  those 
two  limits,  knowing  that  the  receiving 
machine,  when  adjusted  to  receive  the 
two  extremes  of  light  and  darkness  in 
the  print,  will  handle  normally  all  the 
intervening  shades. 

.\11  this  took  less  than  ten  minutes. 
It  can  be  accomplished  in  two  or  three 


Scene  at  the  inauguration  of  the  Wirephoto  service,  left  to  right,  around  the 
microphone:  A.  L.  Murphy,  A.  P.  news  photo  editor;  Norris  A.  Huse,  executive 
editor  of  the  A.  P.  photo  service;  Andre  Baruch,  radio  announcer,  and  Gideon 
D.  Seymour,  former  Buenos  Aires  correspondent,  now  with  the  news  photo 

service. 


Wirephoto  sending  machine.  In  the 
foreground  are  a  driving  motor  and  a 
clutch  for  propelling  and  engaging  the 
cylinder.  Also  seen  in  this  view  are  a 
rheostat  for  controlling  the  intensity  of 
the  light,  a  meter  indicating  this  in¬ 
tensity.  and  switches  for  turning  on  the 
motor  and  the  light  beam 

minutes.  Then  the  signal  from  the  bay 
of  the  sending  station — three  interrup¬ 
tions  of  power — told  every  point  to  press 
the  button  on  its  receiving  equipment, 
operating  the  relays  which  prepare  the 
circuits  to  start.  A  few  seconds  later 
a  smaller  button  was  pressed  on  the 
.sending  machine,  starting  in  the  same 
instant  every  receiving  machine  along 
the  line. 

•A  cylinder  on  the  receiving  machine 
at  every  station,  17  inches  long  and  12 
inches  in  circumference,  has  been  loaded 
with  a  negative  upon  which  can  be  re¬ 
ceived  a  picture  of  any  dimensions  up 
to  11  by  17  inches  (the  size  of  half  a 
newspaper  page).  The  negative  is 
fastened  around  the  cylinder  and  en¬ 
closed  in  a  lightproof  container. 

This  negative  was  then  exposed  to 
light  from  a  lamp  focussed  through  an 
aperture  one  one-hundredth  of  an  inch 
wide,  which  opens  little  or  much  accord¬ 
ing  to  the  strength  of  the  current  caused 
by  the  picture  on  the  sending  machine. 

-At  the  end  of  the  picture  the  receiving 
machine  was  automatically  cut  off.  The 
cylinder  was  lifted  off  and  taken  to  a 
darkroom  a  step  away,  where  the  light¬ 
proof  container  was  unlatched  and  the 
negative  removed  and  developed.  If 
the  picture  transmitted  was  of  maximum 
size,  reception  took  17  minutes.  Devel¬ 
opment  of  the  negative  takes  five  more. 

Between  the  sending  of  pictures  the 
bay  is  open  and  additional  offerings  are 
received.  Or,  as  happened  when  Editor 
&  Publisher  listened  in.  one  station 
may  request  another  station,  through 
New  A'ork,  to  read  the  caption  on  a  cer¬ 
tain  photo  which  had  been  blurred.  As 
the  day  advances  schedules  of  pictures 
to  he  transmitted  are  constantly  chang¬ 
ing  to  keep  up  with  the  latest  and  rnost 
important  news.  In  effect  the  system 
works  as  though  it  were  one  photo- 
(Continued  on  page  XI) 


IV 


Editor  &  Publisher  for  January  12^  1935 


PICTORIAL  TYPOGRAPHY  MAKES  DEBUT 

Carleton  C.  Berry,  Columbus  Dispatch  Foreman,  Uses  Rotary  Miterer  To  Obtain  Artistic  Effects 
on  Decoration  and  Headings — Only  Border  Rules  Employed 


A  TYPOGRAPHICAL  innovation, 
possibly  the  highest  form  of  typo¬ 
graphical  art,  which  has  sprung  up  in 
several  quarters  during  the  past  months, 
is  being  put  to  practical  use  by  Carle- 
ton  C.  Berry,  composing  room  foreman 
of  the  Columbus  (O.)  Dispatch. 

Through  the  adroit  use  of  Monotype, 
Ludlow,  Linotype  or  Intertype  bor¬ 
ders  Mr.  Berry  has  evolved  a  pictorial 
typography  which  makes  possible  the 

✓✓ 


This  conventional  design  was  worked 
out  by  Mr.  Berry  in  a  little  over  an 
hour  and  was  used  on  the  society  page 
of  the  Columbus  (O.)  Dispatch. 

production  of  newspaper  decorations 
and  decorative  headings,  as  well  as 
illustrations,  through  simple  manipula¬ 
tion  of  the  Rouse  rotary  mitering  ma¬ 
chine. 

The  simplest  way  to  explain  the  com¬ 
plex  designs  and  scenic  effects  which 
the  Columbus  experimenter  has  worked 
out,  is  to  point  out  as  typical  of  some 
of  the  less  difficult  pieces  the  illus¬ 
trations  on  this  page.  The  larger  pieces 
of  w’ork  executed  by  Mr.  Berry  cannot 
l>e  reduced  and  still  show  tlie  detail 
which  he  has  achieved. 

In  a  wire  to  Editor  &  Publisher 
this  week.  Berry  said  that  through  the 
use  of  the  miterer  he  has  cut  “land¬ 
scapes,  including  log  cabins,  trees  and 
shrubs,  rail  fences,  corn  shocks,  road¬ 
ways,  snow  effects,  and  then  combined 
them  into  one  picture.”  In  a  feature 
story  published  by  the  Dispatch,  Gor¬ 
don  Kuster  said  recently  that  “greater 
testimony  than  all  else  that  this  picto¬ 
rial  typography  is  a  new  art  is  the  fact 
that  ^fr.  Berry  has  never  been  able  to 
draw.” 

Mr.  Berry’s  wire  explains  the  tech¬ 


nical  phases  of  this  new  art  as  follows; 

"The  creation  of  designs  through  the 
use  of  the  Rouse  rotary  miterer  was 
a  gradual  development.  When  we  in¬ 
stalled  this  machine  in  the  composing 
room  of  the  Columbus  Dispatch  about 
one  year  ago,  it  was  for  the  purpose  of 
making  better  time  in  mitering  ad  rule 
borders,  which  we  formerly  found  to  be 
a  slow  process,  1  was  soon  attracted 
to  the  machine  and  saw  its  many  possi¬ 
bilities. 

"Through  the  use  of  the  miterer  may 
be  created  novelty  and  modernistic  de¬ 
signs,  stone  walls  and  houses,  land¬ 
scapes,  water,  trees — in  fact,  its  limita¬ 
tions  are  entirely  up  to  the  operator. 
A  vase  and  fern  design  which  was  used 
recently  on  the  Columbus  Dispatch  so¬ 
ciety  page  for  ornamentation,  was  de¬ 
signed  and  cut  in  a  little  over  one 
hour’s  time.  Many  have  inquired  if  the 
fern  was  cut  on  the  miterer  or  made 
by  the  use  of  a  router. 

“It  was  made  from  6-point  Ben  Day 
Monotype  strip  rule  which  was  jagged 
on  the  sides  and  cut  on  the  miterer  in 
various  lengths  and  shaped  to  give  the 
fern  effect.  Likewise  stone  walls,  wa¬ 
ter,  trees  and  modernistic  effects  may 
be  made  by  this  same  jagging  process 
and  then  mitered  to  get  the  desired 
effects. 

“For  example,  supposing  that  a  stone 
wall  is  desired  in  a  picture.  Let's  make 
it  out  of  stones  one-by-six  picas.  First 
jag  the  rules  on  the  sides  by  slipping 
through  the  miterer,  then  cut  the  strip 
6-1-6-1  picas,  then  fold  the  four  pieces 
into  the  one-bj  -six  pica  stone,  then  lay¬ 
up  your  stones,  columns  and  gates — 
and  there  you  are.  If  a  larger  stone 
is  desired,  cut  the  outside  size  desired 
and  till  this  in  with  the  smaller  ones. 

“Mosaic  designs  and  inlaid  effects  are 
easily  cut  on  the  miterer;  also  i  have 
received  many  inquiries  in  regard  to 
the  practicability  of  the  idea,  and  an¬ 
swer  by  saying  that  I  consider  it  prac¬ 
tical  from  every  viewpoint.  Box  head¬ 
ings,  borders,  mastheads,  tint  back¬ 
grounds,  etc.,  can  be  quickly  cut  and 
made  ready  for  use.  A  different  design 
is  used  each  week  on  the  Columbus 
Dispatch  society  page,  which  is  broken 
up  and  printed  in  colors,  and  gives  an 
unique  and  different  effect  from  that 
used  by  any  page  of  like  nature  in  the 
country.” 

All  these  effects  are  obtained  solely 
through  the  use  of  r  -'es  and  borders, 
jagged  and  then  cut  on  the  miterer, 
although  in  a  few  instances  he  has  em¬ 
ployed  a  logotype  ornament  for  embel¬ 
lishment  of  his  designs. 

The  inside  story  of  Mr.  Berry’s  de¬ 
velopment  of  pictorial  typography,  as 
told  to  Dispatch  readers  by  Mr.  Kuster, 
revealed  that  “certainly  no  one  has  over¬ 
looked  the  beauty  of  design  and  sym¬ 
metry  which  have  graced  the  first 
page  of  the  society  section  each 
Sunday  for  several  months. 

“This  is  due  to  Mr.  Berry’s 
genius,  for  it  is  he  who  takes  per¬ 
sonal  pride  in  making  that  page 
the  most  outstanding  in  the  coun¬ 
try.  Often  after  working  days 
are  closed,  he  stands  over  his 
plley,  figuring  designs  and  creat¬ 
ing  effects  with  that  order  and 
enthusiasm  which  characterize 


every  artist's  work  in  his  chosen  line. 

“His  art,  which  is  typography  in  its 
most  modern  and  creative  application, 
is  recognized  as  probably  the  most  out¬ 
standing  advancement  made  with  type 
in  many  years.  Things  which  lie  fore 
were  dismissed  as  impossible  of  per¬ 
formance  now  are  realities,  and  the 
printing  world  is  standing  in  amaze¬ 
ment  as  it  sees  his  work  in  execution. 

“From  far  and  near,  since  Mr.  Berry's 
creations  first  began  to  appear  in  the 
Sunday  Dispatch,  have  come  inquiries 
from  master  printers  seeking  to  learn 
the  secret  of  these  new  designs.  To  the 
typographer,  it  is  a  'find.’  Prior  to 
tliis  time,  type  arrangement  has  been 
confined  almost  entirely  to  the  printed 
word,  but  occasionally  has  come  deco¬ 
rative  borders  or  unusual  ink  or  a  new 
type  face  which  has  stirred  the  imagi¬ 
nation  of  these  craftsmen.  To  them  an 
unusual  piece  of  work  is  found  in  a 
magazine  which  has  obtained  novel  ef¬ 
fects  by  using  a  combination  of  type 
faces  or  a  series  of  border  designs 
which  give  the  impression  of  beauty. 
But  this  new  art  now  opens  up  a  field 
which  has  never  been  touched  hereto¬ 
fore. 

“The  installation  in  the  Dispatch  com¬ 
posing  room  of  a  new  machine,  the 
rotary  miterer,  gave  Mr.  Berry  the  in¬ 
centive  for  his  creative  work  in  designs 
and  scenery,  although  beautiful  arrange¬ 
ment  of  type  has  been  his  hobby  since 
he  first  stepped  into  a  print  shop. 

“This  rotary  miterer  w-as  built  for 
the  purpose  of  constructing  accurafe  45- 
degree  angles.  It  consists  of  a  rotary 
saw,  with  V-shaped  teeth,  which  cuts 
into  the  lead  at  right  angles,  leaving  the 
edge  of  the  lead  an  angle  instead  of  a 
rectangle.  Thus  these  pieces  may  be 
joined  into  a  perfectly  fitting  corner. 

“But  Mr.  Berry’s  adaptation  of  this 
machine  did  not  stop  with  this.  He  saw- 
in  it  new  possibilities  which  even  the 
manufacturers  of  the  device  had  over¬ 
looked. 

“Having  the  rotary  miterer  at  hand 
and  supplied  with  an  almost  uncanny 
familiarity  with  type,  Mr.  Berry  places 
liefore  him  a  galley.  Then  he  starts 
to  build  his  design,  having  it  first  thor¬ 
oughly  fixed  in  his  mind  as  to  the  effect 
he  wishes  to  produce.  Then  he  begins 
sawing  border  type  and  space  bars, 
some  of  them  very  short,  some  long. 
Some  of  them  will  have  square  edges, 
some  will  have  the  45 -degree  angle  pro¬ 
duced  on  the  miterer.  These  he  places 
one  on  top  of  the  other  in  the  galley 
until  he  has  at  last  produced  his  design. 

“To  see  him  at  work,  reminds  one  of 
a  worker  in  mosaic  or  a  cabinet  maker 
performing  the  intricate  art  of  inlay, 
hut  this  art  of  pictorial  typography  is 
a  combination  of  both,  plus  restrictions 
which  arise  in  working  only  with 
1^  type  bars,  each  of  which  must 
fit  snug  to  one  another  in  order 
to  stay  on  its  feet  and  give  an 
accurate  impression  when  it  is 
printed. 

“In  creating  designs,  Mr.  Berry 
relies  on  his  own  ingenuity. 
Scarcely  ever  does  he  make  his 
pattern  on  paper  then  recreate  it 
in  type,  although  this  method,  he 
suggests,  may  be  a  proper  one  by 
which  others  could  perform  the 


same  designs,  or  others  which  they  might 
wish  to  make.  He  suggests  that  graph 
(taper  he  used,  the  design  drawn  on  it, 
then  executed  in  type,  each  square  giv¬ 
ing  the  artist  the  proper  proportion  and 
guiding  him  in  how  to  cut  his  rules  to 
the  proper  sizes. 

“Greater  testimony  than  all  else  that 
this  pictorial  typography  is  a  new  art 
is  the  fact  that  ]\lr.  Berry  has  never 
been  able  to  draw-.  He  gathers  his  de- 


Carleton  C.  Berry,  at  the  Rouse  rotary 
miterer,  where  he  spends  long  hoars 
after  the  day’s  work  is  over,  creating 
unusual  typographical  displays. 

signs  from  objects  which  he  has  seen 
and  reconstructs  them,  or  formulates 
entirely  new  ones. 

“The  matter  of  colors  is  one  of  ste¬ 
reotyping  and  press  work,  and  h;i> 
nothing  to  do  with  typography.  After 
the  design  is  made  and  placed  in  the 
page,  an  impression  is  taken  of  it  on 
a  matrix.  The  stereotyped  cylinder  is 
then  given  to  routers  who,  with  a  rotary 
chisel  or  routing  machine,  cut  away 
those  portions  of  the  page  which  will 
not  be  printed  in,  say,  green.  Then 
another  cast  is  made  of  the  same  page, 
and  the  portions  of  the  page  left  which 
will  be  printed  in  green. 

“Thus  when  the  society  page  of  the 
Sunday  Dispatch  is  completed,  it  is  a 
combination  of  Mr.  Berry’s  decorative 
design,  the  craftsmanship  of  the  photo- 
engravers  who  made  the  reproduction 
of  the  person  who  appears  in  the  pic¬ 
ture,  and  the  stereotypers  and  pressmen 
who  create  the  color  effects. 

“Mr.  Berry  has  found  a  pleasure 
which  amounts  to  a  hobby  in  w-orking 
with  type  ever  since  he  first  began  his 
apprenticeship  more  than  a  score  of 
years  ago.” 
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WinON-JAMES  MOTOR  OUTFITS 


ORDERED  FOR 

SCOTT  SUPER  SPEED  PRESSES 

BY  THE 

"BRISBANE  TELEGRAPH" 

3-150  H.P.  ALTERNATING  CURRENT  EQUIPMENTS  WITH 

VARIABLE  SPEED  COMMUTATOR  MOTORS 

GIVING  INFINITE  SPEED  RANGE  AT 
MAXIMUM  EFFICIENCY  WITHOUT  RESISTANCES 

OTHER  SPECIALITIES 

A.C.  UNIT  DRIVE  SYSTEM  WITHOUT  BRUSH  SHIFTING  GEAR 
PERFECT  PARALLELING  IN  ANY  COMBINATIONS 

ELECTRO  MAGNETIC  REEL  CORE  BRAKES  WHICH  DEVELOP 
PERFECTLY  EVEN  WEB  FEED  TENSION  AND  HOLD 
THE  REEL  CORE  AGAINST  OVERUN 

WEB  SPEED  SPLICING  OUTFITS 
MAGAZINE  REEL  STANDS 
AUTOMATIC  CONTROL  SYSTEM 

ALL  MANUFACTURED  AT 

THE  HYDE  ELECTRICAL  WORKS 

HENDON  LONDON,  ENGLAND 


VI 


Editor  &  Publisher  for  January  12,  1935 


GRIT  WEEKLY  IN  WILLIAMSPORT,  PA., 
ERECTS  $250,000  BUILDING 

Installation  of  New  Pressroom  Equipment  Accomplished  in 
12  Days  Through  Intact  Unit  Method  of  Shipping — 
Comprises  6  Arch-Type  Units 


WHAT  is  thought  to  be  a  record 
for  newspaper  press  installation 
in  tliis  country  was  completed  Dec.  24 
in  the  new  three-story  steel  and  con¬ 
crete  mechanical  building  of  (jrit  Pub¬ 
lishing  Company,  at  Williamsport.  Pa. 
The  building  and  ecpiipment  represent 
a  $250,000  investment. 

Twelve  days  after  the  first  shipment 


pany,  Inc.,  and  the  checking  of  every 
detail  from  factory  to  press  room.  In¬ 
stallation  was  in  charge  of  Charles 
Hund  and  John  Kohlmann,  two  veteran 
Hoe  erectors,  who  had  the  assistance  of 
two  junior  erectors  from  the  Hoe  Com¬ 
pany  and  a  large  force  of  laborers. 

\Vhat  is  believed  to  Ije  another 
record  was  made  in  the  installation  of 


TYPOGRAPHERS  TO  MEET 

New  York  Group  Will  Be  Gue«t«  of 
Linotype  Company 

Meml)ers  of  the  Typograpliers’  Asso¬ 
ciation  of  New  'S'ork,  Inc.,  will  meet 
Thursday  evening,  Jan.  24,  at  29  Ryer- 
.son  street.  Brooklyn,  as  dinner  guests 
of  the  Mergenthaler  Linotype  Com¬ 
pany. 

Following  dinner,  which  will  be 
served  at  0;30,  Kdward  B.  Kales,  presi¬ 
dent  of  the  association,  will  open  and 
preside  over  the  business  session. 

The  guests  will  l)e  welcomed  by 
Charles  C.  Rliame,  manager  of  the 
New  York  agency  of  the  Linotype 
Company. 

Xornian  Dodge,  president  of  the  Mer¬ 
genthaler  organization,  and  Joseph  T. 
^lackey,  executive  vice-president  and 
treasurer,  will  speak,  and  Harry  L. 
Gage,  president  of  the  American  insti¬ 
tute  of  Graphic  Arts  and  vice-president 
in  charge  of  sales  with  the  makers  of 
the  Linotype,  will  talk  on  “Typography 
and  the  Linotype.” 

At  the  conclusion  of  the  meeting,  the 
guests  will  visit  the  demonstration  room 
to  see  the  latest  things  in  Linotype  de¬ 
velopments,  including  the  new  .Ml- Pur¬ 
pose  Linotype. 

.■\.  E.  Halpin,  code  director  of  the 
Trade  Typesetting  Industry  for  Greater 
New  York,  is  executive  vice-president 
of  the  Typographers’  Association. 


NEW  PRESS  INVENTION 
CUTS  DRYING  TIME 


Photograph  showing  Dietriek  Lamade,  president  and  general  manager  of  Grit 
Publishing  Company,  starting  the  new  double  sextuple  Hoe  press.  Behind  him 
are  press  foreman  H.  C.  Edkin,  Hoe  erector  Charles  Hund  and  the  press  crew, 
while  in  front  are  Cutler-Hammer  erector  .\lbert  Urie  and  Hoe  erector  John 

Kohlmann 


of  a  new  Hoe  super-production  double 
sextuple  press  was  placed  on  a  railroad 
siding  at  Williamsport,  the  new  machine 
was  placed  on  a  regular  edition  run. 
The  intact  unit  method  of  shipment  and 
installation  was  used. 

The  new  press  installed  by  Grit  has  a 
weight  of  226  tons.  It  consists  of  six 
arch-type  cylinder  units,  two  folders,  and 
the  nescessary  superstructure.  Two 
100-horse-power  Cutler-Hammer  motor 
controls  and  drives  are  used  to  operate 
the  press. 

Assembled  on  the  construction  floor 
of  R.  Hoe  &  Company,  in  New  York 
City,  the  double  sextuple  press  was 
given  its  final  factory  inspection  run 
Dec.  9.  The  next  day  it  was  torn  down 
and  prepared  for  shipment.  The  initial 
shipment,  that  of  bed  plates,  left  New 
York  City  at  noon,  Dec.  11.  These  ar¬ 
rived  in  Williamsport  at  noon,  Dec.  12, 
and  were  immediately  placed  in  position. 

The  press  proper  followed  by  daily 
shipments  the  next  five  days,  being 
loaded  as  intact  units  on  seven  flat  cars. 
The  first  carload  of  cylinder  units 
reached  Williamsport  on  Dec.  13.  This 
was  followed  by  another  car  on  Dec.  14, 
two  gars  on  Dec.  15,  and  the  last  two 
cars  on  Dec.  16. 

The  six  cylinder  units  were  mounted 
on  special  base  plates,  and  the  shipping 
weight  of  each  unit  was  1654  tons.  The 
folders  were  handled  in  two  sections 
each,  and  the  entire  superstructure  was 
shipped  in  four  sections. 

Upon  reaching  Williamsport,  the 
units  were  removed  from  the  cars  by 
an  electric  crane  and  loaded  on  a  28-ton 
automobile  trailer  for  transportation  to 
the  building.  Rolled  from  the  truck  into 
the  building,  the  units  were  picked  up  by 
a  20-ton  hoist  on  a  specially  constructed 
monorail,  carried  into  position,  and  low¬ 
ered  and  bolted  into  place.  Less  than 
one  hour  was  the  record  established  for 
the  transfer  of  one  of  the  units  from 
the  car  to  its  final  position  on  the  bed 
plates  of  the  press. 

On  Dec.  24  the  press  was  placed  on 
regular  edition  run,  producing  175,000 
copies  of  Grit  that  ^y. 

This  12-day  record  from  initial  ship¬ 
ment  to  first  scheduled  run  was  the  re¬ 
sult  of  planning  by  Mr.  A.  J.  Graf, 
production  manager  of  R.  Hoe  &  Com- 


the  Cutler-Hammer  control,  drives,  and 
conveyors.  This  work,  under  the  direc¬ 
tion  of  Albert  E.  Urie,  Cutler-Hammer 
erector,  was  begun  Dec.  10  with  all 
material  still  in  the  crates.  On  Dec.  19 
one  entire  sextuple  control  and  drive, 
with  complete  wiring  of  control  sta¬ 
tions,  installation  of  electric  cylinder 
brakes,  and  the  wiring  of  the  100-horse¬ 
power  motor,  had  been  complet^. 

Grit’s  new  mechanical  building  was 
completed  Dec.  1.  It  is  81  feet  long, 
51  feet  wide,  and  three  stories  in  height. 
It  is  joined  to  the  main  buildings  of  the 
plant  by  a  four-story  connecting  unit,  40 
feet  long  and  21  feet  wide. 

The  new  building  houses  the  press  on 
the  first  floor  and  basement,  the  paper 
feed  units  equipped  with  tension  devices 
all  being  below  the  first  floor  level.  The 
mailing  room  occupies  the  second  floor 
of  the  new  structure,  with  the  stereotype 
department,  containing  much  new  equip¬ 
ment,  and  the  stock  and  repair  rooms 
of  the  plant  on  the  third  floor.  The 
connecting  unit  between  the  new  struc¬ 
ture  and  the  old  buildings  houses  the 
freight  elevator,  the  stairs,  and  the 
toilets  and  washrooms  of  the  plant. 


ADDS  SIX  NEW  INTERTYPES 

The  Los  Angeles  Examiner  has  or¬ 
dered  from  Intertype  Corporation  38 
fonts  of  Ideal  News  and  six  new  In- 
tertypes.  The  new  dress,  introduced 
Dec.  24,  is  854  point  with  10  point  for 
the  leads.  The  face  previously  used 
was  7  point.  The  new  machine  equip¬ 
ment  includes  four  Model  G’s  and  two 
Model  H’s,  each  with  side  magazines 
and  autospaccr.  The  machines  will  be 
used  for  ads  and  heads.  One  Model  G 
has  already  been  installed  and  the  re¬ 
maining  five  machines  will  be  in  use 
within  the  next  two  weeks. 


Cylinder  Attachment  Patented  by 
New  Jeraey  Engineer  Called 
an  Aid  to  Speedy 
Color  Printing 

A  new  cylinder  attachment  for 
presses,  designed  to  eliminate  the  time 
element  in  drying,  has  been  patented 
liy  Milton  E.  Hanson,  204  Morgan  .\ve- 
nue,  Collingswood,  N.  J.,  an  engineer 
connected  with  the  B.  F.  Sturtevant  Co, 
of  Camden,  X  J.  "’ 

riirough  his  invention,  Hanson  ex¬ 
pects  to  make  it  possible  for  newspapers 
to  use  vari-colored  pictures ;  to  speed 
tlie  printing  of  fine  colored  magazine 
work,  and  to  print  one  side  of  a  sheet 
as  clearly  and  uniformly  as  the  other. 

"This  drying  cylinder,  electrically 
lieated  under  thermostatic  control,  will 
eliminate  smudges  now  so  common," 
Hanson  said.  “It  will  do  away  with 
the  difference  between  first  and  second 
impressions. 

“In  other  words,  the  side  of  a  sheet 
printed  first  is  apt  to  lie  unsatisfactory 
because  it  is  not  altogether  dry  when 
it  c<jmcs  in  contact  with  the  cylinder, 
while  the  other  side  is  being  run  off. 
-Many  advertisers,  in  fact,  demand  a 
second  impression  when  their  ads  carry 
a  ait.  This  cylinder  dries  the  ink  so 
ipiickly  that  both  sides  will  be  alike. 

“Multi-colored  impressions  .can  be 
run  off  daily  newspapers  instead  of  on 
Sundays  only,  because  it  is  no  longer 
necessary  to  wait.  Colored  sections  can 
be  printed  with  the  same  speed  as  tne 
black  and  white  are  now. 

“The  new  cylinder  dries  ink  in  a 
fraction  of  a  second.  It  has  been  neces¬ 
sary  to  wait  as  long  as  24  hours,  in  the 
case  of  fine  colored  work  used  by  some 
magazines.’’ 


460  USING  EXCELSIOR 

More  than  460  newspapers  are  now 
using  Linotype  Excelsior,  according  to 
the  latest  issue  of  The  Linotype  News. 


NEW  SCREEN  NEWS 

A  combination  of  a  teletype  machine 
that  typewrites  messages  from  electrical 
impulses  sent  over  wires  and  a  projector 
that  casts  silhouettes  of  the  letters  on 
a  screen  about  three  feet  tall  and  five 
feet  long  was  put  into  operation  recently 
in  the  east  end  of  the  concourse  of 
RCA  Building,  Rockefeller  Center,  New 
York  City,  by  Ticker  News  Service, 
Inc.,  of  New  York.  The  projected 
messages,  gathered  by  International 
and  Universal  News  Services,  appear 
in  letters  about  an  inch  tall. 


ADDS  2  UNITS  TO  PRESS 

The  Boston  Daily  Record  has  added 
two  more  new  units  to  its  Wo^  presses. 
Each  unit  is  complete  in  detail  and  will 
now  make  it  possible  for  the  presses 
to  turn  out  64  pages.  This  is  an  in¬ 
crease  of  16  pages  over  the  previous 
limit  of  48.  In  addition  to  the  new 
press  units,  changes  are  being  made  in 
the  Record’s  mailing  and  electrotype 
rooms. 


<r 


COMBINING  SIMPLICITY  AND  ECONOMY 
OFFERING  A  MOST  EFFICIENT  SCORCHER 
AT  A  REMARKABLY  LOW  PRia 

**The  Scorcher  Specialists  of  the  Trade’’* 

AMERICAN  PUBLISHERS  SUPPLY 

BOX  111  WEST  LYNN,  MASS. 


CC 


Elin 


TS 

light 
a\  c 
ieatu 

comp 
wrec 
Th 
baser 
press 
photc 
with 
the  I 
first 
Ge 
depai 
wher 
excli 
Qub 
allp 
Fii 
whic 
mud 
a  sic 
be  1 
of  tl 
The 


disiT 
in  t 
reco 
for 
Sati 
opei 
Sun 
T 
ado] 
by  t 
very 
to  k 
Abo 
of  1 
alon 
posi 


Editor  &  Publisher  for  January  12,  1935 


VII 


COLOR  USED  FREELY  IN  NEW  PLANT; 
ALL  MACHINES  ON  FIRST  FLOOR 

Elimination  of  Basement  Permits  All-Daylight  Illumination  In 
Hastings  (Neb.)  Daily  Tribune  Home — 20-Ton  Press 
Moved  In  32  Hours 

rHE  use  of  color  in  decoration  partnient,  foundry  and  press  section. 

throughout,  and  distribution  of  day-  Brown,  red  and  ivory  form  the  composi- 
light  and  concentration  of  all  mechani-  tion  for  the  photo  and  photo-engraving 
cal  operations  on  the  ground  floor  are  departments.  The  display  room  of  the 
features  of  the  new  plant  of  the  Hast-  graphic  arts  department  is  finished  in 
i»gs  (Neb.)  Daily  Tribune,  recently  horizontal  panels  of  blue,  separated  with 
completed.  A  fire  early  in  the  summer  stripes  of  silver  and  red. 
wrecked  the  paper’s  former  plant.  All  daytime  operations  are  carried  on 

The  new  home  of  the  Tribune  has  no  entirely  with  natural  illumination.  The 
basement.  Composing  room,  foundry,  photographs  show  a  corner  of  the  key¬ 
press,  commercial  printing,  photo  and  composing  battery  along  the  88- 

photo-engraving  departments,  together  ^e>ot  north  side,  the  new’spaper  foundry 
with  all  flat  and  roll  paper  storage  and  press  section.  All  of  the  com- 

tbe  business  and  sales  staffs  are  on  the  Po^mg  machines  and  other  units  using 
first  floor.  g*®  burners  are  equipped  with  vents 

_  ,  from  which  fumes  are  exhausted.  Dur- 

General  administration,  news  and  art  j  j^e  hot  months  of  the  year  other 
d^rtmeiU  are  on  the  second  floor  vents  exhaust  radiated  heat  from  the 
where  also  one  large  room  is  reserved  melting  pots 

aclusi^ly  for  the  Tribune  Technical  Tribune  has  lately  established  a 

(^ub,  the  house  organization,  and  for  q£  motorcycles  with  sidecards 

all  portrait  and  group  photography.  delivery  where  baggage  and  mail 

Fire  damage  in  the  former  quarter.^,  service  is  unsuitable.  They  cover  a 
which  weakened  the  floors  and  damaged  radius  of  150  miles  and  make  it  possible 
much  of  the  equipment,  made  moving  for  the  Tribune  to  deliver  80  per  cent 
a  slow  process,  since  the  floors  had  to  of  the  circulation  in  its  trade  territory 
be  temporarily  reinforced  before  any  within  three  hours  after  publication, 
of  the  larger  units  could  be  taken  out.  The  Tribune  was  established  in  1905 
The  20-ton  16-page  Duplex  press  was  by  the  late  Adam  Breede,  world  trav- 


Composing  room  in  Hastings  Tribune  plant 


dismantled,  moved,  set  up  and  adjusted 
in  the  new  quarters,  however,  in  the 
record  time  of  32  hours.  It  was  used 
for  the  final  edition  in  the  old  plant 
Saturday  afternoon  and  was  ready  for 
operation  in  the  new  plant  at  midnight 
Sunday. 

The  colorful  decorative  scheme 
adopted  for  the  new  plant  is  reported 
by  the  management  to  have  contributed 
rery  largely  to  the  success  of  efforts 
to  keep  the  new  plant  clean  throughout. 
About  60  persons  are  employed  and  two 
of  these  are  engaged  in  maintenance 
alone.  Rose  color  is  used  in  the  com¬ 
posing  room,  commercial  printing  de- 


eler,  sportsman  and  author  of  the  book 
“Adventuring,”  dealing  especially  with 
big  game  hunting  in  Africa.  The  pres¬ 
ent  owners  are  his  brother,  David  Breede, 
his  sister,  Mrs.  Louise  Engel,  David  J. 
Lewis  and  Henry  G.  Smith.  The  last 
named,  who  has  been  with  the  Tribune 
since  its  founding,  is  general  manager. 
Mr.  Lewis  is  the  editorial  director. 

The  staff  includes  J.  Harold  Hamil, 
managing  editor;  Paul  Hansell,  city 
editor;  Francis  Robertson,  chief  of  the 
illustrative  services;  R.  F.  Kennedy, 
advertising  manager ;  Adelbert  Qine, 
manager  of  the  graphic  arts;  Ray  Neff, 
mechanical  superintendent. 


Adds  new  Elrod 
to  cast  Base 

The  New  York  Daily  News  has  just 
added  to  its  equipment  an  Elrod 
strip  caster  for  the  express  purpose 
of  casting  36-point  base. 

Many  other  kinds  of  type  metal  ma¬ 
terial  had  been  found  to  sink  under 
the  severe  pressure  used  in  rolling 
stereotype  mats. 

Elrod  base  was  tried  out  in  a  com¬ 
plete  issue  and  was  found  to  stand 
up  under  the  same  treatment. 

Result  —  another  Elrod,  to  produce 
base  only,  added  to  those  already 
producing  spacing  material  and 
rules  in  the  modern  composing  room 
of  the  Daily  News. 

Base  cast  on  the  simple  and  easily 
operated  Elrod  will  stand  up  under 
the  most  severe  requirements.  Speci¬ 
mens  of  the  Elrod-cast  base  and  full 
particulars  await  your  request. 

The  Elrod,  of  course,  also  turns  out  leads, 
rules,  and  slugs  of  the  highest  quality 
possible  to  produce  in  the  composing  room. 

Ludlow  Typograph  Go. 

2032  CLYBOURN  AVENUE.  CHICAGO 

S«t  in  Ludlow  Karnak  AAedium  and  Karnak  Black 


Hastings  Tribune  pressroom 


AUSTRALIAN  DAILIES  SET  TYPO  PACE 


Two  Special  Editions  From  Melbourne  Illustrate  Latest  Word  In  British  Type  Make-up — Papen 
Herald  Centenary  of  Victoria — Elaborate  Run-Arounds  Used 


THE  1934  Sqne  Spring  :n  eou-iNS  S'^cET 


Evidence  that  the  daily  papers  same  length,  was  produced  in  the  Her-  blue  quality  of  the  black  ink  used  in 

“out  in  Australia”  are  keeping  up  aid's  own  plants  and  by  the  regular  the  edit'<^"  '^lus  the  tine  screen  half- 

with,  if  not  setting  the  pace  for.  the  staff  members  of  the  paper.  The  com-  tones,  combine  to  prevent  clear-cut  im- 

world-renowned  papers  at  “home”  is  pany  publishing  the  Herald  also  puts  pression.  Column  rules  are  omitted 

contained  in  two  unusual  special  edi-  out  over  15  other  publications.  Mr.  throughout, 

tions  published  recently  in  Melbourne. 

These  two  papers,  one  the  Herald  and  — :=  -  «•-  «.  .■  — . ~  ~~~ 

the  other  the  Star,  celebrating  Victo-  .  ^  lUon'r'i>  CUfifl 

ria’s  first  hundred  years,  have  come  to  ^ 

Editor  &  Publishkr.  So  unique  is  the  VMV 

typography  contained  in  these  editions  ^  RWM, 

that  several  of  the  more  striking  lay-  ff 

outs  are  reproduced  on  this  page. 

British  through  and  through,  the  HHM 

makeup  of  these  two  modern  Australian 

dailies  is  entirely  in  keeping  with  the  V 

pageantry  of  the  year  1934  in  Australia  j 

Henry,  the  dedication  of  the  beautiful  IT  1 

Shrine  of  Remembrance  on  Armistice  ^  f 

Day,  the  end  of  the  historic  London-  ■: .  ^ 

Melbourne  air  derby. 

The  Herald  special  centenary  issue 
contained  ‘TOO  pages  for  100  years,” 

16,800  inches  white  space, 
which  7,884  was  occupied  with  ap- 
propriate  advertising,  some  of  which  is 
reproduced  with  the  pages  shown  with 
this  story.  The  general  or  open  rate  — 

of  the  Herald  is  18s/6d,  or  about  $4.62  ^  double-truck  spread  with  figures  of  r 

at  par,  per  column  inch,  according  to  appearance  which  could  only  have  beer 
Joshua  B.  Powers,  New  York  represen-  out  and  typsetting  work.  This  is 

tative  for  the  daily. 

The  entire  paper,  some  of  whose  Powers  said  that  the  average  net  paid 
pages  contained  such  difficult  layout  circulation  of  181,896  was  jumped  to 
jobs  that  no  two  lines  of  type  are  the  250,000  for  the  day  of  Oct.  15,  when  the 

special  number  was  issued. 

In  its  entirety  the  special  number 
presents  a  combination  of  the  vividness 


of  the  Prince’s  visit.  Each  page  com¬ 
prises  an  individually  treated  layout 
with  white  outline  separating  each  pic¬ 
ture  on  the  page  from  the  other.  Tbt 
edition  which  enjoyed  a  large  sale  was 
carefully  planned  to  arrange  the  events 
of  the  visit  in  chronological  order. 

The  whole  of  the  production  was  ac¬ 
complished  in  one  week  by  the  regular 
Star  staff,  according  to  editors  of  the 
papers,  and  came  as  a  pictorial  supple¬ 
ment.  Regular  production  of  morning 
and  evening  number  was  uninterrupted 
by  production  of  the  special.  Only  one 
advertisement,  a  full  page  in  color  from 
a  brewing  companv  was  included  in  the 
souvenir  edition. 

These  two  papers  serve  as  notice  to 
the  journalistic  world  that  Australia  is 
taking  her  place  with  the  leaders,  and 
perhaps  even  outstripping  them  in  pains¬ 
taking  production  of  papers. 


STUDY  COLOROTO  METHODS 

Six  members  of  the  New  York  Dai's 
Ncu’s  staff,  including  F.  M.  Flynn,  as¬ 
sistant  business  manager,  and  G.  A 
Fries,  chief  of  the  Daily  News’  new 
coloroto  plant,  were  recent  visitors  in 


striking  Chicago  studying  Chicago  Tribune  roto 
ions  lay-  ^^d  coloroto  printing  methcxls.  Others 
sue,  from  the  News  staff  who  consulted  with 
off  .  Tribune  men  on  technical  details  were 
^  Robert  Oswald,  photographer:  Rudolph 

ruo  Missbach,  '  . 


and  Wilbur 
Ackerly  and  Fred  I^ndo,  etchers. 


Unusual  treatment  of  mass  action  photo¬ 
graphs,  a  typical  page  from  the  Mel¬ 
bourne  Star’s  100th  anniversary  of  Vic¬ 
toria  number 


fl 
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A.  1.  G.  A.  LAUNCHES  MEMBERSHIP 
DRIVE  TO  SPONSOR  EDUCATION 

Hopes  to  Continue  Fostering  Development  of  Graphic  Arts — 
School  Memberships  Set  at  $5,  Active  at  $15^Hartman 
Holds  Director’s  Post 


^  j  _  ...  ,  ,  -  .  from  excessive  oil  seeping  out  where 

N  order  that  printing  education  may  ot  printing,  a  L.T..\.  school  ot  print-  ^an  get  on  matrices. 


ADOPTS  PIUTE  BUSHINGS  N.E.A.  ANNOUNCES  1935 
Intertype  Improvement  Said  to  Elimi-  NEWSPAPER  CONTEST 

nate  Oil  Seepage  - 

The  use  of  Oilite  bushings,  particu-  Dailies  and  Weeklies  Will  Compete 
larly  in  the  bearings  of  the  Intertype 
Assembler,  it  is  claimed,  is  an  important 
step  toward  elimination  of  troubles  aris- 


for  Prizes  in  Several  Divisions 
— Photo  Contest 
Is  Added 


u-  i  i  'Ihe  National  Editorial  Association’s 

,?  '  r  ”  ™nnal  National  N.nspapcr  Contests 


I  continue  as  a  project  of  national  ing. 

ggniticance,  a  call  has  gone  out  this  Among  these  services  are  those  the  <;atisfTrtnrv  fnr'’ "UvVriil  v^rc  in  fu.. 

«eek  from  Fred  J.  Hartman,  director  A.I.G.A.  hopes  to  continue  through  automotive  industrv  are  made  of  hiehlv  Exhibit  will  again  be  held  this  year, 

i  education  of  the  American  Institute  its  department  of  printing  education  compressed  grains  of  metal  within  the  Ki'tledge,  managing  director, 

of  Graphic  Arts,  for  additional  mem-  to  be  tinanced  through  the  added  mem-  notes  of  which  hiffh-nualitv  nil  ic  fnrccH  announced  this  week.  .\11  newspapers 
Igrsliips  to  the  Institute  totaling  $23,000  berships  now  being  solicited.  ^Ir.  Hill-  under  nressure  when  the  hnshin<T«  arc  'o  entered  in  the  contest  will  be 
0  ^5,000,  the  annual  amount  needed  man  told  Editor  &  Publisher.  made  Thus  over  a  long  period  of  issues,  and  announcement  of  the 

ior  education  work  by  the  Institute  - ^  ^  time,  the  self-lubricating  nature  of  these  dinners  will  be  made  at  the  50th  annual 

The  Institute  took  over  the  pnntm^^  JOLIET  DAILY  USING  bushings  makes  it  unnecessary  to  supply  conyention  of  N.E.A.  m  New  Onean., 


3  COLOR  PRINTING 


(ducation  project  from  the  United 
Typothetae  of  America  last  fall  when 
tbe  code  of  fair  competition  for  the 
graphic  arts  industries  failed  to  make  Obtains  4-Color  Effect  by  Careful 
provision  for  the  further  support  of 
the  educational  work,  and  the  L’.T..U., 
upon  its  designation  as  national  code 
jnthority  for  the  commercial  relief 
printing  industry  under  the  code,  had 
Iteen  forced  to  discontinue  its  depart¬ 
ment  of  education  and  to  confine  Its 


oil  from  the  oil  can. 


IMPRpVING  PLANTS 

In  maintaining  a  policy  of  complete 
modernization  of  all  plants  I’nd  equip¬ 
ment,  Crown  Zellerbach  Corporation, 

San  Francisco,  and  its  subsidiaries  are  „  •  /->«•  t  j-  „  i-  r-™ 

undertaking  three  major  improyement 


May  5  to  12. 

Mr.  Rutledge  stated  the  same  contests 
that  were  held  in  1934  will  be  included 
this  year,  with  the  addition  of  one  for 
the  most  effective  use  of  photographs 
in  the  newspaper.  The  award  in  this 
will  be  offered  by  the  N.E.A.  Central 


Register  and  Selection  of  Colors 
— Printed  70  Color  Pages 
Last  Year 

Development ■^'tl^-color  printing  proje'etT"'*' Crown  '  Willamettr'Paper  last" year  which  will  be  repeated 

in  the  /o/.Vt  (Ill.)  llcrahi-Xcws  has  Company,  chief  subsidiary,  is  installing  excellence  with  classes  for 

dailies  over  and  under  3,500  circulation 
and  classes  for  weeklies  over  and  under 
1,000  circulation.  Community  service 


lOTi  pi  euucaiion  ara  lo  connne  iis  , cached  a  stage  wherebv  the  newspaper  a  huge  filter  at  the  West  Lvnn  (Ore.) 
acnvities  wholly  to  code  adm.nis  ration  ^  four-color  effect  by  careful  plant,  and  Crown  Zellerbach’s  Port  An- 

Mr.  Hartman,  who  now  handles  the  ...  ^  .wr... 


register  and  selection  of  colors.  Re-  geles  (Wash.)  plant  is  receiving  a  sim- 


U.T..\.  code  activities  in  Washmgton  centiy  the  Herald-News  ran  a  full-page  ilar  installation.  Crown  Willamette  has  circulation.  Community  service 

smcharge  of.the.\,I  (3..\,  ed  icatmnal  advertisement  on  foods  for  the  Paradise  granted  a  contract  to  Hoffman  Con-  with  separate  divisions  for  dailies  and 

S  office  by  Ha"  y  <»  '»■  ^ 


lorK  ou.ce  U>  riarry  iiiuman,  u.recioi  ^^^ance.  ’  -  struct  a  three-story  dock  warehouse  at  P^duction  with  separate  divisions  for 

0  publications  and  promotion  manager  advertisement  was  in  green,  red  Camas.  Wash.,  the  new  building  to  be  and  weeklies  Most  outstanding 

■'Act bl^k.  A  green,  Ben  Day  back-  100  feet  wide  and  dOO  feet  long. 


Apprehension  has  been  expressed  by 

Iwders  in  printing  education  that  the  ground  was  used,  and  black  was  primed 
„ional  tnoyententNhich  began  in  1911  '» 


TYPE  SERIES  EXPANDED 


lies  and  weeklies.  There  also  will  be  a 
job  printing  exhibit. 

A  great  deal  of  interest  is  already 


rz  Potatoes  advertised.  Credit  for  this  spe-  Nine-point  Memphis  Bold  with  Mem-  .  ^  sreai  aea.  oi  mieresi  a.reauy 

rial  color  printing  job.  done  on  a  tuL-  phis  Light  is  the  latest  addition  to  the  bejng  shown,  according  to  Mr.  Rut- 
t  v«rc  lis  I^r  press  without  elaborate  color  facili-  Linotype  Memphis  series,  now  available  '  Complete  rules  will  be  announced 

iL’l tics,  goes  to  Charles  Davis,  head  press-  in  both  weights  in  the  6,  8,  9.  10.  12,  14.  ">  near  _ 


iiten  spent  in  striving  for  the  constant  “a  ur  u  x-  iq  j  •  .  •  z  i 

goal  of  mass  education  for  the  appre-  “erald-News.  18  24  3o  and  36-point  sizes  for  key-  HRE  DAMAGES  PLANT 

John  h.  Lux,  Herald-News  puba  si  tr,  board  Linotypes,  and  up  to  and  includ-  ,  u  r  m _ 

haf  tofd  EDITOR  &  PUBLISHER  his  paper  has  ing  144  point  for  the  All-Purpose  Lino-  Although  much  of  the  mechanical 

found  that  color  advertising  stimulates  type.  A  new  size,  11  point  with  italic  equipment  vvas  damaged  by  fire  early 
the  primacy  of  newspaper  advertising  and  small  caps,  has  been  added  to  the  ’J}  morning  of  Jan.  5,  t  e  t 
among  local  merchants.  Excelsior  series.  Newspapers,  Inc.,  published  their  after- 

“Color  advertising  makes  them  real-  -  P^Per,  t  e  o  prtngs  (  r 

ize  that  newspaper  advertising  is  mod-  PAPER  MILL  CHANGES  SIZE  Acru  Era,  and  announced  they  would  be 


approach : 

1.  Continuation  and  part-time  in¬ 
struction  for  workers  in  the  industries. 

2.  Technical  or  college  training  for 
mgineering  and  executive  positions. 


T*  Traininp^  \earhprs"^*Vnr'^  the  ^^P^  P^^^  "  ‘f*'  other  forms  The  Paper  Mill,  trade  journal  of  the  able  to  continue  publication.  The  Pjj^ss 

iic  arts  ^  n?rmM  schonk  and  col  advertising  media,”  said  Mr.  Lux.  paper  field,  changed  its  format  Jan.  5  ^e  taken  apart,  c  eaned  and  oiled, 

^phic  arts  in  normal  schools  and  col-  ^  magazine  size,  of  the  paper,  believed  ruined  by 

4.  ■  Prevocational  study  for  selection  color  advertising  during  the  past  The  publication  was  printed  for  40  of  %vater.  vvas  foundjm^le. 
and  guidance  of  future  workers.  years  m  the  previous  form.  The 

5  Cultural  teaching  in  pranhir  arts - magazine  is  attractively  laid  out,  and  is 

iDoreciation  foi  everv  vouM  SLr  LINOTYPE  INSTALLATIONS  dressed  up  with  display  heads  and  nu- 
t  Vocational  or  ^rade  framing  in  .  Linotvjjes  recently  have  been  installed  merous  illustrations.  Joe  L.  Hodgms 


U.  V  UC^LIUllctl  UI  lldUC  irdllllllK  HI  1  ,  r.1  /r  4  1  X  •  i 

tht  technical  divisions  of  the  graphic  ’ly  the  Pi«c  Bluff  (Ark  )  Commercial,  's  editor, 

2rt5  •San  Bernardino  (Cal.)  Independent, 

Harry  L.  Gage,  president  of  the  In-  Eraneisco  Recorder,  New  Haven  WEEKLY  BUILDING  DESTROYED 

stitute,  emphasized  that  the  A.I.G.A.  Jounial-Couricr.Lake  City  (Fla.)  Co- 


. . . . . .  .  , _  -  .  .  _  The  three-story  building  occupied  by  of  the  bonds. 

h«“at  aTrHmes“been“‘non-wmmer'ciM;  Dccatiir  ((la.)^  the  Cflrro//Dn  (O.)  Chronicle, 


INTERTYPE  CALLS  IN  BONDS 

The  Intertype  Corporation  has  noti¬ 
fied  holders  of  its  per  cent  deben¬ 
tures  that  there  have  been  drawn  for 
redemption  on  Feb.  1  at  103  and  ac¬ 
crued  interest  $100,000  principal  amount 


^^fining^ty‘‘acHviti;V‘S^^^  JVm  Era,  Milledgeville  (m.)  Free  paner  published  there  the  past  50  years,  ADDS  NEWS  EQUIPMENT 

work  of  raising  standards  of  crafts-  Cazvker  City  (Kan.)  News,  Car-  was  destroyed  by  a  recent  $36,000  fire.  The  Perth  Amboy  (N.  J.)  Evening 

manship  and  design  throughout  the  rollton  (Ky.)  Neivs-Democrat,  Athal  OfficiaXs  oi  Xht  Free  Press-Standard,  z  Neivs  has  just  added  two  new  Lino- 
mphic^arts  and  to  raising^standards  (Mass.)  £/irfa  (N.  M.)  Roosc-  competitor,  offered  the  facilities  of  their  types  and  a  Ludlow  and  a  considerable 

^taste  among  the  generaf  public  County  Record,  Neio  Brunszvick  plant  to  Edward  Lawler,  publisher  of  amount  of  new  display  type  to  its  equip- 

In  taking  over  the  work  of  the  pro-  (N.  J.)  Home  News,  Perth  Amboy  (N.  the  Chronicle.  ment. 

gram  of  printing  education  he  further  J;)  Slovensky  Sokol,  Wellsinlle  (N. 
explained  it  was  the  purpose  of  the  Reporter,  Goldsboro  (N.  C.)  Her- 
lostitute  to  put  it  on  a  self-supporting  tild,  Eugene  (Ore.)  Nezvs,  I  ork  (Pa.) 
bisis,  the  necessary  funds  for  carrying  Dispatch,  If' oonsocket  (R.  1.)  Call, 

on  the  work  being  raised  through  ad-  Clarksz’ille  (Tenn.)  Star,  Cisco  (Tex.) 

(Stional  memberships  in  the  Institute,  as  Free  Press.  Burlington  (Vt.)  News, 
tell  as  through  endowments.  Hence  tFausau  (Wis.)  Record-Herald,  Hono- 
the  appeal  this  week,  addressed  to  the  Nippu  Jiji,  Chatham  (Ont.)  Neu'S. 

327,390  people  in  the  United  States  '  '  - - 1 - 

those  living  depends  on  the  graphic  DAILY  CHANGES  DRESS 
uts  industries,  for  new  members.  Two  The  Canton  (O.)  Daily  Ledger 
Vcial  categories  of  membership  have  opened  the  New  Year  with  a  complete 
bten  made  available  for  those  wishing  change  in  dress,  including  the  addition 
to  further  the  cause  of  printing  edu-  of  several  new  reader  features.  The 
cation:  press  was  equipped  with  new  blankets. 

Active:  Privileges  are  eligibility  to  columns  were  lengthened,  and  the  page 
TOte  and  hold  office.  Dues  $15  an-  size  was  jumped  from  seven  l3-em 

anally,  payable  quarterly  if  preferred,  columns  to  eight  12-em  columns. 

School:  Open  only  to  members  of  Straight-matter  type  was  not  changed, 
faculties  and  advanced  students  in  rec-  according  to  J.  Earle  Mavity,  manager 
opiized  schools  of  fine,  applied  or  of  the  paper  since  Dec.  1,  1934.  U.  G. 
paphic  arts.  Not  eligible  to  vote  or  Orendorff  is  the  owner  of  the  Daily- 
hold  office.  Dues  $5  annually.  Ledger. 

Education  work  of  the  U.T.-A.,  which - 

wnetimes  ran  as  high  as  $100,000  an-  R.  E.  HILL  HONORED 

anally,  included  in  its  scope  activities  Robert  E.  Hill,  foreman  of  the  ste- 
to  develop  basic  text  material  for  ap-  reotype  department  of  the  Birmingham 

prentices  so  that  in  the  average  print-  News,  was  the  recipient  of  a  watch 

®g  shop  t’ne  apprentice  would  have  from  the  Birmingham  News  Company 
lomething  in  addition  to  information  recently  in  recognition  of  23  years  con- 
“picked  up”  at  work,  a  library  of  44  secutive  service  with  the  paper.  Mr. 

relumes  for  use  in  public,  school,  and  Hill  has  been  witli  the  Birmingham 

print  shop  libraries,  graded  study  ma-  News  for  41  years,  an  absence  of  a 
krial  in  fundamental  graphic  arts  pro-  year  and  a  half  while  employed  by  the 
ttsses,  courses  in  front  office,  general  Birmingham  Ledger,  breaking  the  con- 
iostering  of  public  and  private  schools  tinuity  of  his  service. 


Here’s  Our  Wish  for  Your  1935 

your  mechanical  troubles 
YJL  be  reduced  to  a  minimum 
through  your  adoption  of 
Wood  Dry  Mats  before  the 
year  is  old. 


We  know  it  sounds  selfish — but — we 
give  it  to  you  out  of  the  experiences 
of  a  great  number  of  newspapers. 


FLONG  CORPORATION 

HOOSICR  FALLS.  N.Y. 
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VULCANIZER  MARKS  FORWARD  STEP 
IN  RUBBER  PRINTING  PLATES 

Experiments  Being  Made  to  Develop  Inks  With  Low  Acid  Content 
— Million  Impressions  from  Rubber  Cited  as  Evidence 
of  Practicability 


By  G.  G. 

A  RECENT  session  of  the  American 
Society  of  Mechanical  Engineers, 
held  at  Philadelphia,  was  devoted 
largely  to  development  of  public  print¬ 
ing  plates.  It  was  pointed  out  by  W. 
J.  Ruscoe  of  the  B.  E.  Goodrich  Rub¬ 
ber  Company  that  as  far  back  as  the 
days  of  Charles  Goodyear,  who  tirst 
vulcanized  rubber,  this  interest  began. 

Rubber,  as  discussed  by  Mr.  Ruscoe, 


In  this  view  the  interniediale  chamber 
is  opened  to  show  the  electrical  ap¬ 
paratus.  At  the  left  is  the  main  clap¬ 
per  switch,  which  is  operated  by  the 
small  switch  on  the  left  side  of  the 
vulcanizer  and  which  in  turn  controls 
the  current  used  in  the  heating  units. 
At  the  right  side  is  the  automatic  start¬ 
ing  switch  for  the  motor.  This  view 
shows  also  the  steel  plate,  provided 
with  a  handle,  used  for  inserting  and 
withdrawing  the  work  being  handled. 
This  plate  is  provided  with  brass  rollers 
to  prevent  any  scratching  of  the  highly 
accurate  working  surfaces. 

is  one  of  the  complex  colloids,  of  which 
we  have  thus  far  but  a  limited  know’- 
ledge.  W’e  are,  however,  well  started 
on  the  way  of  knowing.  Now  that 
we  have  turned  largely  to  the  use  of 
the  latex  in  its  cured  form,  instead  of 
the  crudely  cured  gums  formerly  our 
raw  material  supply,  we  have  still  fur¬ 
ther  incentive  and  opportunity  of  ar¬ 
riving  at  full  control  of  the  develop¬ 
ment  of  the  qualities  and  the  possi¬ 
bilities  of  the  rubber  materials. 

Later  than  Goodyear’s  writings,  we 
have  an  1891  text  book  on  rubber  stamps 
by  Sloane,  in  which  he  points  out  that 
“For  some  reason  the  methods  of  mould¬ 
ing  the  material  are  not  generally 
known.  Experiment  has  taught  many 
the  futility  of  attempting  to  melt  and 
cast  it.  While  thus  intractable  by  the 
usual  methods,  it  is  the  most  plastic 
of  materials  when  properly  treated. 
Its  power  of  reproducing  the  finest 
details  of  a  mould,  of  entering  all  the 
intricacies  and  under-cuttings  of  a  de¬ 
sign,  cause  one  to  feel  a  peculiar  pleas¬ 
ure  in  working  with  so  responsive  a 
material.” 

In  this  text  of  that  early  date  the 
use  of  the  rubber  gum,  still  unvulcan- 
ized,  to  apply  to  the  mould  and  then 
to  produce  the  finished  vulcanized  plate 
by  heat  pressure  was  known  and  de¬ 
scribed.  The  behavior  was  known 
First  it  softens  and  becomes  like  putty, 
and  with  pressure  it  fills  the  finest 
interstices  of  the  mould.  .As  the  heat 
continues  at  about  280  to  290  degrees 
Farcnheit,  the  gum  becomes  doughy. 
This  marks  the  start  of  the  reaction 
with  the  vulcanizing  materials.  The 
final  stage  is  the  complete  elasticity  or 
recoil  quality  in  the  fully  vulcanized 
product. 

Coming  back  from  this  excursion  into 


WHEAT 

ancient  history  it  now  would  seem  that 
much  greater  knowledge  progress  might 
have  been  made  in  this  forty  odd  years 
than  it  has. 

Too  much  history  would  be  tedious, 
but  to  note  that  rubber  was  found  the 
only  material  suitable  for  printing  bur¬ 
lap  bags  and  that  the  effect  of  various 
kinds  of  oils  on  rubber  were  discovered 
long  ago  and  steps  taken  to  correct  this 
destruction  makes  our  debt  to  the  past 
loom  large.  From  printing  but  a  few 
thousand  bags  with  a  single  rubber  plate 
up  to  the  use  of  one  rubber  plate  to 
print  half  a  million  bags  was  done  some 
years  ago.  This  result  is  much  of  an 
answer  to  present-day  fears  of  what 
usage  rubber  will  endure. 

The  wearing  effect  of  the  coarse  bur¬ 
lap  surfaces  on  the  plates  is  very  severe 
and  should  be  included  in  our  story. 

Returning  to  the  recent  discussions 
at  the  Printing  Sessions  of  the  A.  S. 
M.  E.  at  Philadelphia,  Mr.  Ruscoe 
points  out  perfect  materials  for  pro¬ 
ducing  the  moulds  or  matrices  were 
lacking  until  recently.  The  phenolic 
resins  first  perfected  for  commercial 
production  by  Dr.  Bakelund,  who 
named  his  product  "Bakelite”  now  of¬ 
fer  a  nearly  perfect  material. 

It  was  further  discussed  at  this  print¬ 
ing  session  that  rubber  had  become  the 
subject  of  great  improvement  in  order 
to  enable  it  to  endure  the  use  of  inks 
containing  oils.  .At  this  session,  and 
more  fully  elsewhere,  it  is  discussed 
that  the  oils  used  hi  producing  print¬ 
ing  inks  are  of  many  grades,  some  more 
and  some  less  acid  in  character  and 
reaction.  Tests  and  experiments,  partly 
of  an  empirical  or  cut  and  try  method 
and  partly  of  a  scientific  investiga¬ 
tion  method,  have  shown  that  the  more 
highly  refined  and  less  acid  oils,  reduced 
to  one-half  of  one  jier  cent  or  less  of 
acid  content,  are  the  least  harmful  to 
the  rubber. 

While  much  of  this  added  informa¬ 
tion  was  developed  in  connection  with 
the  use  of  rubber  plates  for  printing 
in  the  coarse  uses  such  as  printing 
burlaps  and  in  making  large  signs,  yet 
it  had  not  become  useful  as  yet  to  the 
fine  printers.  The  progress  made  to 
date,  however,  is  such  that  it  is  now 
evident  that  we  are  well  on  the  way 
to  full  control  of  the  factors  for  pro¬ 
ducing  suitable  rubber  gums,  suitable 
inks  and  suitable  moulding  materials  for 
the  production  of  practicable  rubier 
printing  plates. 

The  final  •'iid  the  latest  step  has  now 
come  within  these  past  two  years  in 
the  great  advance  made  in  the  vulcan¬ 
ization  of  the  rubber  plates.  Rubber 
plates  are  now  vulcanized  by  electric 
heat  and  many  tons  pressure  in  one 
rapid  operation.  In  connection  with 
this  story  are  shown  illustrations  of 
the  machine  recently  built  in  New  York 
City  by  the  firm  of  H.  H.  Heinrichs. 

Naturally  this  accomplishment  is  the 
result  of  some  years  of  careful  re¬ 
search.  This  machine  is  built  with  the 
precision  of  the  finest  printing  presses. 
The  control  features  embodied  give  the 
operator  complete  control  of  temper 
atures,  pressures,  and  time. 

For  temperature  control  the  vulcan 
izer  is  equipped  with  a  thermostat  con¬ 
trol  which  keeps  the  temperature  con¬ 
stant,  within  a  few  degrees,  at  all  times. 
There  is  no  variation  in  temperature 
such  as  can  occur  in  the  steam  vul¬ 
canizing  method,  namely,  from  varia¬ 
tions  in  pressure  and  condensate.  The 
temperature  control  is  automatic,  the 
thermostat  turning  on  the  electric  cur¬ 
rent  and  shutting  it  off  without  atten¬ 
tion  from  the  operator.  .A  thermometer 
is  provided  which  shows  the  temper¬ 
ature  at  which  the  machine  is  working. 

The  pressure  is  secured  by  hydraulic 
pressure  with  a  motor-driven  oil  pump. 
The  bed  of  the  press  upon  which  the 
pressure  is  exerted  is  Iniilt  with  the 


close  precision  of  the  most  accurate 
platen  printing  press  construction.  The 
maximum  pressure  obtainable  is  72  tons. 
This  can  be  applied  to  the  full  size 
of  the  platen  which  is  24  inches  wide 
by  20  inches  deep.  When  greater  pres¬ 
sures  per  square  inch  are  desired,  they 
can  be  secured  by  use  of  less  than  the 
full  platen  size  of  making  the  rubber 
plate. 

The  timing  is  controlled  by  a  special 
alarm  clock.  The  clock  is  simply  set 
at  the  right  time  for  proj^r  vulcaniz¬ 
ing.  and  when  this  time  is  up  a  bell 
rings  to  attract  the  attention  of  the 
operator.  It  will  be  noted  that  the 
oiierator  can  be  busy  at  other  work 
meanwhile. 

Accuracy  in  depth  of  plate  is  secured 
by  use  of  a  plate  thickness  gauge. 
This  shows  the  exact  thickness  of  the 


This  picture  shows  the  rear  and  inside 
parts  of  the  Heinrich  Vulcanizer.  The 
bottom  compartment  is  the  oil  tank. 
.Above  it  is  the  motor,  directly  con¬ 
nected  with  the  oil  pump.  The  oil  is 
pumped  into  two  6i/4-inch  rams,  the 
outlines  of  which  can  be  seen  in  this 
picture. 

mold  or  rubber  plate  being  made.  .A 
complete  set  of  thickness  gauges  are 
provided.  These  prevent  the  bed  and 
top  plates  from  being  forced  too  close 
together. 

It  should  l)e  noted  that  the  vulcaniz¬ 
ing  priKess,  thus  controlled,  is  fumeless 
and  odorless.  Due  to  the  efficiency  of 
electric  heating,  there  is  practically  no 
waste  through  radiation  and  the  oper¬ 
ation  does  not  affect  the  temperature 
of  the  room. 

The  material  for  the  matrices  may 
be  any  of  the  usual  materials.  For 
the  production  of  plates  with  fine  de¬ 
tail.  as  cuts  and  half  tones,  the  use  of 
hakelite  is  advisable.  The  electroplate 
is  first  pressed  into  the  bakelite  and 
the  matrix  thus  produced  is  then  ready 
for  the  placement  of  the  rubber  gum 
and  the  vulcanizing  of  the  rubber  print¬ 
ing  plate.  .Any  number  of  rubber  print¬ 
ing  plates  can  be  made  from  the  orig¬ 
inal  mold  and  it  can  also  be  filed  for 
future  use. 

Of  direct  interest  to  the  newspaper 
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trtified 

DRV  MATS 

Reduce  pressure  in  mold¬ 
ing,  save  time  in  scorch¬ 
ing  and  cast  with  less 
heat.  Reliable  for  every 
dry  mat  need. 

comnED  oav  mat  cortoiutkw 

MAMSON  AVDWe  NCV  Y<MU(.H.T. 

^ - MAM  m  nu  ii.t.A. 


press  man  is  the  next  question  of  liot 
many  impressions  can  be  made  from  i 
single  rubber  printing  plate  Experi. 
ence  has  already  established  that  a  mil. 
lion  impressions  have  been  made  iron 
a  single  plate  and  it  was  not  yet  show, 
ings  signs  of  wear.  Referring  agait 
to  the  many  questions  still  in  and  uo- 
der  discussion  on  this  subject,  the  char- 
acter  of  the  ink  used  and  the  skill  oi 
the  pressman  must  be  taken  into  coo. 
sideration.  The  impression  from  th 
rubber  printing  plate  to  the  paper  or 
other  surface  is  a  kiss  impression. 
I'here  should  be  practically  no  pressujt 
of  contact  and  of  course  in  use  of  rub¬ 
ber  printing  plates  there  is  no  eniboi- 
sing  or  forcing  of  the  ink  into  the  sheet 

This  means  that  there  is  the  least 
possible  show-through. 

.Although  the  highest  results  come  bj 
use  of  separate  unit  for  the  rubber 
printing  plates.  .An  application  whidi 
is  now  attracting  considerable  interest 
is  the  possibility  and  entire  practicabil¬ 
ity  of  using  an  attachable  printing  unit 
to  print  in  colors  the  prices  in  adver- 
ti.seinents  or  to  call  attention  to  any 
isarticular  item  or  fact  to  which  direct 
attention  of  the  reader  is  desired, 

McCORMICK  TO  SPEAK 

Publisher  Will  Address  Old-Time 
Printers’  Association 

Col.  Robert  R.  McCormick,  Chicago 
Tribune  editor  and  publisher,  will  be 
the  principal  speaker  at  the  “golden 
jubilee"  reunion  of  Old-Time  Printers’ 
.Association  of  Chicago  to  take  place  at 
the  Palmer  House,  Saturday  evening, 
Jan.  Pl.  Col.  McCormick  will  pay  trib¬ 
ute  to  the  achievement  of  Benjamin 
Franklin  as  a  citizen,  printer  and  states¬ 
man. 

The  organization’s  golden  jubilee  will 
take  the  form  of  a  dinner-dance  in  the 
grand  ballroom  of  the  Palmer  House, 
according  to  Fred  J.  Hagen,  president 
or  the  organization.  The  meeting  comes 
two  days  after  the  229th  anniversary  of 
the  birth  of  Franklin.  Arrangements 
for  the  reunion  are  being  made  by  a 
committee  headed  by  Leo  Lowenberg, 
Chicago  Tribune  composing  room  chief. 

A.  T.  F,  IN  REORGANIZATION 

.American  Type  Founders  was  taken 
out  of  bankruptcy  Dec.  11,  by  a  joint 
action  in  cooperation  with  creditors 
committees.  With  the  termination  ot 
the  two  year  old  bankruptcy  action,  the 
company  passed  into  reorganization  un¬ 
der  Federal  Court  supervision  and  the 
same  trustees ;  Thomas  R.  Jones,  Frank 
C.  Ferguson  and  Charles  L.  Carrick. 
This  move  was  made  possible  by  the 
increased  business  the  company  has  ex¬ 
perienced  under  the  management  it  has 
had  for  the  past  two  years.  Substantial 
sales  increases  accompanied  by  reduced 
operating  exi)enses  have  served  to  place 
A.  T.  F.  on  a  firm  financial  footing. 

daily  changes  TYPE  SIZE 

The  San  Francisco  Examiner  changed 
its  body  type  face  recently  to  8H 
point  on  9  point  slug,  using  Ideal  type 
hut  a  size  and  a  half  larger  than  that 
used  heretofore. 
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WIREPHOTO  FOUND  FLEXIBLE 
AND  SPEEDY 

(Continued  front  page  III) 


adelphia,  St.  Louis  and  Dayton  each  ture  surface  and  cutting  into  the  beam  launched  a  new  edition,  the  Night  Pic- 
transmitted  1.  Sixteen  out  of  the  24  just  a  sufficient  amount  to  send  directly  torial,  which  comes  off  the  press  at 
points  connected  by  the  Wirephoto  sys-  to  the  photocell  the  minimum  light  re-  6  p.  m.  The  edition  contains  a  full 
tern  were  represented  in  the  day’s  pic-  quired  to  get  the  14-decibel  contrast  be-  page  of  wirephotos  covering  outstand- 
ture  file.  tween  the  maximum  and  minimum  ing  news  events  of  the  day  in  the  east. 


graphic  department  in  a  single  room,  the  starting  of  the  Wirephoto  service, 
nith  many  photographers  placing  their  the  A.P.  conducted  classes  at  New  York 


For  more  than  six  months  previous  to  representing  respectively  the  lightest 
the  starting  of  the  Wirephoto  service,  and  darkest  tones  in  the  picture. 


presenting  respectively  the  lightest  .According  to  Norman  Chandler,  assist- 
d  darkest  tones  in  the  picture.  ant  general  manager,  the  circulation 

“On  the  network,  the  overall  gain  is  Jan.  3  (the  first  day  of  the  Night  Pic- 


1.  m.  Saturday  to  1:50  a.  m.  Sunday,  city,  each  working  a  shift  a  day. 


icture  wares  before  the  editor.  In  for  technical  men,  most  of  them  from  kept  constant  by  automatic  regulators  torial)  jumped  7,0()()  over  the  previous 

this  case,  however,  the  single  room  ex-  the  A.P.  ranks,  to  master  the  intricacies,  which  remain  inoperative  during  the  day. 

ttnds  from  New  York  to  San  Francisco  This  course  was  under  the  direction  of  transmission  of  a  picture.  They  do  imtfdtvpc  ccmtipmcnt 

jnd  from  Miami  to  Chicago.  W.  J.  McCambridge,  A.P.  traffic  their  work  during  the  intervals  between  NEW  INTERTYPE  EQUlrMt.w  t 

Wirephoto’slogfor  Jan  5.  shows  that  manager  transmissions,  compensating  for  pro-  Exchangeable  Raptor  for  Univer^l 

53  pictures  were  actually  transmitted  Then  they  were  sent  to  their  posts  in  gressive  atmospheric  and  other  condi-  .  w-  j  m  • 

throughout  the  country  from  8:18  the  24  cities — 72  of  them,  three  to  a  tions  that  must  be  contended  with  on  a  Liner*,  Kerned  Matrices 

1.  m.  Saturday  to  1 :50  a.  m.  Sunday,  city,  each  working  a  shift  a  day.  10,000-mile  network  of  wire.  Greater  flexibility  is  the  outstanding 

E.S.T.  This  number  was  selected  from  The  Wirephoto  service  has  been  un-  “At  the  receiving  stations  the  incom-  feature  of  two  Intertype  innovations 


A.P.  traffic  their  work  during  the  intervals  between 
transmissions,  compensating  for  pro- 


E.S.T.  This  number  was  selected  from  The  Wirephoto  service  has  been  un-  “At  the  receiving  stations  the  incom-  feature  of  two  Intertype  innovations 
74  offers.  derwritten  by  39  dailies  in  the  24  cities  ing  power  is  regulated  by  a  variable  recently  announed. 

The  log  arranged  chronologically  as  for  five  years.  No  estimate  was  obtain-  output  amplifier  similar  to  that  in  the  The  exchangeable  adaptor  for  the 


to  filing  time  follows :  able  this  week  as  to  the  investment  these  sending  circuit,  after  which  it  is  sent  present  Universal  lines  is  a  small  block 

Time  papers  have  made  in  the  new  system,  through  a  full-wave  rectifier  and  filters  to  expedite  casting  of  any  length  slug 

Bcreau  Subject  Filed  but  it  is  asserted  that  it  will  cost  around  which  eliminate  the  2.40O-cycle  carrrier,  in  Intertyped  recessed  or  head-letter 

A  M.  a  million  dollars  a  year  to  operate  it.  leaving  the  varying  direct  current  repre-  molds. 

I,o».\ngeIes.  Amelia  Earhart  and  advisors  8:18  Jhe  .Associated  Press  Owns  all  the  senting  the  modulation  or  the  actual  The  block  is  fitted  with  a  stud  which 

. Perroni  ^  canvas . 8:33  equipment,  which  was  built  by  the  West-  tone  variation  of  the  picture.  This  slips  in  a  hole  near  the  casting  end  of 

.  ^  ern  F.lectric  Company.  It  takes  nine  varying  direct  current  is  used  to  operate  the  left  hand  liner.  When  so  applied, 

San  Fran-  .  months  to  construct  a  receiving  and  a  duralumin  ribbon  shutter  on  the  light  the  block,  which  is  shaped  like  the  re- 


Miler-.\ctis  fight  . 9:09  Seeing  unit. 


valve  of  the  receiving  inachine  to  vary  cessed  portion  of  the  mold  slot  in  which 


Baffalo .  Marooned  men  on  ice....  9:2i  The  total  cost  of  the  system  IS  pro-  the  exposure  of  a  negative,  enclosed  m  the  shelf  or  overhang  of  the  slug  is 

Denver . Tucker,  Ark.,  slayer . 9:34  rated  among  participating  A.P.  mem-  a  lightproof  container  on  which  the  pic-  cast,  serves  as  a  stop  to  close  the  re- 

Boston .  McMillan  wedding  .  9:49  bers  according  to  population,  as  are  ture  is  received.  cessed  portion  at  the  left  end.  The 


Seven  marooned  on  ice...  10:01  other  .A.P.  assessments. 


Kansas  City.  Re-run  Vanderbilt  for  New 

York  .  2:08 

St  Louis _  Hockey  players  .  2:22 

Denver . Tiniest  El  Paso  baby .  2:38 

Los.Xngeles.  Heavy  rain  damage .  2:.Sl 

Dallas . Hern’s  sweetheart  .  3:13 

Dallas ......  Hern’s  son  .  3 :28 

Sew  York...  Graph  .  3:41 

Sin  Fran- 


bers  according  to  population,  as  are  ture  is  received.  cessed  portion  at  the  left  end.  The 

other  .A.P.  assessments.  “The  principle  of  operation  of  the  re-  shape  of  the  adaptor  block  required  will 

ftashm^on.  Weather  map  .......... .10.14  p  prepared  the  following  ceiviiig  light  valve  is  similar  to  that  ot  kg  different  for  different  height  re- 

fansasCity.  technical  description  of  the  Wirephoto,  the  sending  light  valve  except  that  only  cesses. 

.  for  Hetroit  "  10-41  answers  many  of  the  questions  one  ribbon  is  used.  It  is  caused  to  move  display  italic  matrices  have  a 

Sew  York...  Graph  . 11:10  l^ft  hanging  m  the  non-techmcal  ac-  by  the  varying  direct  current  represent-  body  which  presents  an  oblique  char- 

Los  Angeles,  Film  players  at  Honolulu.  11 :43  Count.  the  tone  v^riEtions  in  the  picture,  acter  or  castincf  face  and,  a  vertical  rear 

p.M.  “.A  positive  print  vyrapped  around  the  and  not  by  a  constant  frequency.  This  body  portion  from  top  to  bottom,  which 

.  NIarooned  pix  re-run  for  sendnig  machine  Cylinder  IS  scanned  in  ribbon  is  tuned  to  the  rather  high  permits  kerned  letters  to  fit  closely. 

. strips  1/1(»  of  an  inch  w-ide  by  means  natural  frequency  of  1,200  cycles,  and  Opening  and  closing  quads  are  provided 

of  a  light  beam  focussed  first  on  a  light  suitahlv  damped  so  that  all  movement  f  *.  startirur  and  .-ndin«r  thp  linp  and 

valve  aperture  similar  in  all  respects  to  of  it  is  forced  vibration  caused  by  the  ‘^eciaT  spaces  down^l^^^ 
the  light  valves  used  in  sound  picture  incoming  pic  ure  signal  In  this  ribbon  ,,Vovided  in  sizes  6  to  14  widths. 


Los.Xngeles.  Film  players  at  Honolulu.  11 :43  Count:  Ulg  the  tone  variations  111  the  picture, 

P.M.  “.A  positive  print  wrapped  around  the  and  not  by  a  constant  frequency.  This 

Buffalo .  Marooned  pix  re-run  for  sending  machine  Cylinder  is  scanned  in  ribbon  is  tuned  to  the  rather  high 

Denver  . 12:42  strips  1/100  of  ail  inch  wide  by  means  natural  frequency  of  1,200  cycles,  and 

"i!-”  .  of  a  light  beam  focussed  first  on  a  light  suitably  damped  so  that  all  movement 

Philadep  la  lummers  •••••• .  aperture  similar  in  all  respects  to  of  it  is  forced  vibration  caused  bv  the 

KinsasCily,  Vandernilt  wedding  .  1:53  ,  .1  j  •  j  t  .t-- 


work.  The  light  valve  chops  the  beam  circuit  is  a  tuned  equalizer  which  pre- 
at  a  frequency  of  2,400  cycles,  passing  vents  unwanted  or  transient  vibrations, 
a  pulsating  beam  which  is  turned  “By  varying  the  side  motion  of  the  re- 


veiiis  iiiiwanteii  or  transient  vi orations.  BUYS  NEWS  PLANE 

2:38  a  pulsating  beam  which  is  turned  “By  variMiig  the  motion  of  the  re-  sha.  Japanese  news- 

2:51  through  90  degrees  to  focus  sharply  on  ceiviiig  light  valve  ribbon,  the  opening  ,  nurchased  a  mononlane  for 

the  surface  of  the  picture.  through  which  the  light  reaches  the  film  s'l^ff  in  coverTug  newT  sto- 

3:41  “Tbe  light  bpm  travels  horizontally  is  varied  propiirtionately,  thus  obtaining  The  ship  was  dismantled  and 

at  an  inch  a  minute.  The  cylinder,  ro-  film  exposure  in  exact  proportion  to  he  shipment  to  Japan  recently 


dKo . Schooner  at  docks .  4:00  '^ting  at  100  revolutions  a  minute,  is  original  tone  values  of  the  print  on  the  Terminal  Glen 

Dallas .  Hern’s  sweetheart  re-run  approximately  12  inches  in  diameter,  sending  machine.  This  light  beam  is 

V  V  k  /or  w;ashington  .  4:12  thus  R'vmg  a  scanning  area  speed  of  adjustable  in  width  so  that  the  exposure  remade  into  a  photographic  darkroom. 

New  York...  Auto  show .  4:45  more  than  11  square  inches  a  minute,  lines  mav  be  made  to  merge  and  be  »  r 


New  York...  Auto  show .  4:45  more  than  11  square  inches  a  minute. 

.  .Mabama  homecoming  —  5:06  “Since  the  light  reflected  from  the 

Miami......  Prince’s  wife  on  beach .. .  5:52  picture  surface  is  proportional  to  the 


more  than  11  square  inches  a  minute,  lines  may  be  made  to  merge  and  be 
“Since  the  light  reflected  from  the  practically  invisible  on  the  finished  print. 


semiing  macnine  1  ms  iigm  oeam  is  1^33  ^een 

adjustable  in  width  so  that  the  exposure  ^  photographic  darkroom, 

lines  may  be  made  to  merge  and  be  »  r 


Kansas  City.  Retouched  Vanderbilt  ....  6:09 

WubiniUon,  New  Heal  hall  of  fame...  6:20 

Kansas  City.  Massacre  defendants .  6:32 

Sew  York...  Leading  women  tennis 

players  .  6:53 


5:52  picture  surface  is  proportional  to  the  “The  scanning  of  the  negative  is  ex- 
tone  density  of  the  surface,  the  pulsatinj;  actly  at  the  same  rate  as  the  scanning 

*ko..„k,.  ~ — i..i-.,...i  ,..:*k  »k.o  *k«  k.,  *k„  »k- 


beam  is  thereby  modulated  with  the  tone  of  the  print  by  the  sending  machine,  the 
values  of  the  picture  before  reflection  to  cylinders  rotating  at  the  same  speed  and 
a  photocell  of  the  gas-filled  cesium-  the  beam  moving  horizontally  at  the 


N’twYork...  Leading  men  tennis  players  7:12  Oxide-on-silver  type.  same  rate. 

Sew  York...  Lindbergh  jurors .  8:20  “The  optical  System  is  made  up  of  a  “Constant  rotational  speed  for  all 

*•**"‘4 .  Bowling  tournament  re-  Condenser  lens  to  focus  the  beam  on  the  motors  within  extremely  small  limits  is 

Washington  ^  valve  aperture  and  an  objective  obtained  in  a  rather  unusual  manner.  .A 

Lm  Xnweies  Rn”**  .  o'.et  focussiiig  the  pulsating  beam  onto  controlled  oscillating  circuit,  maintained 

Los  Angeles!  Lo^g  Beach'streets  flooded  9-12  picture  surface.  Turning  through  by  a  tuning  fork  kept  at  constant  tem- 

Buffalo .  Wedding  in  plane  over  falls  9:26  90  degrees  is  accomplished  with  a  small  perature,  furnishes  300-cycle  power 

New  York...  F.  H.  R.  Jr.  pays  fine _ 9:39  stainless  Steel  mirror,  and  parabolic  Part  of  the  power  in  this  circuit  is  used 

^iton . Grant  wedding . 9:50  surfaces  also  of  Stainless  steel  gather  in  connection  with  an  overloaded  tube 

.  Survivors  of  ship  sunk  in  reflected  light  from  the  picture  for  pas-  and  filters,  to  supply  the  2,400-cycle  car¬ 


rier  for  the  sending  light  valve.  Part 


“The  light  valve  itself  is  an  aperture  of  the  power  is  fed  to  the  grids  of  a 
1/100  of  an  inch  square  with  two  parallel  two-tube  phase  detector.  Mounted  on 


.  Survivors  of  ship  sunk  in  reflected  light  from  the  picture  for  pas-  and  filters,  to  supply  the  2,400-cycle  car- 

1-  I.-  .  . to  the  photocell.  Her  for  the  sending  light  valve.  Part 

LM*.A'nifeies  Gn'f^ . Iniio  “The  light  valve  itself  is  an  aperture  of  the  power  is  fed  to  the  grids  of  a 

New  York..  .  McClusky'^^iiis  race . 'I'OO  VIOO  of  an  inch  square  with  two  parallel  two-tube  phase  detector.  Mounted  on 

New  York!.  .  Auto  show  feature. !!.!!!  11 -IS  duralumin  ribbons,  6/10(X)  of  an  inch  the  same  shaft  as  the  cylinder  driving 

Chicago _  Marquettebasketbali  game!  11:34  wide  and  5/10000  of  an  inch  thick,  par-  motor  is  a  300-cycle  inductor  generator 

. Airplane  wedding  re-run. .  11 :4S  tially  Covering  it  and  connected  at  one  which  feeds  the  plates  of  the  phase  de- 

A.M.  end  to  form  a  loop.  .A  magnetic  field  at  tector.  The  tubes  act  as  a  full-wave 

wton.... ..  Hockey  picture . 12:02  right  angles  to  the  plane  of  the  ribbons,  rectifier  to  control  the  output  of  other 

,"""'"**’4"’  wins  . 12:13  furnished  by  two  permanent  magnet^,  tubes  which  furnish  current  for  the 

Chicaao .  inhn'^ThMr/i"^'  ‘  V . ^  2,400-cycle  current  through  the  driving  motors,  which  are  separately 

*  \idnapld  . .  1:2S  ribbons  furnishes  the  shutter  action.  As  excited.  300-cycle  synchronous. 

New  York...  Reilly  and  handwriting  eic!  the  ribbons  vibrate  Oil  their  inward  swing  “The  output  of  the  tubes  furnishing 

perts  .  1:50  the  aperture  is  closed,  and  on  their  out-  power  to  the  motors  is  dependent  upon 


.  Hockey  picture . 

New  York...  Cunningham  wins  .... 
.  Hockey  picture  . 


,  .  ward  swing  the  aperture  is  opened. 

.A  study  of  this  log  reveal  the  follow-  “Due  to  the  small  quantity  of  light 
”*4  strikes  the  photocell  cathode,  its 

ft  photo  was  transmitted  every  19.4  output  is  extremely  low,  and  a  three- 
minutes  on  an  average.  tube  drv  cell  amplifier  having  the  high 


ward  swing  the  aperture  is  opened.  the  phase  relationship  of  the  300  cyles 
“Due  to  the  small  quantity  of  light  from  fork  and  inductor  generator.  By 
that  strikes  the  photocell  cathode,  its  .suitable  circuits  the  speed  of  the  driv- 
output  is  extremely  low,  and  a  three-  ing  motors  is  thus  kept  at  1(K)  revolu- 


minutes  on  an  average.  tube  dry  cell  amplifier  having  the  high  tions  per  minute  within  one  part  in 

the  _  shortest  time  between  picture  gain  of  77  decibels  is  used  to  step  uo  300,0(X).  The  fork  is  sealed  in  a  con- 
“insmissions  was  11  minutes.  Four  the  power  to  a  usable  quantity  for  use  tainer,  the  temperature  of  which  is  kept 
tunes  pictures  were  transmitted  at  this  on  the  network.  Proper  filters  elimi-  constant  by  a  tube-controlled  thermostat. 

.  Several  others  were  trans*  nate  possible  exiraneous  frequencies,  “A  constant  power  source  is  obtained 
""tu  13-minute  interims,  and  equalizers  to  eliminate  frequency  from  small  generators  suitably  filtered 


constant  by  a  tube-controlled  thermostat. 

“A  constant  power  source  is  obtained 
from  small  generators  suitably  filtered 


The  longest  lengths  of  time  between  distortion  are  inserted  following  the  with  electrolytic  condensers  and  storage 
/tnsmissions  was  68  minutes  at  supper  high  gain  amplifier.  batteries.” 

•une  and  59  minutes  at  noon.  “.A  single-tube  amplifier,  having  vari-  The  Wirephoto  system  will  not  affect 

rive  photos  were  rerun  at  the  request  able  attenuators,  furnishes  the  regula-  the  regular  operation  of  the  .A.P.  news 
™  sj^cific  newspapers.  Two  were  re-  tion  necessary  just  before  passing  tfie  picture  service.  Only  those  papers 
Ikii  Buffalo,  and  one  each  from  power  to  the  line.  which  have  subscribed  to  Wirephoto  will 

LWlas,  Kansas  City  and  Boston.  “The  normal  maximum  line  power  is  receive  the  privileged  matter  of  course, 

York  transmitted  the  greatest  one  milliwatt.  That  value  represents  but  regular  customers  will  receive  their 
j!®U)er  of  pictures,  leading  the  day’s  maximum  reflected  light  to  the  photo-  sheaf  of  pictures  in  the  usual  way.  .An 
^  11.  Buffalo  was  next  with  7.  cell,  or  the  maximum  highlight  of  the  effort  is  being  made  to  give  A.P.  pic- 

Wlowed  by  Los  Angeles  with  6  and  positive  print.  The  minimum  output  is  ture  subscribers  when  practicable  a  dif- 
^*nMs  City  with  5.  Miami,  Boston,  adjusted  to  14  decibels  below  maximum,  ferent  angle  on  pictures  Wirephotoed, 
l^hington,  and  Dallas  sent  3  each :  the  proper  value  being  attained  by  insert-  to  avoid  duplication. 

^ver,  San  Francisco,  Atlanta  and  ing  an  adjustable  mirror  in  the  nath  of  With  the  start  of  the  Wirephoto 
Lfiicago  each  sent  2,  and  Detroit.  Phil-  the  light  beam  before  it  strikes  the  pic-  service,  the  Los  Angeles  Times  has 


Life-Insurance 
for  Type  and  Cuts! 

The  low  moulding  pressure 
at  which  they  always  give 
deep,  sharp,  accurate  im¬ 
pressions,  is  one  of  many 
money-saving  features  of 

MORLEY 

MATS 

They  are  mill-conditioned 
to  give  just  the  required 
shrink  .  .  . 

They  release  easily;  with¬ 
out  use  of  oil  or  powder. 

They  scorch  quickly  .  .  . 

All  good  reasons  why  you 
should  use  them  in  your 
stereotyping  room. 

Samples  on  request. 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 
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exceptionalW 
lo,  blend 
Rich,  winey 


blend  COFr« 

jry  oromatic  cot  ,V  ^ 

•- blend  COFFK 


LINOTYPE 


O  TRADE 


Takes  the  Headache 
Out  of  Price  Display 


DlHHCkl 


We  hove  heard  any  number  of  newspaper  composing-rooms 
(not  business  offices)  complain  bitterly  about  this  growing 
retail  practice  of  buying  large  tracts  of  newspaper  space  and 
then  filling  it  up  with  prices. 

It  seems  the  comps  spend  all  their  time  now  cutting  and 
fitting,  and  hunting  for  sorts.  But  it’s  an  entirely  different  story 
when  you  put  this  kind  of  work  on  a  2-in- 1  Model  1 4  Linotype. 
The  one  machine  does  the  whole  job  .  .  .  sets  it  all  on  easily- 
handled  slugs.  No  cutting  or  fitting. 

Look  over  this  one  suggested  equipment.  Just  see  the  range 
of  sizes  and  faces  you  can  get  on  the  one  Linotype. 
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First  Main  Magazine  (72-channel  split) 
24  point  Metrablack  No.  2 


First  Auxiliary  Magazine 

36  point  Metroblock  No.  2  cops  with 

Gothic  No.  41  figures 


LINOTYPE 


HOW  is  123 


Second  Moin  Magazine  (90-channel) 

14  point  Metroblock  No.  2  with 
Metrolite  No.  2 

HOW  is  one  to  assess 

HOW  is  one  to  assess 

Third  Main  Mogozine  (90-channel) 

10  point  Metroblock  No.  2  with  Metrolite 
No.  2  in  lower  cose  ond  center  channels 

HOW  is  one  to  ossess  and  ev 

HOW  is  one  to  assess  and  ev 

34  point  Erbor  Bold  Cond 
Lower  case  in  cap  channels 


Second  Auxiliary  Magazine 

60  point  Erbor  Bold  Cond.  caps  and  figures 


Third  Auxiliary  Magazine 

34  point  Erbor  Bold  Corxl.  cops  and  figures 


howisonetoa 


Lirxstype  Metro  No.  2  Fomily 
and  Erbor  Bold  Condensed 


MERGENTHALER  LINOTYPE  COMPANY  •  29  RYERSON  STREET,  BROOKLYN,  N.  Y 


V  ice-President? 


•  Of  course  Hemingway,  the  cub,  should 
know  his  politics.  But  on  the  other  hand, 
the  Editor  could  save  his  disposition  by 
purchasing  the 


WORLD  ALMANAC 

OF  A  MILLION  FACTS 


Look  for 
the  NEW 
cleanable 
COVER 


•  Most  publishers  know  that  this 
famous  reference  hook  is  almost  as 
essential  to  their  business  as  a  print¬ 
ing  press.  They  know  that  no  one 
can  remember  all  the  names,  dates, 
records— all  the  important  facts  used 
every  day  in  the  publishing  business. 
And  they  safeguard  the  accuracy  of 
their  publications  by  the  simple  sure 
method  of  furnishing  every  depart¬ 
ment  with  the  latest  edition  of  the 
World  Almanac. 

It  doesn’t  matter  a  bit  to  this  re¬ 
markable  book  whether  the  needed 
information  concerns  sports,  politics, 
religion,  wars,  movie  actors,  banking, 
populations,  inventions,  assassina¬ 
tions  or  almost  anything  else  under 
the  sun;  you’ll  find  the  answer — 
clear,  concise,  accurate — among  the 


million  facts  contained  in  this  one 
handy  volume. 

In  a  business  where  deadlines  are  a 
constant  threat,  speed  in  finding  facts 
is  almost  as  necessary  as  accuracy  in 
presenting  them.  And  hundreds  of 
thousands  of  users  agree  that  no 
other  reference  book  compares  with 
the  World  Almanac  for  convenience, 
for  completeness,  for  acciwacy,  and 
for  the  remarkable  range  of  infor¬ 
mation  it  contains. 

The  year  just  ended  has  seen  sig¬ 
nificant  developments  and  changes 
in  nearly  every  phase  of  existence. 
The  surest,  quickest,  cheapest  way 
to  be  informed — to  keep  abreast  of 
the  times — is  to  get  your  copy  of  the 
1935  World  Almanac  today. 


Almanac 


of  Phcfv  /  50(11 

/  YivVit 


America's  Crealest  Reference  Rook 


now  on  sale 
only  50/ 


Limited  to  one  printing  only,  the  50th 
Anniversary  Edition  of  America's  Greatest 
Terence  Book  will  soon  be  exhausted.  Get 
joof  copy  now,  at  your  newsstand  or  book 
or  use  coupon  to  order  direct.  Only 
ifc.  for  heavy  cleanable  paper  cover.  {60c. 

of  Pittsburgh  and  Buffalo),  $1.00  for 
tfctt  binding.  By  mail  10c.  additional. 

THE  1935  WORLD  ALMANAC 
Published  by  the 
New  York  World-Telegram 
A  Scripps-Howard  Newspaper 
1 125  Barclay  Street  New  York  City 


The  World  Almanac,  125  Barclay  Street,  New  York  City 

Enclosed  find  $ . for . copies  1935  World  Almanac  bound 

in  Paper,  Q  or  cloth,  Q  (check  preference). 

Mail  POSTPAID  to; 


Name 


Address 
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NBC  TIME  CHARGES 
ARE  ADVANCED 

Figures  on  Potential  Circulation 

Promised  Soon  as  Basis  for  Ad¬ 
justments  Throughout 
Networks 

Xational  Broacasting  Company  this 
week  announced  an  "adjustment’’  of 
time  charges  for  broadcast  advertising 
which  raised  the  cost  of  an  evening 
hour  on  the  blue  network  from  $4,780 
to  $6,120,  and  on  the  red  network  from 
$5,380  to  $7,120.  In  each  case  the  new 
charges  cover  one  additional  station. 
Charges  for  half-hours  and  quarter- 
hours  were  increased  approximately  in 
proportion. 

A  new  ratecard  shows  that  rates  of 
nearly  all  individual  stations  have  been 
raised.  A  few  station  rates  are  low¬ 
ered. 

New  rates  were  also  established  for 
NBC  regional  groups  of  stations.  All 
changes  are  effective  Feb.  4. 

A  statement  by  Edgar  Kobak,  vice- 
president  in  charge  of  sales,  said  that 
after  more  than  a  year  of  analysis  the 
NBC  had  determined  the  potential  cir¬ 
culation  of  each  NBC  station,  group 
and  network,  and  that  this  was  the 
basis  of  the  new  rate  structure.  No 
circulations,  potential  or  otherwise,  were 
listed  on  the  new  ratecard.  Mr.  Ko- 
bak’s  statement,  however,  promised  that 
the  figures  will  be  made  public  within 
a  few  weeks  in  a  new  book,  “NBC  Net¬ 
work  Aireas,”  which  will  present  maps 
and  statistics  for  all  NBC  networks  and 
groups. 

Despite  the  increase  in  charges,  Mr. 
Kobak  stated :  “On  the  Red  network 
and  all  supplementaries.  for  instance, 
we  estimate  a  relative  decrease  in  the 
evening  hour  rate  from  approximately 
$1.67  per  thousand  reachable  radio 
families  in  1927  to  less  than  80  cents 
per  thousand  radio  families  now  reach¬ 
able.” 

Discounts  ranging  up  to  15  per  cent 
wdll  be  given  for  large  volume,  the 
highest  discount  going  to  those  buying 
$18,000  or  more  of  time  per  week. 
Year-round  campaigns  earn  a  special 
discount  of  10  per  cent.  On  contracts 
in  force  Feb.  3  the  old  rates  may  be 
retained  throughout  1935  for  continu¬ 
ous  series  of  broadcasts. 

The  following  tables  show  the  new 
and  old  rates  for  an  hour  of  time  be¬ 
tween  6  p.  m.  and  11  p.  m.; 

BLUE  NETWORK 


Xcw' 

Old 

Rate 

Rate 

New  York  (WJZ)  . 

.  $1,000 

$900 

Boston  (WBZ)  . 

440 

250 

Springfield  (WBZA)  .... 

160 

210 

Baltimore  (WBAL)  . 

280 

190 

Washington  (WMAL)  . . . 

200 

190 

Syracuse  (WSYR)  . 

200 

190 

Rochester  (WH.\M)  .... 

320 

200 

Pittsburgh  (KDKA)  . 

400 

300 

Cleveland  (WGAR)  . 

280 

250 

Detroit  (WJR)  . 

440 

500 

(  incinnati  (WCKY)  . 

280 

250 

Chicago  (WENR)  . 

600 

460 

St.  Louis  (KWK)  . 

280 

210 

Cedar  Rapids  (KWCR)  . 

240 

150 

I>es  Moines  (KSO)  . 

160 

150 

Omaha-Council  Bluffs 

(KOIL)  . 

200 

190 

Kansa.s  City  (WREN)  ... 

240 

190 

Philadelphia  (KYW)  .... 

400 

•Total  for  network . 

. .  $6,120 

t$4,780 

*18  stations. 
tl7  stations. 


RED  NETWORK 


New  York  (WEAF)  .  $1,000 


Death  Mask  Almost 

Kills  Live  Subject 

Bill  McDougall,  police  reporter  on 
the  Salt  Lake  City  Telegram,  knows 
now  how  it  feels  to  make  a  death  mask. 
His  experiment  with  a  death  mask  last 
week  almost  became  the  real  thing  and 
made  his  experience  a  front  page  story- 
in  Pacific  Coast  newspapers. 

It  was  a  dull  day  about  the  police 
station  Thursday,  Jan.  3,  which 
prompted  Bill  to  offer  himself  as  the 
subject  for  an  experiment  with  a  new 
material  for  death  masks  the  police  had 
acquired.  Not  having  any  deceased 
persons  about  they  gladly  accepted  the 
ix)lice  reporter  as  the  nearest  approxi¬ 
mation. 

They  smeared  the  stuff  liberally  on 
Bill’s  features,  not  having  neglected 
first  to  apply  a  coating  of  grease. 

The  preparation  hardened,  as  it 
should.  But  as  it  hardened  it  clogged 
the  reporter’s  nostrils,  which  interfered 
seriously  with  his  breathing.  The  sen¬ 
sations  of  a  death  mask  subject  almost 
became  a  reality  for  Bill. 

Then  the  cops  started  to  remove  the 
mask,  but  the  grease  underneath  it 
wasn’t  the  right  sort.  The  mask  clung 
tenaciously,  particularly  to  Bill’s  hair. 

The  officers  had  to  resort  to  direct 
methods.  They  got  a  hammer.  You 
guessed  it!  The  hammer  slipped  and 
Bill  promptly  succumbed  to  the  comic 
supplement  anesthesia. 

It  was  just  as  well  for  him  that  he 
did.  for  removal  of  the  mask  became  a 
tedious  process.  It  would  have  been 
more  tedious  for  Bill  had  he  been  con¬ 
scious. 

.■\fter  he  had  been  taken  to  the 
emergency  hospital  the  mask  was  re¬ 
moved  and  with  it  practically  all  of 
Bill’s  hair. 

McDougall  got  his  story,  which  the 
Telegram  printed  that  day.  But  he 
didn’t  write  it.  The  best  he  could  do 
was  to  dictate  it. 

SEEKS  GROUP  MEDICAL  CARE 

Philadelphia  Guild  After  Hotpitalixa- 
tion  for  $10  a  Year 

{Special  to  Editob  &  Publishek) 

Philadelphia,  Jan.  10 — Negotiations 
are  under  way  by  the  Philadel^ia- 
Camden  Newspaper  Guild  to  establish 
a  system  of  group  hospitalization  for 
its  members  at  a  nominal  charge  of 
something  like  $10  a  year. 

At  its  recent  membership  meeting  the 
Guild  went  on  record  as  favoring  the 
system  after  hearing  the  plans  outlined 
by  Steven  M.  Spencer,  of  the  Phila¬ 
delphia  Evening  Bulletin,  chairman  of 
the  local  guild’s  committee  on  social  in¬ 
surance. 

While  various  hospital  officials  have 
indorsed  the  plan,  the  powerful  Phila¬ 
delphia  County  Medical  Society  is  op¬ 
posed  to  it  on  the  general  principle  of 
“sixialization  of  medicine.”  If  the  local 
guild  is  successful  in  overcoming  the 
opposition  it  will  not  only  be  pioneer¬ 
ing  in  group  hospitalization  in  this  city 
but  probably  will  be  the  first  guild  in 
the  country  to  adopt  such  a  plan. 


A.  P.  BUREAU  CHIEF  RESIGNS  RADIO  APPEAL  TO  BE  TAKEN 


Boston  (WEEI)  . 

Hanford  (WTIC)  . 

Providence  (WJAR)  . 

Worcester  (WTAG)  . 

Portland.  Me.  (WCSH)  ... 

Philadelphia  (WFIL)  . 

Baltimore  (WFBR)  . 

Washington  (WRC)  . 

Schenectady  (WGY)  . 

Buffalo  (WBEN)  . 

Pittsburgh  (WCAE)  . 

Cleveland  (WTAM)  . 

Detroit  (WWJ)  . 

Cincinnati  (WSAI)  . 

Chicago  (WM.AQ)  . 

St.  Louis  (KSD)  . 

Des  Moines  tWHOO  . 

Omaha  (WOW)  . 

Kansas  City  (WDAF)  .... 
Dayton  (WHIO)  . 


PERU 


•Total  for  network .  $7,120  t$S,380 


*21  stations. 
t20  stations. 


"La  Prensa"  of  Lima  is  a  modern,  well- 
edited  daily  newspaper  with  a  large  circula¬ 
tion  among  the  middle  classes  throughout 
the  Republic.  It  carries  complete  United 
Press  cable  news  and  United  Press  features 
each  day.  Special  sections  devoted  to  busi¬ 
ness.  the  home,  the  theatre,  motion  pictures, 
society,  books,  sports  and  music  make  it 
acceptable  to  all  elements  of  the  family. 

We  will  be  pleased  to  send  a  copy  of  and 
some  facts  about  “La  Prensa"  of  Lima  to 
any  exporter  or  export  advertiser  having 
interest  in  the  West  Coast  of  South  America. 

LA  PRENSA 

daily  and  Sunday  newspaper 
of  Lima,  Peru 

Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

ISO  Imt  4iitd  Skaat  Ham  Yoik  CHy 

Chicago  London  Paris  Berlin 
Buenos  Aires  Rio  de  Janeiro  SSo  Paulo 


Wm.  J.  G.  Myers,  New  Haven,  Ends 
40  Years  of  Service  with  Association 

William  J.  G.  Meyers,  chief  of  the 
New  Haven  bureau  of  the  Associated 
Press,  retired  Jan.  1,  bringing  40  years 
of  service  to  a  close.  Myers,  who  is 
described  as  a  "tradition”  by  Kent 
Cooper,  general  manager  of  the  Asso¬ 
ciated  Press,  was  succeeded  by  John  T. 
Milar,  the  present  chief  of  the  bureau 
in  Des  Moines,  la. 

Beginning  his  career  with  the  .^P 
in  1888  in  the  Boston  bureau,  Myers 
took  charge  of  the  New  Haven  bureau 
in  1903  and  during  the  three  decades 
has  come  to  know  virtually  every  pub¬ 
lic  figure  of  note  in  Connecticut.  He 
covered  every  session  of  the  General 
Assembly  during  the  thirty  years  and 
was  given  a  testimonial  dinner  Dec.  29 
in  Hartford  by  the  Laurel  Club  of  Con¬ 
necticut,  composed  of  newspapermen 
who  have  covered  sessions  of  the 
Assembly.  He  wrote  the  Harvard-Yale 
football  games,  ba.seball  and  track 
events,  first  ai  Cambridge,  and  later 
at  New  Haven,  for  nearly  20  years, 
and  the  regattas  at  New  Haven  for 
nearly  as  long. 

Outstanding  in  his  experience  of 
covering  sports  is  the  football  game 
in  which  the  Carlisle  Indians  first  used 
the  “hidden  ball”  play.  He  was  dic¬ 
tating  a  running  story  of  the  game  when 
suddenly  players  and  officials  started 
milling  about  the  field,  and  spectators 
wondered  what  had  become  of  the  ball. 
Resuming  his  story,  he  told  the  news 
to  the  country  that  an  Indian  had  tucked 
the  ball  under  his  shirt  and  scooted  for 
a  touchdown. 


A. P.  Board,  Meeting  in  New  York, 

Act  on  Seattle  Decision 

The  board  of  directors  of  the  Asso¬ 
ciated  Press,  at  their  regular  meeting 
in  New  York  this  week  directed  thjt 
the  organization  appeal  the  ruling  oi 
Judge  John  C.  Bowen,  in  Seattle, 
Wash.,  that  newspaper  press  dispatclies 
become  public  property  after  publica¬ 
tion. 

The  meeting,  presided  over  by  Frank 

B.  Noyes,  ICashington  Star,  president, 
discussed  only  routine  matters.  The  sue- 
cess  of  the  W  irephoto  was  commented 
upon. 

The  next  meeting  of  the  board  will 
be  held  in  April,  prior  to  the  opening 
of  the  annual  membership  meeting. 

PLANS  TABLOID  WEEKLY 

G.  Leroy  Bradford,  of  New  Bedford, 
Mass.,  has  announced  that  a  weekly 
tabloid  paper  called  the  News  will  he 
published  there,  beginning  Jan.  17.  The 
News  will  Oe  an  outgrowth  of  the 
Broadcaster,  a  free  distribution  news 
paper.  It  will  depend  upon  paid  sub¬ 
scriptions  at  3  cents  a  copy,  according 
to  the  publisher.  Raymond  D.  Market 
is  advertising  manager  and  Thomas  j. 
Riley,  managing  editor. 

VANDERBILT,  JR.,  WEDS 

Cornelius  Vanderbilt,  Jr.,  36-year-old 
journalist  and  former  publisher  of  the 
Los  .Angeles  Illustrated  News  and  the 
San  Francisco  News,  both  tabloids,  was 
married  to  Miss  Helen  Varner  of 
Clarksburg,  W.  Va.,  Jan.  4  in  .Albu¬ 
querque,  N.  M.  It  is  his  third  mar 
riage,  her  second. 
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TO  THE  EDITOR  OF  TIME 


On  January  4th  1  wired  you  as  follows: 

“You  flatter  me  with  so  much  space,  so  I  shall  call  your  attention 
to  only  two  of  the  many  inaccuracies  in  your  article  about  me  and  my 
work  on  page  seventy  of  your  January  7th  issue. 

“The  Portland  Oregonian’s  daily  circulation  is  not  92,500,  but  over 
104,000  and  increasing:  and  when  you  say  I  look  quote  something  like 
a  pelican  unquote  you  grossly  libel  that  masterpiece  of  nature.’’ 

I  now  have  a  few  moments  of  leisure  and  am  going  to  point  out  to 
you  some  of  the  other  inaccuracies  in  the  Time  story. 

You  say,  in  talking  about  recent  changes  in  the  Oregonian:  "Crowning 

horror  was  a  Bible  contest . ’’  Well,  to  date  36,812  Oregonian  readers 

are  taking  part  in  it,  and  the  number  is  increasing  daily.  If  it  is  horrible 
for  a  newspaper  to  promote  interest  in  the  Bible,  then  the  Oregonian  is 
triply  guilty  on  this  count,  for,  in  addition  to  running  the  Bible  contest, 
it  prints  every  day  on  its  editorial  page  a  famous  passage  from  the  Old 
or  the  New  Testament,  and  every  morning  this  same  passage  is  reverently 
broadcast  over  KEX,  one  of  the  two  Oregonian  owned  and  operated 
radio  stations. 

You  say  I  have  been  “ink-stained”  since  I  was  fifteen.  I  began  getting 
printer’s  ink  on  my  hands  and  face  when  I  was  nine,  so  you  are  only  six 
years  wrong  here. 

You  say,  “In  the  World  War  he  helped  start  the  A.E.F.’s  Stars  and 
Stripes.”  The  record  shows,  and  such  men  as  General  John  J.  Pershing, 
Major-General  Dennis  E.  Nolan,  and  Colonel  Frederick  M.  Palmer  will 
tell  you  that  I  alone  presented  the  idea  for  the  Stars  and  Stripes,  named 
and  organized  the  paper,  and  gave  it  its  basic  policies  and  principles  of 
operation. 

You  say,  “He  is  credited  with  the  idea  of  reducing  the  margins  of  all 
Hearst-papers,  saving  an  incalculable  amount  of  newsprint.”  I  wish  1 
could  take  credit  for  that  economy,  but  in  all  honesty  I  cannot,  since  it 
belongs  elsewhere. 

V'ou  continue,  “He  outlawed  fancy  typography,  thereby  cutting 
$100,000  a  year  from  composition  costs.”  Dear,  dear  Time,  you  cannot 
show  me  a  copy  of  a  Hearst-paper,  since  there  was  one,  that  hasn’t 
carried  fancy  typography  in  appreciable  degree. 

“No  economy  was  beneath  ‘V’isk’s’  attention.  In  dismal  men’s  wash¬ 
rooms .  20-watt  bulbs  would  glow  where  50- watt  ones  shone 

before.”  You  should  have  said  25-w'att  bulbs,  dear  Time.  Any  electric 
light  dealer  could  have  told  you  that  20-watt  bulbs  are  not  made  for 
general  lighting,  but  only  for  flash  signs  and  the  like. 

“By  example.  Col.  Viskniskki  would  lunch  at  his  desk  on  crackers  & 
milk,  send  an  office  boy  back  with  the  bottle  to  collect  the  2i  deposit.” 
That  is  a  delightful  apochryphal  story;  by  printing  it  you  have  given 
me  a  good  idea  that  I  have  overlooked,  and  I  thank  you  for  it.  You 
know,  America’s  first  outstanding  newspaper  man  was  right  when  he 
said  that  if  we’ll  look  after  the  pennies,  the  dollars  will  take  care  of 
themselves. 

“They  parted  company  after  five  months.”  That  is  what  you  say 
about  the  time  I  spent  helping  Col.  Frank  Knox  turn  the  Chicago  Daily 
News  into  a  highly  profitable  enterprise.  Oh,  Time!  can’t  you  get  any¬ 
thing  straight?  Col.  Knox  and  I  have  never  parted  company,  I  went 
to  the  Chicago  Daily  News  to  do  a  job  for  as  fine  a  friend  as  any  one 
could  have,  and  because  of  my  deep  regard  for  Frank  Knox,  both  as  a 
man  and  as  a  newspaper  publisher,  I  am  a  stockholder  in  the  Chicago 
Daily  News,  my  only  regret  in  this  respect  being  that  I  don’t  own  more 
stock  than  1  do. 

“His  procedure  is  to  make  a  thoroughgoing  survey  of  a  paper  which 
retains  him,  file  his  report  and  recommend  that  he  be  given  full  control, 
usually  for  a  year.”  Yes,  we  do  make  a  thoroughgoing  report,  but  we 
never  recommend  that  we  be  given  full  control  for  a  year  or  any  other 
period.  To  the  contrary,  we  tell  every  newspaper  client  that  it  can  do 
as  it  thinks  best  about  our  recommendations — ^and,  with  one  exception 
to  date,  we  have  been  retained  to  put  our  surveys  into  effect,  naturally 
with  full  authority  to  act. 

“Fee  for  the  Oregonian  survey:  $10,000.”  Of  course,  I  could  tell 
you  to  the  last  penny  what  I  am  paid  for  a  given  job,  but  really.  Time, 
that  is  something  that  concerns  only  the  client,  the  taxgatherers  and 
myself.  Furthermore,  we  never  violate  the  confidential  relations  we 
enjoy  with  some  of  the  outstanding  newspapers  of  America. 

“Trimming  payrolls  with  the  steely  detachment  of  a  surgeon."  Where 
there  is  excess,  unproductiveness,  hopeless  incompetence — yes.  But, 
to  have  given  an  accurate  picture,  you  should  have  added.  Saving  loyal 
aged  employes  whenever  possible  and  pensioning  others,  and  frequently 


adding  to  payrolls  in  order  to  better  the  printed  product  and  to  increase 
revenue. 

“Economy  is  his  specialty,  but  he  will  spend  freely  for  circulation¬ 
building  improvements.”  .'\nother  inaccuracy  by  reason  of  incomplete 
statement.  Often,  dear  Time,  the  wisest  economy  calls  for  liberal 
spending.  Hence,  I  recommended  to  one  newspaper  owner  that  he  spend 
upwards  of  one-half  million  dollars  for  new  presses,  and  it  was  spent. 
On  my  recommendation,  another  publisher  expended  approximately 
three  hundred  thousand  dollars  to  bring  his  plant  facilities  up  to  date. 
Still  another  added  not  a  few  thousand  dollars  a  year  to  his  budget  for 
news  and  features;  and  so  on.  As  for  circulation,  we  have  helped  news¬ 
papers  to  build  it  both  with  and  without  additional  expenditure,  as 
conditions  have  dictated.  To  back  up  this  statement,  we  call  as  witnesses 
such  distinguished  newspapers  as  the  Indianap>olis  News,  now  enjoying 
the  biggest  net  paid  circulation  in  its  history;  the  Detroit  Free  Press, 
with  large  gains  in  both  daily  and  Sunday  circulation;  the  Los  Angeles 
Times,  whose  increases,  daily  and  Sunday,  are  so  constant  as  to  be  almost 
monotonous;  and  the  Oregonian,  where  we  have  been  working  the  past 
few  weeks.  (Incidentally,  you  may  be  interested  to  learn  that  the 
Oregonian  has  a  truly  phenomenal  reader  purchasing  pull  for  both  local 
and  national  advertisers,  one  that  most  newspapers  would  give  their 
very  souls  to  pMJssess). 

“He  treated  the  Detroit  Free  Press  (which  he  reputedly  saved 
$1,000,000  a  year).”  1  wish  I  had  saved  that  total,  and  so,  I  guess^ 
does  that  grand  gentleman  who  publishes  it,  Mr.  E.  D.  Stair,  even 
though  he  has  many  times  expressed  his  deep  appreciation  of  what  we 
did  accomplish  for  him  in  increasing  the  efficiency  of  Free  Press  operations. 

“Pacific  Coast  gossip  said  he  hoped  to  link  the  Los  Angeles  Times, 
San  Francisco  Chronicle,  Portland  Oregonian  and  Seattle  Times  into  a 
league  for  collective  purchasing,  with  himself  as  general  overseer.”  In 
these  your  closing  words  about  me  and  my  work,  you  convict  yourself, 
dear  Time,  of  giving  serious  heed  to  gossipmongers  and  taking  up  and 
spreading  their  vaporings  without  first  making  even  casual  inquiry  into 
their  truth  or  falsity.  This  self-confessed  attitude  on  your  part,  and 
the  many  downright  inaccuracies  or  half-truths  in  just  this  one  article 
in  your  issue  of  January  7th,  can  lead  me  to  but  one  conclusion — that 
at  least  in  its  methods  of  editing.  Time  is  in  need  of  that  “steely  detach¬ 
ment  of  a  surgeon”  you  credit  me  with  bringing  to  my  work  for  “ailing 
newspapers.  ” 

The  foundation  stone  for  lasting  success  for  any  publication  is  accuracy 
— first,  last  and  all  the  time.  If  I  and  my  associates  have  been  success¬ 
ful  in  helping  newsp)ap)ers  to  triumph  over  these  dark  years  of  general 
business  and  social  disintegration,  it  is  largely  because  we  preach  accur¬ 
acy  in  all  operations  and  at  all  times  and  so  set  up  and  direct  our  efforts. 
Unquestionably,  dear  Editor  of  Time,  you  want  to  get  out  an  accurate 
publication,  but  apparently  you  don’t  know  quite  how  to  do  it.  Time 
is  simply  a  newspaper  in  weekly  periodical  format.  Therefore,  why  not 
induce  your  publisher  to  retain  Viskniskki  (Pelican  to  you)  to  survey 
you  for  editorial  accuracy?  Right  here  and  now.  I’ll  guarantee  that 
when  we  get  through  with  you.  Time  will  be  a  greatly  improved  publica¬ 
tion,  more  widely  accepted  than  ever  before,  and  accurate  to  the  last 
sentence  without  the  loss  of  a  single  sparkle. 

Think  it  over  most  seriously,  dear  Time.  You  really  couldn’t  spend 
to  better  advantage  the  appreciable  sum  you  would  have  to  pay  me 
for  this  survey  and  for  putting  it  into  effect.  You  see,  in  your  case, 
and  contrary  to  my  usual  practice,  it  w'ould  have  to  be  clearly  under¬ 
stood  in  advance  that  I  would  put  my  recommendations  into  effect.  I 
could  not  afford  to  risk  my  reputation  of  successfully  serving  clients  by 
letting  you  try  to  gain  the  goal  of  editorial  accuracy  without  piainstaking 
and  jjatient  coaching  and  guidance  from  me. 

Yours  in  the  bonds  of  printer’s  ink. 


(Signed)  GUY  T.  VISKNISKKI 


Portland,  Oregon, 
January  7,  1935. 
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•  •  •  not  only  a  great  editorial  advance 
but  a  significant  advertising  index! 


t! 


3:00  a.m.  Jan.  1  wire  photo  service 
began  .  .  .  and  the  news  cameras  of  the  country 
moved  up  to  the  next  deadline.  From  twenty-four 
stations  operating  simultaneously,  today's  picture 
covering  today's  news  is  transmitted  to  today's 
paper.  From  now  on  picture  news  is  datelined, 
matching  the  story  deadline. 

Pictures  of  the  Alabama-Stanford  game  on  Jan. 
1  were  a.  m.  news  in  New  York  on  Jan.  2.  And 
readers  in  Los  Angeles  on  the  first  business  day 
of  1935  saw  pictures  of  the  plane  crash  in  upper 
New  York  State.  Day  by  day,  testimony  and 
pictures  of  the  Hauptmann  trial  in  Flemington,  N.  J., 
go  out  simultaneously  to  a  score  of  news  centers. 

Veteran  editors,  calloused  feature  buyers, 
news  merchants  chary  of  praise,  and  hard-boiled 
circulation  managers  have  responded  with  the 
most  unusual  chorus  of  approval  in  newspaper 
history.  And  the  public,  long  blase  to  newspaper 
enterprise  and  mechanical  production,  has  been 
startled  and  pleased  at  this  new  activity  which 
defeats  time  and  space. 

But  Wirephoto  is  more  than  another  editorial 
achievement.  It  is  an  index  of  the  greatest  signif¬ 
icance  to  advertisers. 

Wirephoto  service  to  the  publisher  is  not  just 
a  new  minor  expense  but  a  major  expenditure. 


The  Wirephoto  system  will  cost  the  Associated 
Press  for  maintenance  more  than  $1,000,000  a 
year.  This  cost  is  prorated  to  subscribing  members, 
and  the  orders  of  the  subscribers  were  placed 
last  April!  * 

After  five  of  the  worst  business  years  in  their 
history— with  revenues  shrunken  from  a  quarter  to  r 
a  half  on  the  average  and  expenses  reduced  ^ 
comparatively  in  proportion,  with  business  hard  o 
to  get  and  advertising  volume  still  far  from  a  j 
satisfactory  level,  thirty-nine  newspapers  under¬ 
took  another  million  dollar  expense  to  make  i 
newspapers  of  greater  service  and  greater  interest 
to  their  reader  audiences. 

Because  of  this  courageous  spending  news¬ 
papers  will  interest  more  people  more!  Another 
powerful  attraction  will  hold  readers  more  closely 
than  ever,  make  reader  attention  more  intense  on 
more  pages.  And  the  best  advertising  medium 
will  become  stronger,  better,  more  alert,  more 
interesting,  more  powerful. 

Alert  advertisers  who  want  the  best  and  most 
effective  approach  to  the  public  mind  will 
appreciate  WIREPHOTO  newspapers  as  media  of 
intensified  interest  and  appeal,  of  greater  selling 
efficiency! 


Weather  maps, 
issued  morning  and 
evening,  promptly  became 
one  of  the  most  wanted  and  most 
liked  WIREPHOTO  features. 
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While  Stanford  and  Alabama  battled  in  the  Rose  Bowl  at  Pasadena 
on  the  afternoon  of  New  Year's  Day,  this  aerial  shot  was  taken. 
WIREPHOTO  transmitted  it  to  subscribing  newspapers  in  time  for 
Jan.  2  morning  issues! 


A  rescue  at  sea  off  the  Florida  coast  was  front  page  picture  news 
for  WIREPHOTO  subscribers  the  next  day. 


The  trial  of  the  century,  pictured  and  reported  simultaneously  by 
WIREPHOTO  subscribers- 


These  newspapers  are  WIREPHOTO  subscribers: 

Atlanta  Journal  *  Buffalo  Courier-Express  *  Buffalo  News  •  Chicago  Daily  News  *  Chicago  Daily  Illustrated  Times  •  Cleveland  News 
Cleveland  Plain  Dealer  •  Dallas  News  •  Dallas  Journal  ■  Dallas  Daily  Times-Herald  •  Dayton  Daily  News  •  Denver  Post 
Des  Moines  Register  •  Des  Moines  Tribune  •  Detroit  Free  Press  *  Detroit  News  •  Hartford  Courant  •  Kansas  City  Star  •  Kansas  City  Times 
Los  Angeles  Times  •  Miami  Daily  News  •  Milwaukee  Journal  >  Minneapolis  Tribune  •  New  York  Daily  News  •  Oakland  Tribune 
Oklahoma  City  Oklahoman  •  Oklahoma  City  Times  •  Omaha  World-Herald  •  Philadelphia  Bulletin  «  Philadelphia  Evening  Public  Ledger 
Portland  Oregonian  •  St.  Louis  Globe-Democrat  •  St.  Louis  Post-Dispatch  •  Springfield  (Ohio)  News  •  Springfield  (Ohio)  Sun 
Syracuse  Herald  •  Washington  Post  •  Washington  Star  •  Worcester  (Mass.)  Telegram  •  Worcester  (Mass.)  Gazette 
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BRIGHTER  EQUIPMENT  PROSPECT 

WITH  returning  advertising  volume,  despite 
the  terrific  load  of  increased  costs,  news¬ 
paper  managements  are  turning  attention  to 
equipment  replacements  and  new  plants.  For  nearly 
five  years  the  average  newspaper  publisher  has  been 
contriving  to  operate  as  best  he  could  on  existing 
equipment,  and  in  some  offices  plants  today  show  sad 
depletion.  The  depression  era  has  been  a  hard,  long 
and  discouraging  pull  for  most  of  the  manufacturers 
who  cater  to  newspaper  plants. 

Our  Equipment  Rcz'ieiv  this  month  indicates  en¬ 
couraging  new  action  in  the  equipment  field,  for 
which  both  publishers  and  manufacturers  will  be 
grateful.  Last  year  the  leading  producers  increased 
their  installations  of  new  and  replacement  equipment 
by  from  six  to  25  per  cent,  over  the  previous  year. 
The  prospect  for  1935  is  reported  to  be  much  brighter. 

Splendidly  improved  circulations,  demands  for 
larger  papers  due  to  increased  linage  and  wider  use  of 
pictures,  color  printing,  refinements  of  all  sorts, 
form  a  sound  basis  for  a  year  of  renewed  action. 
But  the  chief  fact  is  that  many  plants  have  been 
sorely  neglected,  on  account  of  tight  money  and 
doubtful  political  conditions,  and  that  publishers  now 
recognize  the  urgency  of  mechanical  replacements  to 
keep  pace  with  efficient,  economical  operation. 


A  group  of  250  English  newspapers  haiv 
pledged  to  print  no  more  free  commercial  pub¬ 
licity,  and  haz'e  notified  advertisers  not  to  ask 
for  such  “cooperation.”  lElty  can’t  that  happen 
here? 


NEW  FOOD-DRUG  ACT 

PUBLISHING  interests  now  have  before  them 
a  revised  food,  drug  and  cosmetic  bill,  spon¬ 
sored  by  Dr.  Royal  S.  Copeland,  senior  Senator 
from  New  York.  It  was  written  to  cover  points  of 
objection  raised  against  the  Copeland  bill,  and  urged 
by  Dr.  Rexford  Tugwell,  which  failed  of  passage 
in  the  73rd  Congress.  At  the  same  time  it  is  put 
forth  as  a  measure  which  will  effectually  deal  with 
fraud  and  misrepresentation  in  food,  drug  and  cos¬ 
metic  advertising. 

Our  readers  should  closely  scrutinize  the  clauses 
in  the  new  bill  which  relate  to  advertising,  appear¬ 
ing  in  other  columns  of  this  issue. 

The  bill  distinctly  makes  the  advertiser  of  frauds 
responsible  for  his  utterances  in  paid  space,  not  the 
publisher,  except  when  the  publisher  or  agent  wil¬ 
fully  refuses  to  aid  the  government  by  supplying 
the  name  and  address  of  the  advertiser,  or  who  dis¬ 
seminates  fraudulent  advertising  for  a  foreign  ac¬ 
count  without  establishing  a  guarantee  or  under¬ 
taking  signed  by  the  advertiser.  This,  of  course,  is 
a  guard  against  collusion. 

The  bill  states  that  an  advertisement  shall  be 
deemed  false  “if  it  is  false  or  misleading  in  any 
particular  relevant  to  the  purposes  of  this  act.”  And 
representation  concerning  any  effect  of  a  drug  “shall 
be  deemed  to  be  false  ...  if  in  any  particular 
such  representation  is  not  sustained  by  demonstrable 
scientific  facts  or  substantial  medical  opinion.”  Can 
this  be  regarded  as  dangerous  to  legitimate  food  and 
drug  interests  because  of  the  power  it  gives  to  the 
bureaucracy  of  the  Department  of  Agriculture?  It 
seems  entirely  reasonable  and  the  question  is  whether 
the  people  of  this  country,  including  drug,  food  and 
advertising  interests,  are  willing  to  trust  the  Gov¬ 
ernment.  VVe  do  trust  Government,  and  believe  that 
frauds  can  be  determined  by  science. 

The  new  law  would  make  it  unlawful  to  advertise 
for  sale  in  interstate  commerce  a  drug  represented 
to  have  any  therapeutic  effect  in  the  treatment  of 
cancer,  tuberculosis,  venereal  diseases,  heart  and 
vascular  diseases,  and  possibly  other  diseases  in  the 
same  category. 

Dr.  Copeland  believes  ambiguities  and  inferences 
in  the  original  bill,  complained  of  by  advertising  and 
food  and  drug  interests,  have  been  cut  out  of  the 
present  act.  As  regards  labeling,  he  points  out  that 
the  proposed  law  applies  to  advertising  exactly  the 
same  principle  that  existing  law  applies  to  labels  on 
bottled  and  packaged  drugs.  So,  no  longer  would 
it  be  legal  for  a  food  or  drug  manufacturer  to  tell 
the  truth  about  a  product  in  labels,  while  through 
advertising  creating  in  the  public  mind  misleading 
beliefs  concerning  the  product. 

The  new  bill  is  a  great  improvement. 


RIAL 


Every  man’s  work  shall  be  made  manifest. 
— I.  Corinthians,  III;  13. 


EDITORIAL  PLATFORMS 

The  publisher  or  editor  who  wishes  to  build 
an  editorial  platform  for  the  year  will  find 
valuable  suggestions  and  some  excellent 
models  in  the  statements  of  a  group  of  newspaper¬ 
men  writing  their  view's  for  Editor  &  Publisher 
this  week.  (See  page  3.) 

The  predominant  note  is :  Fight  for  recovery ! 
See  the  nation  safely  through  its  dangerous  illness, 
without  surgery  that  would  change  the  forms  of  the 
founding  fathers  or  violate  the  idealism  of  true 
Americans. 

Every  newspaper  should  have  an  editorial  plat¬ 
form,  a  fixed  set  of  principles  and  objectives. 
Whether  it  is  printed  or  not,  it  should  be  written 
and  posted  for  the  enlightenment  of  the  staff.  Hit- 
or-miss,  transient,  ill-considered  editorial  positions 
on  public  questions  get  a  newspaper  nowhere.  But 
when  responsible  staff  executives,  led  by  the  pub¬ 
lisher  or  editor,  have  worked  out  a  policy  in  refer¬ 
ence  to  public  men  or  measures,  and  have  informed 
the  staff  of  the  stand  the  newspaper  will  take,  all 
go  to  work  to  make  that  policy  succeed.  There 
should  be  planks  in  the  editorial  platform  covering 
local,  state  and  national  affairs. 

No  one  can  doubt  the  leadership  of  the  American 
press  in  the  present  day — the  people  are  putting  their 
faith  in  newspapers  as  perhaps  never  before.  There 
is  mathematical  proof  of  this:  Circulations  for  the 
whole  country,  during  the  depression,  have  held  re¬ 
markably,  and  just  now  are  within  5  per  cent  of 
their  historic  peak,  despite  the  fact  that  millions  are 
forced  to  count  pennies  preciously.  Newspapers  are 
indispensable  factors  in  modern  life  experience. 

The  average  man  looks,  and  has  a  right  to  look, 
to  his  daily  newspaper  companion  for  information 
and  guidance.  He  expects  not  only  to  be  told  that 
something  affecting  his  life  and  fortune  has  hap¬ 
pened,  but  what  the  event  means  and  how  it  may 
or  should  be  regarded.  Newspapermen  should  never 
forget  that  it  is  this  function  which  justifies  the 
constitutional  grant  of  freedom;  that  it  is  this 
process  which  makes  popular  sovereignty  click. 


First  two  weeks  of  the  epic  murder  trial  of 
Hauptmann  indicate  that  the  general  press  is 
giving  that  great  story  full  values,  but  we  have 
noted  no  instance  of  unseemly  sensationalism  or 
editorial  hysteria,  and  nothhig  that  by  any 
stretch  of  the  imagination  could  be  called  press 
interference  with  the  even  course  of  justice. 


WIRED  PHOTOGRAPHS 

All  newspaperdom  has  been  interested  during 
tlie  past  two  weeks  in  the  Associated  Press 
development  of  wired  photographs.  Our  in¬ 
quiry  develops  the  fact  that  53  news  pictures  were 
actually  transmitted  over  a  national  setup  from  8:18 
a.  m.  on  Saturday  last  to  1 :50  a.  m.  on  Sunday, 
Eastern  Standard  time.  This  represented  a  selec¬ 
tion  from  74  pictures.  A  photograph  was  trans¬ 
mitted  every  20  minutes,  on  an  average.  Some  pic¬ 
tures  were  cleared  in  11  minutes. 

The  copy,  in  general,  is  rated  by  consuming 
editors  as  splendid  engraving  material — a  removal 
from  the  original  so  slight  tnat  it  makes  little  or  no 
difference  in  the  printed  result. 

This  is  all  done  at  heavy  expense.  Our  informa¬ 
tion  is  that  the  operation  is  costing  about  $1,000,000 
per  annum.  The  question  has  been  raised  whether 
the  time  gained  in  picture  delivery  to  the  reader, 
over  similarly  fast  plane  and  mail  practice,  warrants 
such  expenditure.  .\nd  the  answer,  naturally,  is  that 
it  is  warranted  if  subscribing  publishers  think  so. 
Evidently  they  do,  with  a  bang. 

W'e  have  especially  noticed  the  use  made  of  wired 
pictures  by  New  York’s  famous  picture  paper.  Daily 
News.  In  the  issue  of  Monday,  Jan.  7,  the  Daily 
News  carried  in  the  final  edition  ten  pictures  credited 
to  .Associated  Press  wirephoto,  most  of  them  re¬ 
flecting  scenes  in  the  rescue  of  passengers  from  the 
wrecked  Ward  Liner  Havana,  snapped  at  sea  and  on 
the  shore  off  Miami,  Florida.  These  pictures  in 
New  York  were  a  substantial  scoop.  It  is  our  un¬ 
derstanding  that  Hauptmann  trial  pictures,  taken  in 
the  New  Jersey  courtroom,  have  similarly  been  fast 
over  wirephoto  in  the  interior  and  West. 

Well,  here  is  newspaper  enterprise  to  reckon  with. 
Tliose  who  have  opposed  it  have  taken  the  ground 
that  it  was  extravagant.  Those  who  have  favored 
it  and  given  it  unstinted  financial  support  say  it  is 
a  success  and  jolly  worth  the  price.  Newspapers 
have  always,  from  the  earliest  days  of  the  telegraph, 
supported  every  scientific  development  in  the  field 
of  rapid  communications.  If  the  wired  photo  jus¬ 
tifies  its  cost,  it  will  be  another  proud  feather  in 
journalism’s  cap. 


Murder  trial  court  stenographers  are  cham¬ 
pion  space  killers. 


BLOW  AT  REBATES 

There  are  boards  of  directors  of  corporations 
in  this  country  who  solemnly  sit  at  long  green 
tables  and  believe,  as  true,  statements  of  their 
managers  that  their  products  are  really  being  adver¬ 
tised,  whereas  the  “advertising”  consists  of  all  man¬ 
ner  of  promotional  scheming  and  trading,  half-baked 
press  agentry,  rebating  and  such  deals,  most  of  it 
a  ridiculous  commentary  on  the  science  and  principle 
of  advertising.  Such  business  fairly  reeks  with  un¬ 
fair  practice. 

A  proposed  new  policy  of  NRA  will  hit  this 
method  in  a  vital  spot.  The  new  idea  is  that  charges 
in  the  name  of  “advertising”  shall  be  for  advertising, 
not  allowances,  vague  promotion,  trades,  price  re¬ 
ductions,  discounts,  bonuses,  rebates,  concessions  or 
other  scheme  devices  between  seller  and  buyer. 

The  new  rule  would  be  that  the  producer  shall  not 
offer  or  give  any  consideration  merely  for  “pushing” 
or  “advertising,”  but  that  such  consideration  shall  be 
pursuant  to  a  separate  written  contract  which  shall 
specifically  and  completely  set  forth  the  advertising 
or  promotion  services. 

It  will  be  a  good  thing  to  see  disguised  rebates, 
advertising  allowances,  and  such  practices  driven  out. 
Newspapers  and  agencies  have  much  to  gain  by  such 
a  policy  on  the  part  of  NRA. 


PICKING  UP  SPEED 

IF  one  thing  is  clear  in  the  tangled  business  pic¬ 
ture,  it  is  that  the  automobile  industry  is  on  the 
way  up.  No  hollow  optimism,  but  a  solid  con¬ 
fidence,  is  reflected  by  the  industry’s  leaders  as  a 
new  year’s  sales  campaign  opens.  Their  confidence 
is  buttressed  by  two  years  of  increasing  production 
In  the  face  of  this  situation,  there  is  no  ground 
for  discouragement  in  the  automotive  linage  losses 
suffered  by  New  York  newspapers  in  connection 
with  the  annual  Automobile  Show  in  that  city.  This 
year  for  the  first  time,  the  New  York  Automobile 
Show  is  staged  by  the  New  York  dealers  rather  than 
by  the  manufacturers’  association.  It  is  now  con¬ 
sidered  a  local  show,  not  a  national  one,  and  the 
manufacturers  have  eliminated  some  of  the  expen¬ 
sive  trimmings  of  other  years.  Moderate  reductions 
of  linage  in  the  metropolitan  area  accompanied  these 
changes.  Arrival  of  the  spring  and  summer  selling 
season,  however,  may  be  counted  on  to  bring  sub¬ 
stantial  linage  gains  for  newspapers  throughout  the 
nation.  Automobile  advertising  men  assert  this. 

Aside  from  the  encouragement  offered  by  this  out¬ 
look  for  increased  automotive  linage,  the  whole 
country  must  feel  inspirited  by  the  increased  manu¬ 
facture  and  sale  of  cars.  This  vast  industry  is 
looked  upon  as  a  powerful  element  which  will  lead  us 
out  of  the  depression  woods.  Production  of  cars  in 
1934  was  almost  one  and  a  half  times  as  large  as 
during  the  preceding  year,  which  in  turn  was  more 
than  40  per  cent  ahead  of  1932.  More  cars  were 
made  last  year  than  in  1931.  In  the  last  boom  year, 
1929,  trucks  and  cars  to  the  number  of  5,621,715 
were  produced  in  the  United  States,  valued  at  more 
than  three  and  a  half  billions.  The  number  dropped 
to  1,431,494  in  1932,  or  a  value  of  $795,045,300. 
What  a  crash! 

Automobile  dealers  say  that  present  produetkA 
although  encouraging,  is  still  much  below  the¬ 
oretical  replacement  needs.  Four  million  new  can 
are  needed  annually  to  replace  the  25,000,0(X)  cars  in  us. 


Distinguished  Father  and  Son  Direct 
Destinies  of  Emporia  (Kan.)  Gaze 


PURELY  PERSONAL 


founded  more  than  40  years  ago.  He  William  Allen  White  W.  L.  White 

is  an  ex-minister  to  Switzerland,  hav-  Al.TH(3U(iH  the  name  of  William  Who  Is  President;”  and  ‘'Masks  in  a 

uFJi  ”  appointment  by  Allen  White  is  generally  associated  Pageant.” 

Woodrow  Wilson.  Emporia  (.Kan.)  Gazette  as  .Among  the  many  honors  bestowed 

George  L.  Burr,  Jr.,  editor,  ll^inter  editor  and  owner,  his  son,  W.  L.  White,  upon  the  noted  editor  are  degrees  of 
Harden  (Fla.)  Herald,  has  been  elected  is  the  elder  White’s  able  assistant  as  Doctor  of  Literature  from  Columbia 
president  of  the  Winter  Haven  Cham-  business  manager  of  the  paper.  The  University,  Xew  York;  Brown  Uni- 
ber  of  Commerce.  pair  constitute  another  illustrious  versity.  Providence,  R.  1. j  Oberlin  Col- 

(^pus  M.  Waynick,  editor.  High  “father  and  son”  combination  in  news-  lege,  Oberlin,  O. ;  Knox  College. 
Point  (N.  C.)  Enterprise,  has  been  paper  circles.  Galesburg.  Ill.;  Washburn  and  Baker 

made  chairman  of  the  North  Carolina  William  .Allen  White  was  born  in  colleges  in  Kansas.  He  was  elected 
Highway  Commission  by  (Governor  J.  Kmporia  less  than  500  feet  from  his  Republican  national  committeeman  in 
d  B.  Eiiringhaus.  He  succeeds  Edwin  present  newspaper  office,  Feb.  10,  1868.  1912,  resigned,  became  national  com- 

B.  Jeffress,  publisher,  Greensboro  (N.  He  grew  up  in  El  Dorado,  60  miles  mitteeman  of  the  Progressive  Party; 

C. )  Hews  and  Record,  who  has  been  southwest  of  Emporia,  going  to  the  member  of  national  executive  commit- 

ill  for  months  and  resigned  because  of  latter  city  as  a  college  student  in  1884.  tee;  was  a  delegate  to  the  Republican 
his  health.  He  left  college  to  learn  the  printing  national  conventions  of  1920  and  1928, 

B.  J.  Bennett,  owner  and  publisher,  trade,  went  to  the  Kansas  state  uni-  .serving  as  a  member  of  the  sub-com- 
Minprnl  Pnint  iWie  3  Tribune  fnr  ^7  versity  from  1886  to  1890,  although  he  mittee  on  resolutions.  He  was  trustee 
vears  has  romnleted  6414  vMrs  ni  never  was  graduated.  He  worked  on  of  the  Rockefeller  Foundation  from 
rnntiniioiis  work  nn  that  newsnaner  ^’e  Kansas  Citx  Journal  as  editorial  1923  to  1934;  received  the  Roosevelt 
continuous  work  on  that  newspaper.  correspondent  and  Distinguished  Service  Medal  for  inter- 

atr  u  Hter  on  the  Kansas  City  Star  as  edi-  preting  the  American  mind,  Oct.  27, 

(\Vis.)  Dady  News  has  been. named  to^ial  writer  from  1891  to  1895.  1934. 

^bhcity  chairman  for  the  Kiawanis  yy^ite  bought  the  Emporia  Ga-  In  June,  1935,  Mr.  White  will  cele- 

2**°  ^  niem-  running  it  brate  his  40th  year  as  editor  and  pub- 

ber  of  the  program  committee.  since,  acquiring  national  fame  as  Usher  of  the  Emporia  Gazete. 

Thomas  T.  Feeley,  formerly  editor,  "a  small  town  editor”  whose  editorial  His  son,  William,  was  born  June  17, 
iliddleport  (N. .Y.)  Herald,  has  been  utterances  were  respected  both  at  home  1900;  was  graduated  from  the  Emporia 
appointed. commissioner  of  assessments  and  in  national  circles.  Starting  in  high  school;  attended  the  University  of 
and  taxation  for  a  four  year  term.  He  18%,  Mr.  White  began  writing  b^ks.  Kansas  for  two  years,  one  year  being 

assumed  his  new  duties  Jan.  1.  His  first  was  a  book  of  short  stories  an  enlisted  man  during  the  world  war 

James  R.  Rhodes,  Newton  (la.)  called  “The  Real  Issue.”  Since  then  at  the  university  training  camp.  He  did 

Daily  News  publisher  and  head  of  the  his  literary  efforts,  aside  from  his  daily  drama  criticism  for  the  Boston  Tran- 

Perry  (la.)  Daily  Chief,  Carroll  (la.)  newspaper  writings,  have  included  “The  script  and  other  papers. 

Daily  Herald  and  Missouri  Valley  Daily  Court  of  Boyville “Strategem  and  Young  White  began  his  newspaper 
Times,  accompanied  by  his  wife,  is  Spoils ;”  “In  Our  Town ;”  “A  Certain  work  much  earlier,  however,  as  a  news¬ 
spending  several  weeks  vacation  at  Tuc-  Rich  Man”  (his  first  novel)  ;  “The  Old  paper  carrier  boy  on  the  Gazette  in 
son,  Arizona.  Order  Changeth;”  “God’s  Puppets.”  A  1915.  He  also  wrote  local  items  and 

Col.  Ira  C.  Copley,  Illinois  and  Cali-  volume,  half  novel  and  half  travel  worked  on  the  paper  during  summer 
fornia  newspaper  publisher,  has  been  sketches  called  “The  Martial  .Adven-  vacations  until  his  graduation  from 
visiting  in  Aurora,  Ill.,  during  the  holi-  *urcs  of  Henry  and  Me,”  filled  the  gap  Harvard.  He  then  spent  a  year  as  cir- 
day  season.  He  plans  to  go  east  on  between  his  two  novels;  “In  the  Heart  culation  manager,  later  worked  in  the 
a  short  trip  prior  to  returning  to  the  second  novel)  :  “Wood-  advertising  department,  wrote  locals 

west  coast.  Wilson,  the  Man,  the  Tim  s,  and  and  editorials,  occupied  the  copy  desk 

-  His  Task;”  “Politics,  the  C'tizen’s  at  one  time  and  in  1932  was  made  busi- 

IN  THE  BUSINESS  OFFICE  Business ;”  “Calvin  Coolidge,  the  Man  ness  manager,  which  job  he  now  holds. 

SAMUEL  O.  BENNION,  general 
manager.  Salt  Lake  Deseret  News, 
has  been  appointed  chairman  of  the 
Utah  Trails  and  Landmarks’  Association 
legislative  committee. 

Louis  N.  Goldberg,  business  manager, 

Austin  (Tex.)  American  and  States¬ 
man,  on  Jan.  3  was  re-elected  to  the 
Austin  Chamber  of  Commerce  board 
of  directors  and  also  as  vice-president 
of  the  convention  and  publicity  bureau 
for  this  year. 

J.  S.  Mims,  general  manager,  Tampa 
(Fla.)  Morning  Tribune,  was  winner 
in  the  week-end  blind  bogie  tournament 
at  Rocky  Point,  Dec.  30,  with  a  card 


lIUST  when  1935  canie 
up  on  the  calendar,  ELLA 
CINDERS^  the  daily  strip 
and  Sunday  color  page  by 
Bill  Conselman  and  Charlie 
Plumb,  jumped  up  over  the 
200  mark  in  subscribers. 


And  with  something  to  spare, 
as  a  matter  of  fact,  for  the 
newspapers  publishing  ELLA 
CINDERS  now  number  202. 


It’s  a  phenomenal  feature — 
getting  more  popular  every 
year  —  steadily,  irresistibly 
and  securely  climbing  in 
favor. 


Joe  Palooka  Marches  On! 


After  almost  five  years  of  unparalleled  success, 
Ham  Fisher’s  daily  comic  and  Sunday  page  are 
marching  on  to  new  triumphs  in  1935. 

No  miracle  is  involved.  This  feature,  through  the 
depression  years,  made  steady  gains.  Why?  Just 
because  it’s  GOOD.  It’s  funny,  human,  thrilling. 

Ask  any  editor  who’s  printing  it. 


Pubhsh  ELLA  CINDERS 
and  see  your  circulation 
chmb  likewise. 


of  83-5—78. 

Frank  O.  Larson,  vice^resident  and 
general  manager,  Tulsa  ((Jkla.)  World, 
was  elected  vice-president  of  the  cham¬ 
ber  of  commerce  of  that  city  at  its  an¬ 
nual  meeting  Dec.  31. 

Walter  J.  Damm,  promotion  man¬ 
ager,  Milwaukee  (Wis.)  Journal  and 
manager  radio  station  WTMJ,  accom¬ 
panied  by  Mrs.  Damm  and  a  number 
of  Milwaukee  friends,  sailed  from  New 
York  Jan.  9  for  an  extended  cruise  to 
{be  West  Indies  and  South  America, 
the  party  will  return  about  Feb.  tS. 

(Continued  on  next  Page) 
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(Continued  from  page  21) 


Earl  Dean,  formerly  of  the  Norfolk 
(V'^a.)  Virginian-Pilot  has  joined  the 
classified  advertising  staff  of  the  Char¬ 
lotte  (N.  C.)  Observer. 

E.  F.  Baldwin,  circulation  manager, 
Salt  Lake  Tribune,  and  Amos  Jenkins, 
advertising  manager  of  the  Salt  Lake 
Deseret  News,  addressed  the  members 
of  the  Associated  Civic  Clubs  of  South¬ 
ern  Utah  at  a  large  gathering  this  week 
held  at  St.  George,  Washington  County. 

J.  M.  Blalock,  circulation  manager, 
Spartanburg  (S.  C.)  Herald  and  Jour- 
nal,  and  grand  warden  of  the  lodge, 
was  master  of  ceremonies  of  the  state¬ 
wide  meeting  of  South  Carolina  Odd 
Fellows,  opening  in  Spartanburg  Jan.  11. 

Antone  Oetti  has  been  named  Ogden 
district  circulation  manager  of  the  Salt 
Lake  City  Deseret  News.  Mr.  Oetti, 
who  is  23  is  the  youngest  district  cir¬ 
culation  manager  and  his  territory 
covers  a  part  of  northern  Utah  and 
southern  Idaho. 

Walter  Ellegard,  of  the  Green  Bax 
(Wis.)  Press-Gazette  advertising  staff, 
is  confined  to  his  home  with  a  fractured 
knee-cap,  suffered  when  he  slipped  on 
an  icy  walk.  His  leg  will  be  in  a  cast 
for  several  weeks. 

Harold  H.  Jenson,  advertising  solici¬ 
tor,  Salt  Lake  Deseret  News,  has  been 
appointed  historian  and  a  member  of 
the  Executive  Board  of  the  Sons  of 
Utah  Pioneers,  Inc. 

Miss  Isabel  Shafer,  of  the  advertis¬ 
ing  staff.  Battle  Creek  (Mich.)  Moon- 
Journal,  recently  underwent  an  oper¬ 
ation  for  appendicitis  at  Leila  Hospital, 
Battle  Creek. 
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Howard  L.  Chernoff  on  Jan.  1  be¬ 
came  advertising  manager  of  the  Mans¬ 
field  (O.)  Ncii's- Journal.  Chernoff 
has  been  a  member  of  the  advertising 
staff  of  the  newspaper  for  nearly  two 
years  and  before  that  was  with  the 
Lorain  (O.)  Journal  and  Times  Herald, 
sister  publication  '  of  the  Mansfield 
N'ews-Journal. 

Edwin  F.  McDermott,  general  man¬ 
ager  of  the  Idaho  Palls  (Idaho)  Post- 
Register  has  been  elected  president  of 
the  Idaho  Falls  chamber  of  commerce 
for  the  second  time  in  three  years. 

Thomas  N.  Prime,  classified  advertis¬ 
ing  manager,  Hackensack  (N.  J.)  Ber¬ 
gen  Et'ening  Record,  has  been  elected 
president  of  the  Dumont  High  .“Mumni 
Association. 


IN  THE  EDITORIAL  ROOMS 

AMES  M.  SMITH,  managing  edi- 
or,  Hackettsack  (N.  J.)  Republican, 
ill  for  the  past  ten  weeks  at  Hacken¬ 
sack  Hospital  as  a  result  of  three  oper¬ 
ations,  is  recovering. 

Leslie  Harrop,  who  resigned  a  few 
weeks  ago  as  Michigan  manager  of  the 
United  Press  at  Detroit,  has  been  ap- 
I>ointed  an  assistant  attorney-general  of 
Michigan. 

William  H.  Malloy,  staff  correspon¬ 
dent  in  Ilion  for  the  Utica  (N.  Y.) 
Obser-egr-Dispatch,  received  a  hip-liga¬ 
ment  injury  Sunday  in  a  fall  from  his 
porch  to  the  sidewalk. 

Jack  C.  Taylor,  news  editor  of  the 
Sedalia  (Mo.)  Capital,  is  spending  a 
month’s  leave  in  Texas  and  Los  An¬ 
geles.  Mrs.  Taylor  accompanied  him. 
Harry  W.  Mayo  is  “filling  in”  at  the 
desk. 

William  Gilman  has  resigned  as  re- 
liorter.  Union  City  (N.  J.)  Hudson  Dis¬ 
patch.  to  join  the  staff  of  the  Washing¬ 
ton  (D.  (j.)  Star. 

Irving  Brody,  feature  writer.  Union 
City  (N.  J.)  Hudson  Dispatch,  has 
been  named  editor  for  The  Shield,  of¬ 
ficial  paper  for  the  New  Jersey  State 
Civil  Service  League. 

Morton  Sontheimer,  city  editor,  San 
Francisco  News,  formerly  on  the  Ntnv 
York  World-Telegram,  has  returned  to 
his  desk  after  some  weeks’  illness. 

Forest  Frank,  political  writer,  Cin¬ 
cinnati  Enquirer,  has  been  named  ex¬ 
ecutive  director  of  the  Cincinnati  City 
Charter  Committee. 

John  G.  Homsher,  publisher,  Stras- 
burg  (Pa.)  Notes,  was  elected  presi¬ 
dent  pro  tern  of  the  Pennsylvania  Sen¬ 
ate. 

Lewis  E.  Hawkins,  day  telegraph 
editor,  Atlanta  Constitution,  has  re¬ 
signed  to  join  the  Associated  Press, 
.Atlanta  bureau.  He  has  been  suc¬ 
ceeded  by  George  Hatcher,  formerly 
assistant  night  editor.  Jack  Tubbs,  for¬ 
merly  assistant  telegraph  editor,  has 
succeeded  Hatcher,  and  Bruce  Man¬ 
ning,  radio  editor,  has  been  transferred 
to  the  rim  of  the  telegraph  desk. 

George  Hoyt  Smith,  editorial  writer, 
Florida  Times-Union,  Jacksonville,  is 
recuperating  from  an  illness. 

W.  C.  Curry,  owner,  Glenntnlle  (Ga.) 
.Sentinel  since  1926,  has  become  its  edi¬ 
tor  and  publisher,  succeeding  Lament 
Smith,  who  has  operated  the  weekly 
under  lease  since  .\pril,  1933. 

Don  Hinga,  for  the  past  several  years 
head  of  the  copy  desk  of  the  Houston 
Chronicle,  has  been  promoted  to  tele¬ 
graph  editor. 

Arch  Ward.  Chicago  Tribune  sports 
editor,  and  family,  returned  to  Chicago 
recently  following  a  vacation  at  Cata¬ 
lina  Island,  Cal. 

Atticus  Mullin  and  Hartwell  Hatton, 
the  latter  city  editor,  will  cover  sessions 
of  the  .\labama  legislature  for  the 
Montgomery  Advertiser.  Mullin  has 
covered  the  legislature  for  25  years. 

Robert  Faherty,  former  Chicago 
American  and  Chicago  Herald  cmd  Ex¬ 
aminer  desk  man,  and  his  wife.  Adeline 
Fitzgerald,  society  writer  for  the  Amer¬ 
ican.  will  sail  from  San  Francisco  Jan. 
16  for  a  winter  vacation  in  Tahiti. 

Arthur  Evans,  Chicago  Tribune  re¬ 
porter,  is  writing  a  series  on  factors 
that  will  tend  to  make  Chicago  “the 
first  city  of  the  w'orld.” 


FOLKS  WORTH  KNOWING 


CHARLES  K.  BROVV'N,  reporter 
and  sports  editor  of  the  Staunton 
(Va.)  News-Leader  and  Leader,  was 
recently  elected 
vice-  mayor  of 
Staunton,  and  is 
now  serving  his 
third  term  as  city 
commissioner.  He 
has  long  been 
identified  with  the 
civic  interests  of 
Staunton  and  the 
Shenandoah  Val¬ 
ley,  and  is  presi¬ 
dent  of  the  Staun¬ 
ton  Chamber  of 
Commerce. 

Born  in  Kansas 
City,  Mo.,  of  Virginia  parentage  42 
years  ago,  Mr.  Brown  went  to  V’irginia 
when  12  years  old.  He  was  graduated 
from  Randolph  Macon  College,  where 
he  was  a  three-letter  man ;  did  special 
advanced  work  at  the  University  of 
Virginia,  and  was  in  the  teaching  pro¬ 
fession  for  15  years.  He  left  it  about 
nine  years  ago  to  enter  the  newspaper 
field,  and  has  been  with  the  Leader 
papers  since  that  time. 

Mr.  Brown  is  a  Shriner,  is  past 
president  of  the  Staunton  Club;  past 
district  governor  of  Rotary  Interna¬ 
tional,  and  has  served  his  American  Le¬ 
gion  post  as  commander.  Soon  after 
leaving  college  he  pitched  for  the  old 
Virginia  League  Baseball  Club  and  later 
managed  the  Staunton  Club  two  sea¬ 
sons.  He  is  on  the  board  of  the  Y.  M. 
C.  A.,  and  is  a  member  of  the  vestry 
of  Trinity  Episcopal  Church  in  Staun¬ 
ton,  and  superintendent  of  the  church 
school.  He  is  married  and  is  the  father 
of  two  sons. 


A.  Bruce  (3ook  is  now  city  editor  of 
the  Union  City  (N.  J.)  Hudson  Dis¬ 
patch.  Albert  Boyle,  former  telegraph 
editor,  has  been  named  assistant  city 
editor  and  Wallace  Ashley  has  taken  his 
place  on  the  telegraph  desk. 

James  O’Donnell  Bennett,  Chicago 
Tribune  reporter,  and  his  wife,  left 
Jan.  6  for  Phoenix  and  Tucsen,  Ariz., 
for  a  six-month  vacation. 

Yolande  Gwin,  formerly  of  the  so¬ 
ciety  staff,  Atlanta  Georgian,  and  dur¬ 
ing  recent  months  in  publicity  work, 
has  joined  the  society  department,  At¬ 
lanta  Constitution.  She  succeeds  Eliza¬ 
beth  Thompson. 

Charles  Spelman,  Fall  River,  Mass., 
staff  of  the  Providence  (R.  I.)  Journal 
and  Evening  Bulletin,  has  been  trans¬ 
ferred  to  Westerly,  R.  1.  Edward  J. 
Milne  of  the  Pawtucket  office  has  been 
transferred  to  Providence. 

Trooper  Arthur  T.  O’Leary  of  the 
Massachusetts  State  Police,  formerly 
of  the  Boston  Globe  reportorial  staff, 
was  promoted  to  sergeant  and  named 
personal  bodyguard  to  Gov.  James  M. 
Curley  of  Massachusetts  last  week. 

George  Netherwood,  formerly  of  the 
Richmond  (Va.)  Times-Di^tch,  has 
joined  the  Washington  (D.  (T.)  Herald. 

Joseph  H.  Rainey,  former  president 
of  the  Negro  Reporters  Association  of 
Philadelphia  and  a  member  of  the 
Philadelphia  Record  staff,  has  been  ap¬ 
pointed  to  the  Pennsylvania  State  .Ath¬ 
letic  Commission. 

Sam  Blackburn,  formerly  with  the 
Ardmore  (Okla.)  Daily  Ardmoreite, 
has  been  appointed  city  editor  of  the 
Ardmore  Daily  Press,  new  morning 
newsi>aper  recently  established  in  .Ard¬ 
more. 

John  Canning,  Jr.,  who  is  supplying 
during  the  illness  of  the  city  editor  of 
the  Centerville  (la.)  Daily  lowegian 
&  Citizen,  interviewed  Mack  Garner, 
native  of  Centerville,  who  rode  Caval¬ 
cade  to  victory  in  the  Kentucky  derhy 
last  year,  on  his  first  visit  in  six  years 
to  his  old  home  New  Year’s.  Garner 
announced  he  may  retire. 

Delbert  L.  Jones,  of  .Albia.  la.,  grad¬ 
uate  of  Iowa  Wesleyan  college  at  Mt. 
Pleasant,  la.,  is  new  wire  and  desk 
editor  of  the  Centerville  (la.)  Daily 
lowegian  &  Citizen,  succeeding  J.  Roy 
Ellis,  who  accepted  a  similar  position 
with  the  Oceanside  (Cal.)  Daily  Blade. 


Charles  B.  DePuy,  city  editor  of  the 
Centerville  (la.)  Daily  lowegian  <5. 
Citizen,  accompanied  by  his  wife  and 
two  children,  is  on  an  automobile  trip 
to  Arkansas  and  other  southern  states 
for  a  rest  advised  by  physicians. 

Melbourne  Huff,  police  reporter 
Birmingham  News,  has  been  named 
crime  detection  expert  for  Jefferson 
county. 

E.  Stafford  Green,  former  Ottawa 
Citizen  and  Quebec  Chronicle-Telegraph 
newspaperman,  who  has  been  doing 
publicity  work  in  Ottawa,  has  rejoined 
the  Citizen’s  news-staff. 

Stuart  Noble,  formerly  with  the 
Quebec  Chronicle-Telegraph,  but  with 
the  Montreal  Gazette  since  last  spring, 
is  now  back  in  harness,  after  being  out 
in  the  country  for  some  weeks,  follow¬ 
ing  a  nervous  breakdown. 

Damase  Potvin,  La  Presse,  Montreal, 
doyen  of  province  of  Quebec  news^ 
papermen,  is  a  patient  in  the  Hotel  Dieu 
Hospital,  waiting  a  major  operation. 

John  Randolph,  formerly  of  the 
Washington  Post,  has  joined  the  Phila¬ 
delphia  Evening  Ledger  copy  desk. 

Stuart  Hamill,  recently  on  the  New 
York  World-Telegram  copy  desk,  has 
joined  the  Philadelphia  Evening  Bulle¬ 
tin  copy  desk. 

Esther  Hamilton,  Youngstown  (0.) 
Telegram  columnist,  is  in  New  York 
City,  writing  a  series  of  features. 

Hector  Authicr,  former  representa¬ 
tive  of  the  Le  Canada,  Montreal,  and 
La  Presse,  Montreal,  and  a  member  of 
the  Legislative  Asembly  for  Abitibi,  has 
been  elected  Deputy-Speaker  of  the 
Legislative  Assembly. 

Joseph  P.  Driscoll  has  been  appointed 
managing  editor  of  the  Catholic  Union 
and  Times,  Buffalo  weekly,  succeeding 
the  late  James  J.  Barrett. 


WEDDING  BELLS 

TESSE  WILLIAMS,  sports  editor, 
%3  Tiffin  (O.)  Advertiser-Tribune,  to 
Mi.ss  Evelyn  Utz  at  Bowling  Green,  0. 

Miss  Mozelle  Horton,  music  editor, 
Atlanta  Constitution,  to  Maynard  Ed¬ 
win  A’oung,  of  Atlanta,  Dec.  26. 

William  F.  Connelly,  advertising  de¬ 
partment,  Fall  River  (Mass.)  Herald 
Nezi’s,  to  Marion  E.  Macdonald,  Fall 
River  school  teacher,  in  that  city 
Dec.  29. 

Miss  Dorothy  Louis  Hopkins.  Mc¬ 
Allen.  Tex.,  to  Bradford  H.  Smith,  of 
Mc.Allen,  well-known  Rio  Grande  Val¬ 
ley  newspaper  correspondent,  in  De¬ 
cember  in  Alton,  Ill.  Smith  has  served 
as  correspondent  for  the  San  Antonio 
(Tex.)  Express,  Houston  (Tex.) 
Chroniele,  and  Brownsznlle  (Tex) 
Herald  for  several  years. 

Miss  Mildred  Adams,  feature  writer 
for  the  magazine  section,  Nezv  York 
Times,  to  William  Houston  Kenton  of 
New  York,  Jan.  2,  at  Garden  City,  Long 
Island.  Mrs.  Paul  West,  Jr.,  daughter 
of  John  W.  Davis,  former  Ambassador 
to  the  Court  of  St.  James,  was  the 
bride’s  only  attendant. 

SPECIAL  EDITIONS 

Birmingham  (Aia.)  Nezvs,  Dec. 

30,  28-page  (tabloid  size)  section 
“.Annual  Financial  and  Business  R^ 
view.”  Business  for  1934  was  revived, 
and  forecasts  for  1935  carried. 

Halifax  Chronicle  and  Halifax  Star, 
New  Year  Edition,  Jan.  1,  32  pages. 

Wisconsin  Rapids  (Wis.)  Tribune, 
32  pages,  special  Christmas  edition  pub¬ 
lished  Dec.  24. 

Halifax  Herald  and  Halifax  Mad, 
New  Year  Edition,  Jan.  1,  60  pages. 

San  Francisco  News,  sixth  annual 
Progress  edition  and  I'inance  Review, 
Jan.  3.  6  pages. 

San  Francisco  Call-Bulletin,  annual 
financial  review,  Jan.  3,  4  pages. 

Philadelphia  Record,  annual  financial 
and  business  review,  Jan.  2,  8  pages. 

Port  Huron  (Mich.)  Times-HertM, 
12-page  New  Year’s  Progress  Edition 
Jan.  1,  including  a  number  of  special 
stories  relative  to  improved  industrial 
conditions  in  that  section. 

Philadelphia  Evening  Ledger,  yearly 
financial  and  business  review,  12  pages, 
Jan.  2. 
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fBeaver  Falls  News  Tribune. .  .(E) 

‘Chester  Times . (E) 

‘ConnellsTille  Courier . (E) 

fGreensburg  Revie w-Tribune(ME) 

fHazleten  Plain  Speaker . 

fHazleton  Standard-Sentinel . .  i 

fLebanon  News-Times . (E) 

‘Scranton  Times . (E) 

‘Sharon  Herald . (E) 

‘Washington  Observer  and 

Reporter . (ME) 

‘Westchester  Local  News . (E) 

‘Wilkes-Barre  Times  Leader. .  .(E) 
tTork  Dispatch . (E) 


C'ircu-  2,506  10,000 

lation  lines  lines 

8,375  .04  .04 

21,180  .09  .08 

6,306  .05  .05 

11,447  .06  .06 

22,302  .08  J)7 

11,062  .05  .05 

50,817  .15  .14 

7,124  .04  .04 

15,782  .06  .06 

10,092  .05  .05 

28,753  .08  .08 

20,759  .07  .17 


‘A.  B.  C  Publishers’  Statement,  Oct.  1,  1934. 
tPubEshers’  Affidavit,  Oct  1,  1934. 


Sounds  New  Key- 
Notes  of  Prosperity, 
Ringing  in  the  New  Year^^ 


Pennsylvania’s  “ringing  in  the  New  Year”  sound¬ 
ed  new  high  keynotes  of  prosperity  and  promise 
for  1935.  Many  of  its  “peals”  broadcasted  a  wide 
range  of  bettered  conditions  in  business,  trade  and 
industry,  such  as: 

19,000  employees  of  a  large  tinplate  plant 
shared  a  $40,000  Christmas  bonus.  Many 
other  plants  and  business  houses  an¬ 
nounced  Holiday  bonuses  and  pay  raises 
throughout  the  state. 

Holiday  buying  was  best  since  1930  and 
10  to  20%  over  1933. 

FHA  local  campaigns  caused  45%  in¬ 
crease  in  building  repair  over  1933. 

Steel  output  for  last  week  of  1934  was 
over  35%  of  capacity  and  the  best  since 
last  July. 

Larger  coal  output  with  consequent  in¬ 
creased  employment. 

All  of  which  also  echoes  a  vastly  increased  buy¬ 
ing  power  for  ’35  in  the  Keystone  State — and  the 
great  “cross-section”  of  it  here  presented  as  one 
of  the  nation’s  major  group-markets. 

This  prosperous  sales  field  combines  12  Penn¬ 
sylvania  trade  areas  and  13  important  cities.  It  has 
a  total  population  of  nearly  3,000,000  people — and 
a  total  yearly  retail  sales  (1930)  of  $832,552,000 
through  33,087  outlets. 

This  solid  group-market  offers  the  national  ad¬ 
vertiser  one  of  the  most  attractive  prospects  for 
profit  in  1935,  among  regional  sales  fields.  The 
13  leading  papers  here  listed,  offer  him  his  most 
effective  opportunity  to  contact  it  with  consistent 
profit.  “Ask  any  National  Advertising  Represen¬ 
tative”,  or  enquire  of  these  papers  for  information 
and  trade  outlook  in  this  profitable  group-market. 
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Advertising  Agencies 

NEW  FIRMS  FORMED 
BY  CAMPBELL-EWALD 


NEW  ENGLAND  FUND  BEGUN 


Offices  in  Canada  and  in  New  York 
City  Reorganized  as  Independent 
Agencies  Headed  by  J.  A. 
McLaren,  F.  D.  Richards 

Reorganization  of  the  Campbell- 


Two  Governors  Ask  Advertising  1 

„  Appropriati  n  Daily  Newspaper  Association  An- 

Two  New  England  governors,  James  t 

M.  Curley  of  Massachusetts  and  Theo-  "ounces  General  Adoption  of  15%, 
dore  F.  Green  of  Rhode  Island,  in  their  with  2%  Cash  Discount, 

inaugural  addresses  urged  their  Legis-  Effective  Dec.  31,  1935 

latures  to  appropriate  their  shares  of  - — 

the  proposed  $500,000  Xew  England-  The  practice  of  many  Canadian  news¬ 
wide  recreational  advertising  campaign  papers  in  paying  larger  agency  conunis- 


CANADIAN  AGENCIES’  Chicago  agency 

COMMISSION  CUT  \ITace  L?  a? 

M  A  •  a-  A  ‘^^go  agency.  Mr.  Oakes’  experience 

lily  Newspaper  Association  An-  i^.cludes  selling  as  well  as  advertising 
lounces  General  Adoption  of  15%,  and  merchandising.  He  was  formerly 
with  2%  Cash  Discount,  with  the  L  hicaf/o  Iribune,  the  electric 

Effective  Dec.  31,  1935  Electric  Com- 

- —  pany.  Sears,  Roebuck  &  Co.  and  .\r- 

The  practice  of  many  Canadian  news-  mour  &  Co. 


I 


III  pdviiig  idigcr  agency  cuminis-  -  a  AGENCY  MOVES 

Reorganization  of  the  Campbell-  now  being  outlined  by  the  Xew  England  >ions  to  Canadian  advertising  agencies  .  'l^  ■  i  -u 

Ewald  Company’s  offices  in  Canada  Council.  The  other  Xew  England  gov-  tiian  to  those  in  the  United  States  will  Smith  &  Drum,  Inc.,  the  outgrowth 
and  in  New  York  City  as  independent  ernors  are  expected  to  make  such  re-  come  to  an  end  after  Dec.  31,  1935,  ot  Los  Angeles  hrst  aavertisii^ 
agencies  has  been  ouests.  according  to  announcement  by*  the  agency,  established  in  IoMh,  has  made 

made  effective,  it  The  governors  will  gather  at  the  Xew  Canadian  Daily  Newspapers  Associ-  its  fifth  move  in  40  ye^s,  ^^^'hg  new 
is  announced  by  England  Council  headquarters  in  Bos-  ation.  After  that  time,  the  statement  offices  at  baO  South  Grand  Avenue, 
H.  T.  Ewald,  ton  the  latter  part  of  January  at  which  said,  practically  all  Canadian  dailies  Los  .\ngeles.  Louis  \V.  -\lcUermw 

..  A  .  .  •  .  t  •  _ _  _ Tt _  I _ ■  _  w-  I .  vwovviAA/l  #notiaor<»r  nt  tn^  roH«/v 


its  fifth  move  in  40  years,  taking  new 


president  of  the  time  they  will  hear  a  complete  plan  for  will  be  on  a  uniform  basis  of  15  per  has  been  named  manager  of  the  radio 

r\  _  A.  _  _  :  A.  _  J _ a!_: _ XT .  r#»nt  oor^nr'vr  r*/-immiccir\n  O  rvnv  Hpnartmpnf. 


Detroit  firm. 

MacLaren  .\d-  assets.  uisAuum.  .-ii  picscm  many  v^aiw-  MIDWEST  AGENCY  OPENS 

vertising  Com-  Tentative  plans  call  for  the  expend!-  dian  dailies,  particularly  those  outside  .  .  . 

pany.  Ltd.,  and  ture  of  $500,000,  including  $200,000  for  the  largest  cities,  give  20  per  cent  or  Midwest  Ad\ertising  Agency  ot 

Campbell  -  Ewald  Xew  England-wide  advertising,  and  t^'en  25  per  cent  agency  commission  to  Mimi.,  announces  the  opening 

Compahy  of  Xew  $300,000  for  advertising  the  recreational  Canadian  agencies  or  to  Canadian  of-  of  offices  in  the  Morgan  Block.  \\  iiKm 


advertising  Xew  England's  recreational  cent  agency  commission  and  2  per  cent  department.  _ 


assets. 

Tentative  plans  call  for  the  expend! 


cash  discount.  At  present  many  Cana- 
ilian  dailies,  particularly  those  outside 


and  ture  of  $500,00(1,  including  $200,000  for  the  largest  cities,  give  20  per  cent  or 


York,  Inc.,  are  assets  of  the  various  Xew  England  fices  of  United  States  agencies,  while 

the  new  corpora-  states  through  the  cooperation  of  exist-  cash  discounts  vary  from  nothing  to  5%.  Didench; 


President  and  general  manager  is  E.  N, 


art  director,  Ralph  Rydman; 


F.  D.  Richards 


They  re-  ing  publicity  bureaus  in  each. 

TO  ADD  MAGAZINES 


tions.  They  re¬ 
tain  affiliation 
with  the  parent 
company  and  will 


Adam  F.  SmiMi  of  Toronto,  president  account  executive,  L.  V.  (^regory ;  sec- 
of  the  Canadian  .Association  of  Adver-  rctary,  Marcella  R.  Kednie. 


TO  ADD  MAGAZINES  tising  .Agencies,  told  Editor  &  Pub- 

Shu-Milk,  the  white  shoe-cleaning  lisher  that  Canadian  advertising  agents 


use  various  of  the  latter’s  facilities  on  preparation,  will  soon  enter  upon_  a  will  meet  within  the  next  two  weeks 


some  accounts.  The  changes  are  made,  greatly  increased  advertising  plan  for  to  discuss  the  reduction  of  newspaper 


GETS  KELVINATOR  FOREIGN 

Maxon,  Inc.,  of  Detroit,  Xew  York. 
Chicago  and  Cleveland,  is  now  handling 


according  to  Mr 


more  personalized  and  more  complete  of  1(X)  newspapers  and  the  usual  list 
service  to  clients  in  these  respective  of  trade  and  class  publications,  leading 


1935.  In  addition  to  its  nation-wide  list  commissions.  Agency  earnings,  he  said,  J,  foreign  advertising  ot  Kelvinator 


170-J,  111  aUUILlUll  113  li<Xl,IG»l*-V*  liJW.  v  A  IgVlIVJT  IIIIIK  3,  lie  ddiU,  A*  JT  J’Dr*  — 

of  100  newspapers  and  the  usual  list  will  be  seriously  affected,  particularly  Corporation  and  Leonard  Refrigerator 
of  trade  and  class  publications,  leading  on  nation-wide  accounts,  but  he  declined  Companx.  r  rank  B.  .  mos  contacts 
national  magazines  will  be  added  this  to  express  an  opinion  on  the  action  of  ^  divisions  of  both  companies. 


MacLaren  .Advertising  Company  is  season.  Sales  during  1934  showed  an  the  newspaper  publishers  at  this  time. 


now  directing  the  advertising  of  clients  exceptionally  large  increase  over  sales  .Agencies  in  the  United  States,  on  the 


formerly  served  by  Campbell-Ewald,  of  1933,  according  to  Walter  Janvier,  other  hand,  are  pleased  with  the  deci- 


HAROLD  CRARY  ADVANCED 

Harold  Crary,  advertising  manager 
of  United  .Air  Lines,  Chicago,  has  been 


Ltd.  Headquarters  is  in  Toronto,  with  Inc.,  national  sales  distributor  of  Shu-  sion,  having  considered  the  previous  united  Air  Lines,  Lnicago,  nas  ^ 
a  branch  in  Montreal,  and  service  Milk.  The  advertising  is  handled  by  situation  one  that  discriminated  against  of°Tdvertis?ng  and°*traffic°  succ^^ng 


branches  in  Winnipeg,  Calgary,  and 
Vancouver.  The  president  and  man¬ 
aging  director  is  J.  .A.  MacLaren,  who 
was  president  of  Campbell-Ewald,  Ltd. 


W.  1.  Tracy,  Inc.,  Xew  York. 


STORE  APPOINTS  STERUNG 


non-Canadian  agencies. 

The  C.  D.  X.  -A.  announcement,  is¬ 
sued  by  Arthur  Partridge,  manager  of 


K.  .A.  Kennedy  as  traffic  director.  Mr. 
Kennedy  has  resigned. 


G.  W.  Haghe  and  E.  V'.  Rechnitzer  James  McCreery  &  Co.,  Xew  York  de- 
are  vice-president;  I.  E.  Reynolds,  partment  store,  will  be  handled 


Fashion  magazine  advertising  for  the  association,  said: 

imes  McCreerv  &  Co.,  Xew  York  de-  “Those  Canadian  daily  newspapers. 

_A _ A  _A _  „  *11  I _  1 _ _ ..  i*:_ i_  1 _  1 _  _ •  '  t  •  t  ^ 


e  handled  which  have  been  paying  a  higher  com- 
Advertising  mission  and  cash  discount  to  Canadian 


treasurer,  and  George  T.  Scroggie,  sec-  through  the  Sterling  Advertising  mission  and  cash  discount  to  Canadian 
rctary.  Agency  of  Xew  York.  A  series  of  agencies  than  to  agencies  in  the  United 

Mr.  Ewald  will  be  chairman  of  the  special  promotions  will  also  be  in  charge  States,  wdll  discontinue  that  practice 
board  of  the  Xew  York  firm,  which  of  this  agency.  Harry  B.  Hull  is  ac-  after  Dec.  31,  1935.  After  this  date 
will  take  over  many  of  the  Eastern  count  executive.  The  Sterling  agency  practically  all  the  Canadian  dailies  will 
accounts  of  the  Detroit  agency.  The  has  added  several  new  members  to  its  have  established  their  commissions  and 
president  and  general  rnanager  of  the  copy  and  service  staff,  necessitating  the  cash  discounts  at  15  per  cent  and  2  per 
Xew  York  company  will  be  Fletcher  addition  of  a  suite  on  the  16th  floor  to  cent,  which  is  in  line  with  the  estab- 


GRIT  APPOINTS  WHITELEY 

Gilbert  E.  Whiteley  has  joined  the 
national  advertising  department  of  Grit, 


aSesTan  tragenci^^^^^  -ith  headquarters  at  Williamsport,  Pa. 

States,  will  discontinue  that  practice  ^  nf* 

after  Dec.  31,  1935.  After  this  date  ''‘‘V  ^  ’ 

oracticallv  all  the  r^naH.an  HaJhec  Philadelphia. 


cent,  which  is  in  line  with  the  estab- 


D.  Richards,  who  has  been  with  the  the  19th  floor  now  occupied  by  the  lished  practice  in  the  Unit^  States. 


Campbell-Ewald  organization  for  15  agency  at  151  West  40th  Street. 

years,  serving  as  assistant  general  man-  -  _ . . ^ 

ager,  treasurer,  and  vice-president.  He  G.  R.  HART  APPOINTED  of  this  decision  has  been  sent  out  by  the 

has  been  account  executive  for  some  Health  Products  Corporation  announ-  Canadian  Daily  Newspapers  Association 
of  the  agency’s  largest  accounts.  He  ces  the  appointment  of  Gifford  R.  Hart  office  at  the  request  of  the  newspapers 
has  moved  his  residence  to  Xew  York,  as  advertising  manager  for  Feen-a-mint,  that  are  affected.  The  standard  rate  is 
Lynn  B.  Dudley,  who  has  been  man-  Dillard’s  Aspergum  and  White’s  Cod  now  paid  by  papers  of  higher  circula- 
ager  of  the  Xew  York  branch  for  seven  Liver  Oil  Concentrate  Tablets.  Mr.  tion  in  Toronto,  Montreal  and  a  few 
years,  will  be  treasurer  of  the  new  Hart  was  recently  manager  of  the  New  other  centers. 

firm.  He  has  been  with  the  organ!-  York  office  of  Bowman-Deute-Cum-  “This  standardization  of  commission 


Great  Britain  and  other  parts  of  the 
English-speaking  world.  Notification 
of  this  decision  has  been  sent  out  by  the 


193,601 

Every  EVENING 


zation  for  15  years,  and  previously  was  mings,  Inc.  Prior  to  that  he  was  asso 


“This  standardization  of  commission 
and  cash  discount  has  been  under  dis- 


advertising  manager  of  the  Federal  Mo-  dated  with  the  Ciolumbia  Broadcasting  cussion  by  the  newspapers  affected  for 


tor  Truck  Company,  Detroit.  System  and  was  vice-president  of  the 

Miss  A.  C.  Schroeder  of  Detroit  will  Frank  Presbrey  Company 

be  secretary,  holding  the  same  office  _ ' _ _ 

with  the  Detroit  company.  GEORGE  ISAAC  TC 

Headquarters  remain  at  1790  Broad-  George  Isaac,  formerl 


GEORGE  ISAAC  TO  L.  &  T. 


several  years  and  was  considered  at 
length  in  Quebec  during  the  1933  an¬ 
nual  meeting  of  the  C.  D.  X.  A.  A 
large  group  of  the  publishers  that  would 


...  a  gain  of  39,439  is  the 
remarkable  News-Post 
circulation  for  the  six 
months  ending  Sept.  30, 
1934  ...  in  addition,  the 
linage  gain  of  2,224,194 
is  equally  significant. 


Headquarters  remain  at  1790  Broad-  George  Isaac,  formerly  commercial  be  affected  by  such  a  change  wished  to 
way,  Xew  York.  Facilities  and  per-  manager  of  radio  station  WGX,  Chi-  vote  the  new  policy  into  effect  in  Janu- 
sonnel  have  been  increased.  Accounts  cago,  has  been  appointed  executive  head  ar\-,  1934,  but  decided  that  action  should 
of  the  New  York  firm  include:  U.  S.  of  the  radio  department  of  Lord  &  not  be  taken  until  it  was  the  general 
Rubber  Products,  Inc.,  with  the  fol-  Thomas’  CThicago  office.  In  his  10  years  wish  of  all  the  publishers,  and  also  that 
lowing  products:  tires,  footwear,  golf  with  the  Chicago  Tribune,  Mr.  Isaac  with  fairness  to  the  agencies  the  change 
balls,  bathing  suits,  rubber  clothing,  played  an  important  part  in  the  develop-  .should  not  be  made  at  short  notice. 


Baltimore 

NEWS-POST 


BaUimore's  OaManding  Newspaper 


balls,  bathing  suits,  rubber  clothing,  played  an  important  part  in  the  develop-  .should  not  be  made  at  short  notice. 
L^stex  yarns  and  mechanical  goods;  ment  of  many  radio  programs  which  They  therefore  asked  the  C.  D.  N.  A. 
Xew  Departure  Manufacturing  Com-  are  now  on  national  networks.  Lewis  directors  to  have  a  survev  made  of 


pany,  Bristol,  Conn.,  maker  of  ball  (3oodkind  and  Basil  Loughrane  continue  newspapers  interested  in  such  a  change 

K^onnnre  •snA  Kt*nlrAC  •  _ _  _ _ •  t  « 


CUBAN  NEWSPAPER 


bearings  and  coaster  brakes;  Hyatt  j,,  their  respective  duties. 

Roller  Bearing  Company,  Harrison,  ■ 

N.  J. ;  General  Motors  Acceptance  Cor-  GAGE  SUCCEEDS  RUSSELL 
poration:  Cycle  Trades  of  -America,  Lewis  Russell,  for  the  pj 


of  policy  to  ascertain  their  considered 
wishes  before  final  action  was  taken. 
“The  permanent  standardization  was 


“Diario  de  la  Marina”  is  Cuba's  outstanding 
newspaper.  It  has  been  Cuba's  outstanding 
newspaper  for  the  past  103  years. 


Lewis  Russell,  for  the  past  four  years  so  generally  favored  that  the  Board  of 


Inc.,  Village  of  Saranac  Lake  and  advertising  director  of  the  Sun-Maid  Directors  brought  in  at  their  meeting 
TW.\,  Inc.,  trans-continental  air  line.  Raisin  Growers  Association,  Fresno,  in  October,  1934,  a  recommendation  ad- 


FROUCH  RESEARCH  CHIEF 


Cal.,  has  resigned  to  join  the  San  Fran-  vocating  this  policy.  Following  the 
cisco  office  of  Blanchard-Xichols,  mag-  adoption  of  the  recommendation,  most 


"Diario  de  la  Marina”  has  a  daily  net  paid 
circulation  in  excess  of  the  combined  cir¬ 
culations  of  any  two  other  Cuban  nei^ 
papers.  More  than  75%  of  the  circulation 
of  “Diario  de  la  Marina”  is  by  subscription, 
paid  for  in  advance. 


George  Frolich.  formerly  vice-presi-  azine  publishers’  representatives.  George  f'f  fbc  papers  notified  the  C.  D.  X.  A.  to 

dent  in  charge  of  sales  of  the  United  Gage,  recently  engaged  in  independent  associate  them  with  any  formal  notice 

Drug  Company,  Boston,  has  been  research  work,  and  formerly  with  Me-  sent  out  to  the  agencies.  One  or  two 

advanced  to  the  newly  created  position  Cann-Erickson,  Inc.,  succeeds  him.  newspapers  reserve  the  right  to  make 

the  announcement  in  their  own  way.’’ 


of  director  of  research  and  technology 
John  E.  Fontaine,  formerly  assistant 
sales  manager  and  advertising  manager 


APPOINTS  WERTHEIMER 

Fortnum  &  Mason,  Inc.,  importer  of 


“Diario  de  la  Marina”  carries  more  adver¬ 
tising  each  day  than  any  three  other  Cuban 
newspapers  combined. 

“Diario  de  la  Marina”  alone  gives  complete 
Cuban  newspaper  coverage. 


of  the  company,  has  been  promoted  to  delicacies,  shoes  and  clothing,  has  ap- 
general  sales  manager  and  will  also  have  pointed  L.  D.  Wertheimer  Company, 


full  charge  of  all  the  advertising. 


Xew  York  agency. 


OPENS  OWN  OFFICE  HAS  OSKOSH  ACCOUNT  has  also  been  elected  acting  secretary 

R.  C.  Ostrander,  formerly  with  W.  The  Chicago  office  of  Batten,  Barton,  of  the  Security  Dealers  Association  of 
S.  Kirkpatrick  Advertising  service,  has  Durstine  &  Osborn  has  been  appointed  San  Francisco  and  of  the  Regional  In- 
opened  his  own  office  in  the  Journal  to  direct  the  advertising  of  Oshkosh  vestment  Bankers  Code  Committee  of 
building,  Portland,  Ore.  Overall  Company,  Oshkosh,  Wis.  California. 


WAKEHELD  IS  SECRETARY 

Carl  C.  Wakefield,  recently  financial 
editor  of  San  Francisco  Examiner,  who 
opened  his  own  agency  Jan.  2  in  the 
Pacific  Mutual  Building,  San  Francisco, 
has  also  been  elected  acting  secretary 


DIARIO  DE  LA  MARINA 


“Tbe  Nalional  Seu/sp4^er  a/  Cjehs  ” 


The  Chicago  office  of  Batten,  Barton,  of  the  Security  Dealers  Association  of 
Durstine  &  Osborn  has  been  appointed  San  Francisco  and  of  the  Regional  In¬ 


building,  Portland,  Ore. 


California. 


Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

Sto  EmI  4!iid  Siretl  Ntw  yo* 

Chicago  London  Paris  Berlin 
Buenos  Aires  Rio  de  Janeiro  Sao  Paulo 


Editor  &  Publisher  for  January  12,  19  3  5 


LAST  CALL 

Have  you  advised  EDITOR  &  PUBLISHER  that  you  will  reserve 
space  in  the  International  Year  Book  Number  published  January 
26th?  Forms  close  January  21st. 

The  forthcoming  Year  Book  edition  is  the  best  salesman  you  can 
employ  during  1935.  Your  newspaper  and  market  story  published 
in  this  edition  will  educate  agency  space  buyers,  contact  men,  and 
principals  as  well  as  sales  managers  and  advertising  managers  of 
national  advertisers  to  a  better  knowledge  of  your  paper  and  the 
field  it  serves. 

Your  story  will  create  a  prestlg^  and  good-will  that  your  national 
advertising  salesmen  and  natld^al  representatives  can  capitalize 
advantageously.  Representation  ^in  this  feature  and  service  edition 
gives  the  appearance  and  impression  of  aggressiveness,  progressive¬ 
ness  and  success. 

The  date — January  26th — the  last  Saturday  in  the  month  was 
especially  selected  because  it  affords  newspapers  an  opportunity  to 
publish  statements  regarding  their  circulation,  linage,  buying  power, 
recovery  activities,  and  other  achievements  during  the  preceding 
months. 

Last  call — forms  close  January  21st — regular  rates — Increased  circu¬ 
lation-wire  space  requirements — rush  copy. 

^Idi'ertisers  IFitl  W  in” 


EDITOR  &  PUBLISHER 


TIMES  BUILDING 


NEW  YORK  CITY 


Editor  &  Publisher  for  January  12,  1935 


YOUNG  &  RUBICAM  ELECTS 


Food  and  Drugs  Battle  On  Again,  As  V  oluntary  Advertising  Censor¬ 
ship  Plans  Wait — New  Record  for  Broadcasting 


Edward  Barnet  Made  Vice-President, 
H.  S.  Ward  Secretary 


AGENCY  NAMES  S.  F.  MANAGER 

Ihe  New  York  headquarters  of  Kelly, 
Nason  &  Roosevelt,  Inc.,  advertising 
agency,  have  announced  the  appointment 


I 


4 


Young  &  Rubicam,  Inc.,  New  York  of  J.  Malcom  Dewws,  previously  ac- 


By  ROBERT  S.  MANN 

ator  Cope-  IJ  J.  REYNOLDS 


INTRODUCTION  of  Senator  Cope-  -Q  J.  REYNOLDS  TOB.\CCO 
land's  revised  food  and  drugs  act,  as  COMP.\NY  (Camel  cigarettes). 

Senate  bill  No.  5,  replacing  last  year’s  first  of  the  big  four  cigarette  compa- 


agency,  announced  this  week  that  Ed¬ 
ward  Barnes  had  been  elected  a  vice- 
president,  and  H. 


famous  S.2800,  finds  representatives  of  nies  to  report  1934  earnings,  wishes  it- 


proprietary  firms  on  record  in  favor  of  self  a  happy  new  year  to  the  tune  of 


new  legislation  but  eager  for  amend-  $21,536,894  after  deductions  for  taxes, 
ment  of  the  existing  act  rather  than  depreciation,  and  all  other  charges. 


adoption  of  an  entire  new  law. 


This  was  equivalent  to  $2.15  a  share 


The  Proprietary  Association  at  once  on  the  common  and  Class  B  stock  out- 
issued  an  analysis  of  the  new  Copeland  standing.  It  was  somewhat  better  than 
bill  by  its  counsel,  James  E.  Hoge.  in  1933,  when  earnings  were  $21,153,721, 


pointing  out  differences  from  the  pre-  or  $2.11  a  share. 

decessor  bill  but  making  comparatively  - 

few  important  criticisms.  These  latter  REACH  AGl 
were  in  part  concerned  with  seizures.  The  Charles  l>a 


REACH  AGENCY  EXPANDS 

The  Charles  Dfallas  Reach  Advertising 


is  week  that  Ed-  count  executive  of  D’Eyelyn  &  VVads- 
n  elected  a  vice-  worth,  Inc.,  San  Francisco  agency,  as 
president,  and  H.  manager  of  their  San  Francisco  office 
S.  Ward  secre-  'n  the  Monadnock  Building,  succeeding 
qj  the  com-  Francis  J.  ^lannix.  The  San  Francisco 
pany.  office  will  service  the  travel  advertising 

Mr.  Barnes  has  for  Grace  Line  steamers  in  Pacific 
been  with  the  Coast  territory  west  of  Denver;  also 
agency  eight  years  direct  the  advertising  accounts  of  Ray¬ 
as  a  merchandis-  mond  Whitcomb,  Inc.  (in  Northern 
ing  and  contact  California  and  Pacific  Northwest); 
executive  Hew'ill  Gladding  McBean  Co.,  San  Francisco, 
continue  this  manufacturers  of  building  materials; 
work.  Higgins  Furniture  Manufacturing  Co., 

Mr.  W'ard  also  S.  F.,  and  S.  &  G.  Gump  Co.,  art  goods 
has  been  with  dealers  of  San  Francisco  and  Honolulu 


llf 


Edwaid  Barnes 


adulteration,  and  other  non-advertising  Agency  of  Newark,  N.  J.,  formerly  lo- 


the  agency  eight 
years,  at  first  as 
a  copy  writer  and 


cated  at  30  Clinton  Street,  Newark,  is  now  as  manager  of  the  copy  depart- 


OPENS  SEATTLE  BRANCH 

Mary  Pentland  Advertising  Agency, 
Portland,  Ore.,  recently  announced  tht 


One  point  criticized  was  a  provision  now  occupying  the  entire  fourth  floor  ment.  He  will  continue  to  serve  in  this  opening  of  a  branch  in  Seattle.  The 
deeming  a  drug  to  be  adulterated  “if  it  at  58  Park  Place,  Newark.  The  capacity,  the  agency  announces,  under  firm,  credited  with  unusual  success  in 


is  dangerous  to  health  under  the  condi-  change  to  larger  quarters  was  necessi-  the  direction  of  C.  L.  Whittier,  vice-  the  Portland  home-renovizing  cam- 


tions  of  use  prescribed  iii  the  labeling  tated  by  the  addition  of  new  accounts  president  in  charge  of  copy, 
or  advertising  thereof.”  1  he  last  three  and  increased  schedules  on  the  part  of  - 


words  have  been  inserted  in  the  present  other  accounts.  Three  persons  have 
draft.  Mr.  Hoge  held  the  matter  one  been  added  to  the  staff. 


BIGGER  BUDGETS  REPORTED 


paign,  has  been  commissioned  to  con¬ 
duct  a  “Renovize  Seattle”  drive  on 
similar  lines.  The  agency  has  added 


of  misbranding  rather  than  adulteration, 
which  would  make  differences  regarding 
possible  government  seizures. 

On  the  other  hand,  some  points  which 


G.  H.  pX  RpOlNS  AC^NCY  budgets  and  sales 'forces  ifi  1935  Cramc  agency  oi  los  zvngeies  ana  laier 

Glenn  H.  Cox  has  rejoined  the  staff  1934  Only  two  per  cent  will  ^^sency ;  and  Ella  How- 

of  E.  A.  Clarke  Company,  Advertising  cnend  less  according  to  a  survey  made  formerly  national  advertising  nian- 


Four  out  of  five  national  advertisers  persons  to  its  staff,  Gewge  Mc- 
will  increase  advertising,  sales  promo-  Murphey,  formerly  with  the  Chet 


Crank  agency  of  Los  Angeles,  and  later 
head  of  his  own  agency ;  and  Ella  How¬ 
ard.  formerly  national  advertising  man- 


Clarke  company,  zvavertising  cr«.nrl  less  armrHintr  tn  a  siirvev  made  af  o  lormeriy  national  aovcriising  man- 

ari.used  bitter  opposition  have  been  Agency.  505  Chestnut  street,  Philadel-  public  bv  Edward  L  Bernavs  publicity  ^ser  for  the  Coos  Bay  (Ore.)  Times. 

dropped  from  the  present  bill.  One  was  phia,  associate  of  the  Allied  Service  *el  aiid  Perdval 

the  requirement  that  naming  of  a  disease  Agencies,  after  an  absence  of  two  years.  -  -  ’  -  -  .  _  >  .  .  1 


ill  label  or  advertising  called  for  a 
statement  that  the  drug  was  a  palliative, 
not  a  cure. 


the  Market  Research  Corporation  of 
America,  .\nswers  from  95  corpora- 


During  the  interim  he  was  associated  America  \nswers  from 
with  the  Anthracite  Tri-District  News.  Jjons  were  tabulated  thus: 
Hazleton,  Pa.,  and  subsequently  was 


AD  TIPS 


Kuut  -  Mandubarli 


From  J.  Minor  Ewing,  president  of  &  Co.,  Hazleton  retail  store 

the  United  Medicine  Manufacturers,  - - 

came  at  the  same  time  a  statement  01  NAMED  RADIO  MANAGER 
very  different  tone,  argumentatively  in-  Joseph  T.  Ainley,  recently  musical 


More 

Less 

Same 

Wacker 

Advertising  . 

, ..  81% 

2% 

17% 

list  of 

Sales 

Proniution  . . . 

...  91% 

0% 

9% 

gOIlilT, 

Sales 

Force  . 

...  80% 

1% 

19% 

Kiilph 

Company,  20  No. 
;o.  Extending  their 


sistiiig  upon  the  desirability  of  limiting  and  dramatic  production  manager  with 


legislation  to  revision  of  the  present  the  National  Broadcasting  Company,  Chicago,  is  issuing  orders  to  a  fist  of 
act.  “The  sole  purpose  of  the  prepared  Chicago,  has  been  appointed  director  of  1,200  newspapers  for  a  special  campaign 
medicine  industry  is  to  bring  better  radio  production  by  Erwin,  Wasey  &  on  Grove's  Bromo-Quinine.  Copy  con- 

li..'jl*ti  ”  I...  -r  r-u: _  _ \\r _ m  inn  .  < 


SPECIAL  BROMO  CAMPAIGN 

Stack-Goble  Advertising  Agency, 


some  CUleago  newspapers  on  r .  b.  cnam- 
berlain  Co.,  St.  Louis,  Mo.,  advertising 
Chamberlain's  Bird  Seed. 

I*errin-I*au8  AdvertiHlng  Company,  8 
So.  MiehlBan  avenue.  Chicago.  ’’aIob  i 


Chicago,  IS  issuing  orders  to  a  list  of  newspapers  on  the  Northern  Illinois 

1,200  newspapers  for  a  special  campaign  Cereal  Company,  Lockport,  Ill. 


Woodman-Stewart  Company,  520  No. 


health  to  human  mankind,”  he  stated,  Co.  of  Chicago.  William  Weddell  has  sists  of  50  to  100  lines,  to  be  run  every  nJrs  newspapers^^Sn  ^ 


going  on  to  carry  the  history  of  pre-  been  promoted  to  broader  duties  in  con 
pared  medicines  back  to  Adam  and  Eve.  nection  with  the  agency’s  creative  ser 


day  during  January. 


nets  Company,  Chicago. 


One  inclined  to  be  cynical  could  have  a 
lot  of  fun  with  Mr.  Minor’s  statement. 


*  ♦  *  WERTHEIMER  ADDS  TWO 

ME.WWHILE  progress  continues  W.  D.  Christman,  formerly  with 
to  be  slow  in  negotiations  look-  Wendell  P.  Colton  Co.,  has  joined  L. 
)rward  to  establishing  a  voluntary  D.  Wertheimer  Co.,  New  York  agency. 


ing  forward  to  establishing  a  voluntary 


censorship  for  advertising  in  general,  as  director  of  the  copv  department. 
Originally  it  was  understood  that  Langdon  Caskin,  Jr.,  formerly  with 


definite  steps  would  be  taken  before  Donahue  &  Coe,  has  also  joined  Wert- 
the  coming  of  the  new  year  and  the  heimer  to  serve  on  plans  and  contact. 


new  Congress,  but  this  week  saw  an¬ 
nouncements  still  deferred.  The  diffi¬ 
culties  are  great,  and  it  is  obvious  that 


DIETITIAN  JOINS  AGENCY 

Miss  Virginia  Garberson,  formerly 


nothing  less  than  a  thoroughly  convinc-  home  economics  publicity  agent  for  the 
ing  program  can  have  any  success  in  National  Live  Stock  and  Meat  Board, 


'kir'k'k'k'kiriririririririririririfirir'k'kiriririririeiririririririr^^it 

r'CASEY  BATS  'EM  OUTI": 

I  CASEY  CTENGEL  j 

i  MANAGER,  BROOKLYN  DODGERS  I 

-Jt _ 

Casey  Stengel,  one  of  baseball’s  Quotins  Joe  Williams,  famous  sports  ■¥ 
M  most  colorful  characters,  is  also  columnist,  N.  Y,  World-Telegram  in  ^ 


MANAGER,  BROOKLYN  DODGERS 


improving  public  respect  for  advertis-  Chicago,  has  joined  the  staff  of  C. 
ing.  Establishment  of  any  new  organi-  Wenclel  Muench  &  Company,  (Chicago 


zation  that  does  not  achieve  definite  im-  advertising  agency,  as  food  specialist, 
provement  in  short  order  might  bring  - 


a  riareback  of  cynicism. 

The  Association  of  National  Adver- 


JOINS  GARDNER  AGENCY 

Het  Manheim  resigned  Jan.  5  as  pub- 


■It  famous  as  a  master  story-teller.  His 
batting  average  in  the  latter  field,  in 
^  season  and  out,  leads  the  major 
^  leagues ! 

^  Casey  Stengel  has  selected  for  me 
"[■  his  funniest  reminiscenses  and  most 


Quoting  Joe  Williams,  famous  sports  ■¥ 
columnist,  N.  Y.  World-Telegram  in  ^ 
his  column  of  Jan.  8, 1935:  ^ 


tisers,  whose  tentative  plan  for  copy  licity  head  of  Mascot  Pictures  in  Holly- 
reform  was  announced  recently  at  Chi-  wo<)d  to  become  associated  with  the 


cago  by  Bernard  Lichtenberg,  chairman  Gardner  Advertising  Agency  in  St. 
of  the  association’s  government  advisory  Louis.  Manheim  will  be  assistant  to 


committee,  was  understood  to  be  wait-  Elmer  G.  Marshutz,  president. 

ing  on  completion  of  a  committee  to  - 

seek  cooperation  of  advertising  media  EDWARD  LASKER  TO  ^ 
before  making  further  announcement.  Edward  Lasker,  son  of  All 


seek  cooperation  of  advertising  media  EDWARD  LASKER  TO  WED 
before  making  further  announcement.  Edward  Lasker,  son  of  Albert  D. 

*  *  .  .  Lasker,  chairman  of  the  board  of  Lord 

ANOTHER  A.N..\.  project,  inciden-  &  Thomas  advertising  agency,  is  to 

A  X  talk’ — that  for  an  adverti-sintr  re-  1 


AX  tally — that  for  an  advertising  re-  marry  Miss  Caral  Gimbel,  daughter  of 
search  foundation— is  likewise  waiting  Bernard  F.  Gimbel,  New  York  depart- 


^  interesting  anecdotes.  They  average 
about  two  hundred  words  each  and 
cover  the  high  spiots  of  his  career 
from  rookie  to  big  league  manager. 

^  Publication  of  these  gems  of  base- 
ball  lore  are  timed  to  help  brighten 
the  sports  page  during  the  “off  sea- 
son.”  The  stories  will  run  eight 
■♦t  weeks,  daily  except  Sunday,  begin- 
ning  January  twenty-eighth.  The 


for  appointment  of  a  board  of  trus¬ 
tees.  Announcement  may  come  within 
a  few  weeks,  following  another  meet¬ 
ing  of  the  A.N.A.  directors. 


ment  store  owner,  Feb.  1. 


last  six  articles  will  deal  with  Casey 


BR0.'\DC.\ST  advertising,  as  fore¬ 
cast  in  this  oaoer  three  weeks  aao. 


L>  cast  in  this  paper  three  weeks  ago, 
set  a  new  record  for  time  sales  in 
1934.  A  preliminary  figure  for  Decem¬ 
ber  puts  the  total  for  the  big  networks 
at  ^,480,823,  which  would  make  the 
total  for  the  year  $42,675,409,  or  $3,568,- 
000  more  than  1932's  ^9,106,776,  and 
incidentally  $11,159,111  more  than  1933’s 
$31,516,298.  The  gain  would  be  about 
35  per  cent  over  1933,  and  more  than 
9  Mr  cent  over  the  1932  peak. 

National  Broadcasting’s  share  of  the 
December  business,  was  reported  as  $2,- 
806,736,  and  Columbia’s  as  $1,674,087. 


TEXAS: 


^  Stengel’s  observations  on  modem 
inside  baseball,  and  strategic  systems. 


Properlv  to  cover  this  great  State  too  must 
naetba  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


^  Hilarious,  authentic,  timely,  with  a 
“big  name”  label!  Phone,  wire,  or 
air-mail  your  request  for  territory 
and  terms. 


PaUiahed  by  the  oldest  boaiaeas  InstitntioD 
to  Tesaa. 


Concerning  Colorful  Casey  ▼ 

He’s  Baseball’s  No.  I  Figure  ^ 

Should  Be  Second  McGraw 
This  being  piractically  the  dead  of 
winter,  to  mention  baseball  is  incon- 
gruous.  Therefore,  my  friends,  I  will  41 
tell  you  of  Casey  Stengel.  Casey  is  41 
nothing  if  not  incongruous,  but  Casey  ^ 
also  is  baseball,  probably  baseball’s 
most  living,  breathing,  vital  char- 
acter  at  the  moment.  I  realize  that  4l 
there  is  a  guy  named  Babe  Ruth,  not 
to  mention  a  couple  of  fellows  named  ^ 
Dean,  but,  after  all,  Casey  is  the  4t 
No.  1  guy  .  .  .  Casey  is  at  once  the  ^ 
Svengali  and  the  Punchinello  of  his 
business.  He  clowns  plenty,  but  how 
he  can  hustle  when  the  chips  are 
down!  Casey  is  responsible  for  about  4c 
eighty  per  cent  of  the  baseball  ^ 
writers’  gags,  but  he  doesn’t  limit  4( 
himself  to  wisecracks.  He  can  take  a 
woraout  discard,  give  him  a  heart -to-  4t 
heart  talk  and  improve  on  any  monkey-  41 
gland  transformation  in  the  books.  4( 

* 
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NEWSPAPER  FEATURES  *] 

ton  Avenue 


JOHN  B.  WOODWARD.  Inc. 

Sationul  Rtvrutntaliwu 

N«w  York  Chioago  Detroit  San  Franotoio 


4t  * 

*  L.  J.  MORDELL  * 

*  NEWSPAPER  FEATURES  * 

4f  I  A  * 

420  Lexington  Avenue 

^  New  York,  N.  Y.  41 

^  MOhawk  4’4264-4265  { 

ir-k'kiririf'kirir'kirifkir-kir'k'kir'kiririr  ■kiririr'kir  kkiririr'k-kirk 


I 


Editor  &  Publisher  for  January  12,  1935 


27 


•UR  OVN  Voi2!£>' 

Letters 


Home  Book  of  Quotations,”  the  guests.”  Also,  here  one  may  p  G  dook. 

1  compiled  and  arranged  by  Barton  "feather  his  nest”  with  Rabelais  for  an  ^  •  J-  • 

Stevenson,  will  take  rank  so  far  above  ancient  saw.  Examples  are  endless.  ♦  ♦  ♦ 

aiy  other  work  of  similar  purpose  and  One  of  the  commonest  difficulties  in  '  I  'HE  fiftieth  issue  of  the  World 
character  that  it  may  justly  be  sum-  the  use  of  a  familiar  phrase  or  saying  A  Ahnamic,  published  by  the  New 

garized  in  a  paraphrase  of  one  of  the  is  to  quote  it  correctly,  and  the  user  York  World- Tele (jram,  went  on  sale 
*tll-known  quotations  from  between  is  generally  content  with  a  hit-or-miss  this  week  in  its  first  new  cover  dress 
its  covers :  Stevenson  first,  the  rest  no-  version.  Then,  too.  there  is  the  pref-  in  thirty  years. 

where.  When  one  casually  turns  tlie  erence  for  sound  over  sense.  This  habit  The  long  familiar  reproduction  of  the 

pages  of  this  book  there  is  the  of  dodging  the  trouble  of  looking  it  up  tarnished  gold  dome  of  the  World 

onpression  of  a  densely  packed  mass  has  resulted  in  an  accumulation  of  mis-  Building,  Park  Row,  has  been  replaced, 
of  material  from  which  it  seems  diffi-  quotations  that  have  become  almost  In  its  stead  is  a  colored  globe,  repre¬ 


day  another  DTsraeli  may  come  forth  gives  last  minute  details  of  the  opera- 
with  another  “Curiosities.”  In  the  tion  of  the  vast  machinery  of  the 
meantime  the  "Home  Book  of  Quota-  Roosevelt  recovery  program, 
tions”  should  serve  the  contemporary  Kew  sports  records,  the  progress  of 
reader  for  many  years  to  come,  and  as  aviation,  Pulitzer  prizes  and  medalists 
an  indispensable  adjunct  of  a  newspa-  and  the  vast  changing  miscellany  of 
per  office  it  will  easily  take  its  place  news  have  been  included, 
with  the  dictionary  and  the  thesaurus.  The  World  Almanac  is  50  cents  on 
Dodd.  .Mead  &  Co.  publish  the  book,  news  stands,  60  cents  by  mail,  70  cents 
Price,  $10. — J.  G.  west  of  the  Alleghenies.  Cloth  copies 


The  fiftieth  issue  of  the  World 
Ahnamie,  published  by  the  New 


The  World  Almanac  is  50  cents  on 
news  stands,  60  cents  by  mail,  70  cents 
west  of  the  Alleghenies.  Cloth  copies 
are  $1  and  $1.10. 

♦  ♦  ♦ 

The  new  DEAL”  finds  a  prom¬ 
inent  place  in  the  1935  Chicago 
Daily  News  Almanac  which  went  on 
sale  this  past  week.  The  almanac,  pub¬ 
lished  under  the  careful  editing  of 
Claude  O.  Pike,  editor,  is  the  “last 
word”  on  current  information.  There 
are  150  pages  of  this  yearns  edition  de- 


£)jlt  to  separate  the  constituent  ele-  sanctified  by  repetition,  and  in  many  sentative  of  the  complete  coverage  of  voted  to  the  work  of  the  73d  congress. 


gents.  But  a  closer  examination  of  its  cases  the  original  expression  has  been  the  Almanac,  on  a  tan  background,  with 
contents  shows  that  these  are  well  sys-  all  but  lost  in  the  variety  of  its  off-  "The  World  Almanac,  1935,”  and  other 
tematized  and  classified  in  accordance  spring.  Errors,  like  rumors,  travel  explanatory  type  matter  in  black, 
with  the  best  practices  of  collectanea,  swiftly,  and  he  is  a  benefactor  of  man-  The  Almanac  this  year  consists  of 


with  the  best  practices  of  collectanea,  swiftly,  and  he  is  a  benefactor  of  man-  The  Almanac  this  year  consists  of 
It  is  not  alone  that  the  l)ook  contains  kind  who  can  place  a  bar  squarely  940  pages,  not  counting  advertisements, 

so  much,  but  it  arou.ses  wonder  that  across  the  path  of  such  careless  prac-  as  compared  with  the  IfiO-page  contents 

any  one  man  could  have  the  special  tices.  of  the  first  .\lmanac,  published  in  1886, 

knowledge  necessary  for  the  task  of  Many  examples  of  misquotations  and  by  the  late  Joseph  Pulitzer, 
pthering  such  a  collection,  and  a  mind  miscredits  are  given  throughout  the  Edited  hy  Robert  Hunt  Lyman,  the 

so  universally  attuned  to  selectivity  that  book,  and  they  would  have  made  an  in-  .\lmanac  has  been  completely  revised, 
so  little  escapes  him  of  the  choicest  in  teresting  exhibit  had  Mr.  Stevenson  The  “Recovery  .Alphabet,”  from  AAA 

the  many  tongues  represented  in  the  taken  the  trouble  to  gather  them  to- 


It  contains  all  the  important  recovery 
legislation,  including  more  than  f)00  fed¬ 
eral  laws. 

* 

The  billboard,  amusement 
weeklv.  marked  its  40th  birthday  re¬ 


compared  with  the  i60-page  contents  weekly,  marked  its  40th  birthday  re- 
the  first  .\lmanac,  published  in  1886,  cently  with  a  huge  special  edition  of  322 
the  late  Joseph  Pulitzer.  pages.  Every  kind  of  amusement  ad- 

Edited  hy  Robert  Hunt  Lyman,  the  vertiser  is  represented,  from  Rudy  Val- 
Imanac  has  been  completely  revised.  lee,  who  expresses  his  appreciation  to 
The  “Recovery  .Alphabet,”  from  AAA  Standard  Brands  “for  their  continued 
(.Agricultural  Adjustment  Administra-  faith  in  me,”  to  the  Watling  Manufac- 


work.  gether  under  a  general  head.  These  are  tion)  to  USIS  (United  States  Infor-  turing  Company,  of  Chicago,  which 

With  the  exception  of  those  from  the  casuals  of  research,  however,  and  some  mation  'Service),  runs 'a. ’9^''i','Eges  and  mtukes  slot  machines.. 

Chinese,  .Arabic  and  Hebrew,  practi- 
tally  all  the  quotations  from  foreign 

pages,  with  translations.  “firu;;;  editor  &  publisher’s 

jccuracy  of  texts,  it  is  claimed  that 

quite  every  one  of  the  more  than  70.0(X)  _  ^  ^  ” 

quotations  has  been  collated  with  M  m  M 

authoritative  sources ;  and  there  is  Qln~M  W 

temal  evidence  of  this  in  giving  the  afl  n  W  W  m  i  I  H 

exact  location  of  the  original  bv  vol-  I  Ul  m  M  M  M  M  M  f  M  |  1  1 1 

ume,  chapter,  verse  and  line.  If  the  gj  iH  W\  #  #  M 

reader  is  still  in  doubt,  he  is  at  very  ^  ^ 

he  prefers  to  pimish  himselTby  \vadiiig  *  books  advertised  below  (or  .ANY  other  book,  new  or  old)  are  available  to  EDITOR  &  PUBLISHER 

through  such  stuff  as  Burke’s  ReHer-  readers,  by  return  mail,  at  list  price,  or  le.ss  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

tions  on  the  brench  Revolution,  or  any  Remit  the  stated  amount  by  check,  P.  O.  monev  order  or  postage  .stamps, 

other  interminable  essav.  I  his  class  of  . 

doubters  must  be  rare,  however  ;  the  '*  ben  ordering  books  of  unknown  price,  please  send  So.OO  and  we  will  return  the  proper  change. 

searchers  are  mostly  after  more  familiar  The  EDITOR  &  PUBLISHER  Book  Mart  specializes  in  journalistic,  advertising,  technical  and 

matters  and  along  less  resistant  lines.  circulation  premium  books  (discounts  on  quantities),  offering  bargains  when  obtainable. 

of*'°intWmaBon'^'*tbprp ^ k  (Juoted  prices  include  cost  of  wrapping  and  mailing.  .Address:  Book  Mart,  EDITOR  &  PUBLISHEIR 

rrente^iilentAn 1''^*  Times  Bldg.,  New  York.  Add  10%  (’anadian  orders. 

instance,  there  is  coverage  of  that  al-  JOl'BNALISM  .ADVERTISING  NEW  BOOKS 

most  forgotten  question  of  who  struck  TIMBERIINF  bv  Oene  Fowler  Storv  based  MU.I.IONS  READ  AND  BJ-Y.  BREAKING  INTO  PRINT,  by  F.  F.  Bom!. 

DilKr  ♦U,  ■  ■  .n D t » lai Ps,  Dy  uteHC  p owiPF.  aioryDRsea  by  \\  illiam  A.  Thomson.  New.  Expert  analysis  ’  S2.00 

Dill)  raierbOIl,  anci  wny,  tnougn  tllC  on  Denver  Post  legends.  Cloth . $3.00  of  marketing  through  newspaper  advertlslne.  NEWSPAPER  DESK  WORK,  by  K  M  Neal 

auual  culprit  is  still  undetermined — as  m  y  own  story  bv  Fremont  older  Fxnen-  ^  . _ _  •  -  \ 

is  no  less  tlte  age  of  Ann ;  nor  does  it  ences‘o?Sa„  E?a“ei;co"c“r*”cJb*^,?!S,  yjA^JK-lsiA^by 

disdain  to  note  the  ethics  of  the  big  CITYEDITOR.  by  Stanley  walker.  Jnstout:  some  volume.  600  paces.  Cloth . ft.JSO  AROl’ND  THE  COPY-DESK,  by  G.  Bastlan. 

lad  wolf  .And  here  and  there  one  is  brilliant  story  ot  the  worklncs  ot  big  time  MAKING  ADVERTIS»:MENTS,  by  B.  S.  L.  D.  Pase  and  R.  E.  Wolseley . *2.25 

tBeee  ;  -  joumalLsm.  The  hit  of  the  day.  Cloth  *.2.00  n^tlno  Able  exptwltlon  of  general  adve^  PRACTICAL  E.YERCISES  IN  NEWS- 

remmaed  that  there  is  nothing  new  un-  _  ,  .  .  tising  technume.  cloth . (s.oo  writing,  by  d.  w.  Miiicr . *0.88 

der  the  sun — in  slang.  When  the  goofy  1"."’“'^  advertising,  its  Economics  piuiowpi^  pr.vctical  exercises  in  news- 

klarv  lirt.tlu.rs  vver.'  nrnrlainiincr  them  Forrest.  New.  Ret  lowed  M  seasons  best  ato^  and  Technluue,  by  Herbert  W .  Hess  .  *5.00  WRITING  AND  EDITING,  by  D.  W. 

Uir.X  nrotntrs  were  proclainilllg  tnem-  of  reportorlal  romance.  Cloth . $3.50  ('REATIVE SALESMANSHIP, by  Hess. $3. 50  Miller . $3.34 

idves  to  the  public,  “Nuts  to  you,”  they  practical  advertising,  by  King.  the  advance  in  science,  by  wiitson 

may  have  chuckled  over  their  modern-  SPECIAL  ADVEN’Tl’KE  *^’^'** . **  ** 

stir  tendencies :  but  the  record  is  brewer  dictionary  of  phrase  bob  d.avis  at  large,  by  Robert  h.  fiction 

against  them:  Tom  Moore  beat  them  .4ND  EABLE;  [fretiuently  referred  to  as  the  Davis  (new) . ^.50  -a  I'O.-IIOIV 

to  it  earlv  in  the  nineteenth  rentnrv  Editor  s  liand-bookl  standard  at  the  *7.50  JAKE  LINGLE,  John  Boettinger . *2.50  SI  CCESS,  S.  H.  Adams . *2.50 

111  .  century  price,  offered  here  at  *3.50.  Half-morocco,  COVERING  WASHINGTON  J  F  Es.s.arv  BUCHANAN  OF  THE  PRESS,  Silas  Bent, 

when  he  declared  “’twas  nuts  to  the  MtO  pages,  over  U.OOO  references.  Frank  H.  * ERING  W  ASUI.NGIO.N,  J.  F.  E^ian^  ^  *2.50 

Father  of  Lies”  to  find  “that  the  Vlictclly.  I.ltt.  D.,  says:  ‘'Full  of  meat  as  an  WITHOI'T  CENSOR,  T.  M.  Johnson.  *5.00  HE.4DLINES,  Janette  Cooper .  .  .  .*0.7  9 

greater  the  truth,  the  worse  the  libel.”  a  gift-book  not  to  be  overlooked.  headlines,  Vemon^M^  R.*H‘’Dav™.  *L7.i 

earlier  than  that,  an  English  play  prfss  adventures  in  interviewing,  i.'f  SJi?  Xfy'guSTicrTmN^^^^ 

of  1674  says  “It  was  nuts  to  him  to  tell  Marcosson  »5.oo  not  fob  public ation,  c.  h.  hou^..^ 


JOURNALISM 

TIMBERLINE,  by  Gene  Fowler.  Story  based 
on  Denver  Post  legends.  Cloth . *3.00 

M  Y  OWN  STORY,  by  Fremont  Older.  Experi¬ 
ences  of  San  Francisco  crusader.  Cloth . .  *2.50 
I'lTY  EDITOR,  by  Stanley  Walker.  Just  out; 
brilliant  story  of  the  workings  of  big  time 
Journalism.  The  hit  of  the  day.  Cloth  *3.00 

BEHIND  THE  FRONT  PAGE,  by  Wilbur 
Forrest.  Xew.  Reviewed  as  season's  best  story 
of  reportorlal  romance.  Cloth . *2.50 


N 


SCIENCE  NEWS 
IS  GOOD  NEWS 

The  news  of  man's  never- 
endins  conquest  of  nature 
is  the  best  news  in  the 
world.  News  reports, 
feature  articles,  pictures  of 
latest  developments  in: 

Archscolosy,  Attfonomy, 
Aviation,  Biolosv,  Chemii- 
Iry,  Engincerinf,  Geology, 
Invention,  Medicine,  Mete¬ 
orology,  Photogrephy,  Phys¬ 
ics,  Physiology,  Psychology 
end  other  fields  of  science. 

Wire  collect 
for  details 

SCIENCE 

SERVICE 

Washington,  D.  C. 


BREWER  DH'TIONARY  OF  PHRASE 
.4ND  FABLE  [fretiuently  referred  to  as  the 
Editor's  hand-book]  standard  at  the  *7.50 
price,  offered  here  at  $3.50.  Half-morocco, 
1,440  pages,  over  14.000  references.  Frank  H. 
Vlictclly,  I.ltt.  D.,  says:  "Full  of  meat  as  an 
egg."  A  gift-book  not  to  be  overlooked. 

LAW  OF  THE  PRESS 

N»;WSPAPEB  LAW,  by  W.  3V.  IxiomLs. 

Cloth . $2.50 

THE  LAW  OF  NEWSPAPERS,  by  Arthur  * 
Crosman.  Complete  exposition  of  libel,  slander, 
contempt.  Cloth . *3.50 


ADVERTISING 

MAKING  MILLIONS  READ  AND  BUY. 

by  William  A.  Thomson.  New.  Expert  analysis 
of  marketing  through  newspaper  advertising. 

Cloth . *3.00 

HISTORY  AND  DEVELOPMENT  OF 
.ADVERTISING,  by  Frank  Presbrey.  Hand¬ 
some  volume.  600  pages.  Cloth . *7.50 

MAKING  ADVERTISEMENTS,  by  R.  S. 
Dimitlno.  Able  exposition  of  general  adver¬ 
tising  tPChnlQue.  Cloth . (3.00 

.4DVEBTISING,  Its  Economics,  Philosophy 
and  Technliiue,  by  Herbert  W.  Hess.  .  .*5.O0 
CREATIVE  SALESMANSHIP,  by  Hess.*3.50 
PRACTICAL  ADVERTISING,  by  King. 

*2.50 

ADVENTIRE 

BOB  D.4VIS  AT  LARGE,  by  Robert  H. 

1  )avls  (new) . *2.50 

JAKE  LINGLE.  John  Boettinger . *2.50 

COVERING  WASHINGTON,  J.  F.  EsMary. 

$3  M 

WITHOI  T  <’E\SOB,  T.  M.  Johnson.  $5!«0 
BEHIND  THE  HEADLINES,  Vernon  Mc¬ 
Kenzie  . *1  .SK) 

ADVENTURES  IN  INTERVIEWING,  I.  F 

M  arcosson . *5.00 

I  COVER  THE  WATERFRONT,  Max 

Miller . *2.00 

WITH  MY  OWN  EVES,  Frederick  Palmer. 

CAN  SUCH  THINGS  BE,  George  SeldS.'^ 

*1.00 


NEW  BOOKS 

BREAKING  INTO  PRINT,  by  F.  F.  Bond. 

*2.00 

NEWSPAPER  DESK  WORK,  by  R.  M.  Neal. 

*3.00 

SOME  NEWSPAPERS  AND  NEWSPAPER¬ 
MEN,  by  O.  G.  Vlllard . *3.00 

AROUND  THE  COPY-DESK,  by  G.  Bastlan. 

L.  D.  Pase  and  R.  F.  Wolseley . ^.25 

PRACTICAL  EXERCISES  IN  NEWS¬ 
WRITING,  by  D.  W.  Miller . *0.88 

PRACTICAL  EXERCISES  IN  NEWS- 
WRITING  AND  EDITING,  by  D.  W. 

Miller . *2.24 

THE  ADVANCE  IN  SCIENCE,  by  W.atson 
Davis . *3.50 


FICTION 

SCCCESS,  S.  H.  Adams . *2.50 

BUCHANAN  OF  THE  PRESS,  Silas  Bent 
*2.50 

HE.4DLINES,  Janette  Cooper . *0.7  5 

GALLEGEB  AND  OTHER  STORIES, 

R.  H.  Davis . *1.75 

HOT  NEWS,  Fmlle  Ganvreau . *0.75 

NOT  FOB  PUBLICATION,  C.  H.  Hough. 

*2.00 

DEADLINES,  Justin  Smith . *2.00 

CALIBAN,  W.  L.  George . *1.00 

YOCNG  PHILLIPS,  REPORTER,  H.  J. 

Smith . *1.75 

SPLENDOR,  B.  A.  WUllams . *2.50 


BAKG.UN 

What’s  SAFE  to  print?  What  Is  a  lottery?  How  may 
leicol  privacy  be  invaded  in  advertising?  How  can  adver¬ 
tising  matter  be  proterted  under  the  law?  What  are  the 
postal  laws?  What  laws  govern  contractual  relations 
between  publisher  and  advertiser?  Can  anyone’s  picture 
be  used  in  paid  space? 

These  and  thousands  of  similar  questions  arc  answered 
in  “The  Law  on  Advertising,”  a  .500-page  book  by 
Clowry  Chapman,  of  the  New  York  bar,  with  introduction 
endorsement  by  Ernest  Elmo  Calkins.  'The  book  bears  the 
date  1929  and  was  made  to  sell  at  *7.50.  Through 
special  arrangement  with  the  author.  Editor  &  Publisher's 
Book  Mart  offers  a  limited  number  while  they  last  at  $2.95. 
•Add  25c  to  cover  postage. 

The  Advertising  Manager,  Agent  or  Publisher  who  has 
The  Law  on  Advertising  on  his  desk  will  be  an  authority 
on  what  is  safe  to  print  and  how  relations  between  adver¬ 
tiser,  agent  and  media  can  be  legally  safe-guarded. 

Only  a  few  copies — Order  NOW. 


WORKING  NEWSP.4PERM.4N’S  SHELF 
Recommended:  History:  M.4IN  CURRENTS,  by  W.  G. 
Blcyer,  *3.00.  Editorial  Technique;  NEW'SP.APER  RE¬ 
PORTING  OF  PUBLIC  .AFFAIRS,  by  Bush,  *:L00. 
NEWSPAPER  WRITING  AND  EDITING,  by  Blcyer. 
*2.25.  RIGHTS  AND  PRIVILEGES  OF  THE  PRESS, 
by  Siebert,  *3.00.  THE  WORKING  PRESS,  by  Sorrells, 
»'j.00.  THE  LAW  OF  THE  NEWSPAPERS,  by  Arthur 
&  Crosman,  $3.50.  NEWSPAPER  REFERENCE 
METHODS,  by  Desmond,  *2.50.  NEWS  PHOTOG- 
R.4PHY,  by  Price,  *2.00.  For  inspiration:  BEHIND 
THE  FRONT  PAGE,  Forrest.  *2.50. 

Reference;  MARCH’S  THESAURUS  DICTIONARY, 
*9.00. 


Address  :  Book  Mart,  EDITOR  &  PUBLISHER 

1700  TIMES  BUILDING  NEW  YORK,  N.  Y. 
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RAILWAY  TRAVEL  UP 
OVER  1933  TOTAL 

Pennsylvania  Passenger  Traffic  Head 

Says  Innovations  in  Rail  Facilities 
Calls  for  Increase  in  Ad¬ 
vertising  Effort 

(.Special  to  Editor  &  ri'BMsuER) 

Philadelphia,  Jan.  9— The  advent 
«if  faster,  more  convenient  metluxls  in 
rail  transiwrtation  will  Rive  railroads 
‘‘additional  d  e  f  - 
inite  and  concrete 
features  to  adver¬ 
tise”  in  the  near 
future.  C.  H. 

Mathews  revealed 
to  Kditok  &  Plb- 
i.isHER.  At  the 
same  time  he 
cited  substantial 
increases  in  pas¬ 
senger  volume  by 
eastern  and  south¬ 
ern  roads  in  1934 
ener  1933. 

“Although  rail-  c.  H.  Mathews 
road  advertising  in 

newspapers  is  now  at  the  lowest  pos- 
,'il)le  level,  streamlining,  electrilication, 
further  adoption  of  air-conditioning  and 
all  the  other  improvements  will  be  in¬ 
strumental  in  making  increased  adver¬ 
tising  productive  and  necessary,"  Mr. 
Mathews  said. 

He  pointed  out  that  the  advertising 
done  by  Pennsylvania  during  1934,  while 
in  no  measure  as  great  as  in  previous 
years  was  particularly  effective  in  pro¬ 
moting  business  through  excursions,  in 
Itringing  business  to  lines  featuring  air- 
conditioning,  and  in  increasing  freight 
volume  through  ‘‘store  door  collection 
and  delivery  copy.”  Outside  figures, 
not  released  by  the  company,  but  esti¬ 
mated  by  media  experts,  indicate  that 
the  Pennsylvania  us^  $700,000  on  1934 
advertising.  Of  this  amount,  somewhat 
less  than  $200,000  was  employed  in  35 
newspapers  (18  papers  on  the  Pennsyl¬ 
vania  railway  line  and  17  papers  off 
the  line)  to  buy  164,879  lines  for  pro¬ 
moting  the  year-round  benefits  of  air- 
conditioned  trains. 

“If  you  are  going  to  run  excursions 
you  must  advertise  them  in  the  news¬ 
papers,”  Mr.  Mathews  said,  and  it  is 
this  phase  of  their  promotional  activi¬ 
ties  that  makes  Pennsylvania  one  of  the 
heavy  space  users,  despite  the  drastic 
reductions  in  their  budgets  the  past 
few  years. 

The  Pennsylvania  road  has.  partly 
in  consequence  of  its  appreciation  of 
the  need  of  aggressive  promotion,  in¬ 
creased  its  passenger  traffic  in  greater 
proportion  than  the  average  of  its  coni- 
Iietitors. 

For  example: 

1.  I  he  major  eastern  roads,  for  the 
l>eriod  from  December,  1933,  to  Septem¬ 
ber,  1934,  inclusive,  had  a  passenger 
ojxjrating  revenue  of  $146,317,851,  an 
increase  of  6.9  per  cent  over  the  same 
period  of  the  previous  year.  Pennsyl¬ 
vania’s  traffic  income  from  passengers 
for  that  iieriod  was  $48,254,978,  an  in¬ 
crease  oi  11  per  cent  over  the  same 
period  of  the  previous  year.  (  Passenger 
income  is  about  25  per  cent  of  the  total 
revenue  of  the  ordinary  railwa\  com¬ 
pany.) 

2.  In  September,  1934,  eastern  roads 
showed  a  decrease  in  passenger  revenue 
of  5.1  per  cent,  while  Pennslivania 
showed  an  increase  of  1.5  per  cent. 

The  following  figures  show  what  hap- 
liened  la't  year  to  i>assenger  revenue  on 
the  majcir  railway  systems  of  the  coun¬ 
try.  It  should  be  noted  that  although 
western  lines  show  a  slight  dollar  de¬ 
crease,  there  was  an  actual  increase  in 
number  of  passengers.  Marked  de¬ 
creases  in  fares  account  for  the  de¬ 
crease  : 

Passenger  revenue,  December,  1933, 
to  September,  1934  (inc.)  (Percent¬ 
ages  indicate  comparison  with  same 
jR-riod  of  previous  year). 

Western  Lines,  $74,908,0^)9  (.5  per 
cent  decrease). 

Southern  Lines,  $23,151,441  (18.2  per 
ceiU  increase). 

T.astern  Lines,  $146,317,851  (6.9  per 
cent  increase). 


REPEAL  VIRGINIA  PROBLEM 

Newspapers  Asked  to  Inform  State  1 

on  Social  Results 

lli\  tclcyraph  to  Editor  &  Publisher) 

LvxtHBiRO.  Va..  Jan.  9— Virginia  , 
newspapers  today  faced  a  challenge  to  ] 
keep  the  N'irginia  State  .Mcoholic  Hev-  i 
erage  Control  Board  constantly  in¬ 
formed  upon  social  results  of  the  state's  i 
experiment  in  control  of  liquor.  Speak¬ 
ing  before  the  midwinter  session  of  the 
N'irginia  Press  .Association  at  Lynch¬ 
burg  yesterday  Major  S.  Heth  Tyler, 
chairman,  said"  .ABCB  will  depend  upon 
the  press  to  keep  the  t)oard  as  well  as 
the  public  informed  upon  such  problems 
as  drunkenness,  drunken  driving,  effect 
of  legalized  liquor  upon  crime  and  pov¬ 
erty  and  upon  progress  that  may  Ir- 
made  in  the  war  against  bootlegging 
and  its  train  of  evils. 

The  association  decided  to  name  a 
committee  which  will  cooperate  with 
the  board  in  making  any  necessary 
changes  in  liquor  advertising  regula¬ 
tions  and  review  other  publicity  prob¬ 
lems. 

The  program  of  the  concluding  ses¬ 
sion  today  included  an  address,  “Mer¬ 
chandising — Its  Relation  to  Newspaper 
Advertising,”  by  Con  W.  Dawson,  ad¬ 
vertising  manager  J.  R.  Millner  Com¬ 
pany,  Lynchburg,  and  “Proposal  for 
Co-operative  .Advertising,”  by  J.  T. 
Mackey,  oi '  Mergenthaler  Linotype 
Company. 

The  'Lynchburq  Xeivs  and  Advance 
entertained  the  convention  at  luncheon 
today.  Upwards  of  a  hundred  news- 
jiaper  editors  and  publishers  from  all 
parts  of  the  state  attended.  Louis 
Spillman,  Waynesboro,  president,  pre¬ 
sided. 

Two  Richmond  newspapers,  the 
Times-Dispatch  and  News-Leader,  were 
awarded  C.  C.  Rhame  certificates  at 
the  newspaper  clinic  held  yesterday. 
Heading  the  list  of  dailies  in  towns  of 
more  than  25.000  population  the  News- 
Leader  won  a  double  award  for  adver¬ 
tising  display  and  press  work.  The 
Times-Dispatch  also  was  a  double  win¬ 
ner,  excelling  in  front  page  and  general 
makeup.  In  the  class  for  papers  pub¬ 
lished  in  communities  of  less  than 
25.000  persons  the  Alexandria  Gazette 
received  an  award  for  advertising  dis¬ 
play,  the  Staunton  Ez'ening  Leader  for 
press  work  and  the  Damdlle  Register 
for  front  page  makeup. 

CROWN  ZELLERBACH  PROHTS 

Crown  Zellerbach  Corporation,  San 
Francisco,  and  its  stock-controlled  sub¬ 
sidiary,  Crown  Willamette  Paper  Com¬ 
pany,  announced  Nov.  28  a  combined  net 
profit  of  $1,661,145  had  been  made  dur¬ 
ing  the  six  months  ended  Oct.  31.  This 
compares  with  a  net  of  $1,187,934  for 
corresponding  periixi  a  year  ago. 

PAY  CUT  RESTORED 

Effective  Jan.  4  employes  of  the  Bal¬ 
timore  Sun  papers  editorial  and  business 
offices  received  five  per  cent  restoration 
weekly  of  the  10  per  cent  pay  cut  made 
in  .April.  1933.  They  also  received  on 
Dec.  21  five  jier  cent  “back  pay”  for  the 
previous  six  months.  The  plan  does  not 
apply  to  the  mechanical  employes. 

Last  Quarter  of  1 934 
as  Reported  to  ABC 

70,Z54 

NET  PAID 
CIRCULATION 


101/2%  Above  the 
Low  of  1933 

COURIER- POST 

Camden,  New  Jersey 
GEO.  A.  McDEVITT  CO. 

National  RapreaentatiTC 


DAILY  REORGANIZES  BOARD  WESTINGHOUSE  PLANS  DRIVE 


Fort  Wayne  (Ind.)  Journal-Gazette 
Get*  New  Businea*  Direction 

Officers  and  directors  of  the  Fort 
ll'ayne  (Ind.)  Joimuil-Gazette  Com¬ 
pany  were  elected  at  the  annual  meet¬ 
ing  of  the  corporation  Jan.  2: 

James  R.  Fleming,  United  States  dis¬ 
trict  attorney,  chairman  of  the  board. 

William  A.  Kunkel,  Jr.,  capitalist  of 
Bluffton  and  Fort  Wayne,  president 
and  treasurer  of  the  company. 

L.  G.  Fillingham,  local  postmaster, 
fir.st  vice-president. 

A.  Schaefer,  advertising  director,  sec¬ 
ond  vice-president. 

Arnold  Scherer,  auditor  of  tlie  com¬ 
pany,  secretary. 

Mr.  Kunkel  will  take  charge  of  the 
business  management  immediatelx.  Mr. 
I'leming  also  will  be  active  in  the  man¬ 
agement  of  the  newspaper. 

WANTS  RULES  PUBLISHED 

(Special  to  Editor  &  Publisher) 

Washington,  I).  C,  Jan.  10 — Repre¬ 
sentative  David  J.  Lewis  of  Maryland 
has  introduced  in  Congress  a  bill  to 
provide  for  the  publication  of  executive 
and  administrative  rules,  regulations, 
and  orders  of  the  various  governmental 
Imdies.  The  proposed  enactment,  which 
proiide.s  for  the  filing  of  all  such  rules 
and  orders  with  the  Secretary  of  State 
for  publication,  and  then  open  to  in¬ 
spection  by  the  public,  was  probably 
brought  to  the  attention  of  the  Maryland 
Congressman  through  a  recent  com¬ 
plaint  of  members  of  the  Supreme 
Court  that  no  present  mode  of  publica¬ 
tion  of  executive  orders  now  exist.s. 


Refrigerator*  Particularly  Will  B« 

Given  Large  Space  and  Color 

Announcing  that  merchandise  sales  of 
Westinghouse  Electric  &  Manufacturing 
Company  in  1934  were  73  per  cent  lar¬ 
ger  than  in  1933,  A.  E.  Allen  vice-presi¬ 
dent,  announced  this  week  in  New  York 
that  the  company  was  planning  its  most 
comprehensive  advertising  campaign. 

In  particular.  Editor  &  Publishes 
was  informed  later,  advertjsing  of 
Westinghouse  refrigerators  will  be  in¬ 
creased  markedly  in  both  newspapers 
and  magazines.  It  is  understood  that 
emphasis  will  be  placed  on  large  spact 
with  color  in  Sunday  editions,  handled 
by  local  distributors  or  dealers  in  cities 
where  heavy  sales  have  been  made. 

APPROVES  NEWS  BOND  DEAL 

Moody’s  I  lOrs’  Service  has  rec¬ 
ommended  that  holders  of  Chicago  Doi'/v 
News,  Inc.,  six  per  cent  debentures,  due 
Jan.  1,  1936,  exchange  their  securities 
for  new  ten-year  five  per  cent  deben¬ 
tures,  plus  y>  of  one  per  cent  in 
cash  “in  view  of  the  company’s  good 
earnings  ability  and  satisfactory  finan¬ 
cial  position.”  As  previously  announced 
in  Editor  &  Publisher,  the  Chicago 
Daily  News  has  made  an  offer  to  hold¬ 
ers  of  the  debenture  6s,  due  1936, 
whereby  they  would  be  exchanged  for 
new  five  per  cent,  ten-year  debentures. 
The  exchange  may  be  put  into  effect 
at  any  time  prior  to  May  1,  1935,  pro¬ 
vided  holders  of  $2,500,000  or  more  of 
the  outstanding  debentures  accept  the 
exchange  offer.  Those  not  exchanged 
will  be  called  for  redemption  at  the  call 
price  of  10054- 

. . .  ys'sW'gaiiiiiiii:  iiiiiiiHiiiiiiiiiiimi  syiiiaiaiiiaii 


jIUBLISHERS  of  newspapers  and  MAGAZINES 
live  on  the  advertising  they  print. 

Continuous  advertising  in  volume  proves  to  these 
Publishers  that  advertising  of  others  in  their  mediums 
bring  riches. 

But,  as  a  rule,  they  take  verj'  little  of  their  own 
medicine. 

The  "Brooklyn  Standard  Union”  was  built  on  ad¬ 
vertising  printed  mostly  in  two  mediums — "Editor  & 
Publisher”  and  "Printers’  Ink” — and  personal  sales¬ 
manship. 

It  carried  large  advertising  which  appeared  in  no 
other  Brooklyn  newspaper — and  it  was  the  only 
Brooklyn  newspaper  which  advertised  to  any  extent 
in  the  two  mediums  named. 

Into  my  office  walked  one  day  a  bright  young  man 
who  said: 

"I’m  the  Advertising  Manager  for 
-  Soap.^  You  sign  your  adver¬ 
tisements,  so  I  assume  you  write  them. 
Sometime  ago  I  decided  to  call  the 
next  time  I  came  East.  Then  I  thought 
it  might  be  more  to  the  point  if  I 
brought  with  me  an  order  for  adver¬ 
tising  in  your  paper.” 

He  handed  me  an  order  for  several  thousand 
dollars.  It  was  the  beginning  of  an  account  which 
alone  paid  the  cost  of  our  own  advertising  for  several 
months  every  year. 

1  should  like  very  much  to  give  to  Publishers  a 
service  of  Salesmanship  and  Advertising. 


Plainfield 


New  Jersey 
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Selling  The  Classified  Pages  MAJOR  LEAGUE  TEAM 

_ _ Z _  USING  PAID  SPACE  I  he  Wrigley  baseball  copy  is  running 

— “  “““  - - -  twice  a  week  in  morning  papers  and 

By  LAWRENCE  P.  LIKLEY  140>Line  Copy  in  All  Chicago  New*-  once  a  week  in  afternoon  dailies.  It  is 

Approximately  35  degrees  ously  been  chosen  in  which  the  nation’s  paper*  Pu*he*  Cub*’  Game*  Next  planned  to  continue  this  unusual  series 

•  south  of  the  equator  and  138  de-  attention  has  been  directed  to  the  ad-  Summer _ Publicitv  Not  indefinitely,  probably  extending  through 

grees  east  of  Greenwich,  in  the  province  vantages  of  using  want  ads.  Many  u/  •  i  baseball  season,  it  is  understood. 

i)i  South  Australia,  is  the  city  of  Ade-  classified  managers  feel,  however,  that  Enough,  Say*  Wrigley  copy  itself  is  unique  in  that  in- 

laide  with  325,000  inhabitants.  One  of  a  week  in  March,  or  possibly  April,  Chicago  Jan  9 _  Believine  big  stead  of  talking  about  the  Cubs  as  a 

•jie  newspapers  these  citizens  read  is  would  afford  greater  returns  for  the  leaffue  hacehall  i«  like  anv  r>ther^  bnsi-  team,  the  advertising  is  designed  to  sell 
tlie  Advertiser.  Not  only  is  O.  Withall  promotional  effort  expended  ness  P  K  Wriglev  owner  of  the  benefits  of  the  game  to  the  specta- 

jassified  advertising  manager  of  the  The  postponement  is  wise  because  rhic’ago’ Cube  has  inai’itrnratpd  a  series  tors.  Typical  of  the  series  is  the  cur- 
I  offers  more  opportunities  of  black  and  white  advertisements  in  all  rent  advert^ement  which  states : 

member  of  the  Association  of  News-  for  securing  new  classified  advertisers  ,  ,  stariincr  ihic  Look  ahead  to  sunshine,  recreation 

,»per  Classified  Advertising  Managers,  than  does  the  dead  of  winter.  The  and  happy  hours  with  the  Cubs  at 

-  S.  A-  same  campaign  two  months  later  than  _iqi-Uc  Wrigley  Field  next  summer.” 


USING  PAID  SPACE 

140-Line  Copy  in  All  Chicago  News¬ 
paper*  Pu*he*  Cub*’  Game*  Next 
Summer  —  Publicity  Not 
Enough,  Say*  Wrigley 


I  he  Wrigley  baseball  copy  is  running 
twice  a  week  in  morning  papers  and 
once  a  week  in  afternoon  dailies.  It  is 
planned  to  continue  this  unusual  series 
indefinitely,  probably  extending  through 
the  baseball  season,  it  is  understood. 

The  copy  itself  is  unique  in  that  in- 


“•  campaign  two  months  later  than  „_rks  the  first  time  in  maior  league  Wrigley  Field  next  summer.” 

One  ot  the  lett^s  recently  arriving  has  been  customary  will  find  the  ma-  historv  that  a  club  owner^  has  u^ed  This  forward-looking  policy  of  Mr. 
a  the  A  cm  Pork  Times  desk  of  Asso-  jority  of  prospects  more  receptive  to  advertising  columns  of  newsuaners  to  Wrigley  will  no  doubt  be 

Larroll  contained  the  application  for  ♦  *  *  nuhlic  particularly  .in  cities  where 

Ttion  ^  **  Australia  publi-  AUTOMOBILE  shows  are  again  Discussing  this  innovation  in  sports  pla\.  It  has  longue 

The  Herald  &  Weekly  Times  oiUtl-  ,  Editor  &  Pub-  PrX‘ssilal‘brsebXWrv“  ^ 

I  bourne.  Australia,  joined  some  time  LiSHERMr  Wrigley,  who  is  also  presi- 

wo  Perhans  eventuallv  the  Asenri  ‘-'oming  the  individual  dealer  s  used  car  dent  of  the  Wrigley  Chewing  Gum  ot  tree  puDicity  wiinoui 

ago.  remaps,  eventually,  tne  Associ-  ..  _ wav.’  other  than  convention 


,i  YY  1  Wtlgley  wlll  no  doubt  be  hailed  by 
sell  recreational  benefits  of  the  game  to  newspapers  throughout 
the  public.  particularly  in  cities  where  big  league 


Km^rship  from  this  Australia  publi-  /*  UTOMOBILE  shows  are  again  Discussing  this  innovation  in  sports  play.  It  has  long  been  the  com- 

The  Herald  &  Weekly  Times  oiMeU  ,  their  appearances  in  the  page  advertising  with  Editor  &  Pub-  P'rX‘ssilal‘brsebXWrv« 

lYYiime  \ustralia  inined  <;nniP  timo  larger  Cities.  With  them,  as  usual,  are  lisher,  Mr.  Wrigley,  who  is  also  presi-  ^  ^  u. 

aro  Perhaps  eventuallv  the  Associ-  coming  the  individual  dealer’s  “used  car  dent  of  the  Wrigley  Chewing  Gum  of  free  pubicity  , 

^on  will  see  fit  to  adoot  "Interna  show,”  together  with  some  city-wide  Company,  consistent  user  of  advertising,  other  than  • 

rHmal”  as  a  component  In  o/its  no-  movements  sponsored  d_eclared  he  did  not  believe  that  profes- 


twial”  as  a  component  part  of  its  no-  -c  a  movemems  sponsoreu  aeciarea  ne  am  not  Deiieve  tnat  proies- 

Mnclature  by  classified  departments  of  the  news-  sional  baseball  could  rely  solely  upon 

In  addition  to  the  Australia  members.  •  Publicity  to  attract  the  general  public, 

there  are  at  present  15  in  Canada,  one  Alotor  manufacturers  anticipate  in-  “Publicity  is  fine,”  he  said,  “but  we 
aLondon,  and  one  in  Copenhagen,  Den-  creased  pr^uction  and  sales  of  their  Relieve  baseball  is  just  like  any  other 
mrk.  new  units  this  year,  which,  if  true  must  business  and  must  rely  upon  advertising 

Mr.  Carroll  states  that  present  mem-  additional  effort  will  be  put  public.  We  are  using  the 

bership  of  310  is  only  six  short  of  the  move  the  second-hand  supply  jp^r^g  pages  of  five  local  papers  at 


iiwi  time  uivita-  ,  i  •  aI. 

mal  baseball  could  rely  solely  upon  borne  games  during  t  e  u’- 
iblicity  to  attract  the  general  public.  The  Cubs  s  advertising  s  .  -  ®  JP 
“D  Ki-  •*  -  a  "  u  A  »u  Y  pared  and  placed  by  Neisser--Meyerhott. 

Publicity  IS  fine,  he  said,  but  we  {nc.,  local  advertising  agency. 


all-time  record  and  that  in  the  near 
ioture  the  Association  will  boast  a  new 
I  jgh  for  its  roster. 

The  secretary,  A.  T.  Powderly, 


to  sell  the  public.  We  are  using  the  1934  NET  PROFIT  REPORTED 

sports  pages  of  five  local  papers  at  A  net  profit  of  $751,085  (at  par)  be- 

present  because  we  feel  there  is  less  fore  deduction  of  an  interim  dividend 


GRANTS  CHANGE  OF  VENUE 

Justice  Louis  A.  Valente  in  Manhat- 


sales  resistance  there  among  the  regular  paid  in  March,  is  shown  in  the  annual 
fans.  balance  sheet  of  the  Melbourne,  ^-Aus- 

“We  hope,  however,  eventually  to  get  tralia.  Herald  and  Weekly  Times.  “The 


Rochester  Democrat  &■  Chronicle,  is  Supreme  Court  this  week  granted  a  the  sports  page  and  use  the  general  success  of  the  policy  of  energetic  _ex- 
lothorized  to  remit  to  any  newspaper  niotion  to  _  transfer  the  trial  of  the  news  section  to  make  more  people  base-  pansion  of  our  newspapers'  services 

joining  now  one-half  of  the  1934-35  People  against  Harold  J.  Wollinskyj  a  ball  minded.  It  is  our  hope  that  later  to  the  public  is  shown  by  the  financial 

loK,  provided  dues  for  1935-36  are  newspaperman,  John  J.  Corbett  and  may  be  able  to  use  paid  newspaper  result  of  the  year,”  the  directors’  re- 
1  ;aid  with  the  application.  h  rank  J.  Walsh,  the  latter  subway  space  every  day  just  as  we  now  do  in  port  read. 


aid  with  the  application. 

^  ^  guards  in  the  employ  of  the  Inter- 

...  „  Y  r  I  . . .  borough  system,  to  Mineola  in  Nassau 

|N  an  effort  to  further  build  classified  County.  The  three  were  charged  with 
volume,  or  to  stave  off  slowly  creep-  assaulting  a  man  for  placing  a  slug  in 


losses  of  the  past,  the  question  of  a  subway  slot.  Lloyd  Paul  Stryker, 
mt  to  do  about  typography  and  counsel  for  the  transit  company  sub- 
^en  columns  has  smoldered  here  and  mitted  a  bundle  of  newspaper  stories  to 
.  .  .,  , ,  ,  the  justice  and  pointed  out  that  edi- 

.\o  data  IS  available  regarding  the  torials  and  cartoons  of  an  inflammatory 
number  oi  papers  that  have  relaxed  nature  had  been  published  in  the  daily 
'tnngeiit  regulations  governing  want  press  concerning  the  incident, 
u  make-up,  but  it  is  apparent  that  not  _ 

'*'AS»"'°TPN  .column 

lujers.  Many  of  these  will  forever  .  I  he  Associated  Press  s  daily  column 
Imor  f.,r  gaudier  set-ups.  \msmess  and  financial  news  and  in- 


i icw  iia\e  acceucQ  to  tne  QcmariQS  oi  ii/ditinp  ^VA^i-llNr*TON  COI1IMN 
•ome  of  the  larger  classified  space  a  WASHINGTON  COLUMN 

iujers.  Many  of  these  will  forever  .  I  he  Associated  Press  s  daily  column 

Imor  for  gaudier  set-ups.  \msmess  and  financial  news  and  in- 

^  terpretation.  As  W  ashington  Sees  It, 

*  *  *  is  now  being  written  and  signed  by 

riFTEEX  hundred  lines  of  classified  Frederick  Gardner,  formerly  of  the 
Lwas  the  reward  gained  by  "Lou”  York  A.  P.  financial  staff.  Mr. 

Heaton,  classified  manager  of  the  New  Gardner,  who  has  had  wide  experience 


York  Herald  Tribune,  as  a  result  of  his  "i  general  and  political  as  well  as  finan- 
idief  that  “Annuitants  Live  Longer.”  c>al  writing,  has  sened  on  newspapers 
This  “special”  appeared  three  times,  hi  Texas,  Missouri,  and  New  York, 
iweek  apart,  and  ran  170  lines  deep  on  He  was  formerly  on  the  financial  staffs 
•JiTfe  columns.  The  heading  appeared  oi  ihe  New  York  livening  Post  and 
a  the  form  of  a  “T,”  the  top  arm  be-  A’^cu-  York  World.  For  the  past  eight 
ing  “Anuitants  Live  Longer”  in  36-  nionths  he  has  been  writing  the  New 
point  l»ld.  The  explanation  about  an-  York  column  “Stock  Exchange  Topics.” 
■ty  insurance  policies  in  the  center 


John  B.  Woodward,  Inc. 


Announces  the  Opening 


Kansas  City  office 


Mr.  Joseph  J.  Farrell,  Mgr. 


volnmn  beneath  the  heading  consisted  NEW  YORK  EDITORS  TO  MEET 
oi  four  paragraphs  in  7-point  bold  With  Dean  Carl  Ackerman,  of  the 
ttlics,  occupying  about  four  inches.  Columbia  University  School  of  Jour- 
Theme  of  this  “selling  ammunition”  nalism.  as  the  principal  speaker,  the 
»a:  New  York  Society  of  Newspaper  Ed- 

.\nnuity  insurance  is  popular  because  itors  will  meet  in  Troy,  Jan.  28,  at  1 
Wple  want  to  live.  Worry  kills  more  P-  >ti-  Clarence  T.  Leighton,  manag- 
Kople  than  disease.  Most  worry  can  itiK  editor,  Osiveqo  Palladium  Times, 
bf  traced  to  financial  insecurity.  An  is  president. 

Wuity  policy  removes  a  load  of  fear.  - - 

lift,  therefore,  lengthens.  Happiness 
s  assured. 

Fifty  insurance  corporations  and 
4nicies  were  represented  in  the  sur- 
^wnding  space  with  advertisements 
|»ging  from  two  lines  to  one  and  a 
alf  inches. 


John  B,  Woodward,  Inc. 

Newspaper  Representatives 


VEW  YORK  CITY  aggregate  classi- 
fied  linage  in  1934  fell  240,405 
«s  short  of  equaling  the  volume  of 
'w,  according  to  Media  Records, 
five  of  the  nine  New  York  publications 
Wie  classified  gains,  while  four  suf- 
■oed  losses. 

*  «  « 

VATIONAL  Want  Ad  Week  has 
been  temporarily  postponed  as  a 
^It  of  a  questionnaire  sent  by  Henry 
of  the  Cincinnati  Post  to  mem- 
ws  of  the  Classified  Managers  Associ- 
**•1.  seeking  their  opinions  as  to  the 
appropriate  time  for  the  campaign. 

A  week  in  late  January  has  previ- 
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Circulation 


GROUPS  TO  PROMOTE 
NET  RETURNS  NAMED 

Inland  Sub-Committee*  Will  Also 
Work  to  Eliminate  Un¬ 
fair  Circulation 
Practices 

In  accordance  with  the  special  In¬ 
land  Daily  Press  Association  subscrip¬ 
tion  cost  committee  report  made  at  the 
October  convention  by  \V.  R.  Ronald, 
Mitchell  (S.  D.)  Republican,  chair¬ 
man,  the  Inland  president,  \  erne  E. 
Joy,  Centralia  (Ill.)  Sentinel,  has  ap¬ 
pointed  subcommittees  in  each  Inland 
state  for  the  purpose  of  improving  net 
returns  on  circulation  and  eliminating 
unfair  circulation  practices. 

In  making  his  report,  Mr.  Ronald 
recommended  that  publishers  recognize 
subscription  revenue  as  “more  definite 
and  controllable  than  other  sources  of 
income.”  He  asserted  that  this  depart¬ 
ment  should  be  made  to  produce  the 
maximum  net  income  for  the  minimum 
circulation  regarded  as  necessary  for 
the  sale  of  the  proper  amount  of  adver¬ 
tising. 

Mr.  Ronald  included  in  his  list  of  un¬ 
fair  practices  the  following; 

Lowered  subscription  prices  in  out¬ 
lying  territory  of  competitors;  full  re¬ 
bates  to  Sunday  motor  dealers ;  bonuses 
to  country  carriers  and  dealers;  selling 
at  below  published  rates ;  insurance 
policies  at  cut  rates;  use  of  premiums 
without  adding  cost ;  excessive  commis¬ 
sions  to  solicitors  so  they  can  cut  prices  ; 
giving  extra  time  on  carrier  subscrip¬ 
tions  ;  subscription  contests ;  continu¬ 
ing  pai^rs  indefinitely  after  expiration : 
competitor  selling  b\  mail  at  $1.(X)  per 
yearj  free  papers  by  carriers  in  city  of 
publication;  delivering  by  truck  beyond 
retail  trade  area ;  clubbing  with  maga¬ 
zines. 


JOHN  TOLER  HONORED 

John  Thomas  Toler,  circulation  man¬ 
ager  of  the  Atlanta  ((la.)  Constitution 
received  a  gladstone  bag  from  friends 
at  a  testimonial  dinner  tendered  him  Jan. 
3  in  token  of  his  25  years  of  service 
with  the  Constitution.  Maj.  Clark 
Howell,  Jr.,  general  manager  of  the 
paper,  made  the  presentation.  Mr.  Toler 
joined  the  Constitution  staff  after  filling 
executive  position  with  other  large 
papers  in  this  country. 


ANNUAL  BOXING  TOURNAMENT 
The  Green  Bay  (W'is.)  Press-Gazette 
is  sponsorii^  its  third  annual  Golden 
Gloves  boxing  tournament,  Feb.  4,  5, 
and  12.  Winners  of  the  bouts  will  be 
sent  to  the  Tournament  of  Champions 
at  the  Chicago  Stadium,  with  all  ex¬ 
penses  paid.  Last  year  approximately 
100  boys  entered  the  tournament. 


HAS  IDENTIHCATION  CONTEST 

A  contest  to  name  surrounding  towns 
by  means  of  pictures  has  been  launched 
by  the  Youngstown  (O.)  Telegram 
which  is  offering  $1,000  in  cash  prizes 
to  the  winners.  The  competition  fol- 
lows  the  recent  Twin  identification  con¬ 
test  in  which  thousands  of  readers  par- 
tiepated. 


NEEDY  FUND  SUBSCRIBED 

{Speciai  to  Editos  &  Publisher) 

New  Bedford,  Mass..  Jan.  7 — For  the 
14th  _  consecutive  year,  the  Neediest 
Families  Fund,  sponsored  by  the  Nnv 
Bedford  Standard-Times,  Mercury  at¬ 
tained  its  goal  in  the  holiday  season 
just  past.  A  total  of  $2,750  was  raised. 


SNOW  SPORTS  CONTEST 

The  San  Francisco  Chronicle  is  spon¬ 
soring  a  circulation  contest  where  en¬ 
trants  qualifying  with  35  points  are 
given  trips  to  Yosemite,  Truckee,  Lake 
Tahoe  and  other  winter  sports  centers 
of  California. 


INCREASES  COMIC  STRIPS 

The  Watertown  (Wis.)  Daily  Times 
has  inaugurated  a  full  page  of  comics 
to  its  regular  daily  newspaper,  increas¬ 
ing  the  number  of  strips  to  a  total  of 
six. 


BIG  SPORT  PROMOTIONS 

Many  Different  Events  Planned  by 
Chicago  Newspapers 

Chicago  newspapers  are  turning  to 
winter  sports  programs  to  promote  cir¬ 
culation,  with  ice  skate  meets,  basket¬ 
ball,  bowling  and  table  tennis  tourna¬ 
ments,  and  Golden  Gloves  boxing  con¬ 
tests  heading  the  list  of  sports  aepart- 
ment  activities. 

The  Chicago  American  is  again  spon¬ 
soring  a  huge  city-wide  amateur  basket¬ 
ball  league  for  men  and  women,  to¬ 
gether  with  a  women’s  bowling  tourney 
and  a  table  tennis  tournament. 

The  Chicago  1  ribunc  will  hold  its 
18th  annual  Silver  Skates  Derbies  Jan 
12  and  13.  The  Chicago  Daily  Sews 
has  announced  its  \\  estern  Indtwr 
Speed-Skating  Championships  and  ice 
carnival  to  be  held  at  the  Cnicago  Sta¬ 
dium  Feb.  2.  Olympic  teams  from  the 
United  States  and  Canada,  to  be  en¬ 
tered  in  the  international  competition  in 
Germany  next  year,  will  skate  in  the 
Daily  News  meet. 

The  Tribune  has  also  announced  its 
eighth  annual  Golden  Gloves  amateur 
lioxing  tournament,  .starting  Feb.  11. 
Eleven  states  will  be  renresented  in  this 
year’s  tournament  of  champions  to_  be 
held  at  the  Stadium,  loginning  Feb. 
25.  The  new  Golden  Gloves  newspa¬ 
pers  are;  Minneapolis  i'ribune.  Louis¬ 
ville  Herald-Post,  Sioux  City  (la.) 
Journal,  Akron  (O.)  Beacon- Journal, 
Wisconsin  Rapids  (Wis.)  Tribune  and 
Chillicothe  (Mo.)  Constitution-Tribune. 

SEEK  TRUCKING  AGREEMENT 

Newspaper  and  Trucking  Bodies  Con¬ 
fer  Under  NRA  Auspices 

iHfecial  to  Editor  is  I’ublisiikr) 

Washington,  D.  C.,  Jan.  9 — .\n 
agreement  designed  to  coordinate  the 
overlapping  sections  of  the  Newspaper 
and  Trucking  Codes  was  reached  last 
week  at  a  meeting  of  the  joint  commit¬ 
tee  of  the  two  txxlies  held  at  NRA 
headquarters. 

The  meeting  was  carried  on  with  har¬ 
mony,  and  accord  was  reached  on  alt 
jMDints  which  were  discussed.  The  only- 
part  of  the  agreement  left  before  it 
can  become  effective  is  the  final  draft¬ 
ing  by  the  counsel  for  both  code  au¬ 
thorities.  When  this  has  been  com¬ 
pleted,  the  agreement  is  to  be  sulmiittcd 
to  the  National  Trucking  Code  .Author¬ 
ity  at  its  meeting  this  week,  and  to  the 
Daily  Newspaper  Publishing  Code  Au¬ 
thority,  at  its  earliest  meeting. 

The  agreement  will  provide  hroad, 
general  rules  regarding  the  jurisdiction 
of  cither  code  over  trucking  operations 
connected  with  newspaper  work.  It  will 
provide  for  the  continuance  of  the  joint 
committee  to  decide  the  border-line 
cases  which  cannot  be  decided  in  the 
field  to  the  satisfaction  of  all  con¬ 
cerned. 

The  code  authority  for  the  Newspaper 
Industry  was  represented  by  S.  M.  Wil¬ 
liams.  of  New  York,  and  Elisha  Han¬ 
son.  of  Washington,  counsel,  while  the 
National  Code  .Authority  for  the  Truck¬ 
ing  Industry  was  represented  by  E.  S. 
Brashears,  counsel,  and  John  V.  Law¬ 
rence,  assistant  secretary. 

ISSUED  SPECIAL  SEC’HON 


Christian  Science  Monitor  Host  to 
Advertising  Club 

Recently,  the  Boston  Advertising 
Club  was  entertained  by  the  Christian 
Science  Monitor  in  the  new  Christian 
Science  Publishing  House  at  1  Norway 
street.  Boston.  Nearly’  50  members  of 
the  club  were  present. 

Before  luncheon,  a  picture  of  the 
visitors  was  taken  by  a  staff  photogra¬ 
pher  of  the  Monitor.  A  six-column  cut 
was  made  of  the  picture  in  an  hour  and 
twenty-five  minutes.  It  appeared  on 
the  front  page  of  a  special  edition  of 
the  Monitor  together  with  special 
stories  concerning  the  visit  of  the  club. 
.After  the  club  members  had  been  es¬ 
corted  through  the  building,  each  one 
was  given  a  copy  of  this  special  issue 
of  the  Monitor  containing  the  photo¬ 
graph  of  the  group.  The  Monitor  was 
folded  and  wrapped  and  addressed  indi¬ 
vidually,  as  it  might  have  been  if  sent 
to  the  recipient’s  home 


RECEIVED  “SUBS”  AS  GIFT 


1 — ! 

1 - - 

•VI  vJl  ' 

■SMj 

Fred  Grim 

SEVER.AL  hundred  new  subscriptions 
to  the  Jacksonville  (Fla.)  Journal 
were  presented  to  Fred  Grim.  Journal 
circulation  manager,  as  a  Christmas 
and  New  Year’s  gift  from  the  boys 
who  carry  the  paper. 

Mr.  Grim  is  shown  in  the  picture 
with  some  of  the  numerous  new  sub¬ 
scription  slips  signed  by  subscribers. 

Slips  were  pasted  on  huge  sheets  of 
red  paper  by  the  carriers  with  the  dis¬ 
tricts  from  where  subscriptions  were 
obtained,  marked  at  the  top. 

They  were  presented  by  the  eight  dis¬ 
trict  supervisors  for  the  250  Journal 
carriers  in  Jacksonville.  The  subscrip¬ 
tions  were  obtained  in  two  days. 

Mr.  Grim  was  also  presented  with 
an  elkhide  suitcase  from  members  of 
the  circulation  department. 


CASEY  STENGEL  SERIES 

Casey  Stengel,  manager  of  the 
Brooklyn  Dodgers  ball  club,  has  turned 
to  newspaper  pages  for  the  winter  sea¬ 
son,  and  is  sponsoring  a  series  of  brief 
baseball  anecdotes  and  reminiscences, 
which  are  being  syndicated  by  L.  J. 
Mordell.  New  York,  beginning  Jan.  28. 
The  items  are  written  under  Stengel’s 
name  by  .several  sports  writers,  it  is 
understood.  They  will  run  through  Feb¬ 
ruary  and  March. 


GANNETT  WRITING  SERIES 

Back  from  a  tour  of  Europe  in  which 
he  talked  intimately  with  statesmen, 
newspaper  correspondents  and  plain 
citizens,  Frank  E.  Gannett,  president  of 
the  Gannett  newspapers,  has  put  his 
impressions  in  a  series  of  articles  which 
began  this  week  in  his  newspapers. 


SELLS  TEXAS  WEEKLY 

James  F.  Stewart,  mayor  of  Thorn¬ 
ton.  Tex.,  has  announced  the  sale  of  his 
weekly  newspaper,  the  Thornton  Hust¬ 
ler,  to  S.  W.  Adams,  recently  pub¬ 
lisher  of  the  Falls  County  Record  at 
Marlin,  Tex.,  and  the  Gladewater 
(Tex.)  Joru  Journal. 


^Why  slow  down  for 
every  paper  chanse 
and  risk  every  web 
in  your  press?“ 
says  the 

AUTOPASTER 

to  the  Boss. 

^^Broken  sheets 
cost  you  time 
and  money.^^ 


PEER  CIRCULATION  CHIEF 

Ralph  D.  Henderson,  business  mana- 
ger  of  the  Houston  Press,  has  an¬ 
nounced  the  appointment  of  Gaylord 
Peer  as  circulation  manager.  Mr.  Peer 
has  been  with  the  Scripps- Howard  or¬ 
ganization  since  1914,  having  joined  the 
Oklahoma  City  News  as  carrier  and  re¬ 
maining  with  that  paper  to  become  * 
district  manager  and  receive  the  promo¬ 
tion  of  circulation  manager  of  the  Albu¬ 
querque  State  Tribune,  where  he  re¬ 
mained  two  and  one-half  years.  In  1926 
Peer  was  appointed  circulation  manager 
of  the  El  Paso  Herald-Post,  where  he 
remained  until  December,  1934,  leaving 
that  paper  to  join  the  Houston  Press. 


RAISES  RURAL  PRICES 

The  Battlfi  Creek  (Mich.)  Enquirer- 
A’rtt'j  recently  announced  increases  in 
subscription  rates  as  applied  to  motor 
route  delivery  and  suburban  carrier- 
delivery  service,  due  to  advancing  mate¬ 
rial  and  production  costs.  The  new  rate 
on  motor  delivery  routes  is  65  cents  a 
month,  which  includes  both  weekday  and 
Sunday  issues,  and  on  suburban  carrier- 
delivery  service,  both  week  days  and 
Sunday,  15  cents  a  week. 


CROSBY’S  EXHIBIT  CLOSES 

Percy  Crosby’s  one-man  exhibition 
closed  in  Rome  Jan.  2,  after  critics  had 
acclaimed  the  American  cartoonist,  and 
public  and  official  museums  had  bought 
five  of  his  drawings.  “Slcippy’s" 
creator  is  the  first  .American  artist  so 
honored  in  Rome. 


The  South  Bend  (Ind.)  Tribune  i 
conducting  as  a  weekly  feature,  a  gues 
editorial  each  Sunday  by  a  minister. 


When  a  Newspapci 
Was  Called  a  "Ras" 

CARELESS,  haphazard 
production  was  supposed 
to  be  an  evidence  of  speed  and 
enterprise. 

Today  advertisers  and  read¬ 
ers  have  been  trained  to  expect 
something  very  different— at¬ 
tractive,  symmetrical  typog¬ 
raphy  and  clean  presswork. 

A  vital  part  of  the  combina¬ 
tion  is  stereotyping  that  does 
justice  to  good  typography 
and  that  makes  clean  press- 
work  possible — the  kind  of 
stereotyping  that  is  made  pos¬ 
sible  by  Certified  Mats. 

And  the  gain  in  speed  is  as 
striking  as  the  gain  in  quality. 

For  dependable  stereotyping, 
rely  on  Certified  Dry  -Mats, 
made  in  in  the  LT.  S.  .\. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  (Jt) 
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PUBUC  IS  AVID  FOR 
NEWS  OF  TRIAL 

(Continued  from  page  S) 


William  M.  Geddes,  Evening  Post- 
Record:  “We  have  made  a  noticeable 
increase  in  street  sales  some  of  which 
may  be  traced  to  curiosity  in  our  change 
of  ownership  over  the  weekend.  The 
Hauptmann  trial  is  of  supreme  interest. 


COOPERATIVE  DARKROOM 
USED  IN  FLEMINGTON 

(Continued  from  page  5) 


ate  with  the  services  owning  the  planes 
in  flying  pictures  to  the  cities. 

A  record  for  speed  of  one  and  one- 
half  pictures  a  minute  was  established 
last  Friday.  Six  plates  were  developed, 
printed  with  20  copies,  a  total  of  120 


^  -  ,  I'il  C‘i  ••  iiiicu  Willi  <x  luiai  v* 

jgree  that  this  increase  is  not  due  to  the  We  played  it  above  the  President  s  mes-  porcelain  tanks.  Special  printing  pictures,  distributed  to  members  and 
jal  alone,  but  a  large  part  results  from  sage,  the  first  time  we  have  done  that  cameras  are  put  into  service  to  make  20  ready  to  take  the  air  in  80  minutes. 


;)*  opening  of  Congress.  It  is  impos-  with  any  story.” 
jUle  to  state  correctly  the  proportion  Ray  F.  Marx 
tach  of  these  news  developments  has  to  tion  is  up  sever 
it  increased  circulation,  they  say.  not  only  to  the  F 


prints  of  each  picture.  These  prints  are 


"Rav  F  Marx  Times:  “our  circula-  dried  by  electricity,  and  are  inserted  into  The  photographs  of  Hauptmam  are 
Ray  r.  .viarx,  j  wm-o  .  uui  exceptionally  clear  and  lifelike  becaus^e 

ion  is  up  several  thousand  a  day  due  the  accused  is  “an  ideal  subject.”  His 


illS 


u 


the  accused  is  “an  ideal  subject.”  His 
sallow  complexion  and  pronounced  fea¬ 
tures  make  him  a  good  studio  subject. 


it  increased  circulation,  they  say.  not  only  to  the  Hauptmann  trial  but  also  Three  times  daily,  at  an  appointed  complexion  and  pronoVeed  fea- 

The  Times  considers  the  Hauptmann  to  our  Wirephoto  edition  and  racing,  hour,  the  20  repr^tatives  gather  in  make^him  a  good  studio  subject 

3se  has  increased  distribution  about  A1  G.  Williams,  Examiner:  “Our  ‘he  outer  room.  The  door  is  securely  ™ 

1,000  and  that  when  the  trial  reaches  sales  have  increased  some  but  there  is  locked  so  no  mem^r  can  beat  the  others,  ^  Saturday  was  a  candid 

IS  highpoint,  there  will  be  an  increase  no  telling  how  much  is  due  to  the  'Vhile  the  labeled  envelopes  are  being  photograph  unposed  by  Hauptmann  and 

i  more  than  9.000.  Hauptmann  trial  and  how  much  to  Passed  out,  rnotorcycles  are  being  Xn  Sout  hir  knoXdge 

The  Herald  has  gained  through  this  other  interesting  news.”  William  A.  warmed  up  outside  by  messengers  whose  j  jndbergh  does  not  like  to  be  snanned 

*ws  development  about  10,000  paper  Robare, ///.«trated  Z^o./y  Sitfng®  but  he  will  never  “duck”  a  pictur^bj; 

ales.  This  has  come  through  a  neady  scriptions  are  increasing  but  street  sales  PjX’  landing  fields  tha/  Z  concealing  his  face.  He  prefers  to  out- 

«  .mc,un„„«  ,0  more  than  3,000  per  are  abou.  ,he  _  Hem?5Sl"boS  rj?  -it  ^  cameramen  by  dodging  them 

^e  circulation  of  the  i'lnr -as  aver-  „  _  toy-  rcsentative  has  been  given  a  copy  of  all  i„  thVpfcte^*«*ere  g?aX?auJ 

iging  about  124.900  before  the  trial  be-  Sax  Francisco,  Jan.  9-Newspaper  pictures,  the  door  is  unl^ocked.  After  the  Am-  ForF 

On  Jan.  2  it  was  125,000  and  on  executives  here  say  it  is  difficult  to  ap-  that  what  happens  is  the  business  ot  the  ^  ^  ^  ^ 

Ian  7  over  131,197  papers  were  sold,  praise  the  real  value  of  the  Hauptmann  picture  services  and  the  police  of  Flem-  lasi  ouiiua>. 

irculation  Manager  G.  Burns  believes  trial  upon  local  circulation  because  of  ington,  who  seem  always  to  look  the  Photos  showed  a  motorcycle  dispatch 
•tat  about  4  000  of  these  dailv  sales  re-  stormy  weather  and  heavy  winter  rains  other  way  when  the  cyclists  take  the  carrier  leaving  the  darkroom  at  1  p.  m. 


ot  more  than  9.000.  Hauptmann  trial  and  how  much  to 

The  Herald  has  gained  through  this  other  interesting  news.”  William  A. 
«ws  development  about  10,000  paper  Roh^Lte,  Illustrated  Daily  News:  “Sub¬ 
ales.  This  has  come  through  a  steady  scriptions  are  increasing  but  street  sales 
jx  amounting  to  more  than  3,000  per  are  about  the  same.” 


•Jat  about  4,000  of  these  daily  sales  re- 
alted  from  the  Hauptmann  case. 


prevailing  daily  for  more  than  a  week,  street  corners  at  high  speed. 


TTie  Daily  News  has  seen  an  increase  C.  E.  Gilroy,  Chronicle,  says  the  trial  Fourteen  airplanes  are  engaged  in  the 


my  lyew. 

^000  s 


.•\t  1 :06  the  rider  arrived  at  the  airfield. 
At  1 :24  the  plane  was  at  Newark  Air- 


since  Jan.  2. 


has  shown  an  increase  in  street  sales  picture  taxi  service,  and  on  a  busy  day,  poct  40  miles  away at  1 :26  another 


Wallace,  circulation  manager,  believes  and  interest  in  home  delivery.  John  C.  the  planes  make  three  trips  to  the  cities, 
:,000  is  the  result  of  reader  interest  in  Van  Benthem,  Nezvs,  says  circulation  once  with  each  “take”  of  pictures. 


cycle  rider  was  receiving  the  pictures 
from  the  plane  at  the  airport.  At  1 :44 


it  trial  at  Flemington. 


is  increased  but  tb<»  opportunity  for  There  are  two  planes  for  each  of  the  the  pictures  were  in  the  hands  of  the 


At  the  Post,  the  feeling  is  that  there  additional  circulation  is  handicapped  by  six  members.  Acme,  International, 
ins  bwn  no  great  increase  as  the  result  the  weather.  Presley  Mallory,  Call-  World  Wide  Photos,  Associated  Press. 


engravers  in  the  Mirror  plant. 

City  Editor  George  Qark  of  the  Mir- 


of  this  case.  The  figure  given  for  the  Bulletin,  says  the  question  and  answer  Daily  News  and  Nezv  York  Journal,  tot  told  the  writer  Sunday  that  in  an 

increase  beginning  Jan.  2,  which  is  at-  report  of  the  trial  caused  a  pickup  in  The  Philadelphia  Bulletin  runs  a  flying  hour  after  the  pictures  are  received  they 

^ibuted  to  the  trial,  is  about  750.  interest,  and  when  the  weather  situa-  darkroom  for  pictures  taken  outside  can  be  printed  in  the  paper  and  on  the 

- ^ _  tion  clears  will  probably  find  consider-  the  courtroom,  developing  the  plates  en  street.  Thus  it  is  possible  within  ap- 

O-EiiXAND,  Dec.  8 — Circulation  man-  able  increase  in  circulation.  route  to  Central  .4irport,  Camden,  proximately  three  hours  from  the  time 

ijers  of  Cleveland  report  Hauptmann  Thirteen  of  the  newspapers  which  main-  nictures  are  snapped  in  Flemington  Jo 

tnal  is  increasing  circulation.  The  .  tain  their  own  engraving  staffs  cooper-  have  them  in  the  hands  of  readers. 

Plain  Dealer’s  output  Tuesday  was  The  Hauptmann  trial  Mgan  on  the  ..  - -  ,  „ 

3.000  above  normal.  Evening  papers  same  day  that  St.  Louis’  three  daily  li..  .  -  ■  ■  .  - ^1 


route  to  Central  .A.irport,  Camden,  proximately  three  hours  from  the  time 
Thirteen  of  the  newspapers  which  main-  nictures  are  snapped  in  Flemington  Jo 
tain  their  own  engraving  staffs  cooper-  have  them  in  the  hands  of  readers. 


which  have  best  of  news  are  selling  newspapers  put  into  effect  an  increase 
«11.  in  their  selling  price  from  two  to  three 

- - -  cents.  For  this  reason,  circulation 

Dallas,  Tex.,  Jan.  8 — The  Haupt-  managers  of  these  newspapers  say  that 
'  nunn  trial  has  had  a  stimulating  effect  jt  js  impossible  to  say  what  effect  the 
1  m  circulation  as  seen  by  Jack  Estes,  reports  of  the  trial  have  had  on  sales. 
.  circulation  manager  of  the  Dallas  News  xhe  United  Press  news  report  of  the 
mi  Journal.  Discussing  the  effect  of  trial  of  Bruno  Hauptmann  Jan.  9  was 
Estes  said :  transmitted  on  high-speed  telephone 
“The  publication  of  courtroom  pro-  typewriters  (teletypes)  direct  from  the 
codings  of  the  Hauptmann  trial  have  Flemington  (N.  J.)  courthouse  to  news- 
hid  a  most  stimulating  effect  upon  the  paper  offices  throughout  the  east  and 


coding  public.  The  event  in  New  Jer¬ 
sey  also  reflects  more  than  any  other 


as  far  West  as  Kansas  City. 

From  Kansas  City  westward  to  the 


rational  or  _  international  event  could  Pacific  Coast  similar  equipment  relayed 
the  competitive  situation  between  news-  running  story  and  testimony  with 
pipers  and  radio.  Each  day  and  night,  „niy  ^  few  seconds’  delay, 
pirttcularly  the  evening  hours,  both  na-  Xq  achieve  instantaneous  transmis- 
tml  chains  have  s^nsored  programs  thousands  of  words  each 

with  narrators  which  literally  fill_  the  fiour  during  the  trial,  the  United  Press 
air  with  latest  and  most  sensational  connected  its  headquarters  in  the  Hiint- 

irdon  County  courthouse  directly  with 
m  head^  by  Walter  Winchell,  Boake  trunk  wires  which  span  the 

Cirter,  Edwin  C  Hfll  and  announcers  continent.  Testimony  at  the  trial  was 
lor  the  Press-Radio  News  Bureau  give  transmitted  instantly  from  the 

imost  vivid  account  of  the  proceedings,  courthouse  to  Washington,  Pittsburgh, 

J*"®  ®  I^etroit,  Chicago,  St.  Louis  and  Kansas 

a  Q  and  A  form  the  details  of  the  court  thence  by  visible  relay  to  the 


sessions. 

“The  publication  of  the  trial  news  has 
bad  a  stimulating  effect  on  street  sales 


Pacific  Coast. 

The  department  of  journalism  at 
Rutgers  University  is  taking  full  ad- 


jdr.8j.Ur  read.,  volume.  .There  have  "^^ge  of  he  opVrruSh 'lllmid 


reader  interest  in  the  Hauptmann  trial 
is  reflected  by  the  absence  of  a  sag  in 
,  the  first  of  the  month  collection  period 
*  of  these  newspapers,  which  always 
i  kings  a  temporary  slump, 
r  “Obviously,  it  it  difficult  to  estimate 
I  the  value  of  the  Hauptmann  case  in 
connection  with  increases  for  the  reason 
that  the  newly  installed  Wirephoto  ser- 
rice  is  a  contender  for  some  honors, 
is  The  running  of  the  Hauptmann  stories 
,  will  be  beneficial  to  newspapers  even  if 
W  so  apparent  at  the  present  time,  be- 
>'  anse  we  find  that  reader  interest  must 
5-  be  stimulated  by  a  tonic,  as  the  human 
rystem  must  be  built  up  by  medicine.” 

Los  Angeles,  Jan.  8— William  Har- 
oson,  circulation  manager,  Evening 
Herald  and  Express,  said: 

The  Hauptmann  trial  is  having  a 
tj  b^ficial  effect  upon  our  street  sales 
w  it  is  difficult  to  tell  how  much. 
Tnis  season  brings  a  normal  circulation 
®crease  because  of  the  number  of  tour- 
“Sh  who  arrive  after  the  holidays.  In- 
y  krest  in  the  case  is  as  great  here  as  in 

(•■y  part  of  the  country  outside  of  the 
■mediate  locality.” 


the  Hauptmann  trial  to  place  its  stu¬ 
dents  in  the  midst  of  a  story  that  is 
creating  world-wide  interest. 


ADDITIONAL 

CIRCULATION 

R  EADER-Interest  Features 
with  a  definite  Subscription 
tie-up  have  been  found  the 
most  economical  of  all  pro¬ 
motional  methods  to  increase 
circulation. 


A  PUBLISHER  COMMENTS  ON 

**H0ME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


“As  you  know  from  lh«  reports,  the  school 
wis  also  the  most  sueccsslul  one  from  the 
TCinI  ol  numbers  that  wa  have  ever  had. 
The  audience  on  Thursday  was  the  largest 
audience  we  have  ever  had  at  a  cooking 
school  and  Friday,  of  course,  was  larger.” 

(From  a  New  York  Newspaper) 


We  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertising 

HOME  ECONOMICS 

SERVICE  CORPORATION 

S47  Parti  Ava.  Ntw  Yerk 

ESTABLISHED  1924 


Details  Available  at 

Publishers  Service 

COMPANY 

INCORPORATED 

75  WEST  STREET,  NEW  YORK,  N.  Y. 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 

A  JANUARY  CLEAR AXCK  sale  Cliristmas  was  over, 
with  an  institutional  tone  is  unusual 


enough  to  be  noted  and  described.  "Giin- 
bels  (New  York)  January  Sale  of 
American-Made  Goods  TO  INCREASE 
EMPLOYMENT” — with  a  beaming 
head  of  Uncle  Sam  above  the  last  word  of 
the  headline — started  with  discontinued 
patterns  of  Bigelow  Sanford  rugs 
“Made  in  Thompsonville,  Conn.,  and 
•Amsterdam,  N.  Y.  Our  questionnaire 
shows  that  American  Orientals  are  by 
far  the  most  popular  type  of  rug.”  The 
low  prices — $89.50  for  9xl2's  formerly 
$135,  and  $249  for  12xl8's  formerly 
;M25,  are  explained.  “Despite  the  sen¬ 
sational  cut  prices,  this  sale  does  fwt 
violate  the  NR  A  Code.  (Gimbels  heeds 
the  law,  and  tells  the  truth.)  The  Code 
permits  whole.salers  to  clear  out  their 
discontinued  patterns  and  irregulars 
twice  a  year.  Gimbels  bought  Bigelow 
Sanfords. . .  for  the  proverbial  song. 
And  the  .savings  are  yours.  HUGE 
savings . . .  simply  because  the  patterns 
are  1934,  instead  of  1935.” 

•And,  speaking  of  rugs,  a  Sunday  ad¬ 
vertisement  of  the  .Altman  mid-winter 
sales  of  furniture  and  Oriental  rugs  in 
the  Netv  York  Times  of  Jan.  6  is  one 
of  the  finest  all-type  advertisements  in 
a  long  time — a  full  page  with  less  than 
200  words  of  text.  Except  for  two  lines 
about  service  of  interior  decorators  and 
possible  deferred  payments  on  purchases 
of  $100  or  more,  the  whole  advertise¬ 
ment  might  have  been  reproduced  in 
one-eighth  the  space  and  it  would  still 
have  been  legible. 

.And  still  speaking  of  rugs,  you  have 
probably  noticed  that  the  retail  adver¬ 
tiser  rarely  shows  a  rug  pattern  except 
of  a  low-price  domestic  type.  So  it  is 
an  innovation  worth  noting  that  Stern 
Brothers,  offering  Lilihan  Rugs  at  $149 
(“Imported  from  Persia  to  sell  at 
$225”),  frames  the  advertisement  in  a 
reproduction  of  the  pattern.  In  this 
case,  too,  the  advertisement  gives  “con¬ 
venient  terms  on  Stern's  liberal  Budget 
Pavment  Plan.” 


instead  the  store 
\\  as  crowded  to  capacity.  \\  e  could 
not  render  our  usual  efficient  service, 
and  we  sincerely  ajxilogize  to  those  who 
were  not  waited  upon  promptly  and 
trust  that  they  will  forgive  us  during 
our  growing  pains.'  " 


cent  less  in  dollar  volume  and  as  much 
a-  ten  to  15  per  cent  less  in  units  of 
g<Mi(ls.  There  is  not  the  .same  need  for 
heavy  advance  stocks  now  that  prices 
seem  more  stable,  but  there  should  be 
relatively  good  buying  of  standard  lines 
as  well  as  of  the  ijuality  style  goods 
lor  which  dealers  confidently  expect 
considerable  call  in  the  coming  season. 


SALE  REPORT  DENIED 


W  H.AT  CAN  retail  trade  expect  of 


Apparel  or  appliances? 

W  Inch  should  have  more  attention 


WH.AT  ABOUT  charge  and  de¬ 
ferred  payment  accounts  versus 
cash  only?  The  trend  has  certainly  been 
toward  more  charge  accounts  and  more 
instalment  payments,  with  the  depart¬ 
ment  stores  eagerly  competing  for  siKh 
business  with  furniture  and  electrical 
houseware  stores.  But  now  Houghton  & 
Dutton,  Inc.,  of  Boston,  are  dropping 
with  the  New  A'^ear  all  charge  and  in¬ 
stalment  accounts,  after  18  years’  ex¬ 
perience  in  which  15  per  cent  of  the 
store’s  business  was  done  on  a  non-cash 
basis,  and  the  non-cash  accounts  were 
charged  with  almost  25  per  cent  of  the 
total  cost  of  doing  business  and  with  82 
per  cent  of  returns.  .According  to  cus¬ 
tomers’  expressions  of  preference,  al¬ 
most  85  per  cent  wanted  to  buy  for  cash, 
especially  on  high-priced  items  like  re¬ 
frigerators,  radios  and  oil  burners.  The 
store  will  advertise  that  lower  prices 
will  result  from  the  cash-only  policy — 
from  si.x  to  15  per  cent  less,  it  is  ex¬ 
pected. 

Rut  that  is  only  one  of  this  question. 
The  other  side  is  taken  by  the  credit 
department  of  Stix,  B.ter  &  Fuller,  in 
St.  I.ouis.  Through  the  year  just  ended 
this  store  has  been  advertising  to  get 
new  charge  and  instalment  accounts — 
using  newspapers  only  and  no  direct 
mail.  The  reason :  lower  costs,  and 
the  strategic  advantage  that  answers 
from  newspaper  coupons  ask  the  store 
for  credit  and  so  put  the  onus  on  the 
customer,  whereas  letters  make  the  store 
ask  the  ciistotner  to  take  this  privilege. 
.A  new  example  of  newspapers’  natural 
and  economical  selection ! 


1935?  “General  business  in  1935 
should  average  about  10  per  cent  higher 
than  in  1934,”  is  the  prophecy  of  A.  \V. 
Zehimek,  economist  of  the  Fairchild 
Publications,  who  sets  the  gain  for  1934 
over  1933  at  about  16  per  cent,  and  who 
points  out  that  this  year  retail  business 
will  be  nearer  in  line  with  all  business, 
instead  of  being  way  out  in  front  as 
it  was  in  1934. 

“I  am  prompted  to  look  forward  to  a 
still  greater  improvement  in  business 
this  coming  year  than  last,”  is  the  hope¬ 
ful  opinion  of  Isaac  Lieberman,  presi¬ 
dent  of  .Arnold  Constoble  &  Co.  And 
there  is  a  possibility  of  much  greater 
gains  according  to  P.  A.  O’Connell, 
president  of  E.  T.  Slattery  Co.,  Boston, 
who  said:  “Before  the  year  1935  is 
over,  we  may  take  part  in  an  upward 
rush  of  business  and  employment  which, 
in  speed  of  recovery,  will  match  the 
most  spectacular  boom  even  this  coun¬ 
try  has  ever  known.” 

Increased  demand  for  quality  and 
style  goods  has  impressed  many  critics 
and  some  of  them — for  instance,  C.  J. 
Oppenheim,  Jr.,  president  of  Jay- 
Thorpe,  New  York,  and  Joseph  H. 
.Appel,  executive  manager  of  John  Wan- 
amaker.  New  A’ork — expect  increased 
buying  from  well-to-do  families  that 
find  (to  quote  Mr.  Appel)  “that  the 
satisfaction  of  desires  for  things  will 
more  than  compensate  for  the  reduced 
return  on  money  invested  and  also  will 
justify  purchase  of  certain  major  iiouse- 
liold  equipments  which  will  more 
quickly  pay  for  themselves  out  of  the 
savings  incidental  to  their  use.” 

About  the  first  half  of  the  year,  be¬ 
ginning  with  Feb.  1,  the  merchandising 
(livision  of  the  National  Dry  Goods 
.Association  is  making  a  survey  to  esti¬ 
mate  the  likely  gains  and  losses  in  de¬ 
partment  stores  and  specialty  shops, 
based  on  buying  plans,  volume  and  time 
of  purchases. 

For  the  first  quarter.  Dun  &  Brad- 
street  expects  some  improvement  over 
1934,  but  nowhere  near  so  much  as  in 
the  third  and  last  quarters,  “when  some 
new  peaks  of  the  past  decade  may  be 
established.”  And  B.  Earl  Puckett, 
president  of  Hahn  Department  Stores, 
reminds  us  that  the  retail  peak  in  1934 
was  in  the  first  quarter.  “Tliis  will 
mean  that  in  relation  to  1934,  the  first 
<|uarter  of  1935  will  not  make  as  favor¬ 
able  a  showing  as  subsequent  quarters.” 
— There  are  disadvantages,  both  statis¬ 
tical  and  psychological,  in  the  accepted 
method  of  comparisons  with  that  very 
variable  base,  “last  year,  same  period.” 

For  January,  average  gains  of  5  per 
cent  over  last  year  would  be  a  good 
deal,  say  some  forecasters.  Rut  Dun  & 
Bradstreet  note  the  smallest  post-holiday 
recession  in  several  years,  with  retail 
business  for  the  first  week  of  the  year 
between  eight  and  12  per  cent  better 
than  at  the  start  of  1934.  In  .Atlanta 
local  estimates  set  the  first  week’s  gain 
at  15  to  25  per  cent. 


from  department  store  executives  ?  T.  L. 
Blanke,  manager  of  the  merchandising 
division  of  the  National  Retail  Dry 
GiH)ds  .Ass(»ciation,  regrets  that  the 
stores  are  paying  too  little  heed  to  their 
"natural"  and  backbone  department. 
Only  one  session  of  the  current  conven¬ 
tion  discusses  the  under-emphasis  of  the 
ready-to-wear  department — the  topic  to 
be  treated  by  Paul  Lundgren  of  the 
Cavendish  Trading  Corporation.  .And 
three  sessions  deal  with  electrical  mer¬ 
chandise. 

The  likelihood  of  lower  rates  for 
electric  current  may  have  an  important 
and  profitable  effect  on  the  sale  of  elec¬ 
tric  appliances.  And  so  should  the 
whole  modernization  program. 


^.AVING  SP.ACE  in  filling  stations. 


The  revolving  stage,  which  the  the¬ 
ater  borrowed  from  the  locomotive 
round-house  turntable,  has  now  been 
adapted  to  the  auto  filling  station  by 
Raymond  Loewy,  whose  Rotary  Ser- 
vicenter  has  been  installed  at  the  93 
Lafayette  street  (New  A’ork  City)  ser¬ 
vice  station  operated  by  the  Standard 
Oil  Company  of  New  Jersey.  Three 
autos  can  be  accommodated  at  once  on 
the  revolving  turntable  which  has  a  12- 
yard  diameter.  No  longer  need  the 
filling  station  occupy  much  room. 


Portland  Oregonian  Refute*  Rumor 
of  Purchase  by  W.  R.  Hearst 

In  answer  to  current  rumors  that  tht 
Portland  Oregonian  is  to  be  sold  to  tht 
Hearst  newspapers,  the  Oregonian  re¬ 
cently  published  on  its  first  page  the 
following  “plain  statement  of  facts," 
reprinted  in  part,  denying  any  sale  is  it 
negotiation  or  {tending: 

“Rumors  have  been  circulated — from 
sources  plainly  self-interested  and  un. 
friendly — that  the  Oregonian  has  been 
sold.  Most  of  them  have  said  that 
Mr.  Hearst  is  the  purchaser. 

“The  Oregonian  h^s  not  been  sold 
There  has  been  no  slightest  offer  look- 
ing  to  its  sale  by  its  owners.  Th^ 
has  Iteen  no  slightest  negotiation  for 
its  purchase  by  an>itoay  within  the  rt- 
cent  past. 

“Sole  ownership  of  the  Oregonian 
resides  in  the  H.  L.  Pittock  estate  anj 
the  H.  \V.  Scott  estate.  All  heirs  .. 
Mr.  Pittock  and  of  Mr.  Scott  are  roi- 
dents  of  Oregon.  Under  the  trust«. 
ship  created  under  the  will  of  Mr.  Pit 
tuck,  its  majority  owner,  the  propeitj 
cannot  be  sold. 

“To  make  the  statement  categorical 
the  Oregonian  has  not  been  sold,  na 
any  part  of  it.  No  sale  is  in  negotiatk* 
or  pending.  No  lease  of  the  propeti\ 
or  change  of  control  has  been  inai 
or  is  in  negotiation  or  is  pending.’’ 
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NTEW'  stores  and  new  departments. 
<1  Retailers  seem  less  blinkered  bv 


the  depression  than  many  other  types 
of  business  men — witness  the  constant 
exi)enditure  for  new  buildings  and  for 
modernization,  even  before  moderniza¬ 
tion  was  an  administration  policy.  The 
new  Hollywood  store  of  S.  H.  Kress 
&  Co.,  occupying  a  site  with  60-foot 
frontage  on  Hollywood  Boulevard  and 
120-fcK<t  depth,  is  the  first  construction 
under  the  city’s  recent  earthquake-proof 
regulations,  being  set  in  four  inches 
from  adjacent  buildings  to  allow  sway 
without  damage.  Marble  from  France 
and  Sweden,  and  travertine  from  Italy, 
with  black  and  gold  domestic  marble, 
are  used :  and  window  frames  are  bur¬ 
nished  bronze.  There  is  a  liberal  use  of 
lights  on  the  exterior — blue,  red,  green 
and  amber.  The  building  is  air-con¬ 
ditioned  throughout,  the  main  system 
l)eing  installed  in  penthouses  with  spun 
glass  screens  for  air-cleaning. 


OREGON  DAILY  SOLD 

Transfer  of  the  Oregon  City  (Ore. 
Morning  Enterprise  to  a  corporation 
composed  of  F.  T.  Humphrey,  \V.  E 
Tyler,  Charles  F.  Bollinger  and  Gturp 
H.  Brodie,  has  been  announced  by  E 
E.  Brodie,  who  went  to  work  for  tht 
paper  34  years  ago  and  later  became 
editor  and  owner.  Mr.  Humphrey,  nei 
owner,  and  Mr.  Tyler,  business  man¬ 
ager,  are  former  publishers  of 
Hanford  (Cal.)  Journal.  Mr.  Bollm- 
ger  is  former  business  manager  of  the 
P'nterprise,  and  Brodie  is  the  son  of  the 
retiring  publisher.  The  paper  is  in  it 
68th  year. 


EX-PREMIER  JOINS  STAFF 

J.  T.  M.  .Anderson,  ex-premier  of 
Saskatchewan,  ousted  in  the  1934  elec¬ 
tions.  has  joined  the  staff  of  the  Regina 
( Sask. )  Daily  Star,  which  supported 
his  party  while  in  office.  He  will  write 
a  series  on  political  and  economic  topics. 


Gain  • 


•  • 


Largest  1934  gain  in 
total  advertising  made 
by  any  of  the  7  standard 
size  New  York  news¬ 
papers. 
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Less  “illegitimate”  retail¬ 
ing— and  not  so  much  illegiti- 
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r\EPARTMENT  STORE  business 
for  the  first  week  of  the  new  year 
was  good.  .A  striking  small  advertise¬ 
ment  (2  columns  x  95  lines)  by  Saks- 
34th  street  was  set  in  typewriter  type 
to  stimulate  a  memorandum  from  the 
managing  director.  “Were  you  here? 
It  seems  as  though  everybody  was  here ! 
The  management  of  the  New  Saks-34th 
received  a  thrill  yesterday.  We  thought 


mate  wholesaling — these  arc  some  of 
the  good  signs  for  the  coming  year. 
The  Eastern  Seaboard  Council  of  the 
National  Retail  Furniture  .Association, 
through  its  chairman.  James  R.  Mc¬ 
Mahon,  Jr.,  anniunces  that  more  than 
99  per  cent  of  the  manufacturers  in  the 
furniture  industry  have  agreed  to  the 
retailers’  demand  that  they  end  factory 
competition  in  selling  to  consumers. 
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J^ETAILERS*  BUYING  IS  no  less 


important  than  their  selling — and 
the  next  week  and  the  next  month  will 
record  the  purchasing  story.  Store  in¬ 
ventories  are  lower  than  a  year  ago — in 
department  stores  from  five  to  ten  per 
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Circulation-Building  Experts 
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W.  O.  JENKS  DEAD 

Qpt  of  Oldett  Active  U.  S.  Newspa* 
permen  Pastes  in  Rome,  N.  Y. 

Wooster  Ohio  Jenks,  city  editor  em- 
ffitiis  of  the  Rome  (N.  Y.)  Daily  Sett- 
gel  and  one  of  the  oldest  active  iiews- 
apermen  in  the  nation,  died  of  in- 
ioenza  Jan.  7.  He  was  83  years  old. 
ilr.  Jenks  was  city  editor  of  the 
yntinel  52  years,  retiring  from  the  city 
^  in  November,  1930. 

In  its  story  of  his  death,  the  Sentinel 
jid,  in  part;  "As  a  reporter — for  in 
early  days  it  was  hard  to  tell  where 
reporting’  left  off  and  ‘editing’  began 
Xe  built  a  reputation  for  care  in  the 
dfinulation  of  news  stories.  As  his 
iepartment  expanded  and  more  and 
jwre  reporters  came  under  his  direction 
le  maintained  the  standard  for  truth." 
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pL.^KEXCE  A.  HOUGH,  07,  author 
(j  and  former  Chicago  newspaperman. 
^  Jan.  5  in  Oak  Park,  Ill.,  of  uremic 
poisoning.  A  graduate  of  De  Pauw 
University,  he  came  to  Chicago  in 
llOJ  and  for  10  years  was  employed  by 
local  newspapers  as  a  reporter  and 
cature  writer.  In  1903  he  became 
president  of  the  Chicago  Photogravure 
Company.  After  other  business  ven- 
nres  he  retired  to  write  inspirational 
liooics  for  young  men. 

Frederic  Werdf.x  P.y\(.BoR.\.  79,  son 
.,i  the  late  Major  Z.  K.  Pangborn,  a 
■iHinder  and  editor  of  the  Jersey  City 
(X.  J.)  Jersey  Joiirmtl,  and  himself 
Its  managing  editor  under  his  father, 
died  at  his  New  York  City  home  re- 
iflitly  from  pneumonia. 

Edward  K.  Beeks,  07,  newspaper¬ 
man  of  Oxford,  O.,  and  correspondent 
tor  various  papers  for  the  past  20  years, 
died  suddenly  Dec.  21  fmm  a  heart  at- 
ack.  He  was  a  member  of  the  Oxtord 
city  council. 

Chari.es  R.  D.  Williams,  (jO,  tor- 
merly  of  the  Utica  (N.  Y.)  Daily 
Freu,  and  for  19  years  in  the  office  of 
the  old  Utica  (X.  Y.)  Observer,  died 
Jan.  2  in  his  home  at  Utica. 

Charles  C.  Fekglsox,  editor  of  the 
Bloomfield  (N.  J.l  Independent  Press 
tai  Bloomfield  Citizen,  died  there  in  his 
toll  year  Jan.  4. 

Henry  Willis  Brown,  71,  at  one 
lane  publisher  of  the  Fimilay  (O.) 
I'nion  and  later  of  the  Findlay  Courier, 
died  recently  at  his  home. 

John  H.  Lawrence,  56,  publisher  of 
tbt  Cadiz  (Ky.)  Record,  died  recently 
in  a  hospital  in  Paducah.  Ky.  He  was 
serving  as  district  manager  of  the 
Home  Owners  Loan  Corporation. 
William  H.  Korertson.  60,  died 
D«.  26  in  Lafayette,  Ind.  He  became 
editor  of  the  Lafayette  Morning  Jour- 
«a/  in  1916.  I^ter  he  served  as  editor 
of  the  Hi’ans'ville  Courier,  but  returned 
to  the  Lafayette  paper  ten  years  ago 
J.  G.  Ruesch,  56.  president  of 
Ruesch  Printing  Machinery  Co.,  Mil- 
»»ukee.  died  Dec.  29  after  a  long  ill¬ 
ness.  He  succeeded  his  late  father, 
who  founded  the  business.  He  had  in- 
tolled  and  maintained  most  of  the 
sses  on  the  local  newspapers  and  on 
papers  throughout  Wisconsin. 
.^uiNzo  A.  Alter,  70,  Pittsburgh 
wspaperman,  died  of  a  heart  ailment 
West  Penn  Hospital,  Jan.  6.  He  was 
graduate  of  Harvard,  class  of  1892, 
in  1894  joined  the  old  Pittsburgh 


Times.  Later  he  was  assistant  circula¬ 
tion  manager  of  the  Daily  Xetvs.  Some 
years  later  he  became  telegraph  editor 
of  the  Pittsburgh  Sun. 

Ernest  C.  Auld,  68,  veteran  pub¬ 
lishers’  representative  and  former  mem¬ 
ber  of  the  Chieago  American  national 
advertising  department,  died  Jan.  6  at 
his  home  in  Chicago  from  pneumonia 
after  a  short  illness. 

Miss  Ev.alyne  Gr.\cx  Connelley, 
formerly  a  reporter  for  the  St.  Louis 
Times,  was  injured  fatally  in  a  motor 
car  accident  near  Fort  Worth,  Tex.. 
Jan.  1. 

Harry  A.  Danford,  60,  editor  of  the 
Macon  (Mo.)  County  Journal,  died 
Dec.  31  at  his  home 
Matthew  O.  Foley,  45,  former 
Louisville  and  Chipgo  newspaper 
sports  writer  and  editor  of  Hospital 
Management  for  the  past  IS  years,  died 
Jan.  4  from  a  heart  attack  at  his  home 
in  Downers  Grove,  Ill. 

Olivier  Gagnon,  85,  father  of  J. 
Amedee  Gagnon,  editorial  writer  on  the 
Levis  (Que.)  Quotodien,  died  at  his 
home  in  Levis  last  week,  after  a  short 
illness. 

Joseph  J.  Fuellebach,  40  editor 
and  publisher,  Richfield  (Utah) 
Reaper,  died  during  the  past  week  from 
an  accidentally  discharged  gunshot. 

John  J.  McDonough,  53,  for  over 
.10  years  a  New  Jersey  state  house 
newspaper  correspondent,  died  suddenly 
Jan.  5  of  a  heart  attack.  Since  1904 
he  had  been  associated  with  the  Xetc- 
ark  Evening  News  bureau  at  the  state 
house.  He  had  also  represented  Phila¬ 
delphia  and  New  York  newspapers  and 
was,  until  two  years  ago,  Trenton  cor¬ 
respondent  for  the  Philadelphia  Morn¬ 
ing  Public  Ledger. 

George  A.  Davies,  former  sports  and 
editorial  writer  on  the  Cincinnati 
Times-Star,  died  in  Foster,  Ohio, 
Jan.  7. 

Mrs.  Zenophon  Hawkins,  mother 
of  Walter  W.  Hawkins,  general  man¬ 
ager  of  Scripps-Howard  newspapers, 
died  Jan.  8  in  Springfield,  Mo. 

Charles  Waldo  Faber,  77,  former 
managing  editor  of  the  Dayton  (O.) 
.Monitor,  an  extinct  Dayton  afternoon 
newspaper,  died  at  his  home  Jan.  7  in 
1  )ayton. 

Luther  Williams,  33,  financial  sec¬ 
retary  of  the  Paper  Makers’  Union 
No.  122  at  Middletown,  Ohio,  died  Jan. 
3  from  pneumonia  following  a  week’s 
illness.  For  18  years  he  had  been  em- 
liloved  hv  the  Gardner  Richards  Paper 
Co.' 

Her  MON  E.  Eldredge,  68,  editor  of 
the  Christian  Publishing  Association  in 
Dayton,  Ohio,  died  in  Miami  V'alley 
hospital  Jan.  3  after  a  three-day  ill¬ 
ness. 

Mrs.  Hele.n  Loop,  55,  employed  as 
a  society  editor  on  Marion  newspapers 
for  the  last  23  years,  is  dead  of  cere¬ 
bral  hemorrhage  at  her  home  in  Marion, 
Ohio. 

Frank  S.  Knapp,  78,  formerly  on 
the  staff  of  the  South  Hai'en  (Mich.) 
Tribune,  w'as  fatally  injured  Jan.  7  in 
South  Bend,  Ind. 


JOHN  D.  O’HARA 

John  D.  O’Hara,  77,  oldest  employe 
of  the  Janesville  (Wis.)  Gazette,  on 
the  comiX)sing-room  force  58  years,  died 
Dec.  28.  The  Gazette  devoted  its  lead¬ 
ing  editorial  to  a  tribute  to  him  as  a 
faithful  and  intelligent  employe  and  also 
as  a  citizen.  His  hobby  was  study  of 
birds  and  flowers,  aixl  the  writing  of 
Nature  studies.  He  is  survived  by  three 
sons  and  three  daughters. 


TERESA  DEAN  DIES 

Mrs.  Teresa  Dean,  newspaper  wo¬ 
man  for  half  a  century  and  correspond¬ 
ent  in  several  wars,  died  in  Washington, 
D.  C.,  Jan.  8.  She  was  75  years  old 
and  a  native  of  Deansville,  N.  Y.  She 
began  her  writing  career  in  the  middle 
west  during  the  Sioux  campaign,  and 
served  as  correspondent  during  the 
Spanish-.Umerican  War,  the  Boxer  Re¬ 
bellion,  the  Philippine  Insurrection, 
N’illa’s  campaigns  in  Mexico  and  dur¬ 
ing  the  World  War. 


SEEKING  HANDBILL  DATA 

(Special  to  Editor  &  Publishie) 

Los  Angeles,  Jan.  7 — With  the  aim 
of  obtaining  uniform  handbill  legisla¬ 
tion  throughout  Los  .Nngeles  county,  a 
committee  of  the  Metropolitan  Unit, 
C.  N.  P.  is  conducting  an  investi¬ 
gation  into  local  regulations  and  will 
report  upon  its  findings  and  make  its 
recommendations  at  the  next  meeting  of 
the  unit,  probably  in  February.  The 
unit  has  taken  as  its  model  the  South 
San  Francisco  ordinance,  which  has 
been  upheld  by  the  U.  S.  Supreme 
Court.  Efforts  will  be  made  to  have 
similar  regulations  adopted  not  only  by 
the  county  and  local  governments,  but 
throughout  the  state. 


FRANCIS  G.  COLEMAN 

F'rancis  Folger  Coleman,  former  night 
city  editor  of  the  Xeie  York  Sun,  died 
at  his  home  in  Red  Bank,  N.  J.,  Jan. 
7.  at  the  age  of  85.  Mr.  Coleman  was 
night  city  editor  for  15  years.  After 
leaving  the  Sun.  he  was  advertising 
editor  for  the  Lidgerwood  Manufactur¬ 
ing  Company  of  New  York. 


WIDOW  GETS  $706,087 

.\  balance  of  $706,087  of  the  estate 
of  the  late  Harry  .X.  Neeb,  former 
president  of  the  Neeb-Hirsch  Publish¬ 
ing  Co.,  publishers  of  the  Volksblatt 
and  Freiheits-F round,  a  German  daily 
of  Pittsburgh,  has  been  awarded  to  his 
widow,  Ida  XL  Neeb. 


SEEK  REUEF  FOR  NEWSMEN 

(Special  to  Editor  &  Publisher) 
Jacksonville,  F'la.,  Jan.  8 — pro¬ 
ject  for  compilation  of  local  histories 
in  Florida  to  relieve  unemployed  news¬ 
papermen  has  been  outlined  by  Julius 
F.  Stone,  Jr.,  Florida  Emergency  Re¬ 
lief  administrator.  Suggested  sponsors 
are  public  libraries  and  state  and  local 
educational  institutions. 


COMPOSITORS  BURNED 

Dennis  Lish,  Francis  Regar,  Cifton 
F'ranz,  and  William  Cavanaugh,  all 
members  of  the  Louisville  (Ind.)  Times 
composing  room,  were  burned  Dec.  30 
when  gasoline  used  to  clean  type  was 
accidentally  ignited.  Lish  and  Regan 
are  in  a  serious  condition.  There  was 
no  property  damage. 

GARNER  &  GRANT  NAMED 

The  Cleveland  Plain  Dealer  has  an¬ 
nounced  the  appointment  of  Garner  & 
Grant,  Atlanta,  as  its  representatives  in 
the  South,  effective  Dec.  1. 
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I  INTERIir  ATIO]¥AL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  Petits-Cbamps 
Paris,  France 

Telephone:  Opera  66-27 
Cabis  Address  I  Ricsntslir,  Paris 

Travel  Experts 

Nssr  York  Representative: 

Willisa  L.  Straius  &  Son 
[(MUsdfao.  Avenue  New  York,  N.  Y. 
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Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 
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Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
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REPORTERS  STILL  STIFF 
FROM  BUCKING  SNOW 


Coverage  of  Plane  Craah  in  N.  Y. 
Mountains  Was  Hazardous 
Task;  Story  of  Hardships 
Told 


SHOP  TALK  AT  ‘‘THIRTY” 

{Continued  from  page  36) 


By  OviATT  McConnell 

Blefalo,  N.  Y. — When  a  big  airliner 
dropped  out  or  sight  somewhere  between 
Syracuse  and  Albany  on  the  night  of 
Dec.  28  it  called  reporters  and  camera¬ 
men  to  one  of  the  toughest  jobs  in  news 
sleuthing. 

The  morning  of  Dec.  29  a  faint  mes¬ 
sage  droned  out  of  the  ether  telling  the 
world  by  radio  that  the  aviators  were 
safe— safe,  but  where?  On  the  north 
side  of  a  mountain  top.  In  snow  two 
feet  deep.  That  was  the  only  clue. 

Within  a  few  minutes  of  the  radio 
message  from  the  plane,  Buffalo  Times 
men  were  on  their  way  to  cover  the 
story.  It  was  three  hundred  miles 
away,  but  still  local  since  the  pilot,  Ernie 
Dryer,  was  well  known  here  and  since 
Buffalo  was  a  stop  on  the  route.  J. 
W inton  Lemen,  Times  cameraman  and 
Alfred  Larke,  reporter,  sped  to  Buffalo 
airport  and  started  for  Utica  by  plane. 
Within  an  hour  they  were  back. 
Stopped  by  snow  shortly  afterward  they 
were  again  on  their  way  by  car.  By 
midnight  that  night  they  were  in  Oneida 
having  “crawled”  the  last  hundred  miles 
through  thick  falling  snow  made  almost 
impenetrable  by  a  60-mile  an  hour  gale. 

At  that  hour  Charles  A.  Michie,  Eve¬ 
ning  News  reporter,  and  Walter  Bing¬ 
ham,  News  photographer,  who  were  the 
only  newspapermen  to  find  the  airmen 
at  the  scene  of  the  plane  wreck,  got 
under  way. 

Michie  rode  in  a  car  driven  by  Bruce 
Shanks,  News  artist.  Five  miles  west 
of  Utica  the  car  skidded  off  the  road 
and  took  a  ditch,  its  gas  tank  knocked 
off.  A  garageman  took  them  to  Utica 
where  Bingham  and  Harry  L.  Waddell, 
News  financial  reporter,  joined  them. 
All  four  started  in  Bingham’s  car  for 
Canada  Lake.  By  luck  they  never  got 
there.  Stalled  in  Middleville,  Michie 
discovered  Chub  Lake,  wc>odsman  and 
banker,  who  had  connections  in  those 
parts  and  who  led  them  to  where  the 
four  marooned  men  shivered  in  subzero 
cold. 

Michie  trudged  on  snowshoes  ahead  of 
the  party  six  miles  to  the  nearest  tele¬ 
phone  at  Morehouseville  and  the  News, 
first  to  carry  the  lost  men’s  own  story, 
was  on  the  street  at  1 :35  P.  M.,  Dec. 
31.  Meanwhile,  more  than  200  newspa¬ 
permen  were  waiting  at  Grey. 

It  was  a  friend  of  Michie’s  guide  who 
gave  the  news  men  the  steer  that  led 
to  the  beat.  "My  nephew  Norman  is  in 
that  rescue  party,”  said  Lake’s  crony. 
“They  won't  come  out  at  Grey  with 
sleds.  We’ll  go  in  from  Sherman’s 
camp.”  They  did  and  found  the  rescue 
party  loading  Dryer  onto  a  handsled. 

Larke  and  Lemen,  the  Times  men, 
had  cast  their  lot  with  state  troopers 
and  when  word  was  flashed  that  the 
plane  had  been  sighted  on  the  mountain 
top  the  Times  men  chartered  an  air¬ 
plane  in  Utica  and  circling  the  approxi¬ 
mate  location  of  the  wrecked  plane  six 
times  finally  spotted  the  ship  among  the 
trees. 

The  pilot  swooped  low  and  banked 
and  Lemen,  using  an  ordinary  Graflex 
camera  and  shooting  almost  straight 
down,  got  good  views  of  the  wrecked 
plane  and  the  marooned  men  standing 
beside  it.  He  flew  to  Utica  and  there 
dispatched  his  plates  by  other  chartered 
planes  east  to  Buffalo  and  South  to  New 
York.  The  Times  printed  the  first  pic¬ 
ture  on  the  crash. 

The  bitter  cold  of  the  mountain  coun¬ 
try  brought  special  problems  to  pressmen 
most  of  whom  wore  street  clothes.  To 
trail  the  state  troopers  they  had  to  pro¬ 
cure  snowshoes  and  walk  duck  fashion  a 
style  of  travel  novel  to  most  news- 
hounds.  They  returned  home  stiff  and 
sore  in  every  joint.  The  air  line 
clamped  a  seal  of  silence  on  the  pilot 
as  soon  as  they  could  be  reached  and 
refused  to  make  public  the  full  report 
of  their  radio  messages. 


been  articles  in  Scribners,  Golden  Book, 
American  Baptist,  Paris  Herald,  House 
Beautiful,  New  York  Herald  Tribune, 
New  York  Sun,  Cleveland  Press,  Chi¬ 
cago  Evening  American,  Tucson  Daily 
Star,  Macon  Telegraph,  The  Chiro¬ 
practor,  The  Survey,  and  two  articles 
in  Mencken’s  own  paper,  the  Baltimore 
Evening  Stm,  all  based  on  the  spurious 
facts. 

Thus  the  bathtub  hoax  takes  its  place 
with  the  spurious  Connecticut  blue 
laws.  Cordon’s  “History  of  the  Ameri¬ 
can  Revolution,”  the  cherry  tree  and 
other  Washington  myths  invented  by 
Pastor  Weems,  the  romantic  accounts 
of  Paul  Revcre’s  Ride  and  other  his¬ 
torical  events  by  Henry  Wadsworth 
Longfellow,  .Augustus  Buell’s  “Life  of 
John  Paul  Jones,”  the  Marcus  Whit- 
man-Oregon  Territory  legend,  the  John 
Brown  legend,  the  myths  after  Lincoln 
and  Booth,  and  other  myths  and  legends 
on  which  the  typical  American  forms 
his  chauvinistic  ideas  of  his  country’s 
rich  heritage. 


I  SHOULD  mention  a  few  outstand- 
ine  instances  in  which  newspapers 


EDITORIAL  BOARD  FORMED 

The  editorial  staffs  of  the  Wilmington 
(Del.)  Morning  News  and  Journal- 
Every  Evening  have  been  consolidated. 
An  editorial  board  composed  of  George 
Carter  and  A.  O.  H.  Grier,  formerly 
editor  and  associate  editor  of  the  Jour- 
nal-Every  Evening;  Albert  W.  Cum¬ 
mins  and  Martin  A.  Klaver,  formerly 
editor  and  associate  editor  of  the  Morn¬ 
ing  News  and  Charles  L.  Reese,  Jr., 
formerly  telegraph  editor  of  the  Journal- 
Every  Evening,  has  been  formed  to 
write  for  both  newspapers.  William  L. 
Mapel  is  executive  editor.  The  promo¬ 
tion  of  Charles  L.  Reese,  Jr.,  to  the 
editorial  board  and  the  assignment  of 
William  E.  Hayes,  state  editor,  and 
George  Shtofman,  reporter,  to  cover  the 
Delaware  legislature  has  resulted  in  the 


addition  of  Samuel  H.  Caufman,  Jr 
and  Joseph  McLaughlin,  formerly 
the  Every  Evening,  prior  to  its  merge 
with  the  Evening  Journal,  Jan.  2,  1932, 
as  members  of  the  Journal-Every  Ev{. 
ning  local  staff. 


A  ing  instances  in  which  newspapers 
have  been  instrumental  in  exposing 
hoaxes.  The  most  notable  service  of 
this  sort  perhaps  was  that  of  PJiilip 
Gibbs  in  exposing  Dr.  Frederick  A. 
Cook,  alleged  North  Pole  discoverer 
It  was  the  Albany  (N.  Y.)  Argus 
which  exposed  the  original  roorback,  a 
story  appearing  first  in  the  Ithaca 
(N.  Y.)  Chronicle  and  later  in  many 
other  Whig  papers  to  the  effect  that 
James  K.  Polk  had  purchased  and 
branded  43  abject  slaves.  The  author 
of  the  book  said  to  contain  the  account 
was  called  Roorback ;  hence  the  addition 
to  the  language  of  a  synonym  for  “po¬ 
litical  lie.” 

The  faked  Morey  letter  misrepre¬ 
senting  the  views  of  James  A.  Garfield 
on  Chinese  immigration  was  exposed  by 
New  York  Herald  a  few  days  before 
the  1880  presidential  election.  An  al¬ 
leged  log  by  Christopher  Columbus  was 
shown  up  by  New  York  World  which 
also  presented  the  evidence  against  The 
Gospel  of  Joseph,  a  fifth  gospel  “dis¬ 
covered”  in  Italy  a  few  years  ago.  El¬ 
bert  Bede,  editor  of  the  Cottage  Grove 
(Ore.)  Sentinel  has  never  let  up  in  his 
efforts  to  prove  Opal  Whiteley,  the 
child  prodigy  of  1920,  to  be  an  impos¬ 
tor.  The  New  York  Times  assisted  a 
committee  of  prominent  eastern  Jews  in 
exposing  the  Jewish  Protocols  which 
have  been  readopted  and  republished  in 
all  countries  of  the  world  intermittent¬ 
ly  since  1884  to  prove  a  worldwide  Jew¬ 
ish  conspiracy  and  which  took  in  Henry 
Ford’s  Dearborn  Independent. 

What  can  the  press  do  to  guard  the 
public  against  misinformation?  Recent¬ 
ly  I  came  into  possession  of  a  1934  edi¬ 
tion  of  the  Protocols  published  by  a 
Fascist  group  on  the  west  coast  which 
also  has  printed  in  pamphlet  form  “The 
Tanaka  Memorial:  Japan’s  Dream  of 
World  Conquest.”  Already  perhaps 
copies  of  these  tw'O  pamphlets  are  drift¬ 
ing  into  newspaper  offices  all  over  the 
country  and  are  being  believed  despite 
the  recent  trial  at  Cieneva.  It  is  for 
each  editor  to  ask  himself  whether  he 
is  taking  sufficient  precautions  against 
publication  of  such  propaganda. 


CAREY  WILUAMS  IMPROVING 

Carey  Williams,  newspaper  pan. 
grapher  of  Greensboro,  Ga.,  was  recov. 
ering  today  in  an  .\tlanta  hospital  from 
an  apcndectomy  performed  Jaa 
Williams  is  the  son  of  James  C.  Wi]. 
Hams,  publisher  of  the  Greensbon 
Journal-Herald,  and  brother  of  Cra#. 
ston  Williams,  secretary,  S.  N.  P.  A. 


MARKS  50TH  ANNIVERSARY 

The  Florence  (Ala.)  Herald  ctlt- 
brated  its  50th  anniversary  recently 


Supplies  and  Equipment 


Rebuilt  Presses 


SCOTT  24  and  32-page  PrcMcs,  also  Modern 
Multi-Unit  and  Haight  Unit  Presses  in 
various  capacities. 


GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 


Stereotype  Room 
Elfficiency 


HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 


COLOR  PRESSES 


Means  quick  production  of  good 
plates  and  the  elimination  of  r^ 
casts  as  far  as  possible. 


HOE  12  Couple  "Universal  Unit”  Color  Press, 
all  couples  reversible.  Prints  from  yi'  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  srith  wire  stitchers. 


Available  for  early  delivery 


WALTER  scon  &  COMPANY 


Main  OSes  A  Fsdsry . PlainBaU,  N.  J. 

Nsw  Tsrfc  OSes . 238  West  4lal  Street 

Chksie  Ofice . 1330  Meosdnerk  Blerk 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 


For  Everything  Electric 
See  General  Electric 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Eaey  to  tear,  quick  to  place 


The  ctmpltt!  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


Cable  Address  NENSCO 
Worcester,  Mass. 


National 

Advertisers 


GENERAL  %  ELECTRIC 


HOE  MONARCH 


ROLLER.BEARING 


SAL  AD  A  TEA  UP  15% 

Salada  Tea  Company,  which  uses 
newspapers  as  its  major  advertising 
medium,  plans  to  increase  its  1935  ad¬ 
vertising  budget  by  about  15  per  cent, 
N.  J.  Holmes,  general  sales  manager, 
stated  at  a  convention  of  New  England 
salesmen  at  the  Salada  Tea  building  in 
Boston  Dec.  31.  Consistent  newspaper 
advertising  and  unvarying  quality  re¬ 
sulted  in  increased  sales  and  increased 
number  of  customers  for  1934  and  will 
carry  Salada  Tea  to  new  peaks  of  sales 
for  1935,  Mr.  Holmes  said.  The  vol¬ 
ume  of  newspaper  advertising,  he  said, 
not  only  acquaints  new  custotners  with 
the  merits  of  Salada  Tea,  but  also  con¬ 
tinues  to  hold  old  customers  who  have 
used  Salada  Tea  for  generations. 


MATRIX  ROLLER 


HEAVY  DUTY  MACHINE,  OPERATED  FKOM 


EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


SEND  FOR  DETAILS 


R.  HOE  &  CO..  INC. 


GINIRAL  OmCBS 

I3«TH  STREET  AND  EAST  RIVER,  NEW  YORK  QTY 
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A  FEW  FEATURES 

ICICKOMZTER  WORM  GIAR  PATENTED  SUP  GEAR  AU  PUSH  BUTTON 
IMPRESSION  ORIVI  RUNS  ASSURES  BETTER  ELECTRIC  CONTRM 
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editors  name  paramount 

ISSUES  FACING  NATION 

I  (Continued  from  page  12) 

keep  self-seeking  demagogues  out 
,  public  office  in  this  country. 

GUARD  CIVIL  UBERTIES 

Ikwanapolis  Times:  1.  More  care- 
^  scrutiny  of  the  conduct  of  public 
licials  and  handling  of  public  funds- 
^»er  too  frequently  leads  to  graft  and 
ovilege. 

2,  Sharper  drive  for  real  industrial 
jnocracy. 

3  Prevention  of  war  coupled  with 
suutui  national  defense  policy. 

4.  Fight  the  growth  of  tascist  spirit 
d  policies. 

5,  Jealously  guard  civil  liberties — 
jticularly  freedom  of  speech  and 

ItSf- 

PROMOTE  RESPONSIBILITY 

Chicago  Times:  Getting  all  groups, 
jpecially  business  and  labor,  to  under¬ 
bid  their  responsibility  to  public  in- 
sest. 

KEEP  PUBLIC  CALM 

Dayton  (O.)  News:  Keep  public 
ilm  in  mihd,  discouraging  both  radi- 

EDITOR  &  PUBUSHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Tima  —  .51  per  line 

3  Timea  —  .43  par  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

thtt  space  charged  at  same  rate  per  line 
e  msertion  as  earned  hjr  frequency  of 
aation.  Minimum  space,  thiwe  lines, 
h  Editor  &  Publisher  reserves  the  right  to 
Imaly,  edit  or  reject  any  copy. 


cals  and  demagogues,  and  supporting  g 

the  efforts  of  the  administration  at 

middle  road  readjustments.  Special  oiruciurai  rrooiems  aoivea  Specialist  available  for 

tnna-anrwo  n re r n v  bv  ChicAffO  Tribiiue  reorganization  and  »y«tematiiln^  Broad 

SUPPORT  R£COV£RY  rr^.  .  .  .  .  1  /-»  •  experience.  Diplomatic.  A-998,  Editor  M 

George  T.  Richardson,  editor,  l^or-  iramework  for  the  Chicago  Publisher. _ _ _ _ 

cester  (.Mass.)  Evening  Post:  Support-  .  WGN  radio  station  Editorial— Assistant  editor.  4%  years  lead- 

iiiET  the  recovery  Droffram,  studios  has  been  completed  and  struc-  ing  business  paper;  editor,  2%  year*;  oiit» 

_  tural  steel  workers  have  riveted  their  standing  weekly;  prolific  writer;  anxi^e 

A  3-POlNT  PROGRAM  highest  girder  in  place.  The  building  roent.^^'delkr^o'utsfdr  s?ngie.*“2B!‘**BMt 

H  H  Hartley  managing  editor  *=>  located  just  north  of  the  Tribune  references,  salary  secondary,  b-sot,  Edi- 

Toledo  Times:  Restraint  in  national  ^ower.  tor  &  Pubiieheir - 

Spending  i  better  organized  relief  i  a  cam-  I  he  character  of  the  new  building,  Alert  Editors — Grab  this  university  gradu- 

oaien  aeainst  inflation  which  is  to  be  a  broadcasting  theater,  ate.  Experienced  sports  editor,  reporter. 

pdigii  dgfiiiiM  iiiiidiiuii.  _ _ _  r  .cl-  -L  ®  »  Dubliclty.  copy  desk;  21,  studious.  Sigma 

— —  -  being  built  on  top  of  the  Tribune  S  press-  Delta  Chl,  loves  work,  anywhere.  Rarin*^ 

CORRECT  EVILS  OF  SYSTEM  rooms  below  the  Michigan  avenue  level,  to  go.  Address  B-520,  Editor  &  Publisher. 
Arthur  K.  Remmel,  euitor.  Fort  involved  several  special  structural  prob-  Editorial — Experienced  M.  E.,  news,  city, 
ll'aync  (Ind.)  News-Sentinel:  To  pre-  which  were  solved  m  the  process  sports,  capitoi,  legislative;  now  employed 

serve  Constitutional  government  and  to  of  steel  erecHon.  Since  location  of  the  i^unk*^married!^"B-hr‘Edrtor^“A 

correct  the  evils  that  have  developed  prpses  would  not  permit  erection  of  publisher. 

under  the  old  system  and  which  would  columns  to  support  the  central  part  vear»  nn  2  daines-  29-  mar- 

develop  under  any  system.  of  the  studio  building,  it  was  necessary  college.  Fioyd  Russell,  28ob  w’abash, 

- - - -  to  use  special  A-shaped  girders  which  Kansas  City,  Mo. _ 

OPPOSE  RADICALS  have  their  bases  on  existing  columns  Promotion— i  Want  to  get  in  touch  with 

Kvansvile  (Ind.)  Courier:  Sup-  in  the  pressroom.  Each  of  the  “A”  *ome  newspaper  publisher  who  now  pub- 

port  a  sound,  middle  of  the  road  pro-  girders  can  support  a  load  of  1.5(X),000  and®whrwou‘id"nkrto’^brthe‘"ieader“m^ 
gram,  oppose  radicals  who  want  to  take  pounds  at  its  peak.  stead  of  the  "runner  upper.*' 


BUILDING  WGN  STUDIO 


Special  Structural  Problems  Solved 
by  Chicago  Tribune 


Situations  Wanted 


spending ;  better  organized  relief ;  a  cam¬ 
paign  against  inflation. 

CORRECT  EVILS  OF  SYSTEM 


develop  under  any  system. 


OPPOSE  RADICALS 

Evansvile  (Ind.)  Courier:  Sup¬ 
port  a  sound,  middle  of  the  road  pro¬ 
gram,  oppose  radicals  who  want  to  take 
over  the  New  Deal. 


Help  Wanted 

Circulation  .Men  to  submit  short  original 


Situations  Wanted 


stead  of  the  "runner  upper.** 

There  are  many  "first"  newspapers  to¬ 
day  that  are  leaders  simply  because  they 
do  not  have  to  meet  the  right  competi¬ 
tion.  I  can  show  a  "runner  upper**  how  he 
can  become  a  leader. 

Prefer  middle  western  location,  but  am 


[T  .  -  ,  urigiiitti  circulation — Young  American  three  veers’  Prefer  middle  western  location,  but  am 

articles  on  successful  methods  to  promote  experience  covering  all  departm.nti  wants  willing  to  go  anywhere.  Size  of  newspaper 
circulation  through  carr  er  boys.  Regular  p^pe^as  assistant  to  pro^  and  city  not  as  important  as  desire  and 

circulation  manager.  A-997,  Editor  &  determination  of  publisher  to  get  to  the 
500-word  article  on  What  I  d  do  to  In-  publisher.  ,  r  «  procession. 


600-word  article  on  “What  I’d  do  to  In¬ 
crease  circulation  in  (any  month).’’  Ad¬ 
dress  Editor,  Circulation  Bulletin,  S14 
Lemcke  Bldg.,  Indianapolis,  Ind. 

Want  thoroughly  experienced  Classified 


Cirrulatiuii  Manager:  job 

There  Is  no  substitute  for  experience,  ag-  Drun 
gressiveness  and  ability!  For  fourteen  city, 
years  circulation  manager  of  The  Fort  ‘ 


A-997,  Editor  &  determination  of  publisher  to  get  to  the 
head  of  the  procession. 

-  Remuneration  commensurate  with  the 

inager:  job  to  be  done.  References.  Harry  R. 

)r  experience,  ag-  Drummond,  11  Dongan  Place,  New  York 


Telephone  Supervisor.  State  dates  of  such  Wayne  Journal-Gazette.  Made  an  enviable  as  ■  ■  c  •  .  r  e  1 

experience,  age.  Send  photograph,  refer-  record — 100%  increase  in  nine  years.  Ex-  Mechanical  Equipment  tor  sale 

ences.  salary  expected  In  first  letter.  Chas.  pert  in  carrier  and  mail  circulation.  Pre-  - — 

A.  Sargent,  The  Miami  Herald,  Miami,  Fla.  vious  experience  with  Chicago.  Cleveland  Engraving  Department  Equipment,  all 
-  and  Peoria  papers.  Builder  of  solid  circu-  standard  brands.  New  and  trade-ins.  Estl- 


W'anted  experieneed  man  to  do  circulation  latlon  at  low  cost.  "Be-st  references  from 
and  advertising  work  for  weekly  foreign  newspaper  men.  Available  now!  Address 
language  newspaper  In  up-state  city.  W.  G.  Mercier,  1142  Westover  Road,  Fort 
Knowledge  of  foreign  language  not  neces-  Wayne,  Ind. 

sary,  but  desire  a  man  who  is  willing  to  — - — - - ^ - 

work.  Fine  opportunity  for  experienced  Circulation — Young  man,  single,  progres- 


latlon  at  low  cost.  "Be-st  references  from  mates  furnished.  E.  T.  Sullebarger  Co., 
newspaper  men.  Available  now!  Address  John  Street,  New  Yosk  City. 

W.  G.  Mercier,  114  2  Westover  Road,  Fort 
Wayne,  Ind. 


tqlac.  Selling,  3lerging  of  newspapers. 

<•  Iwses  or  trades.  No  listing  charge. 

M  Felghner,  Pythian  Building,  Nash- 
>IUt,  Mich.,  or  J,  W.  Mapoles,  Murphy’s 
iilel,  Richmond,  Va. 

hr  FaclOe  Coast  Dally  and  wsekly 
stipapers,  write  M.  C.  Moore,  News- 
sprr  Broker,  Beverly  Hills,  Calif. 

Misbie  Evening  Papers  In  New  England, 
hmuylvanla,  Maryland,  North  Carolina, 
llddlewest.  Fields  exclusive,  equipment 
adequate,  earning  profits.  Price,  terms, 
!aMnabIe.  J,  B.  Shale,  Times  Building, 
.qw  York. 

Photo-Engraving 

IMo  Engraver,  experienced,  owning  small 
srxving  shop,  desires  connection  with 
klly  paper  In  town  25,000  to  75,000.  Will 
tirnlsh  equipment.  For  details  address 
Mli.  Editor  Sc  Publisher. 

Special  Feature 

hrk  Bench  Philosophy — A  National  Edl- 
irtxl  Feature.  Samples  on  request.  Qris- 
•Rd,  Publisher,  Columbiana,  Ohio. 

Newspaper  for  Sale 

m  tki -  — 

Sale — Desirable  Southern  dally  news- 
P  B  5  Wr,  modern  plant,  rotary  press,  twenty- 
bi  thousand  Initial  payment,  five  thou- 
nd  balance  financed.  ASH,  Editor  Sk 
hblither. 

Circulation  Promotion 

iMsotion,  to  bring  “better  times.”  Hud- 
*•  D«  Priest  ft  Associates,  world’s  record 
dRulatlon  bulldera  246  6th  Ave.,  N.T.C. 

hvipapsrdom’sLeadIngCIrcuIatlonBullders 
Morrison  Plan 

Tbs  Plan  that  Pays  and  Proves  It” 
•rite  the  John  F.  Morrison  Company, 
hojral  Union  Bldg.,  Des  Moines,  Iowa. 

bher  Daily  Newspapers  In  every  section 
•  the  country  are  using  and  unreservedly 
•dorelng  Partlowe  Plan  clreulatlon-bulld- 
U  campaigns,  more  than  ever  before, 
hr  quick  definite  A.  B.  C.  circulation  In- 
TTON  *****'  tegsrdless  of  business  conditions  In 
mni  °r  wire  collect  The  Charles 

nat*  wlows  Company,  Ocoldental  Building, 
bdlsDapolls. 

StW  DEAL  CIRCCLA'nON  8Y8TE.M 
h  longer  an  experiment.  Has  proven  Its 
^•ndous  savings  and  building  i>ower. 

met  with  enthusiastic  approval  of  all 
•ullshers  and  circulation  managers  who 
■’«  seen  It  demonstrated.  The  recognised 
*a»ni  of  today  and  tomorrow.  Writs  for 
bwintment  to  see  It  operate.  Transpor- 
*uon  expenses  allowed  on  contract  cost. 
*■  D.  Nicholson,  Gazette,  Little  Rock,  Ark. 


man.  Paper  has  been  established  for  28 
years.  Large  field  to  draw  from.  Will 
pay  good  salary  to  man  who  can  produce. 
Please  state  age.  previous  experience,  sal¬ 
ary  desired  to  start  on,  and  send  recom¬ 
mendations.  Address  A-604,  Editor  &  Pub¬ 
lisher. 

Situations  Wanted 

Advertising  man,  2$,  Missouri  graduate, 
five  years  experience.  Employed.  Seeks  job 
In  larger  field.  A-996,  Editor  ft  Publisher, 

Aflvertlsing  Manager — Can  handle  local, 
national  and  promotional.  Eleven  years’ 
experience.  Will  consider  position  small 
daily  (10,000  to  50,000),  where  hard  work, 
layouts,  merchandising  knowledge  and  ex¬ 
perience  will  obtain  business.  Available 
March  15.  Can  handle  promotional  depart- 


slve  and  employed,  desires  opportunity  in 
10,000  field  In  city  over  15,000.  Seven  years 

experience.  Excellent  2  year  record  as  clr-  Press  For  Sale 

culation  manager.  College  education.  Sal- 

Write  B-521,  Editor  &  jn  good  condition,  modern  unit,  prints  up  to 

Publisher, _ _  pages;  additional  older  units  available 

Classified— Energetic.  ambitious  young  1®  pages.  At  bargain  price  with 

man  28  years  old  desires  chang^e  from  non-  without  stereotyi^  ociulpment.  Now 
competitive  paper  to  one  where  ability  and  turning:  out  good  product, 
merit  will  show.  Nine  years’  experience,  No  Eastern  dally  of  4,000  to  15,000  cir- 
seven  In  classified  departments  of  large  culation  with  old  flat  bed  or  tubular  can 
New  York  dallies,  two  as  Classified  Mana-  afford  to  delay  Investigation.  You  11  be 
ger  In  mid-west  city  of  60,000  population,  dealing  direct  with  publisher  at  a  bargain. 
Will  consider  display  work.  Second  paper  For  details,  address  Keefe.  Room  1000,  46 


preferred.  B-B20,  Editor  &  Publisher. 
Could  You  Use  This 


Promotion  Man? 

This  man  believes  that  any  publication 


W.  34th  St.,  N.  Y.  City. 


ment  on  chain  organization.  B-514  Editor  with  an  honest  circulation  has  an  honest 
&  Publisher.  sales  story  that  can  be  sold.  He  has  a 


Model  E  Duplex  flat  bed  web.  This  Is  late 


Advertising  man,  four  years’  Intensive  ex¬ 
perience,  office  and  outside;  young,  willing, 


ambitious.  Present  employed.  A-518,  Edl-  arguments  and  facts  to  persuade  stubborn 
tor  &  Publisher.  accounts,  while  his  methods  of  presenta- 

- -  tlon  have  proved  refreshingly  convincing 

Some  Publisher  Can  Use  These  Men.  ...either  In  special  brief  or  as  part  of  a 

general  sales  story.  His  aid  to  sales-staffs 
Advertising  Manager — Circulation  Manager  Is  not  Just  a  collection  of  data  sheets  but 


sales  story  that  can  be  sold.  He  has  a  model  C.OOO-per  hr.  press,  like  new.  Priced 
demonstrated  ability  for  finding  that  story  reasonable,  cash  or  terms.  News-Tribune, 
...and  exhibiting  It  with  logic  and  drama.  Compton,  Calif. 

He  has  shown  skill  In  unearthing  obscure  —  '  —  ...  -■  - - -  -  -  — 

tc!oTnu.‘\"hne  'his'*  Mechanical  Equipment  Wanted 

“.°"eithYr%n7p7cu'\'Heto^^  ”  “ave  a  used  on.-man  engraving 

general  sales  sX  His  aid  to  sales-s?ifft  git";  i^municafi  wUh  W*A*Wwf. ‘Em* 
Is  not  Just  a  collection  of  data  sheets  but  •^ally,  communicate  with  W.  A.  White,  Bm- 
sound,  salable,  pointed  arguments  with  Pona.  Kansas. _ 


Both  now  employed  and  successfully  oper-  which  a 
atlng  In  city  of  100,000.  Circulation  mana-  proach  ar 
ger  has  shown  25  per  cent  increase  In  net  salesman, 
paid  circulation  and  revenue  In  past  year.  He  is  Ins 
Advertising  manager  has  made  substantial  and  fha  ; 
linage  and  revenue  gains  for  year  and  a  la  conslde: 


which  a  man  may  comprehensively  ap¬ 
proach  an  account.  He  himself  Is  a  proven 


Newspaper  Supplies 


He  is  Insistent  upon  knowing  his  product  Stereotype  and  Pressroam  Supplies — Elec- 
and  the  market  It  offers  advertisers.  He  trie  Matrix  Scorching  Machines.  Amerl- 


Is  considered  an  expert  In  market  research,  can  Publishers  Supply,  Box  131,  West 


half.  Both  have  had  morning  and  evening  reader  analysis,  and  general  survey  work,  Lynn,  Mass. 


field  experience  and  neither  has  ever  had 
to  resort  to  contests  or  specials  to  show 
growth.  Both  are  experienced  men  of  be- 


and  has  the  knack  of  making  statistics 
interesting  and  lucid. 

He  knows  merchandising,  is  familiar  with 


Type  for  Sale 


tween  40  and  4  5  years,  with  good  references  the  preparation  of  outlet  and  route-list 
as  to  ability  and  integrity.  Both  seek  per-  data,  and  is  capable  of  giving  (when  nec- 
manent  connection  where  results  will  bring  essary)  “no-kick-back’’  assistance  In  the 


material  recognition.  If  you  are  not  satis¬ 
fied  with  your  present  advertising  and  clr. 


Introduction  of  new  products. 

He  Is  equally  at  home  with  national  ad- 


culatlon  set  up.  or  either,  write  B-B22.  care  vertiser,  agency,  or  local  store,  and  has 


Editor  &  Publisher,  giving  particulars. 
Artist-Retoucher  wishes  change;  can  also 


serviced  the  latter  in  every  phase  of  Its 
advertising. 

He  knows  the  Intricacies,  and  the  pitfalls. 


We  Are  Selling  Our  "Type  Surplus 
All  sizes  and  kinds.  Guaranteed,  mads 
from  brand  new  9-19  mstal.  Some  aeries 
at  36c.  a  pound  laid  In  your  ease.  Ask 
for  circular.  Harry  Baird  Corporation, 
Advertising  Typographers,  Est.  1919.  419 
N.  State  St..  Chicago. 


do  editorial  cartoons  with  punch.  Long  of  circulation  promotion,  how  to  work 


experience.  Samples  gladly  submitted. 
B-517,  Editor  &  Publisher. 

Circulation  Manager’s  position  desired. 
Have  had  15  consecutive  years’  expsrlencs 
with  newspapers  and  magazines.  Each 
showed  successful  permanent  circulation 
gains.  Five  years  with  present  employer, 
leading  New  York  newspaper,  where  I  have 
shown  over  50%  circulation  gain  In  a  terri¬ 
tory  where  no  one  else  ever  before  showed 
results  even  in  the  years  of  prosperity. 
No  advancement  for  me  because  I  am  told: 
“You  are  too  good  a  man  where  you  are 
at.”  I  am  known  from  Now  York  to  Chi¬ 
cago,  am  fully  acquainted  with  COUNTRY, 
CITY  and  Suburban  circulation  methods. 
Have  successfully  conducted  promotion 
campaigns  for  street  sales,  neweatands. 


smoothly  with  a  circulation  department 
and  assist  It  in  attaining  an  objective.  He 
believes  that  ordinarily  a  reader  costing 
50c.  to  get  is  worth  more  than  one  costing 
a  dollar. 

In  his  early  thirties,  Anglo-Saxon,  mar¬ 
ried,  now  living  In  New  York  City,  he 
would  prefer  the  South  or  West,  but  will 
go  anywhere  except  to  a  one-newspaper 
town.  Primarily  trained  on  metropolitan 
dailies  (two),  he  has  had  broad  experience 
In  towns  of  less  than  100,000  population 
and  would  not  object  to  returning  perma¬ 
nently  to  one  of  that  size. 

He  wants  enough  salary  to  live  In  a  decent 
middle-class  manner  In  the  locality  to 
which  he  goes. 

If  you  are  not  now  satisfied  with  the  progress 
of  your  organization,  this  man  would  like 


Publishers: 


home  delivery,  boy  sale,  direct  mail.  Age  the  privilege  of  showing  you  his  record  and 


34,  good  health,  married,  wife,  two  chil¬ 
dren,  mother.  Go  anywhere  If  permanent 
position  Is  assured.  Best  reference.  A-994, 
Editor  &  Publisher. 

Clmilation — Experienced  morning,  evening 
and  Sunday;  desires  change.  Age  31,  nine 
years  present  paper.  Expert  on  home  de¬ 
livery  and  promotion.  B-516,  Editor  ft 
Publisher. 


substantiating  the  above  statements.  He 
believes  he  is  qualified  to  manage  either  a 
promotion  or  an  advertising  department, 
but  is  wining  to  prove  this  to  you  In  any 
capacity  of  your  selection. 

References  Charles  McD.  Puckette,  N.  Y. 
Times;  Vernon  Brooks.  N.  Y.  World-Tele¬ 
gram;  W.  L.  Fanning,  Yonkers  Herald- 
Statesman. 

H.  B.  Finnell,  135  West  90th  St..  N.  Y.  C. 


What  about  some  addi¬ 
tions  to  your  staffs  to 
help  develop  the  oppor¬ 
tunities  of  1935. 

Men  for  every  depart¬ 
ment  are  represented  in 
our  classiheii  columns — 
and  we  have  a  few  in 
reserve. 

Tell  us  your  needs  and 
let  us  serve  you. 

Classified  Service 

EDITOR  &  PUBLISHER 


.^6 


Editor  &  Publisher  for  January  12,  19  3  5 
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By  MARLEN  PEW 


Dk.  CURTIS  D.  MacDOUGALL, 
editor  of  Lz’cntslon  ( Ind. )  Xczvs- 
htdcx,  has  made  a  comprehensive  study 
of  newspaper  fakes  and  hoaxes,  and  has 
developed  a  philosophy  concerning 
them.  1  he  dirty  business  started,  ac¬ 
cording  to  his  research,  in  ancient 
times,  even  antedating  printing.  For  in¬ 
stance.  in  the  sixth  century,  B.  C.,  a 
priest  named  Onomacritus  was  banished 
hy  the  tyrant  Hipparchus  for  forging 
an  oracle,  but  tbe  punishment  didn’t 
take  for  Onomacritus  continued  to  fake 
messages  from  the  gods,  and  thus  en¬ 
couraged  Darius  the  Persian  to  invade 
Greece  and  fight  the  Battle  of  Mara¬ 
thon.  sometimes  called  the  turning  point 
of  historv.  Ur.  MacDougall,  recently 
read  a  vibrant  paper  ot:  tiiis  subject  be¬ 
fore  the  American  Association  of 
Teachers  of  Journalism,  and  I  find  it 
so  much  more  interesting  than  anything 
I  have  to  offer  this  week  that  I  shall 
reproduce  some  excerpts  from  his  paper. 
Dr.  MacDougall  speaking : 

»  *  * 

History  is  replete  with  such  in¬ 
cidents  as  false  decretals  of  Do¬ 
nation  of  Constantine  which  established 
the  supremacy  of  the  bishopric  of 
Rome;  the  forged  antiques  of  Michel¬ 
angelo  which  helped  him  to  fame;  the 
forged  memoirs  of  Charles  II.  known 
as  the  Eikon  Basilike,  which  led  to 
the  English  Restoration ;  the  interp<i- 
lated  Ems  dispatch  which  was  the  im¬ 
mediate  cause  of  the  Franco-Prussian 
War ;  the  literary  forgeries  and  jokes 
of  I  homas  Chatterton,  William  Henry 
Ireland,  Samuel  Johnson,  Sir  Walter 
Scott.  Daniel  Defoe,  Jonathan  Swift, 
Mark  Twain,  Eugene  Field  and  others; 
the  roorback  which  defeated  Grover 
Cleveland  in  his  second  campaign ;  the 
spurious  Zinoviev  letter  which  resulted 
in  the  overthrow  of  the  first  British 
labor  government  and  countless  others. 

Human  events,  one  is  almost  com¬ 
pelled  to  believe,  have  been  determined 
as  much,  if  not  more,  by  what  is  un¬ 
true  as  by  what  is  true.  In  every  field 
of  endeavor — religion,  science,  politics, 
art,  literature  and  journalism — the 
hoaxer,  forger,  swindler  and  imposter 
have  wielded  a  prodigious  influence. 

♦  *  * 

The  newspaper  is  found  more  often 
in  the  role  of  hoaxed  than  of  hoax¬ 
er.  1  his  was  true  even  in  the  good 
old  days  when  such  fabulous  inven- 
tion^  as  the  moon  hoax,  which  estab¬ 
lished  Xciv  York  Sun  and  with  it  the 
penny  i)ress ;  the  wild  animal  hoax  of 
the  A'ltr  York  Herald  which  caused 
even  its  editor,  James  Gordon  Bennett, 
to  remain  in  bed  all  day;  Edgar  Allen 
Poe’s  balloon  hoax,  and  other  similar 
journalistic  exploits  were  almost  com¬ 
monplace.  In  modern  times  hoaxing 
the  newspaper  is  an  organized  profes¬ 
sion  ...  It  is  not  the  purpo.se  of 
this  paper  either  to  give  a  complete 
chronological  account  of  outstanding 
hoa.\es  or  to  moralize  regarding  them. 

.  .  .  It  is  no  trick  to  ford  people, 

t  redulity  or  belief  is  natural.  The  in¬ 
nocent  child  accepts  as  true  all  it  is 
told ;  it  must  he  taught  skepticism. 
What  needs  explanation  is  not  belief 
hut  disbelief.  Psychological  experi¬ 
ments,  furthermore,  have  proved  the  ex¬ 
treme  suggestibility  of  adults  as  well 
as  of  children  and  the  further  fact  that 
when  the  suggestion  comes  from  an 
experimenter  with  authority  or  prestige, 
it  is  more  readily  accepted.  Only  a 
strong  personal  interest  to  the  contrary, 
or  a  prejudiced  attitude  will  result  in 
fiist>elief.  These  facts  are  important 
when  it  is  realized  that  no  matter  how- 
much  they  proclaim  to  the  contrary, 
readers  do  believe  what  they  see  in 
newspapers. 


TO  clinch  my  points  regarding  hu¬ 
man  gullibility,  I  first  cite  the  ex¬ 
perience  of  Lester  Green,  of  Prosj^ct, 
Conn.,  in  private  life  Louis  Mortison 
of  the  Waterbury  Re ful>lican- American, 
who  during  the  last  years  of  the  life¬ 
time  of  Louis  T.  Sttme,  the  notorious 
"Winsted  Liar,”  began  to  challenge  the 
latter’s  position  as  the  worst  of  his 
kind  that  Connecticut's  climate  has  pro¬ 
duced.  A  typical  example  of  Morti- 
son’s  nonsense  was  the  story  of  the  dis¬ 
covery  by  Lester,  while  butchering  a 
hog,  of  the  fluid  responsible  for  the 
curl  in  a  pig’s  tail.  By  means  of  the 
elixir,  the  story  said,  Mrs.  Green  and 
her  daughters  obtained  permanent  waves 
that  were  permanent.  Following  pub¬ 
lication  of  this  story  Mortison,  in  the 
name  of  Lester,  was  inundated  with 
requests  from  women  readers  for  the 
formula  and  even  received  an  offer 
from  a  man  who  wanted  to  buy  the 
secret  for  use  in  the  manufacture  of 
coiled  bedsprings. 

'1  hat  it  is  not  onl>  the  feeble-minded 
who  fall  was  demonstrated  by  the  edi¬ 
tors  of  the  Cornell  I'niversity  Sun  a 
few  years  ago  when  they  sent  invita¬ 
tions  to  a  number  of  cabinet  members 
and  Congressmen  to  attend  a  testimo¬ 
nial  dinner  to  Hugo  X.  Frye,  “father 
of  the  Republican  Party  in  New  York 
state.”  After  obtaining  a  number  of 
congratulatory  messages,  including  ones 
from  Vice  President  Curtis,  Senator 
Joseph  Graudy  and  Secretary  of  Lalx>r 
Davis,  the  young  editor  revealed  that 
Hugo  N.  Frye  really  was  “You-Go- 
and-Fry.” 

*  *  * 

*  I '  HAT  the  average  small  town  busi- 
ness  man  is  not  astute  about  some 
matters  was  proved  by  the  late  Halbert 
L.  Hoard,  editor  of  the  Jefferson  Coun¬ 
ty  Union,  Fort  Atkinson,  Wis.,  who 
obtained  the  signatures  of  26  leading 
citizens  to  a  petition  to  Ije  sent  to  Con¬ 
gress  protesting  against  the  wearing  of 
brassieres  by  women.  .Mthough  the 
Juneau  (Wis.)  Welfare  League  and 
others  agreed  with  Hoard,  the  editor 
was  getting  the  worst  of  it  until  a 
member  of  the  state  board  of  health 
declared  that  brassieres  cause  rickets  in 
babies.  Then  what  began  as  a  protest 
against  “a  usurpation  of  masculine 
rights  and  a  destruction  of  feminine 
beauty”  developed  into  a  discussion  of 
this  new  point.  The  story  was  re¬ 
printed  all  over  the  world  and  the  26 
resolved  to  read  before  signing  the  next 
petition  of  the  public  spirited  editor. 

The  same  carelessness  on  the  part 
of  supposedly  impeccable  businessmen 
was  demonstrated  nearly  two  years  ago 
at  Omaha  where  two  attorneys,  aided 
and  abetted  by  a  newspaper  reporter, 
obtained  three  hundred  signatures  on 
nomination  papers  for  Giuseppe  Zan- 
gara,  assassin  of  Mayor  Cermak,  of 
Chicago,  for  a  position  on  the  city  coun¬ 
cil. 

*  *  * 

The  vicarious  enjoyment  and  emo¬ 
tional  satisfaction  derived  from  an 
unusual  or  thrilling  story  also  often 
are  the  basis  for  credulity,  riius,  we 
lionize  a  Trader  Horn,  Joan  Lowell  or 
Richard  Halliburton  and  revel  in  the 
accounts  of  a  former  German  warship 
outfitted  as  a  floating  cabaret  15  miles 
off  Fire  Island  flying  the  Union  Jack  and 
intended  for  the  entertainment  of  weal¬ 
thy  New  Yorkers  reported  to  be  visit¬ 
ing  it  in  droves  nocturnally.  The  last- 
mentioned  story,  ap'H-aring  in  August. 
1924,  is  now  known  as  the  Rum  Row 
hoax.  The  original  v's  written  by  a 
cub  reporter  for  New  York  Herald 
Tribune  in  an  attempt  to  win  city  desk 
recognition.  All  other  newspapers  took 
it  up  and  the  coast  guard  joined  in  the 
search  for  several  days  .  .  . 


When  a  desire  to  believe  exists  cred¬ 
ulity  is  still  greater.  What  is  popularly 
known  as  wishful  thinking  explains  the 
ease  with  which  we  accepted  as  true  the 
atrocity  stories  during  the  war  and  poli¬ 
tical  lies  about  our  opponents  at  all 
times.  In  1905  a  strong  popular  feel¬ 
ing  that  medical  men  are  hardheaded 
and  hardhearted  undoubtedly  accounted 
in  large  part  for  tlie  credence  given 
what  seems  to  have  been  a  deliberately- 
garbled  news  story  that  Dr.  William 
Osier,  in  his  farewell  siieech  at  Johns 
Hopkins,  advocated  suicide  for  men 
over  si.xty.  So  widespread  did  the  de¬ 
ception  Ijecume  that  "to  oslerize”  has 
found  its  way  into  dictionaries  as  sy¬ 
nonymous  with  “to  commit  suicide.” 

Likewise  the  efforts  of  the  Atlanta 
Constitution  in  1912  to  stop  circulation 
of  a  story  that  a  13-year-old  boy  named 
Ollie  1  aylor  had  been  sentenced  to  nine 
years  in  prison  for  the  theft  of  a  five 
cent  Ixjttle  of  coca  cola  failed  because 
sucli  periodicals  as  the  Saturday  Eve- 
ninn  I’ost,  Chicago  Tribune,  Journal 
of  Criminal  Lazo  and  the  Literary  Di¬ 
gest  evidently  wanted  proof  of  what 
everyone  liked  to  believe  alxmt  southern 
justice. 

*  *  * 

IT  is  impossible  to  foresee  what  the 
effects  of  the  most  innocent  or  best 
meant  hoax  may  be.  Probably  only  a 
practical  joke  was  meant  by  the  adver¬ 
tiser  in  a  Chester,  England,  newspaper 
in  August,  1815,  who  offered  to  pay 
money  for  cats  to  be  sent  to  St.  Helena 
to  help  make  that  rat-infested  island 
more  habitable  for  Napoleon  Bona¬ 
parte.  The  3,000  who  appeared  at  the 
address  given  found  an  empty  lot.  The 
next  day  500  cats  were  recovered  from 
tile  De  River. 

Some  hoaxes  printed  to  catch  rivals 
in  pilfering  of  news  have  run  beyond 
the  intentions  of  tlie  hoaxing  editors. 
This  reminds  us  of  the  alleged  visit  of 
a  Brazilian  coffee  operator  to  London, 
Ohio,  in  1910.  The  first  story  of  the 
visit  apiieared  in  the  London  Times. 
After  a  rival  had  taken  up  the  story 
and  had  even  asked  to  borrow  a  cut  of 
the  visitor,  the.  editor  of  the  Times, 
Harry  F.  Harrington,  now  distinguished 
director  of  the  Aledill  School  of  Jour¬ 
nalism,  revealed  that  the  Brazilian’s 
name,  Lirpa  Loof,  really  was  April 
Fool  spelled  backwards. 

Another  incident  which  conies  to 
mind  in  tliis  connection  is  the  account 
of  how  all  other  Chicago  papers  were 
hoaxed  into  lielieving  they  were  hoaxed 
by  the  now  defunct  Chicago  Journal  in 
January,  1927.  This  unusual  situation 
occurred  when  the  Journal  took  advan¬ 
tage  of  the  story  of  a  predatory  chicken 
hawk  which  had  been  killing  pigeons 
in  the  ^xjp  to  begin  a  serial  called 
“The  Pigeon  and  the  Hawk.”  Upon 
appearance  of  the  first  installment,  the 
other  papers,  which  had  been  playing 
the  hawk  story  with  banner  headlines 
and  faked  art,  believed  they  had  been 
tricked  by  the  Jourtuil  into  advertising 
its  serial  and  dropjied  the  story  like 
a  hot  poker. 

To  relieve  himself  of  embarrassment 
was  the  motive  of  Richard  Phillips, 
editor  of  the  Ceister  (Eng.)  Herald 
when  he  used  a  tray  of  pied  type  as 
the  untranslated  Dutch  mail  because 
there  was  not  time  to  reset  before  dead¬ 
line.  Thirty  years  later  Phillips  is  said 
to  have  met  a  reader  who  had  saved  a 
cop\  of  the  paper  hoping  some  day  to 
have  the  letter  explained. 

Another  case,  in  which  the  motive 
was  similarly  to  avoid  being  scooped, 
threatened  to  have  more  serious  con¬ 
sequences.  That  was  the  concoction  by 
a  Parisian  newspaper  of  a  graphic  eye 
witness  account  of  the  arrival  in  New 
^'ork  of  the  aviators,  Nungesser  and 
Coll,  based  only  on  a  report  that  an 
airship,  not  even  identified  as  theirs, 
had  Ix-en  sighted  over  Portland,  Me. 
1  his  also  was  an  excellent  example  of 
wishful  thinking  as  the  gov<**-nment  was 
as  eager  as  the  crowds  which  surged 
through  the  streets  to  believe  the  Amer- 
I  icans  had  been  beaten.  Because  the 
f  American  newspapers  in  Paris  refused 
to  confirm  the  story,  the  mob  demanded 
:  that  American  flags  be  taken  down  from 
:  public  buildings.  .Ambassador  Herrick 
advised  Lindbergh,  Byrd  and  Chaml)er- 


lin  to  postpone  their  takeoffs  until  p4 
lie  indignation  died  down. 

*  *  ♦ 

ONCE  started  a  hoax  on  the 
is  hard  to  stop.  Confessions,  4 
nials,  retractions  do  little  good.  R, 
printed  and  used  by  public  speakers 
book  authors,  misinformation  may  j 
timately  find  its  way  into  encyi  lopedi 
and  scholarly  works  and  thus  beco«e; 
permanent  influence  upon  ways  o 
thinking. 

Two  outstanding  examples  come  t, 
mind.  The  first  is  the  Wisconsin  mot 
my  story  which  originated  with  ti» 
Rusk  County  Journal  of  Ladysmit 
Wis.  At  least  127  newspapers,  exto#. 
ing  all  the  way  to  the  west  coast,  rs 
printed,  one  from  another,  the  story  t; 
the  finding  in  a  hollow  tree  by  tt. 
woodsmen  of  the  petrified  body  « 
Pierre  D’Artagnan,  lost  member  d 
the  Marquette-Joliet  expedition  of  167; 
The  woodsmen  were  in  reality  the  rt 
porter  and  his  editor. 

The  mayor  of  Ladysmith  received  i 
letter  from  a  Nebraska  school  teache 
asking  “for  the  benefit  of  our  'tudm. 
who  have  taken  up  this  discussion  i 
current  events,  will  you  _  inform  nt 
whether  or  not  this  story  is  credible! 

.A  Catholic  priest  of  Washington,  D.  C 
wrote  for  information  for  use  in  a  dis 
sertation  on  the  Joliet  and  Marquettf 
expedition.  An  official  bulletin  of  tk 
Wisconsin  Historical  Society  was  issue 
to  show  the  impossibility  of  such  petr 
fication.  Then  the  Journal  pointed  oc 
that  tbe  original  story  appeared  as 
reprint  from  the  Rusk  County  Lyre. 

A  more  important  incident,  and  om 
of  which  there  is  a  more  complete  r« 
ord,  is  the  bathtub  hoax  of  Henry  L 
Mencken  in  the  Xew  York  Ercnk 
-Mail  of  Dec.  28,  1917.  “My  motin 
writes  Mr.  Mencken,  “was  simply  t 
have  some  harmless  fun  in  war  dap 
It  never  occurred  to  me  it  would  In 
taken  seriously.” 

It  was  taken  seriously.  The  .Amtr! 
can  bathtub,  the  narrative  said,  wi 
displayed  Dec.  10,  1842  by  .Ada 
Thompson  to  a  group  of  male  frieai 
in  Cincinnati.  The  result  was  not  wht 
Thompson  hoped.  Instead,  the  bat 
was  denounced  by  physicians  as  a  i 
ace  to  public  health.  In  Boston  a 
ordinance  prohibited  its  use  except  u] 
medical  advice.  Virginia  imno^ 
thirty  dollar  tax  on  each  installatioo 
a  bathtub.  Hartford,  Conn.,  Will 
ton,  Del.  and  Providence,  R.  1^ 
charged  extra  rates  for  water 
which  to  bathe  in  bathtubs. 
Philadelphia  city  council  tried  to 
an  ordinance  prohibiting  its  use  betw 
Novemljer  and  May.  but  the  m 
was  defeated  by  two  votes. 

Nevertheless,  the  bathtub  could 
be  legislated  out  of  existence.  Mil 
Fillmore  had  one  put  in  the  W 
House  in  the  ’50s  and  took  the 
presidential  bath. 

That  was  the  story.  Now  for 
aftermath.  It  was  accepted  in  all 
ousness.  Mr.  Mencken  wrote  in  a 
dicated  article  apppearing  in  30  i 
papers  in  all  parts  of  the  United  S 
on  May  23,  1926: 

Pretty  soon  I  began  to  encounter  my 
posterous  “facts”  in  the  writings  of 
men.  They  began  to  be  used  by  chi 
tors  and  other  such  quacks  as  evidence 
the  stupidity  of  medical  men.  They  ^ 
to  be  cited  by  medical  men  as  proof  Ol^ 
progress  of  public  hygiene.  They  cot 
learned  journals.  They  were  alluded  te 
the  floor  of  Congress.  They  crosw 
ocean  and  were  discussed  solemnly  in 
land  and  on  the  continent.  Finally  I 
to  find  them  in  standard  works  of  ref 
This  confession,  according  to  M 
cken  in  his  sixth  volume  of  “Prti- 
dices”  appeared,  among  other  placei, 
the  Boston  Herald  with  a  four-erf" 
head  and  a  two-column  cartoon  li 
satirically,  “The  American  Public 
Swallow  Anything.”  “And  th» 

[  Mencken  writes,  “three  weeks  latef,^ 
June  13,  in  the  same  editorial 
(  but  promoted  to  page  one,  the  M 
1  Herald  reprinted  my  tcn-ycar-old  & 
solierly  and  as  a  piece  of  news."  i 
This  faux  pas  by  the  Herald  eUs 
j  a  second  confession  July  25,  _192S.M 
I  complete  account  of  the  vicissitudeM 
1  the  original  hoax  since  then 
;  make  a  study  in  itself.  There  II 
(Continued  on  page  34)  I 


